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Fights  and  Flights  Banished  the  Slump 
From  Summer  Circulations 

October  Statements  For  Previous  Six  Months  Show  Unusual  Gains  Widespread  Throughout  Country 

— New  York  Dailies  Sell  400,000  More  Copies 


TtfORE  people  in  the  United  States  are 
reading  newspapers  today  than  ever 
before  in  history,  a  cross-section  tele¬ 
graphic  survey  of  the  country  undertaken 
by  EniTOR  &  Publisher  this  week  re¬ 
vealed. 

Publishers’  government  statements 
printed  by  newspapers  in  cities  from  New 
York  to  San  P'rancisco  all  showed  big¬ 
gest  gains  this  year  since  war  times,  when 
the  entire  American  press  experienced  an 
enormous  circulation  spurt. 

It  has  been  estimated  that  4  per  cent 
increase  is  a  normal  growth.  This  year 
conservative  papers  in  the  main  are 
showing  a  5  per  cent  increase  while 
others  go  as  high  as  10  and  15  per 
cent.  In  New  York  one  evening  pape 
showed  a  100  per  cent  increase  caused 
by  new  editorial  direction,  better  mechan¬ 
ical  facilities,  and  front  page  play  f 
sport  news.  The  Denver  Rocky  Mountain 
Seres  shows  a  gain  of  134  percent  over 
the  year. 

From  circulation  managers  in  more 
than  a  score  of  cities  Editor  &  Pub- 
usher  obtained  word  that  the  increase 
in  the  number  of  readers  represented 
more  than  the  normal  growth  in  popula¬ 
tion,  and  various  reasons  were  offered  for 
what  many  referred  to  as  the  phenomenon 
of  “a  summer  slump  that  failed  to 
slump.” 

To  others,  natural  growth  only  was  re¬ 
corded. 

Those  who  were  inclined  to  believe 
1927  will  prove  to  be  an  unusually  good 
year  for  newspaper  circulations,  and  an 
answer  to  the  unfounded  assertion  that 
radio,  moving  pictures,  the  automobile 
and  other  pastimes  have  encroached  on 
the  newspaper  reading  habit,  assigned 
various  causes  for  the  favorable  results. 

Big  news  breaks  lead  among  the  opin¬ 
ions  offered  by  experienced  circulators, 
but  this  was  not  held  to  be  an  exclusive 
cause.  Some  papers  reported  construc¬ 
tive  crusades  were  responsible,  others  that 
the  radio  had  advertised  news  to  the  bene¬ 
fit  of  the  newspapers,  and  still  others 
that  the  organization  of  better  distribu¬ 
tion  facilities  had  enabled  them  to  reach 
their  increased  quota  of  readers.  One 
throrist  saw  the  education  of  the  foreign 
born  as  a  contributing  factor  in  increased 
newspaper  circulation. 

Last  year,  according  to  the  Editor  & 
Publisher  International  Year  Book, 
there  were  more  than  36,000,000  copies 
of  English  language  newspapers  circu¬ 
lated  (bily  in  the  United  States.  This 
year  the  total  will  probably  approximate 
38.000.000. 

The  ii^icated  gain  is  based  on  increases 
shown  in  28  diflFerent  cities.  In  New 
York  this  year  the  total  increase  was 
100,000  over  that  of  the  year  before. 
Other  newspapers  also  showed  more  than 
Ihe  normal  growth. 

Last  year’s  big  news  stories  that  put 
peaks  into  circulation  charts  included  the 
Hall-Mills  murder  trial,  the  death  of 
Rudolph  Valentino,  the  Byrd  and  Norge 
North  Pole  Flights,  the  Battle  of  the 
Sesqui.  and  the  malodorous  Peaches 
Browning  court  episode. 

In  the  last  six  months  the  peaks  were 
caused  chiefly  by  airplane  flights  and 
prize  fights.  Stories  that  sold  most  pa¬ 


pers  were  Lindbergh’s  flight.  May  21 ; 
Chamberlin  and  Levine,  June  6;  Com¬ 
mander  Byrd,  July  1 ;  Dempsey-Sharkey, 
Inly  21 ;  and  Uempsey-Tunney,  Sept.  22. 
The  peaks  went  higher  than  last  year  in 
most  cases. 

Today  in  New  Y’ork  city  alone,  not 
including  Brooklyn,  there  are  more  than 
400,000  copies  of  English  language 


dailies  circulated  than  there  were  this 
same  time  last  year. 

Six  Manhattan  morning  newspapers 
show  a  total  gain  of  306,028  readers, 
while  five  of  the  six  evening  newspapers 
(the  AVic  Y’ork  Graphic  had  not  reported 
its  statement  when  Editor  &  Publisher 
went  to  press)  showed  a  gain  of  90,806. 
Several  papers  are  claiming  big  increases 


WIRE  FLASHES  OF  NEWSPAPERS’  SEMI¬ 
ANNUAL  CIRCULATION  STATEMENTS 

/CIRCULATION  reports  received  by  wire  from  more  than  a  dozen  cities 
^  up  to  the  time  Editor  &  Pubusher  went  to  press,  are  printed  below.  Some 
of  them  are  obviously  in  round  numbers  to  facilitate  telegraphic  accuracy,  but 
all  prove  that  daily  newspapers  are  steadily  gaining  circulation.  The  table  follows : 

Percentage 


City  and  Newspaper 
Boston  Advertiser 
Boston  .4dvertiser 
Boston  American 
Dever  Rocky  Mountain  News 
Denver  Evening  News 
Denver  Rocky  Mountain  News 
Dallas  (Tex.)  Dispatch 
Los  .4ngeles  Times 
Los  Angeles  Times 
Los  Angeles  Express 
Los  Angeles  Herald 
Los  Angeles  News 
Los  Angeles  Examiner 
Los  Angeles  Examiner 
Indianapolis  News 
Indianapolis  Star 
Indianapolis  Star 
Indianapolis  Times 
New  York  American 
New  York  Daily  News 
New  York  Mirror 
New  York  Herald  Tribune 
New  York  Times 
New  York  World 
New  York  Evening  World 
New  York  Journal 
New  York  Sun 
New  York  Telegram 
New  York  Evening  Post 
Brooklyn  Eagle 
Brooklyn  Eagle 
Brooklyn  Standard  Union 
Brooklyn  Times 
Philadelphia  Bulletin 
New  Orleans  States 
New  Orleans  States 
St.  Louis  CIohe-Democrat 
St.  Louis  Globe-Democrat 
St.  Louis  Star 
Seattle  Post-Intelligencer 
Seattle  Post-Intelligencer 
Seattle  Times 
Seattle  Times 
San  Francisco  Call 
San  Francisco  Bnlletin 
San  Francisco  Chronicle 
San  Francisco  Chronicle 


P.O. 

Gain 

of  Gain 

Statement 

against 

against 

for  6  mos. 

6  mos. 

6  mos. 

ending 

ending 

ending 

Sept.  30,  ’27 

Sept.  30,  ’26 

Sept.  30,  ’26 

(m) 

190,914 

37,628 

24.5 

(8) 

510.194 

19,606 

3.9 

(e) 

301,689 

39,391 

15.0 

(m) 

41,016 

12,078 

41.0 

(e) 

53,016 

30.353 

134.0 

(8) 

94,057 

40,179 

74.0 

(e) 

35,891 

2,115 

6.0 

(m) 

143,608 

7,420 

5.4 

(8) 

214,092 

15,444 

7.9 

(e) 

129,559 

14,475 

12.5 

(e) 

206,879 

10.829 

5.5 

(m) 

106,777 

12,793 

13.6 

(m) 

199,000 

16,000 

8.9 

(8) 

423,000 

25,000 

6.3 

(e) 

129,480 

2,401 

1.9 

(m) 

105,581 

4,780 

4.7 

(8) 

137,164 

8,878 

6.9 

(e) 

65.608 

5,605 

9.3 

(m  s) 

351,062 

9,837 

2.8 

(m) 

1,208,994 

126,018 

11.6 

(m) 

449,369 

69,973 

18.3 

(m  8) 

312,670 

14,580 

4.9 

(m  s) 

430,242 

38,777 

9.9 

(m  8) 

369,307 

46,843 

14.5 

(e) 

314,491 

18,759 

6.3 

(e) 

680,681 

2,387 

0.3 

(e) 

278,582 

13,582 

4.9 

(e) 

228,984 

21,278 

10.2 

(e) 

68,477 

34,350 

100.6 

(e) 

77,338 

2,049 

6.7 

(s) 

87,914 

2,075 

8.1 

(e  8) 

70,129 

9478* 

11.6 

(e  8) 

91.069 

12,536 

16.3 

(e) 

548.952 

12,996 

2.4 

(e) 

52,596 

650 

1.2 

(8) 

89,475 

4,173 

4.9 

(m) 

262,712 

24,118 

10.1 

(8) 

248.830 

5,413 

2.2 

(e) 

122,011 

4,989 

4.2 

(m) 

94,164 

6,942 

7.9 

(s) 

154,360 

8,437 

5.8 

(e) 

89,312 

5,833 

6.9 

(8) 

115,371 

11,716 

11.3 

(e) 

108,501 

610 

0.5 

(e) 

81.505 

10,673 

15.0 

(m) 

98.833 

7,140 

7.8 

(8) 

162.360 

10,096 

6.6 

in  readers  since  the  averages  required  by 
the  government  were  published  the  first 
of  this  month. 

Tablokls  proved  themselves  to  be  the 
circulation  pace  setters.  In  the  morning 
field  the  biggest  gains  were  chalked  up 
by  the  Xerv  V ork  Daily  News,  which  shot 
up  from  1,082,976  last  year  to  1,208,994 
ihis  year,  a  gain  of  126.018  new  readers. 

In  the  evening  held,  the  AViu  York 
livening  Rost  actually  doubled  its  circu¬ 
lation,  the  jump  being  from  34,127  in 
1926  to  68,477  this  year. 

More  sports  play  than  last  year  is  the 
crux  of  the  Evening  Post’s  story.  This 
old  and  conservative  newspaper  has  been 
rejuvenated  by  Cyrus  H.  K.  Curtis,  pub¬ 
lisher  of  the  Philadelphia  Public  Ledger, 
and  magazines.  He  put  up  a  new  plant 
and  put  a  new  editor  in  it.  Increased 
press  capacity  is  giving  wiaer  distribu¬ 
tion  to  a  better  paper  produced  by  Julian 
S.  Mason,  editor-in-chief. 

The  li  ’orld’s  story  behind  a  46,843  gain 
to  369,307  for  the  morning  and  Sunday 
paper  is  one  of  a  switch-back  in  price 
from  three  cents  to  two.  J.  F.  Bresna- 
han,  business  manager,  put  his  price  up 
to  three  cents,  hoping  the  other  Manhat¬ 
tan  morning  papers  would  fedlow  him. 
They  did  not.  The  World  lost  readers, 
but  gained  circulation  revenue.  The 
price  went  back  to  two  cents,  and  the 
gain  came  following  an  intensive  adver¬ 
tising  camp^gn. 

Louis  Wiley,  business  manager,  an¬ 
nounced  the  38,777  gain  for  the  New 
York  Times  as  a  “triumph  for  the  theory 
of  news  selling  a  newspaper.” 

The  New  York  Telegram  is  under 
Scripps-Howard  management  today.  It 
is  entirely  changed  from  the  sporting  and 
dramatic  paper  it  was  last  year.  From 
type-dress  to  editorial  policy  it  is  a  new 
paper.  Thomas  Dowling,  circulation 
manager,  says  it  has  “the  human  appeal,” 
that  “it”  which  supposedly  attracts  new 
readers  easily.  Mr.  Dowling  also  has 
more  trucks  than  the  former  ownership 
used  to  have,  and  he  gets  into  distant  dis¬ 
tricts  faster. 

Norman  R.  Hoover,  circulation  direc¬ 
tor  of  the  World,  and  Mr.  Wiley  were 
two  experts  who  commented  on  the 
slump  that  failed  to  slump. 

“Business  has  gotten  over  the  summer 
slump  habit,”  Mr.  Wiley  said.  “And 
newspaper  readers  have,  too.” 

“Radio  advertised  the  news  stories  and 
the  newspapers  reaped  the  benefit,”  said 
Mr.  Hoover.  He  produced  some  com¬ 
parative  figures  for  the  Evening  World 
which  was  uninfluenced  by  any  price 
factor  to  show  how  there  was  a  real 
seasonal  slump  last  year  and  no  slack  to- 
speak  about  this  year. 

The  Evening  World  figures  in  round 
numbers  follow : 

1927  1926 

May  2  .  359.000  320.000 

June  7  .  351.000  327,000 

Julv  11  .  335,000  334.000 

Auk.  2  .  334.000  318,000 

Sept.  2  .  338,000  334,000 

“The  rain  this  season  also  helped  Sun¬ 
day  newspaper  circulation.”  Mr.  Hoover 
sakl.  “A  rainy  day  will  make  a  differ¬ 
ence  of  between  5,000  and  6,000  copies.” 
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Editor  &  Publisher  for  October  8,  1927 


The  Sacco- Vanzetti  trial  helped  the 
east.  The  New  York  Evening  World 
went  up  33,000  on  the  day  of  the  execu¬ 
tion,  Aug.  23.  and  the  Morning  World 
went  up  20,000.  There  have  been  no 
outstanding  crime  stories  in  the  last  six 
months.  New  York’s  Snyder-Gray  case 
was  carried  more  widely  than  any  other, 
but  it  didn’t  come  anywhere  near  the 
Hall-Mills  coverage,  which  set  a  new 
mark  for  the  printing  of  complete  testi¬ 
mony. 

Circulation  managers  who  know  their 
business  through  long  years  of  experi¬ 
ence  were  inclined  to  believe  that  the  big 
airplane  adventures  of  the  season  and  the 
prize  fights  outclassed  any  crime  story  yet 
developed,  as  sellers  of  papers. 

The  Browning  case  did  extend  into 
January  of  this  year,  however.  It  was 
during  this  month  that  certain  New  York 
papers  went  further  than  any  newspaper 
ever  dared  before  in  the  business  of  pur¬ 
veying  smut.  It  saw  new  twists  put  to 
the  composite  pictures  published  hy  the 
Evening  Graphic  and  something  new  in 
startling  headlines  by  the  Daily  Mirror, 
which  one  day  came  out  with  black  type 
nearly  five  inches  high,  reading. 
“Peaches’  Shame,”  and  another  day 
simply  smirked  wnth  “Oh — Oh — Oh ! 
Daddy  Browning.” 

In  the  last  six  months  the  first  ^’ig 
story  was  on  May  10,  when  the  Snyder- 
Gray  verdict  crashed  into  the  headlines 
on  the  same  day  as  the  startling  news 
that  Nungesser  and  Coli,  the  French 
dyers  were  lost.  One  responsive  evening 
paper  in  New  York  was  shot  up  100,000 
by  this  unusual  news  combination. 

Extras  sold  on  this  day,  however,  did 
not  compare  either  with  the  happy  news 
that  Col.  Charles  Lindbergh  had 
reached  Paris  on  May  21,  or  the  amazing 
news  that  140,000  people  had  gathered  in 
one  place  to  see  two  pugs  swap  blows  for 
the  heavyweight  crown  in  Chicago  on 
Sept.  22.  _  . 

Both  these  stories  were  Midas  hngers 
to  the  most  conservative  papers.  From 
coast  to  coast  reports  are  obtainable  of 
the  big  sales  they  caused. 

Lindbergh  broke  inopportunely  for 
many  papers.  The  afternoon  papers  got 
most  of  the  circulation  he  showered.  He 
landed  in  Paris  on  a  Saturday.  Sunday 
papers  reported  a  complete  sell-out. 
They  would  have  gone  higher  had  they 
had  enough  color  and  other  sections  to 
stuff  in.  They  would  have  gone  higher 
with  smaller  papers. 

Even  so.  Lindbergh  was  worth  ap¬ 
proximately  25,000  to  the  New  \ork 
Times,  according  to  Hugh  A.  O’Donnell, 
assistant  business  manager.  Norman^  R. 
Hoover,  circulation  manager  of  the  New 
York  World,  said  this  week  he  shot  the 
Sunday  paper  to  a  complete  sell-out  on 
May  22,  and  added  74,000  to  Saturday’s 
run  of  the  Evening  \V  orld. 

Across  the  continent  in  the  State  of 
Washington,  the  Seattle  Times  of  May  21 
went  to  a  peak  of  110,930  on  the  Lind- 
bereh  news.  The  average  daily  is  89,312, 
making  the  gain  21.618.  Down  the  Pa¬ 
cific  Coast  southward  in  San  Francisco 
the  Chronicle  or  the  same  day  hit  one  of 
its  highest  figures  of  the  six  months. 

Other  aviation  stories  that  help^  news¬ 
papers  build  their  circulations  included 
the  flight  of  Chamberlin  and  Levine  to 
Germany  on  June  6,  which  sent  the  Ncio 
York  Evening  Journal  up  89,000;  Com¬ 
mander  Byrd  and  his  .\merica;  the  Dole 
Los  Angeles  to  Hawaii  flyers,  Aug.  19, 
which  particularly  helped  papers  in  the 
Far  West ;  and  the  Sir  John  Carling  and 
Old  Glory  disasters. 

The  circulators  said  the  Dempsey- 
Tunney  heavyweight  championship  fight 
sold  more  papers  than  any  one  single 
event.  It  outclassed  the  airplane  flights, 
because  of  the  ballyhoo  beforehand  which 
whetted  interest  in  the  fight,  and  also  be¬ 
cause  of  the  widespread  advertising  which 
radio  broadcasting  gave  to  it,  they  ar¬ 
gued. 

To  the  New  York  Times,  the  fight 
added  37,000  additional  readers  of  the 
issue  of  Sept.  23,  while  on  July  1,  when 
the  Byrd  crash  was  recorded,  onlv  9,000 
extra  copies  were  sold.  Mr.  O’Donnell 
pointed  out  that  the  small  figure  on  Byrd 
was.  partially  due  to  the  fact  that  the 
Times  had  the  aviators  down  at  Ver- 


sur-Mer  when  other  papers  reported  them 
in  Paris. 

The  fight  was  worth  44,000  to  the  New 
York  Morning  World  and  58,000  to  the 
Evening  World.  In  the  World’s  figures 
there  is  a  curious  comparison  between 
these  figures  and  those  on  the  day  that 
the  Dempsey-Sharkey  fight,  in  New 
York,  was  reported.  This  latter  match 
was  worth  only  6,000  extra  readers  for 
the  morning  paper,  while  the  evenin,g  pa¬ 
per  went  up  to  41.000  as  the  debate 
about  the  alleged  fouls  grew  hotter.  Mr. 
Hoover  iwinted  out  that  possible  pur¬ 
chasers  of  morning  papers  believed  they 
had  all  the  news  over  the  radio,  and  only 
woke  up  to  the  fact  that  there  was  .some 
argument  when  they  saw  the  evening 
papers. 

In  Seattle  the  Dempsey-Sharkey  fight 
sent  the  .Seattle  Times  up  113.729,  3,000 
more  than  Lindbergh :  while  the  Demp- 
sey-Tunney  fight  sliot  the  figures  still 
higher  to  128,3W),  about  15,000  more  than 
Lindbergh. 

Commenting  on  these  three  big  stories, 
Lindbergh,  Dempsey-Tunney  and  Demp- 
sey-Sharkey,  Edwin  R.  Powell,  circula¬ 
tion  manager  of  the  Seattle  Times,  tele¬ 
graphed  to  Editor  &  Pibli.sher: 

"I  believe  this  type  of  news  has  genuine 
circulation-building  power;  the  best,  in 
fact,  we  have  yet  e.xperienced." 

Reports  of  the  prize  fights  also  made 
peak  issues  for  the  J.os  Angeles  Evening 
Herald  The  Dempsey-Sharkey  fight 
.sent  this  paper  skynxrketing  to  334,585, 
as  against  the  average  of  206,879.  A 
lower  figure  followed  the  Dempsey-Tun¬ 
ney  fights,  W.  1.  Harrison,  the  circula¬ 
tion  manager,  wiring  FIditor  &  Pi'b- 
I  iSHER  that  326.607  were  sold  on  this 
slu.gging  news. 

N.  R.  Jensen,  circulation  manager  of 
the  l.os  Angeles  Ezrning  Express,  said 
that  the  continued  sensational  local  sto¬ 
ries  on  the  Aimee  McPherson  case  last 
year  were  responsible  for  “many  peak 
sales  days  which  completely  overshad¬ 
owed  three  peak  sales  days  on  tliis  six 
months  statement,  which  were  Lind¬ 
bergh  flight ;  and  the  two  prize  fight 
stories.” 

"My  increases  over  last  year,’’"  he 
added,  “are  chiefly  on  carrier  circula¬ 
tion.’’ 

A  local  story  this  year  in  Indianapolis 
topped  all  the  big  national  stories.  That 
was  the  speedway  race  in  May,  accord¬ 
ing  to  P.  S.  Boehm,  circulation  manager 
of  the  Indianagolis  Xezvs.  and  C.  D. 
O’Rourke,  circulation  manager  of  the 
Indianaf’olis  Times. 

“Speedway  day.  Lindbergh’s  flight,  and 
a  local  tornado  each  made  more  than 
110.000  during  May,”  Mr.  O’Rourke  de¬ 
clared.  “The  Times  has  shown  a  con¬ 
sistent  growth  during  the  past  year  be¬ 
sides  taking  advantage  of  every  sales 
possibility  arising  from  the  exceptional 
news  stories  of  the  period. 

“Any  big  news  of  sustained  interest  of 
more  than  a  week  will  build  circulation. 
Spot  news  breaks,  however,  only  tend 
toward  increa.sed  street  sales  in  my  opin¬ 
ion.” 

Some  other  interesting  comments  re¬ 
ceived  from  other  papers  by  Editor 
&  PiBi.isHFjt  were: 

“Flying  was  the  best  circulation  builder 
in  this  territory,”  M.  S.  Lunn.  circulation 
manager  of  the  Boston  American  and 
Adz'crtiser. 

“W'e  credit  our  increase  to  a  change 
of  policy  in  distribution,”  Los  Angeles 
Daily  News. 

“Our  increase  of  13,000  over  the  same 
period  last  year  is  about  the  usual  in¬ 
crease.  .^s  Philadelphia  grows,  so  grows 
the  Bulletin,”  Philadelphia  Bulletin. 

“Sports  seemingly  fetch  more  and  hold 
more  than  crime  news,”  Philadelphia  In¬ 
quirer. 

“The  recent  unusual  news  features 
doubtless  contribute  to  the  general  cir¬ 
culation  increases.  Our  gain  of  5,000  cir¬ 
culation  to  the  new  high  average  of 
122,011  on  Oct.  1,  1927,  as  compared 
with  the  same  statement  last  year,  how¬ 
ever,  may  best  be  attribute  to  the 
steadfast  policy  of  this  newspaper  in 
defending  the  interests  of  the  public  in 
several  outstanding  issues  during  the  past 
year,  rather  than  to  any  sensational  spot 
news,”  St  Louis  Star. 


A.  M.  Nawench 


POUSH  NEWS  AGENCY 
OPENS  N.  Y.  OFFICE 

A.  Morawiici-Nawench,  President  of 
Foreign  Corps  Placed  in  Charge — 
Headquarters  at  Associated 
Press 

A  New  York  bureau  has  been  opened 
by  the  Polish  Telegrapliic  Agency  with 
.-\lbert  Morawski-Nawench,  president  of 
the  F'oreign  Correspondents  Association 
of  New  York,  in  charge.  Headquarters 
are  at  the  offices  of  the  Associated  Press, 
383  Madison  avenue. 

Mr.  Morawski-Nawench  returned  re¬ 
cently  from  Europe  where  he  conferred 
with  the  officials  of  the  Polish  news 
agency  and  attended  the  conference  of 
telegraphic  agencies  in  Poland. 

In  addition  to  sending  news  from  this 
country  to  Poland,  Mr.  Morwaski-Naw- 
ench  will  operate  a  service  to  Polish 
dailies  and  weeklies  in  this  country.  There 
are  16  Poli.sh-language  dailies  and  80 
weeklies  published  in  this  country,  he 
declared. 

These  papers  are  published  for  the 
5,(K)0.()00  Poles  estimated  to  be  living 
in  this  country. 

STARTS  NATIONAL  DEPARTMENT 

The  Chicago  Herald  and  Examiner 
now  has  its  own  national  department, 
headed  by  J.  T.  McGiveran,  Jr.  The 
reorganization  of  the  department  marks 
the  final  dis.solution  of  the  “group  plan” 
as  far  as  the  Herald  and  Examiner  is 
concerned.  Until  March,  1927,  all  na¬ 
tional  accounts  had  been  contacted  by  a 
staff  of  salesmen  representing  several 
Hearst  morning  papers.  On  Sept.  12  the 
last  account  was  turned  over  to  McGiv¬ 
eran  for  attention  by  a  staff  soliciting 
for  the  Herald  and  Examiner  alone. 

PIERCE  HEADS  CLUB  GROUP 

W.  \V.  Pierce,  Jr.,  a  member  of  the  ad¬ 
vertising  staff,  has  been  elected  president 
of  the  Columbus  (O.)  Duz patch  Country 
Club.  Ray  A.  Hoyt,  city  editor,  was 
chosen  vice-president,  and  R.  H.  Henney, 
of  the  reportorial  staff,  secretary.  Other 
officers  are  R.  L.  F'mmert,  second  vice- 
president  ;  A.  E.  Campbell,  treasurer,  and 
Norman  Kuehner  and  Emmett  \’oeIker, 
trustees.  A  memorial  to  the  late  George 
E.  Fowler,  business  manager  of  the  Dis¬ 
patch,  was  adopted,  and  a  committee  was 
appointed  to  prepare  a  memorial  to  the 
late  Robert  F.  Wolfe,  publisher  of  the 
FHspatch. 

COMPLE-nNG  AD  DIRECTORY 

The  new  directory  of  Newspaper  Ad¬ 
vertisers  and  .Advertising  Agencies, 
issued  hy  the  Newspaper  Representatives 
Association  of  Chicago,  will  be  ready 
early  in  NovemberJ 


ATLANTIC  MONTHLY 
SUITS  DISMISSED 

N.  Y.  Daily  News  and  N.  Y.  Americaa 
Win  Their  Motions  in  Copyright 
Case — Magazine’s  Com¬ 
plaint  Defective 

Suits  of  the  Atlantic  Monthly  against 
the  Neze  York  Daily  Nezvs  and  the  .Yew 
York  American  asking  damages  for  in- 
fringement  of  copyright  in  connection  with 
the  premature  publication  by  these  news¬ 
papers  of  excerpts  of  Gov.  Alfred  E 
Smith’s  article  “Catholic  and  Patriot" 
were  dismissed  in  New  York  City  Monday 
of  this  week. 

Harry  H.  Van  Aken  of  the  law  firm  of 
DeWitt  and  Van  Aken,  representing  the 
Daily  News,  argued  the  motion  for  dis¬ 
missal. 

The  chief  contentions  of  the  defense, 
which  caused  Judge  T.  1).  Thatcher  to 
grant  the  motion,  were : 

1.  That  the  bill  was  not  verified. 

2.  That  no  allegation  that  the  statutory 
notice  of  copyright  was  printed  on  all  the 
co|)ies  of  the  copyrighted  work  was  made. 

3.  Complaint  did  not  allege  that  two 
copies  of  the  best  edition  of  the  work 
were  pron^tly  deposited  in  the  copyright 
oflice  or  in  the  mails  addressed  to  the 
Register  of  Copyright,  Washington,  D.  C. 

4.  That  certain  other  provisions  of  the 
copyright  statute  were  not  complied  with. 

The  judge’s  ruling  stated  that  “upon 
concession  of  plaintiflT s  counsel  that  the 
complaint  is  defective,  case  is  dismissed" 
The  suit  was  filed  on  Sept.  20  and 
stated  that  on  .April  16,  1927,  printed  ar¬ 
ticles  containing  important  excerpts  of  the 
Smith  article  appeared  in  the  Daily  News 
and  the  American,  and  also  in  the  Daily 
News  of  Sunday,  April  17. 

.Accounting  of  profits  was  asked  and 
damages  not  to  exceed  $1  for  each  copy 
circulated  containing  the  Smith  excerpts. 
In  the  case  of  the  Daily  News  this  would 
have  amounted  to  more  than  $2,000,000. 

The  American  argument  was  substan¬ 
tially  that  presented  by  the  Daily  News, 
William  .A.  DeF'ord  apjieared  for  the 
•American. 

Judge  Thatcher  gave  the  Atlantic 
Monthly  20  days  in  which  to  amend  the 
complaint. 

BIG  SHOE  AD  CAMPAIGN 

National  Association  to  Spend  $4,000,- 
000  Making  Men  “Shoe-wise” 

Shoe  retailers  of  the  United  States  will 
spend  $4,000,000  during  the  next  four 
years  to  induce  the  .American  man  to  buy 
shoes,  Donald  \\ .  Bolt,  chairman  of  the 
Ways  and  Means  committee  of  the  Na¬ 
tional  Shoe  Retailers’  .Association,  told 
rnembers  of  the  New'  York  state  associa¬ 
tion  at^  the  final  session  of  the  state  asso¬ 
ciation’s  convention  at  Niagara  Falls, 
Oct.  4. 

The  advertising  campaign  will  start 
some  time  between  Jan.  1  and  Easter  of 
J928,  and  is  designed  to  bolster  up  what 
is  now  considered  almost  a  liability  in  the 
shoe  trade.  The  sales  of  men’s  shoes. 
The  drive  will  be  financed  by  supscrip- 
tions  from  the  members  of  the  various 
state  associations,  the  associations  them¬ 
selves  and  from  members  of  the  national 
association. 

Bert  J.  Gosper,  Elmira,  was  elected 
president  of  the  state  association. 

NEW  BAYONNE  NEWS  OWNERS 

Carl  .A.  Ruhlmann,  publisher  of  the 
Bayonne  (N.  J.)  Ez’ening  Nezi’s  an¬ 
nounced  Oct.  5  that  control  of  the  paper 
has  been  taken  over  by  George  E.  Keenan, 
Commissioner  of  Revenue  and  Finance  in 
the  city  government,  and  William  F.  M. 
Higgins.  No  announcement  was  made  as 
to  policy,  although  the  newspaper  has  been 
republican  and  the  new  publishers  are 
democrats. 

ENTERS  DAILY  HELD 

The  first  issue  of  the  Medford  (Mass.) 
Daily  Mercury  made  its  appearance  Oct 

I,  having  changed  over  from  a  weekly. 

J.  D.  P.  Wingate  is  the  puljfislier.  ’ ' 
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TRADE  BODY’S  SUIT  REOPENED  IN  CHICAGO 

A.  D.  Lasker  and  James  W.  Young  Tell  Value  of  Agency  Service — 50  Per  Cent  of  Dailies  Accept 
Copy  Direct  at  Net  Rate,  One  Advertiser  Declares — Case  Goes  to  Boston,  Oct.  10 


(Bv  Tiksraph  to  Editor  &  Pvblisher)  Council  had  anythins  to  do  with  main-  tion  accepted  the  recognition  list  of  the 

CHICAtiO.  Oct.  5. — Hearings  in  the  tailing  ethics  as  laid  down  by  the  parent  A.  X.  P.  A.  as  100  per  cent.  \ 

Federal  Trade  Commission  suit  He  declared :  ‘T  do  not  recall  any  She  replied :  "Absolutely  not.”  .An-  j 

against  the  .American  XewspaiK-r  Pub-  activity  of  the  western  council  along  that  other  question  was  whether  the  .A.  X.  t 

lishers  .Association,  the  .American  .AsscKia-  c.xcept  jwssibly  from  time  to  time  P.  .A.  was  consulted  when  the  Xewspaper  : 

tion  of  .Advertising  .Agencies,  the  South-  tl’scussions  of  them  in  connection  with  Representatives  .Association  drew  up  the  i 

em  Xewspaper  Publishers  .Association.  Scneral  sound  business  practice.”  tinancial  blank  that  is  sent  to  advertising  ; 

the -American  Press  .As.sociation.  and  the  H.  B.  Palmer  of  the  .A.  X.  P.  .A.  was  agencies  applying  to  the  Association.  ( 

Six  Point  League  were  reopened  here  on  tirst  witness  called  when  the  hearing  She  replied  i  They  were  not.**  ( 

yonday  and  were  to  continue  until  Satur-  reopened  Monday  morning.  Mr.  Several  direct  advertisers  were  called  i 

dav  with  men  prominent  in  the  newspaper  Palmer  was  asked  to  explain  various  to  testify,  among  them  being,  W.  W. 

and  advertising  fields  called  to  testify.  customs  including  the  method  of  the  Jaques,  president  of  the  Jaques  Manufac- 

The  Federal  Trade  Commission  charges  P-.  A.  in  voting  on  the  recognition  turing  Company  of  Chicago,  manufac-  ; 

the  respondents  with  conspiraev  in  re-  ad\ertising  agencies.  He  declared  that  turers  of  K.  C.  Baking  Powder;  A.  E. 

stniint  of  trade  and  seeks  by  this' proceed-  obtained  information  from  every  McKinstry,  vice-president  of  the  Inter- 

ing  to  force  the  publishing  industrv  to  possible  source  which  might  be  of  use  to  national  Harvester  Company ;  Stanley  T. 
allow  to  each  and  every  advertiser’  the  committee  voting  on  die  advertising  Keshen  of  .A.  B.  Shubert,  Inc.,  of  Chi- 

commission  now  generallv  allowed  to  agency  in  question.  cago,  dealers  and  traders  in  American 

creative  agencies  only.  Ceorge  Xoee  of  Cone,  Rothenburg  &  raw  furs;  Thomas  J.  Glenn,  general 

The  questions  of  the  Federal  Trade  ^*oee,  newspaper  representatives,  was  manager  of  Foley  &  Co.  of  Chicago,  pro- 

Commission  thus  far  would  seem  to  indi-  <^alled  to  testify  both  as  a  newspaper  ducers  of  Foley’s  Honey  and  Tar  Cough 

cate  that  it  is  trying  to  prove  that  the  ^presentatiye  and  for  the  Xewspaper  Syrup. 

X.  P.  .A.  is  an  arbitrary  factor  in  Representatives  Association  of  CTiicago,  Mr.  Jaques  was  asked  to  give  the  rea- 
deciding  what  agencies  shall  or  shall  not  which  he  is  president.  son  why  the  Jaques  Manufacturing  Com- 

receive  commission  and  credit  from  pub-  Among  the  questions  put  to  him  was  pany  concluded  20  years  ago  to  discon- 

lishers,  and  the  five  defendants  are  tending  to  infer  that  he  might  dis-  tinue  advertising  agency  service  and  to 
chargeci  with  endeavoring  to  keep  direct  criminate  against  an  advertising  agency  place  his  advertising  direct.  He  replied 
advertisers  and  agencies  which  are  not  was  not  a  member  of  the  Four  .A’s  that  the  reason  was  entirely  financial,  that 

members  of  the  Four  .A’s  from  securing  accepting  advertising  for  the  papers  he  if  they  had  an  advertising  agency  handle 

the  commissions  from  publishers  that  are  represented.  their  business  they  would  probably  have 

given  to  recognized  agencies.  Xoee  emphatically  denied  that  such  to  keep  up  an  advertising  department 

.\mong  those  in  Chicago  for  the  hear-  the  case.  Then  he  was  asked  to  much  the  same  because  of  the  peculiar 

ing  are:  Eugene  \V.  Burr,  .Attorney  of  explain  the  function  of  the  Xewspaper  nature  of  their  business, 
the  Federal  Trade  Commission  of  Wash-  Representatives  .Association.  Mr.  McKinstry  was  asked  if  they  em- 

ington.  who  is  conducting  the  investiga-  He  declared  that  the  real  work  was  ployed  an  advertising  agency  and  he  stated 
tion:  James  O'Shaughnessy  of  Xew  by  Miss  Gertrude  Byrne,  executive  that  they  had  from  1902  until  1911,  at 

York  executive  secretary  of  the  .Amer-  secretary  of  the  .Association,  and  that  he  which  time  they  started  to  handle  their 
ican  .Association  of  .Advertising  .Agen-  spent  very  little  time  in  the  office  of  the  own  advertising  appropriation.  He  ex- 
cies;  James  W.  A’oung  of  Chicago,  presi-  organization.  plained  that  the  main  reason  was  that  with 

dent  of  the  Four  .A’s,  and  vice-president  ^I'ss  Gertrude  Byrne  was  called  to  the  growth  of  their  business  the  advertis- 
of  J.  Walter  Thompson  .Advertising  testify.  She  was  asked  to  explain  the  ing  became  a  very  highly  specialized  and 
Agency;  George  Link,  Jr.,  of  Xew  York,  prcKedure  of  obtaining  credit  information  technical  matter  requiring  personal,  in¬ 
attorney  for  the  Four  A’s;  J.  F.  Finlay  regarding  the  standing  of  advertising  timate  touch  and  relationship  with  it,  and 
of  Finlav  &  Campbell,  Chattanooga,  .At-  agencies  desiring  the  recommendation  of  so  far  as  mechanically  concerned  it  re- 
tomey  for  the  S.  X.  P.  .A.;  H.  S.  Ran-  the  Xewspaper  Representatives  .Associa-  iiuired  also  a  close  and  intimate  touch  with 
kine  of  Xew  York,  .Attorney  for  the  tion  of  Chicago.  the  markets  for  the  several  lines  repre- 

.V  X.  P.  .A.,  and  L.  B.  Palmer  of  Xew  Miss  Byrne  was  asked  if  the  .Associa-  senting  their  complete  line. 

York,  manager  of  the  .A.  X.  P.  .A.  ^  - - - 

Logan,  Chicago,  was  called  to  the  stand  CA  RUXHERS  SAILS  FOR  BERML^DA 

and  stressed  the  point  that  the  advertis¬ 
ing  agency  is  paid  the  15  per  cent  com¬ 
mission  by  the  publisher  because  it  is 
performing  a  service  for  the  publisher  in 
promoting  advertising  as  a  whole  by 
logical  and  intelligent  methods  of  de¬ 
veloping  more  business  for  the  clients 
who  have  retained  the  advertising  agency 
for  this  purpose. 

Mr.  Lasker  also  informed  the  federal 
attorney  that  some  20  or  30  years  ago 
many  firms  prepared  and  placed  their 
advertising  in  various  forms  of  media 
without  the  help  of  an  advertising  agency- 
hut  found  it  unprofitable.  Many  adver¬ 
tisers  learned  by  his  experience,  he  said, 
that  the  help  of’  an  expert  in  advertising, 
namely  an  advertising  agency,  could 
achieve  better  results  for  them  than  they 
had  been  able  to  accomplish  for  them¬ 
selves. 

James  W.  A’oung.  president  of  the 
.American  .Association  of  .Advertising 
agencies,  and  vice-president  of  the  J. 

Walter  Thompson  .Advertising  .Agency, 
was  asked  to  explain  how  the  agency 
gave  service  to  a  client  located  at  a  dis¬ 
tant  point.  He  was  further  a.sked  to 
give  some  idea  of  the  difference  in  cost 
of  preparing  a  campaign  for  newspapers 
and  one  in  the  Safurday  Ei'Ciiiiis  Post. 

Mr.  A’oung  in  answering  the  former 
question  said  that  this  was  accomplished 
sometimes  by  personal  interviews  and 
sometimes  by  correspondence,  whichever 
the  occasion  demanded.  In  response  to 
the  attorney’s  question  regarding  the  dif¬ 
ference  in  cost,  Mr.  A'oung  stated  that  if 
costs  were  segregated  in  that  way,  it 
might  be  found  that  in  the  clerical  end 
of  the  business  there  was  a  slight  differ¬ 
ence  in  the  cost  of  operation,  but  he  felt 

sure  there  was  no  broad  difference.  ro.  r’.u  -..u-  r.uv 

The  next  line  of  questioning  to  Mr.  F-  Porter  Caruthers,  assistant  business  manager  of  the  ^ew  York  Herald 
Young  was  on  the  matter  of  his  position  Tribune,  sailed  last  week  for  a  vacation  in  Bermuda.  The  photograph 

15  chairman  of  the  Western  Council  of  shows  Mr.  Caruthers  with  Mrs.  Caruthers  and  her  father,  Henry  S.  Dancy,  who 

the  Four  A’s  during  1923,  and  if  the  boarded  the  ship  to  say  good-bye  to  him. 


F.  Porter  Caruthers,  assistant  business  manager  of  the  New  York  Herald 
Tribune,  sailed  last  week  for  a  vacation  in  Bermuda.  The  photograph 
shows  Mr.  Caruthers  with  Mrs.  Caruthers  and  her  father,  Henry  S.  Dancy,  who 
boarded  the  ship  to  say  good-bye  to  him. 


Mr.  Keshen  stated  in  his  testimony  that 
while  they  had  employed  an  advertising 
agency  in  various  times  in  the  past,  his 
firm  had  been  endeavoring  for  10  or  12 
years  to  obt<-iin  commissions  from  publica¬ 
tions  in  which  they  desired  to  advertise, 
and  further  stated  that  they  had  been  able 
to  obtain  these  rates  from  about  50  per 
cent  of  the  daily  newspapers  of  which 
they  had  made  this  request. 

Mr.  Foley  declared  that  they  preferred 
to  place  their  advertising  themselves  but 
admitted  their  advertising  department 
could  be  reduced  about  75  per  cent  if  they 
employed  an  advertising  agency.  He 
further  stated  that  he  was  able  to  obtain 
the  net  rate  from  a  great  many  news¬ 
papers  but  did  not  give  any  percentage  of 
results  in  this  direction. 

Mr.  Thomas  R.  Hair,  advertising  man¬ 
ager  of  the  Northwestern  Yeast  Company 
of  Chicago,  declared  that  they  employed 
an  advertising  agency  in  their  business  be¬ 
cause  it  was  the  most  economical  ^way  to 
handle  it. 

L.  C.  Partridge  of  Partridge  &  .Ander¬ 
son,  Chicago,  electrotypers,  stereotypers, 
newspaper  mat  manufacturers,  gave  a 
technical  account  of  the  process  of  elec¬ 
trotyping  and  mat  making. 

He  also  explained  the  cost  to  the  ad¬ 
vertising  agency  of  making  and  shipping 
mats,  electros  and  stereos,  stating  that  his 
firm  rendered  a  packing  charge  plus  the 
exoress  or  parcel  post  expense. 

The  hearing  in  Chicago  will  continue 
until  Saturday  and  will  reopen  in  Boston 
Monday  morning,  Oct.  10. 

WIN  UBEL  VERDICT 

Four  Pittsburgh  Pott  and  Sun  Men 
Acquitted  But  Must  Pay  Costs 

I'our  executives  and  employes  of  the 
former  Pittshttrgh  Post  and  Sun  were 
found  not  guilty  of  libel  charges  but 
directed  to  pay  the  costs  of  prosecution 
in  a  verdict  returnecl  in  the  Cambria 
County  court  at  Ebensburg,  Pa.,  on  Sept. 
28.  ^ 

Xamed  in  the  final  verdict  of  acquittal 
were  W.  U.  Christman.  F.  W.  Merchant, 
Ray  Sprigle  and  John  P.  Lally.  The 
case  was  prosecuted  by  Elliott  Frederick, 
E.  Lee  Hollohan  and  J.  Frank  Borland, 
who  claimed  a  series  of  articles  in  the 
two  newspapers  in  October  and  Xovem- 
ber,  1925,  and  March.  1926,  connected 
them  with  a  band  of  automobile  thieves. 

ILUNOIS  PRESS  TO  MEET 

John  H.  Nash  and  Henry  T.  Claus  on 
Program  for  Urbana  Convention 

.A  conference  on  contemixirary  problems 
and  a  program  in  honor  of  the  opening 
of  the  new  Illinois  School  of  Journalism 
will  have  a  prominent  place  in  the  con¬ 
vention  activities  of  the  Illinois  Press 
.Association  which  meets  at  the  University 
of  Illinois,  IVbana,  Oct.  13,  14,  15. 

John  Flenry  Nash,  printer  and  student 
of  printing  art  from  S.-'.n  Francisco  will 
address  the  convention  on  the  Revival  in 
Printing  and  will  exhibit  some  of  his 
books  and  broadsides.  Henry  T.  Claus, 
editor  of  the  Poston  Tianscr{f>t,  is 
scheduled  to  open  the  conference  on  con¬ 
temporary  problems  in  which  authorities 
in  political  science,  economics,  and 
sociology  will  take  part. 

Frank  \V.  Scott,  editor-in-chief  of  the 
D.  C.  Heath  company.  Xew  A’ork,  first 
director  of  courses  in  journalism 
at  the  University  will  speak  at  the  School 
of  Journalism  exercises. 

NEW  A.  N.  P.  A.  MEMBER 

The  Kittanning  (Pa.)  Simf>sons'  Daily 
Leader-Times,  has  been  elected  to  mem¬ 
bership  in  the  .American  Newspaper  Pub¬ 
lishers’  Association. 
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TORONTO  MAIL  AND  EMPIRE  SOLD  TO 
I.  W.  KILLAM  FOR  $2,500,000 

New  Owner  Names  John  Scott,  Montreal  Gazette  M.  E.,  Man¬ 
aging  Director — Jennings  Remains  as  Editor  and 
Scroggie  Business  Manager 


CALE  of  the  Toronto  Mail  and  Em-  The  history  of  the  Mail  and  Empire, 
^  pire  to  I.  \V.  Killam,  Montreal  cap-  which  dates  back  more  than  half  a  cen- 
italist,  at  a  reported  price  of  $2,500,000,  tury,  has  been  interesting  and  eventful, 
was  announced  on  Monday  of  this  week  Originally  the  newspaper  was  the  Tor- 
in  the  Canadian  city.  The  purchase  price  onto  Mail,  which  began  publication  in 
was  said  to  represent  $1,900,000  for  the  1872,  and  continued  with  the  same  char- 
newspaper  plant  and  good  will,  and  $600,-  acter  and  title  until  1895,  when  the 
000  for  the  real  estate.  Mr.  Killam  who  Toronto  Empire,  another  Conservative 
is  president  of  tlie  Royal  Securities  Cor-  morning  newspaper  which  came  into  be- 
poration,  is  presklent  of  the  new  publish-  ing  in  1887,  was  amalgamated  with  the 
ing  company.  Mail  under  the  present  name.  Estab- 

Cliarles  Riordan  is  the  retiring  presi-  lishment  of  the  Toronto  Mail  originated 
dent  of  the  Mail  Printing  Company,  in  the  mind  of  Sir  John  A.  Macdonald, 
Howard  R.  I'Vouglas  has  been  vice-presi-  who  was  chronicled  as  making  the  pro¬ 
dent  since  Carl  Riordan  retired  some  posal  to  Sir  David  Maepherson  in  1869. 
years  ago.  and  James  Douglas,  the  gen-  In  1921  another  Conservative  morning 
eral  manager.  daily  was  absorbed  when  the  Toronto 


John  Scott,  managing  editor  of  the 
Montreal  Ga::ette,  has  been  appointed 
managing  director  under  the  new  owner¬ 
ship. 

C.  A.  C.  Jennings,  the  present  editor 
of  the  Mail  and  Empire,  remains  as 
editor-in-chief,  and  George  Scroggie,  as 
business  manager. 

The  new  owner  of  the  Mail  was  born  at 
Yarmouth.  N.  S.,  42  years  ago.  He  started 
his  financial  career  as  a  clerk  in  the 
Union  Bank  at  Halifax,  and  for  a  while 
was  in  business  in  Quebec  as  an  invest¬ 
ment  banker.  He  joined  the  staff  of 
the  Royal  Securities  Corporation,  Ltd., 
Halifax,  as  salesman  in  1905.  In  1919 
he  became  managing  director,  and  for 
three  years  resided  in  London,  England, 
representing  the  interests  of  the  corpo¬ 
ration  there.  He  has  been  identified  with 
the  Riordan  interests,  which  have  had  a 
long  connection  with  the  Mail,  but  it  is 
surmised  that  his  decision  to  become 
a  newspaper  proprietor  has  been  a  re¬ 
sult  of  his  association,  through  Royal 
Securities,  with  Lord  Beaverbrook,  who 
has  become  such  a  power  in  British 
journalism. 

Mode  ‘V  is  one  of  his  characteristics. 
He  has  Tie  and  again  declined  to  have 
his  photograph  taken,  and  the  “Who’s 
Who’’  publications  contain  only  skeleton 
outlines  of  his  career.  He  is  a  six-foot¬ 
er,  with  a  strong  face  marked  by  an 
aquiline  nose,  and  his  dark  hair  is  tinged 
with  grey.  His  name,  Izaak  Walton,  is 
that  of  the  great  fisherman  of  long  ago, 
and  is  a  result  of  his  father’s  being  an 
ardent  disciple  of  the  old  master.  Mr. 
Killam  is  known  as  Walton. 

That  he  has  in  a  quarter  of  a  century 
risen  from  a  bank  clerk  to  the  rank  of  a 
multi-millionaire  financier  is  largely  due 
to  his  connection  with  the  paper  and 
pulp  industries.  He  made  a  fortune 
when  he  acquired  the  Metagami  Pulp  and 
Paper  Company  and  sold  it  to  the  Abi- 
tibi  Pulp  and  Paper  Company ;  he  financed 
the  Riordan  Company,  and  then  sold 
what  was  left  of  it  to  the  Interna¬ 
tional  Pulp  and  Paper  Company.  He  is 
on  the  directorate  of  the  Calgary  Power 
Company  and  is  associated  with  several 
other  corporations. 

He  married  Miss  Dorothy  Johnson  of 
Chicago  and  finds  his  recreation  in  golf 
and  tennis,  and  the  races. 

Incorporation  at  Ottawa  of  the  Mail 
Publishing  Company,  with  a  capital- 
zation  of  $1,000,000,  was  announced  at 
Ottawa. 

John  Scott,  who  leaves  the  managing 
editorship  of  the  Montreal  Gazette  to 
become  managing  director  of  the  Toronto 
^Iail  and  Empire  started  his  newspaper 
career  in  his  native  city  of  St.  John, 
N.  B.,  about  30  years  ago,  and  has  l^en 
with  the  Gazette  in  various  capacities 
for  nearly  26  years,  serving  successively 
as  city  news  reporter,  parliamentary  re¬ 
porter  in  the  Ottawa  Press  Gallery,  city 
editor,  news  editor  and  managing  editor, 
in  the  latter  capacity  for  12  years. 

Mr.  Jennings  has  been  with  The  Mail 
and  Empire  since  1893,  and  Mr.  Scrog¬ 
gie  since  1906. 

Mr.  Scott.  Mr.  Jennings  and  Mr. 
Scroggie  have  been  elected  directors 
of  the  new  corporation. 


World  was  taken  over. 

Charles  Riordan,  the  retiring  presi¬ 
dent,  occupied  that  position  50  years. 
.\ssociated  with  him  as  general  managers 
were  the  late  Christopher  Bunting,  W. 
J.  Douglas,  and,  more  recently,  J.  S. 
Douglas,  who  succeeded  his  father  and 
directed  the  Mail  and  Empire  until  last 
Saturday,  when  he  retiretl  from  active 
business  life. 


ASKS  SHOPPING  NEWS  BAN 


Detroit  Attorney  Seeks  Injunction  Pro¬ 
hibiting  Its  Distribution 

A  petition  specifically  requesting  the 
Detroit  City  Council  to  prohibit  the 
distribution  of  Detroit  Shopping  News 
has  been  presented  to  the  Council  by 
John  F.  Simmons,  attorney  and  secretary 
of  the  Detroit  Federation  of  Labor  and 
secretary  of  the  Typographical  Union 
No.  18. 

Referring  to  an  ordinance  that  pro¬ 
hibits  the  distribution  of  circulars  within 
the  city,  the  petition  states,  “This  ordi¬ 
nance  at  the  present  time  is  being  openly 
and  notoriously  violated,  especially  bj 
the  circulation  of  a  circular  under  the 
name  of  the  Detroit  Shopping  News.” 

The  petition  has  been  referred  to  the 
corporation  counsel  for  opinion  as  to 
whether  the  ordinance  applies  to  such 
circulars  as  Shopping  News. 

Shopping  News  was  established  Feb. 
8,  1926,  under  the  editorship  of  Fred  C. 
Veon,  sponsored  by  25  merchants  and 
represents  some  three-quarters  of  a  mil¬ 
lion  dollars  worth  of  advertising  on  its 
present  twice-a-week  basis.  It  is  dis¬ 
tributed  to  all  outlying  towns  as  well  as 
within  the  city  proper.  It  is  said  to  have 
caused  no  decrease  in  department  store 
advertising  in  the  local  newspapers. 


INDIANA  DAILY  SOLD 


Pike  Buys  Mishawtdee  Enterprise  and 
Changes  Name  to  Record 

E.  S.  Pike  of  Warren,  O.,  on  Oct. 
1.  bought  the  Misharvaka  (Ind.)  Enter¬ 
prise,  an  evening  daily  with  a  Sunday 
morning  edition,  and  the  only  paper  in 
Mishawaka. 

Last  April  Mr.  Pike  purchased  the 
Fredonia  (N.  Y.)  Cetisor,  reselling  an 
interest  to  A.  E.  Towne,  now’  general 
manager.  The  name  of  the  Mishawaka 
paper  has  been  changed  to  the  Mishawaka 
Daily  Record.  Mr.  Pike  and  family  will 
move  to  Mishawaka  where  he  will  per¬ 
sonally  manage  the  Record. 


DRIVERS  GET  INCREASE 

Chicago  newspapers  last  week  settled 
a  new  contract  with  the  truck  drivers. 
Col.  R.  R.  McCormick,  publisher  of  the 
Chicago  Tribime,  reported  in  New  York 
this  w’eek.  .A.  $6  a  week  increase  was 
granted  he  said.  He  was  attending  a 
meeting  of  the  .Associated  Press  directors. 


EDITOR  &  PUBLISHER 
CALEND.AR 

Oct.  9-11  —  Employing  Printers 
Assn,  of  .America,  convention, 
French  Lick,  Ind. 

Oct.  13-1.5 — Illinois  Press  .Assn., 
annual  convention.  University  of 
Illinois,  Urbana. 

Oct.  14-15 — Kansas  Editors,  round¬ 
table  conference,  Lawrence,  Kan. 

Oct.  14-15 — -South  Florida  Press 
Assn.,  semi-annual  meeting,  Cler¬ 
mont,  Fla. 

Oct.  17-18 — International  Insurance 
.Advertising  Conference,  meet¬ 
ing,  Chicago. 

Oct.  17-18 — Agricultural  Publishers 
Association,  annual  convention, 
Stevens  Hotel.  Chicago. 

Oct.  17-18 — National  Assn,  of 
Teachers  of  Marketing  and  Ad¬ 
vertising.  annual  convention, 
Chicago. 

Oct.  17-19 — Associated  Business  Pa¬ 
pers,  convention,  Drake  Hotel, 
Chicago. 

Oct.  17-18 — Mail  .Advertising  Ser¬ 
vice  Association,  meeting, 
Chicago. 

Oct.  19-21 — Direct  Mail  .Advertis¬ 
ing  Assn.,  meeting,  Chicago. 

Oct.  18-19 — Inland  Daily  Press 
Assn.,  meeting,  Morrison  Hotel, 
Chicago. 

Oct.  18-19 — New  York  State  Circu¬ 
lation  Mgrs.  Assn.,  fall  conven¬ 
tion,  Niagara  Falls,  N.  Y. 

Oct.  19-20 — New  York  State  Pub¬ 
lishers  .Assn.,  fall  meeting,  Syra¬ 
cuse,  N.  Y. 

Oct.  20 — Association  of  Newspa¬ 
per  Advertising  Executives,  meet- 
nig.  Hotel  Stevens,  Chicago. 

Oct.  20-21 — Audit  Bureau  of  Cir¬ 
culations.  annual  convention, 
Stevens  Hotel,  Chicago. 


L.  T.  GOLDING  RETIRES 
AS  ST.  JOE  PUBLISHER 

Continues  at  Vice-President  of  Cor¬ 
poration  But  Will  Move  to  Hyanait, 
Mass. — Succeeded  by  Hugh 
A.  Sprague 


Locis  T.  Golding 


ANOTHER  ILLINOIS  MERGER 


Lincoln  Courier-Herald  Buys  and  Con¬ 
solidates  Lincoln  Star 

The  Lincoln  (Ill.)  Courier-Herald  pub¬ 
lished  by  Mrs.  Allyne  V.  Carpenter,  has 
purchased  the  Lincoln  Ei’CJiing  Star,  ac¬ 
quired  last  July  by  James  H.  Skewes,  pub¬ 
lisher  of  the  Meridian  (Miss.)  Star,  and 
merged  the  two  papers  on  Oct.  1.  Carl 
Sexauer,  formerly  of  Litchfield,  111.,  has 
been  publisher  of  the  Lincoln  Star.  With 
the  merger  the  Courier-Herald  becomes 
the  only  daily  in  Logan  county. 

.Associated  with  Mrs.  Carpenter  is  her 
brother,  Hugh  E.  Scheerer  of  Scheerer, 
Inc.,  sp^ial  representatives.  Brainerd  C. 
Snider  is  managing  editor  of  the  Courier- 
Herald.  The  Star’s  job  printing  depart¬ 
ment  was  not  included  in  the  purchase  and 
will  continue  to  operate  independently. 

HENTSCHELL  JOINS  COAST  DAILY 

I.  J.  Hentschell,  for  nearly  22  years 
associated  with  the  Minneapolis  (Minn.) 
Tribune,  in  the  business  and  advertising 
departments,  has  left  this  week  for  Oak¬ 
land,  Cal.,  to  become  advertising  director 
of  the  Oakland  Times.  Mr.  Hentschell 
joined  The  Tribune  staff  in  1905  when 
the  Minneapolis  Times  suspended  pub¬ 
lication.  When  he  left  The  Tribune  he 
was  assistant  advertising  manager  in 
charge  of  local  advertising. 


Louis  Thorn  Golding,  publisher  of  the 
St.  Joseph  (Mo.)  Xeu’s-Press,  on  Oct.  1 
tendered  his  resignation  to  the  board  of 
directors  of  that 
newspaper  and 
will  retire  from 
active  newspaper 
work.  Mr.  Gold¬ 
ing’s  resignation 
was  reluctantly 
accepted,  ac- 
cording  to  a 
statement  by 
the  board  and 
Hugh  .Almeron 
Sprague,  business 
manager,  was 
elected  publisher. 

M  r .  Golding 
will  continue  as 
vice-president  of  the  News-Press.  He 
will  remain  in  St.  Joseph  in  an  advisory 
capacity  for  a  short  time,  and  then  will 
move,  with  his 
family,  to  his 
eastern  home  at 
Hyannis,  Mass. 

Mr.  G o  1  d ing 
was  born  in  Burl- 
i  n  g  t  o  n,  N.  j. 
and  was  educate 
in  private  and 
public  schools  in 
New  Jersey  and 
in  New  York 
city.  He  studied 
law,  but  never 
applied  for  ad¬ 
mission  to  the 
bar.  His  first 
newspaper  experience  was  as  reporter  on 
the  Pittsburgh  Press  in  1885 ;  later  he 
was  affiliated  with  the  Xew  York  Herald, 
the  World,  the  Mail  and  Express,  the 
Commercial  Adi'ertiser  and  the  Daily 
Tribune  of  Terre  Haute,  Ind. 

Mr.  (folding’s  resignation  marks  the 
culmination  of  more  than  24  years  of 
service  to  the  News-Press  and  the  cit>’ 
of  St.  Joseph.  Since  he  came  to  the 
old  St.  Joseph  Nezvs  in  1903,  he  has 
witnessed  the  consolidation  of  that  paper 
with  the  St.  Joseph  Press;  has  t)een  in¬ 
strumental  in  the  erection  of  an  ex¬ 
traordinary  Italian  Renaissance  home  for 
the  News-Press;  and  responsible  for 
such  public  achievements  as  a  new  au¬ 
ditorium,  a  civic  center,  a  new  city  hall, 
a  park  and  boulevard  project. 

For  his  services  to  the  Belgian  cause 
during  the  World  War,  Mr.  Golding  was 
awarded  the  Medaille  de  Roi  Albert  by 
King  Albert. 

Mr.  Sprague,  the  new  publisher,  for 
more  than  a  third  of  a  century,  has  been 
at  the  News-Press,  for  many  years  as 
advertising  and  business  manager.  He 
started  newspaper  work  at  the  printer’s 
case.  Mr.  Sprague  has  long  been  a  leader 
in  the  Midwest  .Association.  He  was  one 
of  the  founder.s.  and  the  first  parliamen¬ 
tarian.  of  the  -Audit  Bureau  of  Circula¬ 
tions 


Hugh  A.  Spnague 


lOWANS  BUY  MISSOURI  DAILY 


HINKEN  PROMOTED 

Mavis  C.  Hinken  has  recently  been  pro¬ 
moted  to  assistant  advertising  manager  of 
the  Detroit  Netvs  under  H.  C.  Patterson, 
advertising  manager.  Mr.  Hinken  was 
formerly  advertising  manager  of  the 
Saginaw  Neu>s-Courier,  one  of  the  Booth 
Publishing  Company  group,  leaving  to 
join  the  advertising  staff  of  the  Detroit 
News  in  November,  1926. 


57  ONE-NEWSPAPER  CITIES 

In  announcing  the  merger  of  the 
Ploontington  (Ill.)  Pantograph  and  Daily 
Bulletin  to  its  readers,  the  Pantagraph 
stated  that  there  are  now’  57  one-news¬ 
paper  cities  in  Illinois. 


The  E.vcelsior  Springs  (Mo.)  Daily 
Staiutard,  published  by  Fred  Mitchell  for 
eleven  years,  was  sold  by  Mr.  Mitchell 
last  week  to  Paul  B.  Whallon  and  W.  J- 
McGiffin,  owners  of  the  Fort  Madiso* 
(la.)  Daily  Democrat,  and  newspapers  in 
Shenandoah  and  Fairfield.  la.  Mr. 
Mitchell  said  he  had  no  plans  for  the 
immediate  future.  It  is  understood  the 
new’  owners  expect  to  make  other  pur¬ 
chases  in  Missouri. 


RAISING  $450,000  AD  FUND 

The  city  of  Louisville,  Ky.,  last 
launched  a  drive  for  $450,000  with  which 
to  finance  a  three-year  community  adver¬ 
tising  campaign. 
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ADVERTISING’S  RELATION  TO  HIGH  FINANCE 

B.  C.  Forbes,  Noted  Editor  and  Business  Writer,  Sees  Bankers  Understanding:  Value  of  Goodwill  in 
Floating:  Investments  to  the  Public — Advertising  Exp>enditures  Loom  as  Tsuigible  Assets — Cites  Cases 


ler 


la- 


ADVERTISIXG  is  developing  a  new 
relationship  to  finance  and  the  stock 
market,  according  to  B.  C.  Forbes,  for  20 
years  a  writer  on  business  subjects,  and 
editor  of  his  own  Forhes  Ma^ccine. 

“Bankers  and  underwriters  generally 
realize  tinlay  better  than  ever  before,  and 
they  have  learned  by  experience,  how 
much  easier  it  is  to  get  the  public  inter¬ 
ested  in  shares  of  a  company  whose 
products  have  been  made  a  household  word 
by  advertising  than  it  is  to  sell  shares 
of  a  comixmy  that  has  not  advertised,” 
Mr.  Forbes  declared.  In  addition  to  dis¬ 
cussing  the  inriuence  of  advertising  on 
the  sUKk  market,  this  practical  economist 
in  an  interview  with  Editor  &  Publisher, 
told  how  advertising  has  affected  the 
entire  economic  structure  of  .America. 

"You  will  rind.”  he  continued,  “that 
when  a  nationally  kiwwn  company  is 
floated  to  the  public,  the  bankers  invari¬ 
ably  stress  the  fact  that  the  product  is 
widely  known  through  advertising.  .And 
when  bankers  look  around  for  organiza¬ 
tions  to  promote  by  stock  distribution  to 
the  public,  they  always  prefer  to  get  one 
that  does  advertise,  over  one  that  does 
not. 

‘‘The  Victor  Talking  Machine  Com¬ 
pany  would  not  have  brought  the  price 
it  recently  did,  had  it  not  been  brought 
to  extraordinary  success  through  national 
advertising.  The  same  is  true  of  the 
National  Cash  Register  Company,  whose 
shares  bankers  sold  to  investors  not  long 
ago. 

“It  is  only  in  comparatively  recent 
years  that  privately-owned,  or  ‘closed,’ 


B.  C.  Forbes 


contributing  causes  of  the  nation’s  pres¬ 
ent  prosperity.  He  gave  considerable 
credit  to  prohibition. 

"Prohibition,”  he  declared,  ‘‘is  the 
greatest  economic  event  of  this  century 
in  this  country.  If  you  are  seeking 
for  the  reasons  why  bank  deposits  are  at 
record  heights,  life  insurance  policies  are 
increasing  steadily,  why  more  homes  are 
being  built  and  owned  by  ordinary  fami¬ 
lies  than  ever  before,  and  why  they-  are 
being  better  furnished,  you  must  ghe 
due  weight  to  prohibition.  E>rink  is 
costing  Great  Britain  dearly  today. 

"It  has  also  been  one  reason  why  ad¬ 
vertising  has  grown  so  enormously  in 
this  country  more  people  now  have  more 
money  to  spend  on  luxuries  and  it  is 
worth  competing  in  the  advertising  col¬ 
umns  for  their  patronage.” 

Questioned,  Mr.  Forbes  said  he  thought 
business  was  sounder  at  present  than 
the  stock  market,  about  which  he  tended 
to  be  decidedly  sceptical. 

Mr.  Forbes  has  been  writing  on  busi¬ 
ness  for  more  than  20  years. 

‘‘I  don’t  take  myself  seriously,”  he 
said,  when  he  was  asked  for  the  de¬ 
tailed  story  of  his  own  success.  It  is 
foolish  for  anyone  to  do  that.  I  do  take 
my  work  seriously,  however.” 

So  he  wouldn’t  tell  his  own  personal 
story.  In  ‘‘Who’s  Who”  it  is  briefly 
told.  There  one  reads  between  the  lines 
about  the  young  Scotsman,  Bertie  Charles 
Forbes,  born  at  New  Deer,  Aberdeen- 
shire,  Scotland  in  May  of  1880. 

When  Mr.  Forbes  was  13  vears  old  he 


newspapers  alone,  Chrysler  last  year  spent  I  was  shocked  to  find  in  many  parts  of  learned  shorthand,  and  he  has  found  this 
corporations"  have  beeii  madr  a vaflabi’e  $1,200,000.  Chevrolet  outsells  all  other  Europe  today  that  people  do  not  brush  knowledge  of  excellent  help  ever  since, 
to  investors.  .A  contributing  factor  to  today ;  it  spent  ^,000,000  last  year  in  their  teeth  regularly.  They  have  never  brst  it  apparently  availed  him  little, 
this  changed  system  certainly  has  been  newspaper  advertising,  including  dealer  been  sold  the  idea  by  advertising. 

co-operative  advertising.  Other  automo-  ‘‘Such  a  simple  fact  has  a  wider  in¬ 
bile  companies  which  spent  upwards  of  fluence  than  one  is  generally  apt  to  sup- 
$1,000,000  in  newspapers  last  year  include  pose. 

_  _ _  _  Dodge,  Buick,  Studebaker,  AVillys-Over-  ‘‘It  has  been  proved  in  this  country,  a  t  u 

cause  advertising  had  made  the  Dodge  'a"'!-  Oakland,  and  Oldsmobile.  I  believe  that  publication  advertising  is  Af  • 

---  .  "  .  “Why  was  Ford  only  recently  offered  the  most  beneficial.  By  placing  advertise-  1*^  1"01  he  went  to  South  Africa. 


advertising. 

‘‘Why  did  the  widows  of  the  two  Dodge 
Brothers  receive  $146,000,000  from 
bankers  for  the  business?  Largely  be- 


siiice  his  first  job  was  that  of  printer’s 
devil,  which  he  undertook  when  14.  Three 
years  later,  however,  he  had  risen  to  the 
post  of  reporter  on  the  Dundee  Courier. 
and  when  he  was  17,  he  was  a  sub-editor 


car  widely  known.  What  has  made 
William 

income  tax  payer 


Wrigley  perhaps  the  largest  a  billion  dollars  for  his  business  by  a  lead-  ments  in  newspapers  and  magazines  the  ir'v  ‘^'^nding  oi 

c  payer  in  Chicago?  The  same  '"K  banking  house?  It  was  largely  be-  product  to  be  promoted  is  placed  reg-  Tohannesburg. 

thing  that  has  earned  $100  000  000  and  cause  the  Ford  product  had  become  so  ularly  and  constantly  before  the  eyes  u* 

mor!  for  George  Eastman^^Sisfng  well  known  that  it  practically  was  selling  of  the  people.”  yoimg  publisher  long,  and  m  1904  he 

“Not  so  long  ago  no  responsible  invest-  'Gelf.  Indeed,  for  a  while  Ford  virtually  It  may  very  well  be  true,  and  probably  ^  and  started  his  fi^t 

ment  house  would  issue  l^ds  or  stocks  stopped  advertising.  Then  he  realized  is,  that  people  are  paying  more  for  some  VorT 

for  a  company  unless  the  company  could  his  mistake,  and  is  now  going  to  launch  pri^ucts  today  because  they  have  been  ^lary  on  the  Vrw  Jou^  o 

show  a  corresponding  value  of  tangible  a  trem^endous  advertising  campaign,  be-  glorified  by  advertisin^g,  Mr.  For^s  Editor  of  the  same  nawr  and  also  a^edt 

assets.  such  as  buildings,  machinerv  or  cause  he  knows  it  is  the  only  way  to  get  conceded,  when  during  the  course  of  the  ^  W  th^e  Com 

finished  stocks  in  hand,  etc.  '  the  new  product  to  the  public.  It  is  re-  interview,  mention  was^^  made  of  that  ^0"^'  ‘he  Fxnancuit  and  tom- 

“Securities  were  then  based  on  actual  ported  that  Mr.  Ford  expects  to  spend  much  discussed  book  “Your  Money’s 

assets.  $15,000,000  to  introduce  his  new  car.  Worth,”  which,  however,  Mr.  Forbes 


‘‘When  the  Woolworth  business  was  “When  this  huge  new  campaign  will  has  not  read.  The  writers  of  the  book 


mercial  Chronicle.  In  1912  he  was  ap- 
poined  financial  and  business  editor  of  the 
Xe^f  York  American,  resigning  this  post 
in  1916  to  found  his  own  magazine.  While 


‘good  will’.  Old-fashioned  bankers  and  he  has  stopped  selling  his  old  model  for  because  they  have  been  made  attrac-  .u  u  .-vndiratpH  artirles 
investors  were  scandalized.  The  idea  of  months,  there  are  parts  of  the  new  one  tive  by  the  sophistry  of  cleverly-worded  s  . 


on  business. 


DOWD  ESTATE  $275,000 


W.  Carey  Dowd.  Sr.,  publisher  and 
principal  stockholder  of  the  News  Pub¬ 
lishing  Company,  who  died  last  week,  was 
filed. 

Mr.  Dow’d  left  an  estate  valued  at 


raising  millions  of  dollars’  worth  of  st'A  being  designed.  I  don’t  believe  the  advertising  copy. 

securities  on  nothing  more  concrete  than  'lew  Ford  will  be  ready  until  Christmas.”  In  meeting  this  contention,  Mr.  Forbes 
‘good  will.’  an  airy,  invisible,  intangible  Mr.  Forbes,  incidentally,  ddesn’t  believe  replied  in  effect  that  the  public  should 
thing— indeed,  less' a  thing  than  a  mere  there  will  be  a  price  war  between  Ford  be  very  grateful  for  all  advertising  that  PublUher  Lmv*.  D>:iir 

state  of  mind.  and  General  Motors  Corporation.  It  all  induced  them  to  buy  and  use  things  con-  Uaily  to 

“Since  then,  bankers  and  investors  have  depends,  he  said,  on  how  much  Ford  sells  ducive  to  their  health  or  happiness  or  Two  Son*  and  Daughter 

been  learning  that  the  vitally  important  his  new  car  for.  General  Motors  is  will-  general  well-being.  Control  of  the  Charlotte  (N.  C.)  News, 

value  behind  a  bond  or  a  stock  does  not  ing  to  let  Ford  keep  the  lowest  priced  “It  is  one  of  the  reasons  why  our  afternoon  paper,  will  remain  in  the  Dowd 
consist  of  bricks  and  mortar  and  field  unless  he  sets  a  ridiculously  low  American  people  have  nwney  to  spend.’  family,  it  was  disclosed  when  the  will  of 
machinery,  but  of  earning  power,  the  price  on  his  product.  In  the  latter  event,  he  said.  “And  you  can’t  deny  they  get 
ability  to  make  profits.  General  Motors  is  prepared.  A  new  enjoyment  out  of  spending  it. 

“Interest  and  dividends  are  not  paid  Chevrolet  car  is  understood  to  be  ready  “Advertising  has  made  imss  produc- 
out  of  real  estate  or  plants  or  machinery,  to  be  manufactured.  tion  possible.  Mass  production  has  giv- 

but  out  of  profits.  Coca-Cola,  with  good  “There  is  no  question  but  that  Mr.  en  employment  at  high  wages  to  thou-  _  _  ____  _ _  _  __ 

will  valueil  at  $20,000,000  and  tangible  Ford  will  need  all  the  advertising  he  can  sands  who  otherwise  would  probably  $275,000,  according  to  his  two  sons,  W. 
assets  of  $15,000,000,  made  more  than  buy,”  Mr.  Forbes  said.  be  kept  down  at  w;ages  nearer  those  Carey  Dowd,  Ir.,  of  Charlotte,  and  James 

$8,000,000  profit  last  vear.  while  Pitts-  In  the  broad  question  of  economics,  Mr.  ruling  in  other  countries.  A  person  buy-  Edward  Dowd,  of  Richmond,  Va.,  who 
burg  Coal,  with  $1.56,000,000  property  and  Forbes  sees  advertising  playing  a  most  ing  toothpaste  at  25  cents  that  costs  only  are  named  joint  executors  of  the  estate, 
securities  earned  nothing.  important  part,  and  assisting  in  making  a  few  cents  to  make  as  far  as  the  raw  The  publisher  left  his  entire  stock  in  the 

‘Tt  has  taken  a  good  many  bankers  and  the  United  States  the  most  prosperous  products  are  concerned,  is  not  merely  company  to  his  two  sons  and  his  daughter, 
a  good  many  investors  a  long  time  to  nation  in  the  world.  He  himself  returned  helping  to  bu''d  up  a  fortune  for  the  Mrs.  Cornelia  Dowd  Jones.  \V.  Carey 

fftasp  that  truth.  During  the  last  two  or  to  this  country  recently  from  a  visit  to  his  manufacturer — which  is  not  so  very  im-  Dowd,  Jr.,  who  has  been  connected  with 

three  years  fortunes  have  been  made  in  the  native  Scotland  and  to  other  European  portant — but  he  is  helping  to  keep  thou-  the  newspaper  for  some  years,  will  assume 
shares  of  companies  whose  most  valuable  countries.  Some  of  the  comparisons  sands  employed  at  w^ages  which  will  en-  his  father’s  place  as  publisher, 
asset  is  their  reputation,  their  good  will,  lietween  this  country  and  the  older  coun-  able  them  to  pay  high  prices  for  W.  Carey  Dowd,  Jr.,  has  been  ap- 

built  up  by  nation-wide  advertising —  tries  of  Europe  amazed  him.  goods  which  have  been  so  extensively  ad-  pointed  by  Governor  McLean  as  a  mem- 

sopported  of  course  by  a  meritorious  “.A  healthy  nation  is  a  prosperous  one,”  vertised  that  they  can  be  disposed  of  with  her  of  the  board  of  directors  of  the  North 
product.  he  said,  “.And  I  honestly  believe  that  our  profit  made  possible  by  mass  production  Carolina  School  for  the  Deaf  at  Morgan- 

“What  enabled  Chrysler  to  jump  into  toothpaste  makers  and  health  food  makers  — and  that  is  incalculably  important.”  ton.  to  succeed  his  father  who  was  for 

the  foremo-!t  ranks  of  motor  mamifactur-  and  others  have  contributed  invaluably  to  Of  c^rse,  Mr.  Forbes  made  it  plain  several  years  a  member  of  the  board  of 
in  an  incredibly  short  period?  In  our  nation  by  their  advertising  campaigns,  that  this  theory  was  only  one  of  the  the  school. 
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Editor  &  Publisher  for  October  8,  1927 


MUTUALIZATION  OF  NEW  YORK  SUN 
NOW  COMPLETED,  FRIENDLY  SAYS 

Large  Percentage  of  1,000  Employes  Are  Stockholders  in 
Paper,  Business  Manager  Claims,  as  11  Executives  Are 
Named  as  Owners  in  Government  Statement 

IVTUTUALIZATIOX  of  the  Nciv  York  turn.  The  members  seem  to  realize  bet- 
promised  by  William  T.  De-  ter  than  ever  before  the  value  of  money, 
wart,  president  of  the  pape-r,  shortly  after  Ifconomy  is  more  than  a  word  to  them 
the  death  of  Frank  A.  Munsey,  is  now  now.  It  is  their  own  money  that  is  being 


I'ompleted  fact. 


spent.  \ow  when  a  member  of  the  busi- 


In  the  October  statement  published  by  ness  council  makes  a  suggestion,  one  of 
the  Sun  this  week,  as  required  by  the  the  first  questions  asked  is :  ‘What  will 
government,  the  names  of  eleven  of  the  it  cost?’  If  the  man  whomade  the  sug- 
chief  executives  of  the  paper  are  listed  gestion  doesn’t  know,  he  is  asked  to  find 
as  owners  of  one  per  cent  or  more  of  the  out  and  report  back. 


serve  that  many  of  our  readers  are  send¬ 
ing  in  subscriptions  for  their  children  in 
prep  schools  and  colleges. 

“On  this  first  anniversary  of  your  cor¬ 
poration  I  congratulate  you  on  its  pros¬ 
perity  and  on  the  fine  work  you  have 
done  to  make  it  prosperous." 

BRITISH  PAPERS^ FAVOR 
SVz-DAY  WEEK 

Society  Approves  It  for  Reporters, 
with  Two-Week  Holiday  Yearly 
— Study  Time  for 
Juniors 

(Strcial  to  Editor  .Si  Publisher) 

London,  Sept.  25. — In  a  recommenda- 


publishing  company’s  stock.  But  actual  “On  occasions  it  is  found  that  a  project  circulated  to  its  rnembers,  following 

employe-ownership  of  the  paper  goes  as  first  suggested  would  cost  $10,000,  and  J^presentations  made  by  the  Executive 
much  deeper  than  that.  ways  are  thought  out  to  cut  the  cost  down  Lonimittee  ot  the  National  Lnion  of 

“Of  a  total  of  1,000  employes,  a  large  to  $2,500.  These  men  are  stockholders.  Journalists,  the  British  Newspaper  So- 
percentage  own  stock  in  the  Sun  today,”  and  we  reason  that  they  ought  to  have  a  ciety,  the  organization  of  proprietors  of 
Edwin  S.  Friendly,  business  manager,  de-  part  in  spending  the  money,  as  long  as  Provincial  newspapers,  suggests  the  estab- 


clared  in  an  interview  with  Editor  &  they  play  a  part  in  making  it.” 


lishment  of  a  5F2-day  working  week  as 


Publisher  this  week.  When  the  Sun  paid  its  last  semi-annual  sn  average^  for  reporters,  and  a  basis  of 

The  eleven  big  holders,  as  revealed  by  dividend,  Mr.  Dewart  wrote  the  follow-  ?  fortnight  s  annual  holiday  for  journal- 
ivernment  order,  are:  Mr.  Dewart;  ing  letter  to  stockholders  in  the  paper,  ,  ,  .  ,  ,  ,  ,  . 

■ank  M.  O’Brien,  editor  of  the  paper;  all  members  of  the  Sun’s  staff:  fortnights  annual  holiday,  the  rec- 

eats  Speed,  managing  editor;  Mr.  “October  1,  1927.  ommendation  states,  is  almost  universally 

..».,ai.,  K..c;n,.cc  tnanairpr-  KrpH  A.  “PrpRidpnt’c  Offirp  allowed,  blit  the  recommendation  as  to 


government  order,  are:  Mr.  Dewart;  ing  letter  to  stockholders  in  the  paper, 
F'rank  M.  O’Brien,  editor  of  the  paper;  all  members  of  the  Sun’s  staff:  ^ 


Keats  Speed,  managing  editor ;  Mr. 

Friendly,  business  manager;  Fred  - - -  - -  c,/  j  i  .  j 

Walker,  chairman  of  the  executive  board ;  “To  the  stockholders  of  the  New  York  5.4-day  week  is  fo  be  construed  as 
Franz  Schneider,  Jr.,  financial  editor ;  Sun,  Inc. :  meaning  that  reporters  shall  on  the  aver- 

Gilbert  T.  Hodges,  member  of  the  ex-  “T  take  pleasure  in  enclosing  a  check  receive  one  and  a  half  days  off  duty 

ecutive  board :  Herbert  B.  Fairchild,  ad-  for  your  second  semi-annual  dividend  on  suggestion  is  to 

vertising  manager;  Edwin  A.  Sutphiii,  the  eight  per  cent  first  preferred  stock  be  implied,  the  Society  emphasizes,  of  an 
national  advertising  manager;  Robert  H.  of  the  New  York  Sun,  Inc.  average  number  of  working  hours  m  any 

Davis,  who  writes  the  "Bob  Davis  Re-  “Six  months  ago,  when  sending  out  the  „  i  r  .t.  x-  c-  •  x 

calls”  column  in  the  Sun;  and  Clarman  first  dividend  checks,  I  asked  our  stock-  The  Council  of  me  Newspaper  Society 
T.  Dixon,  secretary  of  the  corporation,  holders  for  suggestions  which  might  pro-  recommends  that  junior  members  of 

Stock  in  the  paper  pays  8  per  cent,  duce  a  better  newspaper,  increase  circula-  uewsp^er  staffs  should  be  allowed  time 
The  11  big  holders,  of  course,  reap  the  tion,  attract  more  advertising  or  reduce  wherever  practicable,  to  give  them 
biggest  harvest,  but  payments  extend  costs.  The  respcMise  has  been  gratifying  opportunity  of  attending  classes  to 

right  down  through  the  ranks.  and,  I  think,  the  results  are  reflected  in  ‘niprove  their  fitness  for  their  work 

As  the  Editor  &  Publisher  reporter  our  encouraging  rise  in  circulation.  ai 

left  Mr.  F'riendly’s  office  this  week,  he  “I  hope  you  will  continue  to  take  the  AUAKIK  rKUMUlliU 

turned  to  an  office  boy  standing  outside,  same  hearty  interest  in  your  company.  H.  .\larik,  for  two  years  a  member  of 
“.\re  vou  a  stockholder  in  the  Sun?”  Particularly.  1  should  like  to  have  re-  the  advertising  staff  of  the  Cleveland 


“President’s  Office. 


“October  1,  1927. 


ALARIK  PROMOTED 

H.  .\larik,  for  two  years  a  member  of 


went  to  Cleveland  from  Wisconsin. 

PUBUSHER  BUYS  COW 

F'.  E.  Murphy,  publisher  of  the 


NEW  PRESS  INSTALLED  BY  NEW  YORK  SUN 


“.\re  vou  a  stockholder  in  the  Sun?”  Particularly.  1  should  like  to  have  re-  the  advertising  staff  of  the  Cleveland 

was  asked.  ports  turned  in  when  the  Sun  cannot  be  Press,  has  been  made  advertising  man- 

“Yes,  sir,  you  bet  I  am,”  came  the  found  on  newsstands.  Our  little  army  ager  of  the  Iitdiana(’ol{s  Times,  a 
prompt  reply.  “I  bought  one  share.  It  of  stockholders — there  are  hundreds  of  Scripps-Howard  newspaper.  He  has 
costs  $100.  I’m  paying  $2  a  week.  Be-  them  and  they  are  increasing  in  numbers  spent  12  years  in  the  advertising  field  and 

lieve  me  it’s  better  than  putting  money  — can  do  much  to  enlarge  the  Sun’s  cir-  went  to  Cleveland  from  Wisconsin, 

in  the  bank.”  culation.  -  - 

“.Ml  departrnents,”  Mr.  Friendly  said,  “Think  what  it  would  mean  if  each  PUBLISHER  BUYS  COW 

“have  been  quick  to  respond  to  the  op-  stockholder  brought  in  ten  new  readers!  F'.  E.  Murphy,  publisher  of  the 
portunity  of  becoming  shareholders  in  the  .And.  on  the  advertising  side,  would  it  not  Minneapolis  Tribune,  has  purchased  Wis- 
Sun.  From  paper  handlers,  stereotypers,  be  to  our  own  great  advantage  if  all  consin  Pride  II,  the  cow  which  estab- 
pressmen  and  on  up  to  the  highest  paid  stockholders  gave  their  patronage  to  Sun  lished  a  world  record  for  butter-fat  pro¬ 
business  executives  and  editors  are  men  advertisers?  cluction  as  a  three  and  a  half-year  old 

and  women  who  are  investing  in  the  fu-  "Incidentally,  it  is  a  pleasure  to  ob-  for  $6.50(1. 

ture  of  this  paper.  They  are  either  buy- _ _ 

"  |  new  press  installed  by  new  YORK  SUN 

“It  is  proving  a  marvelous  incentive  to  _ _ _ _ 

every  worker  on  the  staff.  I  know  of  no 
better  way  to  stimulate  loyalty  and  effort 
than  by  mutualization. 

“What  has  been  the  result  of  mutual¬ 
ization? 

“The  answer  to  that  is  the  steadily  in¬ 
creasing  circulation  of  the  Sun  and  its 
present  strength  as  an  advertising  me¬ 
dium  .Advertising  solicitors  engaged  in 
selling  the  paper  tixlay  realize  that  they 
arc  selling  for  themselves.  Their  own 
money  is  invested  in  the  Sun.  It  is  to 
their  interest,  their  personal  interest,  to 
have  the  Sun  forge  ahead.  During  the 
last  nine  months  the  Sun  has  shown  a 
gain  in  advertising  of  97.000  lines,  which 
is  good,  considering  the  linage  we  already- 
carried. 

“The  same  story  is  told  in  the  circula¬ 
tion  department.  When  the  circulation 
manager,  the  route  man,  and  the  mailers 
are  all  partners  in  the  big  business  of 
publishing  the  paper,  naturally  they  work 
harder.” 

“I’m  buying  as  many  shares  as  I  can,” 
said  one  employe  to  Editor  &  Publisher. 

“It  makes  me  feel  surer  of  keeping  my 

job.”  _  ^ROW  TH  of  the  \eu’  York  Sun  has  tion  manager  of  the  Sun,  it  is  the  only 

“There  has  been  remarkably  little  turn-  necessitated  the  installation  of  a  cKtuple  press  now  in  operation  equipped 

over  on  the  staff  since  we  started  selling  new  press,  which  was  put  into  operation  with  hall-liearinir  mllprs 

the  shares,”  Mr.  Friendly  continued,  this  week  by  F'rank  M.  O’Brien,  editor  t„  .Hp  niptnrp  nKxx  r  (  i  i 

“No  one,  except  in  the  very  minor  posi-  of  the  paper.  Still  another  is  being  con-  ,  "  tlie  picture  abo\ e.  reading  from  left 

tions.  has  been  discharged.  With  every  structed.  "  eight  are.  Edwin  S.  Friendly,  busi- 


tions,  has  been  discharged.  With  every  structed.  "  eignt  are.  tawin  s.  rnendly,  busi- 

department  I  have  any  connection,  I  no-  The  one  started  this  week  is  a  new  manager ,  Mr.  O  Brien,  who  is  start- 

tice  a  new  enthusiasm  and  interest  in  the  Hoe  Z  type  straight-line  Octuple  press.  'i^K  the  press;  William  T.  Dewart,  presi- 
work.  _  equipped  with  ball-bearing  rollers,  and  dent  of  the  Sun ;  William  Brand,  super- 

“The  business  meetings  of  department  capable  of  printing  36,000  copies  an  hour,  intendent  of  the  pressroom,  and  J.  Edgar 
heads  which  we  hold  has  taken  a  new  .According  to  J.  Edgar  Martin,  produc-  Martin,  production  manager. 


ELMER  DAVIS  JOINING 
N.  Y.  HERALD  TRIBUNE 

Novelist  and  Former  New  York  Timet 
Editorial  Writer  Will  Write  Column 

of  Literary  News  and  Comment 

Elmer  H.  Davis,  author  and  newspaper 
man.  will  become  a  regular  contributor 
to  the  .\ciu  York  Herald  Tribune  be¬ 
ginning  Oct.  18. 

Mr.  Davis  will  - 

conduct  a  column 
of  literary  news 
and  comment 
which  is  to  ap¬ 
pear  in  the  daily- 
pa  p  e  r  on  Tues¬ 
days  and  F'ridays, 
and  he  will  also 
be  a  regular 
member  of  the  re¬ 
viewing  staff  of 
“Books,”  the 
Herald  Tribune’s 
literary  magazine 
edited  by  Mrs. 

Irita  \'an  Doren. 

Mr.  Davis  has  been  writing  fiction  and 
free  lancing  for  the  magazines  since  he 
left  the  AVw  York  Times  in  1924.  He 
has  contributed  chiefly  to  Harper’s 
Magazine,  and  it  was  there  that  his  now 
famous  article  on  Bishop  Manning  ap¬ 
peared.  He  is  the  author  of  a  new  novel 
called  “Strange  Women.” 

Elmer  Davis  was  born  in  Aurora,  Ind., 
in  1890.  He  is  a  graduate  of  F'ranklin 
College,  and  was  awarded  a  Rhodes 
scholarship.  He  attended  Oxford  Uni¬ 
versity  in  1912.  He  taught  in  Franklin 
(Ind.)  High  School  for  a  year,  and  was 
on  the  staff  of  Adz'enture  magazine  from 
1913  to  1914.  .At  that  time  he  joined  the 
Ne-w  York  Times  and  remained  on  the 
Times  staff  as  an  editorial  w-riter  until 

1924. 

Mr.  Davis  is  the  author  of  several 
books,  “The  Princess  Cecilia,”  which  ap¬ 
peared  in  1915;  “History  of  the  New 
A'ork  Times,"  1921 ;  “Times  Have 
CTianged,”  1923;  “I’ll  Show  You  The 
Town,"  1924;  “The  Keys  of  the  City,” 

1925,  and  “Friends  of  Mr.  Sweeney,” 
1925. 

ASKS  FREE  SCOREBOARD  SPACE 

Lennen  &  Mitchell  Agency  Feels  Re¬ 
quest  "Justified  by  Schedules" 

i.ennen  &  Mitchell,  Inc.,  New  York, 
handling  the  P.  Lorillard  Company  ac¬ 
count.  are  writing  newspapers  using 
scoreboards  during  the  World’s  Baseball 
■Series  asking  if  they-  can  place  a  sign 
under  or  above  the  boards  advertising 
one  of  their  products,  according  to  the 
current  bulletin  of  the  Southern  News- 
pajier  Publishers’  .Association. 

“If  the  score  will  be  shown  on  a  win¬ 
dow  they-  want  to  place  a  sticker  along¬ 
side  the  score,"  it  states.  “The  agency-  is 
frank  enough  to  say  that  they  realize  the 
request  is  ‘something  unusual,  but  we  feel 
that  the  request  is  justified  by  the  sched¬ 
ules  we  have  placed  with  you  in  the  past 
and  hope  to  continue  in  the  future.’ 

“One  .S.  N.  P.  .A.  member  replied 
promptly-  that  the  only-  advertising  they 
handled  was  in  the  columns  of  the  news- 
papiTs  and  in  fairness  to  all  advertisers 
thev  would  not  permit  one  to  use  the 
baseball  service  of  the  newspaper  as  a 
billboard  prop<isition.’’ 

SMITH  SUIT  POSTPONED 

Trial  of  the  suit  being  brought  bv  Cort¬ 
land  Smith,  brother-in-law  of  Arthur  Bris¬ 
bane.  against  Mo.ses  L.  .Annenberg.  Jo¬ 
seph  Bannon  and  two  others  for  alleged 
breach  of  contract  in  the  purchase  of  the 
FJizabcth  Times  w-as  postponed  this  week 
to  Oct.  13.  The  plaintiff  claims  $88.5(X) 
damages.  Trial  will  be  before  Judge 
Seeger  in  White  Plains  court. 

OPENS  BRANCH  OFHCE 

The  Duluth  (Minn.)  Nezvs  Tribune 
has  established  a  West  Duluth  branch 
office  for  advertising  and  news  in  the 
Doric  theater  building. 
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Of  the  English  News¬ 
paper-Reading  Homes  of 
Detroit  Take  The  News 


From  Actual  House-to-House  Survey 
Amongst  77,056  Detroit  Homes 


Detroit^  News 

I  COVERAGE  I 


The  77,056  homes  canvassed  were  typical 
Detroit  homes,  divided  as  equably  as  possible 
to  cover  the  entire  city  impartially.  No  effort 
was  made  to  select  any  class  or  type  of  home. 


The  homes  vary  as  the  city  varies  in  character 
or  class  in  accordance  with  geographical  loca¬ 
tion.  They  therefore  offer  a  true  picture  of  the 
whole  city  of  Detroit. 


69,365  Detroit  Homes  Take  a  Week-Day 
English  Newspaper;  82%  Take  The  News 

The  circle  above  shows  in  solid  black  the  proportion  of  The 
News’  coverage  of  English  newspaper  reading  homes  in  Detroit 

Homes  surveyed  77,056. 

Homes  taking  English  newspapers,  69,365. 

Homes  receiving  News,  56,6 1<1 — 82%. 

The  survey  disclosed  that  The  News  has  64%  greater  circula¬ 
tion  in  Detroit  homes  than  any  other  Detroit  pajjer,  that  it 
duplicates  85%  of  the  circulation  of  its  morning  contemporary 
and  67%  of  that  of  the  other  evening  paper. 

The  Detroit  News 


354,000  Sunday  Circulation 


For  54  Years  Detroit’s  HOME  Newspaper 


325,000  Week  Day  Circulation 
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DIPLOMACY  AND  SURVEY  KILLED  SHOPPING  NEWS 

Tactful  Figure  and  Cost  Demonstration  Saved  One  Publisher  from  Competition  of  Merchant-Operated 
Circular— Surveys  Bring  to  Light  Interesting  Facts — How  the  Canton  Experiment  Failed 


COME  publishers,  experienced  in  meet- 
^  ing  the  Shopping  News  threat,  for 


By  PHILIP  SCHUYLER 


in  trying  out  the  Shopping  News  idea. 

. .  Figure  fiends  find  it  easy  to  show  that  the 

diplomatic  reasons  d^lined  to  allow  their  Xcics.  I  don’t  know  what  the  Shopping  needed  to  put  a  Shopping  Xews  across  in  rate  for  the  freely  distributed  Shopping 
names  used  in  these  articles.  They  did  Xews  is :  but  I  do  know  that  this  isn’t  a  a  certain  city.  One  firm  buys  $10,000  Xews  is  only  a  third  of  the  cost  of  news- 
not  refuse  assistance,  and  gladly  related  broadcloth  shirt."  worth  of  stock,  another  $5,000,  etc.  The  paper  advertising. 

how  they  had  met  the  threat  of  merchant-  "But  it  is  a  real  buy,”  argued  the  clerk,  man  buying  $10,000  worth  of  stock  will  The  first  thing  done  in  this  city,  as  in 
owned  and  published  advertising  circulars.  He  knew  what  the  customer  wanted  better  have  twice  as  much  space  in  the  circular  Dayton,  was  to  arrange  co-operation  by 
There  was  the  publisher,  for  example,  than  the  customer  himself.  as  the  man  buying  the  lesser  amount,  the  three  newspapers  involved.  In  some 

who  was  only  a  short  time  ago  waited  "I  want  a  broadcloth  shirt.”  persisted  If  a  number  of  stores  buy  an  equal  places  it  has  been  argued  that  the  Shop- 
upon  by  a  committee  of  local  merchants,  the  impatient  investigator.  The  argument  amount,  each  one  of  them  will  have  a  ping  Xews  usually  only  hurts  the  Sunday 
He  received  them  in  his  private  office.  continued.  page  or  whatever  the  space  figures  out  paj^r  and  the  week-day  papers  refuse  to 

“Gentlemen,”  he  declared.  "I  am  de-  Whether  store  owners  know  it  or  not,  in  equal  lots.  assist  in  meeting  this  competition.  Suc- 

lighted  to  see  you  here  todav.  Have  you  the  clerks  are  being  instructed  in  Shop-  Xevertheless,  although  results  from  cess  has  demonstrated  the  value  of  co- 

come  to  play  golf?”  Xews  cities  to  push  that  medium  Shopping  Xews  are  thus  “doped,”  the  operation. 

The  merchants  stated  their  business,  over  the  newspapers.  The  publishers  are  testimonials  obtainable  develop  consider-  The  three  newspapers  immediately  im- 

Thev  were  there  to  object  to  a  raise  in  calling  this  “unfair  competition.”  It  very  able  opposition  to  newspapers  seeking  to  pressed  the  merchants  with  the  fact  that 
rates  iust  announced.  Up  their  sleeves  succinctly  explains  the  glowing  testi-  prevent  the  advent  of  this  medium  in  they  were  united  to  oppose  the  new  propo- 
was  a  Shopping  Xews  to  be  used  in  case  monials.  Intelligent  merchants  might  not  their  cities.  It  is  opposition,  however,  sition.  Xaturally  they  didn’t  admit  they 
of  necessitv.  consider  the  method  worth  the  effort  in  that  can  be  met.  were  afraid  of  Shopping  Xews.  Of 

“I  am  sorry,”  said  the  publisher.  “I  long  run.  Pleasing  the  customer  is  It  was  met  only  a  short  while  ago  course,  if  the  merchants  wanted  it,  they 
will  very  gladly  talk  to  you  merchants  su"  an  important  rule.  successfully  in  a  middle  western  city,  would  print  it. 

individually,  and  explain  to  you  in  detail,  Due  plan  for  selling  Shopping  Xews  There  was  no  reason  why  a  Shopping  The  newspaper  publishers  did  say  that 

whv  I  raised  the  rates.  I  cannot,  how-  to  merchants  is  to  line  them  up  and  sell  News  should  come  there.  Merchants  were  they  felt  that  Shopping  Xews  was  a  com- 

ever  talk  to  vou  as  a  committee.  them  stiKk.  I-iach  store  buying  stock  is  not  dissatisfied  with  the  rates.  Rates  petitive  meelium. 

“"You  of  course,  readily  understand  given  a  special  box  on  page  one.  Space  hadn’t  been  raised  since  1923,  despite  the  “You  have  no  more  right  to  start  a 

why  this  is  so.”  the  publisher  smiled  in  the  balance  of  the  paper  is  regulated  fact  there  had  been  an  increase  in  circula-  Shopping  Xews,”  they  informed  the  mer- 
suavely.  “Because  you  are  shrewd  mer-  accor<Iing  to  the  stock  purchase.  tion.  Because  of  the  clever  sales  methods  chants,  in  effect,  “than  the  newspapers 

’  ’’  •  Supposing,  for  example,  $100,000  is  employed,  the  merchants  were  interested  have  to  organize  and  start  a  competing 

_ _ _  _  department  store.” 

Individual  newspapers  in  town  played 


chants.  You  know  that  you  would  resent 
it  if  a  committee  of  newspaper  publishers 
called  upon  you  and  informed  you  point 
blank  that  the  price  of  your  line  of 
B.V.D.’s  or  golf  stockings  was  too  high ; 
and  then  added  softly  that  they  were  go¬ 
ing  to  say  so  in  their  papers. 

“  ‘My  dear  fellows,’  you  would  say.  or 
more  probably  something  with  a  less 
pleasant  tang  to  it.  ‘what  do  you  know 
about  the  price  of  B.V.D.’s.  You  run 
a  newspaper,  not  a  department  store.  Let 
me  show  you  why  I  must  charge  the  price 
1  do.  But  let  me  show  you  as  individuals 


DAYTON  MANUFACTURERS  SUPPORT 
PRESS  IN  SHOPPING  NEWS  BATTLE 


Journal  This  Week  Prints  Largest  Edition  in  Its  History — 
Printers  Expunge  Resolution  Condemning  Circular — 
Gains  for  Stores  Using  Dailies 


upon  the  advertisers’  desires  for  preferred 
positions.  One  paper  had  been  giving  one 
of  the  biggest  stores  page  three  for  nearly 
half  a  centup-.  This  store  was  informed 
that  the  editorial  department  wanted  to 
make  use  of  this  page.  It  had  planned 
to  join  the  Shopping  Xews,  but  the  owner 
changed  his  mind.  The  ad  is  still  on  page 

Such  methods  may  be  questioned  as 
unfair  and  unreasonable  from  the  mer- 


not  as  a  committee  of  publishers.  I  really  "PYAYTOX,  O.,  Oct.  5. — Big  business  support  the  Shopping  Xews,  regretted  the  chants  point  of  view._  Certainly  they  are 
resent  this  organized  threat.’  ”  here  delivered  a  Gargantuan  blow  to  fight  which,  it  is  safe  to  say,  they  did  wmun  a  publisher’s  right. 

After  this  introduction,  the  publisher  the  merchants  and  Shopping  News,  lining  not  anticipate.  The  war  looms  up  now  .  How  Canton,  O.,  succeeded  in  squelch- 
began  marshalling  figmes.  He  had  A.B.C.  up  squarely  with  the  newspapers.  as  one  of  endurance  with  the  omnipresent  ''’S 't®  Shopping  News  is  a  story  quickly 

reports.  He  had  statistics  on  paper  costs.  “Whatever  is  harmful  to  the  news-  chance  of  a  compromise.  Three  years  ago  this  Shopping 

composing  room  and  press  room  scales,  papers  of  Dayton  is  harmful  to  the  city  Some  of  the  large  department  stores  News  was  started,  close  on  the  heels  of 

telegraph  tolls.  He  paraded  these  figures  as  a  whole.”  This  was  the  basis  of  a  not  in  with  the  Shopping  News  are  reap-  ^  boost  in  newspaper  advertising  rates, 
to  the  committee.  He  invited  them  to  send  decision  these  business  men  made  and  ing  the  harvest.  They  have  been  given  The  publishers  did  not  try  to  stop  it 
in  their  colleagues  for  the  same  sort  of  in  view  of  the  interweaving  affiliations  choice  space  in  the  papers  and  are  play-  ''  right  have  we  to  dictate  to  the 
entertainment.  The  committee’s  call,  ac-  in  the  business  world  here,  the  message  ing  their  opportunity  to  the  fullest,  store  owners  ?  was  their  attitude.  They 
cording  to  the  report  given  Editor  &  holds  ominous  portent.  doubling  their  business  and  compensat-  stuck  to  the  increased  rates. 

Publisher  this  week,  finally  ended  in  a  The  decision  of  the  manufacturing  in-  ing  for  the  missing  accounts.  Ten  months  later  one  of  the  Canton 

goodfellowship  party.  terests  to  take  sides  in  the  argument  and  The  newspapers  have  carried  on  a  papers  urged  the  merchants  to  make  a 

Rates  are  not  always  the  influence  to  line  up  with  the  newspapers,  comes  dignified  and  purposeful  fight.  They  have  complete  survey  of  each  of  the  four  sec- 
which  brings  a  Shopping  Xews.  As  in  while  Common  Pleas  Judge  Patterson  is  not  prostituted  their  columns  to  petty  tions  of  the  city,  to  establish  definitely 
Dayton,  store  owners  are  frequently  ^Id  considering  the  first  legal  argument.  quarrels  or  to  create  sentiment  in  their  whether  the  housewife  read  his  paper  or 
by  enterprising  organizations  on  the  idea  The  court  several  days  ago  heard  favor.  With  the  passage  of  one  week,  the  Shopping  News,  or  the  opposition, 
that  a  Shopping  News,  distributed  free  arguments  on  the  demurrer  filed  by  the  their  position  has  been  strengthened  Statistics  from  the  survey  conducted  by 
on  Saturday,  is  a  good  investment  for  Shopping  Xews  to  the  petition  of  the  while  the  blow  from  big  business  has  merchants  themselves  proved  that  the 
increased  Monday  business.  Newspaper  Publishing  League,  to  the  weakened  that  of  the  merchants.  newspapers  were  read  more,  and  that 

Shoppers  Publications,  Inc.,  a  Detroit  effect  that  the  petition  did  not  constitute  Typographical  Union  No.  57,  of  Day-  niore  buying  was  done  from  the  news- 

firm,  not  the  one  publishing  the  Detroit  a  cause  of  action.  The  decision  of  the  ton,  on  Oct.  2  expunged  from  its  records  Papers  than  from  the  free  broadsides. 

Shopping  News,  but  one  which  has  ambi-  court  is  expected  momentarily.  a  resolution  previously  passed  in  which  •Yf^^'"  year’s  trial  the  Shopping  Xews 

tions  of  owning  a  chain  of  such  advertis-  More  than  merely  to  take  sides,  the  the  circular  was  condemned.  died. 

ing  circulars  as  recently  began  at  Dayton,  manufacturers  of  the  city  have  given  .Yction  of  the  printers  was  taken,  it  similar  survey  was  made  in  Cleve- 

has  a  line  of  selling  arguments  that  par-  tangible  evidence  in  their  faith  of  the’  was  said,  after  it  had  been  ascertained  this  summer,  it  is  understood,  but  the 

ticularly  interest  merchants.  One  of  their  newspapers.  The  Dayton  Journal,  one  that  they  had  been  misinformed  as  to  hidings  have  not  yet  been  compiled, 

sales  arguments  is  a  four-page  collection  of  the  three  papers  opposing  the  advent  the  proposed  plan  of  publishing  the  Shop-  Very  rarely  is  it  found  that  the  mer- 

of  testimonials  from  department  stores  de-  of  the  Shopping  Xews,  one  day  this  ping  Xews.  The  resolution  was  passe<l  chants  use  Shopping  Xews  to  the  exclu- 
tailing  successes  achieved  by  Shopping  week,  carried  the  biggest  daily  edition  in  by  the  printers  on  Sept.  9.  It  condemned  sion  of  newspaper  advertising.  In  New 
Xews  publications  in  Cleveland.  Detroit,  its  history.  It  was  made  possible  by  the  Shopping  Xews  on  the  ground  that  Haven,  Conn.,  where  John  Day  Jackson 
Los  Angeles.  Seattle,  and  others  of  the  industrial  advertising.  That  it  is  not  its  revenue  would  go  out  of  Dayton  and  battled  the  merchants  in  he  says,  a 
more  than  20  cities  where  this  type  of  sporadic  support  being  given  is  evidenced  would  work  hardships  on  local  printers  “friendly  spirit”  for  six  years,  at  least 
medium  is  now  in  use.  by  the  position  of  all  the  newspapers,  by  throwing  them  out  of  work.  one,  and  most  of  the  time,  two  papers 

This  typie  of  propaganda  has,  however.  The  Dayton  Xcu>s  and  the  Dayton  The  three  papers  laid  off  several  print-  were  carrying  department  store  copy  in 
been  discounted  by  test.  A  St.  Louis  Herald,  as  well  as  the  Journal,  have  all  ers  when  news  of  the  publication  of  the  addition  to  using  the  Saturday  circular, 
newspKiper  recently  surveyed  the  Shopping  trimmed  their  sails,  so  to  spieak.  They  Shopping  Xews  was  receivecl,  but  later  which  was  suspiended  this  year. 

Xews  situation  in  Detroit  and  found  that  have  instituted  measures  of  economy  all  reinstated  them.  I  talked  to  many  of  the  merchants 

the  success  of  the  advertising  circular  down  along  the  line.  The  management  Country  editors  publishing  w'ithin  a  concerned  in  this  city.  They  were  gray- 
there  was  very  largely  “clerk-deep.”  By  of  the  papers  say  that  with  these  econo-  30-mile  radius  of  Dayton  arc  reaping  a  haired,  successful,  and  wise  in  their  suc- 

this  is  meant  that  the  clerks  are  trained  mies  in  effect,  they  will  make  more  harvest.  Dayton  retailers  are  flooding  cess. 

to  force  articles  advertised  in  the  Shopv  money  in  October,  than  they  would  un-  the  country  papicrs  with  advertising  copy.  “\Ve  could  not  have  opierated  using  the 
ping  Xews  on  prospiective  customers  dcr  ordinary  circumstances,  carrying  the  Weekly  rural  papers  have  in  many  in-  Shopping  Xews  alone.”  one  said  to  me. 
whether  the  latter  want  them  or  not.  advertisements  of  the  warring  merchants  stances  doubled  their  size.  Retailers  ex-  “There  is  no  form  of  advertising  cheaper 

Sent  by  the  St.  Louis  newspaper,  an  and  running  a  wide  open  papier.  pierimenting  with  the  country  papiers  are  "r  better  than  newspapx-r  advertising.” 

investigator  called  on  the  largest  Detroit  This  is  true  because  the  industries  closely  checking  results,  however,  and  By  David  Gamble,  head  of  the  Gamble- 

department  store  one  Monday  and  asked  have  been  lending  their  suppiort,  taking  it  is  thought  highly  probable  that  they  Desmond  Company,  the  New  Haven  Shop- 
for  a  soft-collared  broadcloth  shirt.  space  liberally.  Ordinarily,  most  of  i'.ave  uncovered  a  new  market.  I>ing  News  was  described  as  “just  an  ad 

“Um,”  hummed  the  clerk  sweetly,  “I  them  are  not  in  the  piapers,  and  those  that  The  Shopping  News  continues  to  be  junct  to  newspaper  advertising.” 

have  just  what  you  want^  It  was  adver-  were  have  doubled  their  space.  The  printed  out  of  the  city  and  does  not  carry  These  New  Haven  merchants,  and  oth- 

tised  in  the  Shopping  News.  Only  $1.  newspapers  are  receiving  other  tangible  a  union  label.  Plans  are  going  ahead,  ers  I  have  talked  to,  told  me  that  nevff 
You  read  the  Shopping  Xews,  don’t  you?”  suppwrt  which  has  greatly  helped  them  however,  for  the  installation  of  a  rotary  before  in  history  have  the  department 
“No,”  said  the  customer,  running  his  in  economizing  in  expiense.  This  has,  in  l^ress  at  the  plant  of  the  Labor  Review,  stores  needed  the  help  of  advertising  so 
fingers  over  the  shirt  the  clerk  had  drawn  some  instances,  come  unsolicited.  From  a  local  weekly,  where  compxisition  work  much  as  they  do  today.  That  is  one 
out  for  his  purchase.  ”I  read  the  Detroit  the  first,  the  merchants  who  agreed  to  is  being  done.  (Continued  on  page  74) 
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The  Average  Daily  Net  Paid  Circulation  of  the 


for  the  Six  Months  Ending  September  30,  1927,  was 


For  twenty-eight  consecutive  years  the 
New  York  Evening  journal  has  had- the  largest 
evening  newspaper  circulation  in  America. 

Every  day,  during  the  past  six  months, 
680,661  men  and  women  bought  the  New 
York  Evening  Journal. 

The  New  York  Evening  Journal’s  circu¬ 
lation  is  366,190  copies  a  day  greater  than 
the  Evening  World. 

The  New  York  Evening  Journal’s  circu¬ 
lation  is  402,099  copies  a  day  greater  than 
the  Evening  Sun. 


The  New  York  Evening  Journal’s  circu¬ 
lation  exceeds  the  Evening  World  and  Sun 
combined  by  87,608  copies  a  day. 

Nearly  half  of  all  the  people  who  buy  any 
New  York  evening  newspaper  buy  the  New 
York  Evening  Journal  and  take  it  home,  where 
it  is  read  by  every  member  of  the  family. 

This  oveovhelming  public  confidence  and 
preference  for  the  New  Y  ork  Evening  Journal 
makes  this  evening  newspaper  the  most  pro¬ 
ductive  medium  for  local  and  national 
advertisers. 


A  Net  Paid  Average  GAIN  of  2,837  Copies  a  Day 
0\er  the  Same  Period  Last  Year,  Ending  September  30,  1926 

The  Greatest  Circulation  of  any  Everting  Newspaper  in  America 
av.il  a  QL'ALITY  Cireitlation  at  THREE  CENTS  a  Copy  Daily 
and  FIVE  CENTS  Saturday 


The  Average  Daily  Net  Paid  Circulation  of  the  Ncte  York  Evening  Journal 
For  the  Week  Ending  September  24,  1927,  Was 

702,284 
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430,242 

Average  daily  and  Sunday  net  paid  sale  of  The  New  York  Times  as 
reported  to  the  Post  Office  for  the  six  months  ended  September 30, 1927 


Statement  of  the  ownership,  manage¬ 
ment,  circulation,  etc.,  required  by 
the  Act  of  Congress  of  August  24, 
1912,  of 

i^rtti  f  nrk  Sim^a 

rubliMbed  daily  at  New  York,  N.  Y.,  for 
OftobfT  1,  1927. 

State  of  New  York,  Comity  of  New  York, 
ax. : 

Before  me.  a  notary  piiblio  in  and  for  the 
State  and  eounty  aforesaid,  pernoiially  ap- 
lietired  Adolph  S.  Oeba.  w1h>.  liaviiiK  been 
duly  Hworii  aeeordlii«  to  law.  deiioi^s  and 
Kays  that  lie  in  the  publiaher  of  THE  NEW 
YHKK  TIMES,  and  that  the  followiiiK  ia.  to 
the  beat  of  Ilia  knowletlue  and  belief,  a  true 
atateiiient  of  the  ownership.  mnnai:eiiient. 
and  eireiilation  of  the  aforesaid  piiblleation 
for  the  date  shown  in  the  above  caption, 
reijuired  by  the  Act  of  Anifust  24.  1912. 
eiiilMMlied  In  Smdion  411,  Postal  Laws  ami 
Ueiculations.  to  wit : 

1.  That  the  names  and  a<ldresses  of  the 
publislier,  editor,  nianattint;  editor,  and  busi¬ 
ness  manager  are: 

Publisher — Adolph  S.  Ochs. 

The  Times.  New  York.  N.  Y. 

Eilltor— Kollo  Ojtdeii. 

The  Times.  New  York.  N.  Y. 

Manairing  Editor— C.  V.  Van  Amia, 

Tlie  Times,  New  York.  N.  Y. 

Busiiu>ss  ManaRer— liouis  Wiley. 

The  Times.  New  York,  N.  Y. 

2.  Tliat  the  owner  Is: 

Owner  -The  New  York  Time-s  Company. 

Stoi'kholders  holdinR  1  per  cetit.  or  more  of 
total  amount  of  stock:  . . 

Adolph  S.  Ochs,  controllinp  stm-kholder. 
The  Timi's.  New  York,  N.  Y.;  Elisabeth 
Luther  <^ry.  The  Times.  New  York.  N. 

Y  •  0>arr  V.  Van  Anda.  The  Times.  New 
York.  N.  Y.:  IxHiis  Wiley.  The  Times. 
New  York.  N.  Y.;  Emma  V.  and  Geonte 
Norris,  Trustees,  The  Times.  New  York. 
N.  Y.;  IpliiRene  Ochs  SiiUbenier.  Tlie 
Times,  New  York.  N.  Y.;  Effle  Wise 
Ochs  Trust.  The  Times.  New  York.  N. 
Y.;  Julius  Ochs  Adler,  The  Times,  New 
York,  N.  Y.:  Arthur  Hays  SulsberRer. 
The  Tim<*s,  New  York.  N.  Y.:  GeorRe 
W.  Ochs  Oakes.  Tlie  Times,  New  York. 
N.  Y.:  Jeanet  E.  L.  Sullivan.  r»0  East 
74th  St..  New  York.  N.  Y.;  John  G. 
Acar,  New'  Rochelle.  N.  Y.:  Mad^e  1). 
Miller.  East  Shore  Rood.  Great  Neck. 
L.  I.:  Hoyt  Miller.  East  Shore  Road. 
Great  Nis*k,  L.  I.:  Corporation  of  Yaiklo, 
SaratoRa  SprioRs.  N.  Y. 

3.  That  the  known  bondholders.  mortRaRees, 
and  other  security  holders  ow'ninR  or  holdinR 
1  per  cent,  or  more  of  total  amount  of  bonds, 
niortRaRes  or  other  securities  are:  None. 

4.  That  the  two  paraRraphs  next  abov«‘. 
RivinR  the  names  of  tlie  ow'uers.  stoc'kholders 
and  security  holders,  if  any.  contain  not  only 
the  list  of  stockholders  and  security  holders 
as  they  appear  u|>on  the  books  of  the  1*001- 
p.aiiy,  but  also,  in  cases  where  tlie  stock¬ 
holder  or  security  holder  appears  upon  the 
books  of  the  (‘ompaiiy  as  trustees  or  in  any 
other  fiduciary  relation,  the  name  of  the 
l>erson  or  i*on>oration  for  whom  such  trustee 
is  actinR  is  Riven;  also  that  the  said  two 
l^raRraphs  <*ontain  statements  embracinR 
adianCs  full  knowleilRe  and  belief  ns  to  the 
circumstances  and  conditions  under  w'hicli 
stockholders  and  security  holders  who  do  not 
apiiear  upon  the  books  of  the  comiiany  as 
tnudees  hold  stoi'k  and  securities  in  a 
capacity  other  than  that  of  a  bona  fide 
owner:  and  this  affiant  has  no  reason  to 
believe  tliat  an.v  other  person,  association 
or  corporation  has  any  interest,  direi't  or 
indirect,  in  the  said  stoi'k,  bonds  or  other 
securities  than  as  so  stated  by  him. 

r».  That  the  averaRe  number  of  copies  of 
each  issue  of  this  publication  sold  or  distrib¬ 
uted  through  the  mails  or  otherwise,  to  p-Pd 
subscribers  durinR  the  six  moiithi  040 

prei'dliuR  the  date  shown  above  is 

ADOLPH  S.  OCHS.  Publisher. 
Sworn  to  and  sul>scribed  liefore  me  this 
thirtieth  day  of  September.  1927. 

fSejill  Peter  M.  Brown. 

Notary  Public,  New  York  County.  No.  397 
New  York  RcRister’s  No,  9.378.  Commis¬ 
sion  expires  March  30.  1929. 


An  increase  of  38,777  copies 

over  the  corresponding  six  months  of  1926 


Average  daily  and  Sunday, 

reported  September  30,  1927  ■  430,242 


Average  daily  and  Sunday, 

reported  September  30,  1926  - 

Gain  in  twelve  months  - 


391,465 

38,777 


The  present  net  sale  of  The  New  York  Times 
daily  edition  is  in  excess  of  400,000  copies, 

45,000  more  than  last  year.  Of  this  gain  81% 
is  in  New  York  City  and  suburbs. 

The  Sunday  net  paid  sale  exceeds  660,000,  a 
gain  of  80,000  copies  over  last  year.  Of  this  gain 
nearly  70%  is  in  New  York  City  and  suburbs. 

The  New  York  Times  is  read  more  thoroughly 
than  any  other  American  newspaper. 

(Hlfr  Nriti  ^ork  SIttnw 

“All  the  News  That’s  Fit  to  Print” 


Editor  &  Publisher  for  October  8 ,  1927 
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Netar  Jlurrk 

Circulation  At  a  New  High  Peak 

Daily  over  400,000  --  Increase  past  year  45,000 

Sunday  over  660,000  -  Increase  past  year  80,000 

UltfP  Nput  ^ark  Simps  circulation  rests  on  the  rock  bottom  of 

legitimate  regular  reader  demand  for  NEWS — Prompt — Trustworthy — Impartial — Complete. 

is  strictly  a  newspaper.  It  resorts  to  no 

lurid,  vapid,  sensational  features,  nor  to  comics,  puzzles,  schemes,  or  prize  contests  to  stimulate 
circulation. 

Sk?  ^ork  circulation,  large  and  ever  increasing,  is  a 

vindication  of  newspaper  readers. 

This  outstanding  circulation  of  a  newspaper  appealing  to  intelligent  readers  is  most  teas- 
suring.  It  is  especially  true  in  view  of  the  much  talked  of  and  widely  circulated  tabloid  news¬ 
papers  ichich  appeal  to  those  who  prefer  the  fun,  froth  and  fury,  and  are  interested  only 
incidentally  in  the  happenings  of  the  day. 

NfUl  ^ork  ffitUlFB  circulation  is  steady  and  regular. 

Newsdealers  purchase  only  the  number  of  copies  for  which  they  have  a  constant  demand. 
The  New  York  Times  is  not  returnable. 

Npui  Ifnrk  SimrB  stands  preeminent  in  the  quality  and  volume 

of  its  neu's  reports. 

More  than  $10,000  a  tceek  is  expended  for  foreign  news.  It  is  not  unusual  for  more  than 
15,000  words  to  be  received  by  cable  in  one  day.  More  than  $50,000  has  been  paid  this  year  for 
news  from  China,  tcith  staff  correspondents  at  Peking,  Shanghai  and  Hankow.  More  than 
$100,000  was  paid  this  year  for  the  exclusive  reports  of  the  epochal  achievements  in  aviation 
of  Lindbergh,  Byrd.  Chamberlin,  Levine,  Maitland,  Hegenberger  and  others.  Where  there  is 
news.  The  Netc  York  Times  is  always  in  the  lead  unth  trustworthy,  intelligent  and  compre¬ 
hensive  reports. 

-  ^nrk  SittlPB  advertising  columns  reflect  the  hest  and 

most  interesting  neu's  in  advertisements.  The  worthwhile  advertising — tcorth  advertising  and 
worth  reading — obtains  the  best  results  when  appearing  in  The  New  York  Times. 

^0rk  (EtUlPB  has  assembled  the  largest  number  of 

intelligent,  discriminating  readers  ever  gathered  together  by  any  newspaper  in  the  world.  They 
undoubtedly  number  more  than  a  million. 

Npuj  fork  oitmpa 

A  Newspaper  for  Thinking,  Intelligent  Men  and  Women 
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SPICING  COPY  TO  MEET  MODERN  COMPETITION 

Agency  Men  Alert  to  Write  Crisp,  Compelling  Advertising  Which  Will  Vie  With  Automobiles  and 
Radio  for  Reader’s  Interest — Tie-up  With  the  News  Is  One  Way 


U  \’ER^'  advertising  man  knows  the 
story  of  the  Lucky  Strike  cigarette 
slogan — “It’s  toasted.”  It  hapi)ens  that 
the  tobacco  in 


By  PHILIP  SCHUYLER 


every  cigarette  is 
“t  o  a  s  t  e  d,”  but 
some  smart  ad- 
V  e  r  t  i  s  ing  man 


Ci.ARENCE  Stove 

•Another  tobacco  slogan  almost  equally 
famous  was  devised  by  Dorrance,  Sul¬ 
livan  &  Co.,  New  York  advertising 
agency,  when  its  client,  the  American  To¬ 
bacco  Company,  launched  Half  and  Half 
Smoking  Tobacco. 

“One  of  our  problems  was  to  overcome 
a  prejudice  that  was  supposed  to  exist  in 
the  minds  of  women  against  pipe  smok¬ 
ing,”  said  Clarence  Stone,  copy  chief  of 
the  agency. 

“However,  our  research  investigation 
showed  that,  so  far  as  Half  and  Half 
was  concerned,  no  such  prejudice  existed; 
on  the  contrary,  the  great  majority  of 
women  expressed  very  favorable  opinions 
of  Half  and  Half’s  rich  aroma.  So  our 
sales  message  was  clearly  indicated,  and 
could  almost  be  summed  up  in  a  sentence, 
‘Men  like  the  flavor,  women  enjoy  the 
fragrance’ — a  slogan  that  appeared  nation¬ 
wide  in  newspaper  campaigns,  and  also 
in  a  series  of  big  four-color  pages  in  the 
weekly  magazines.” 

Such  slogan  discoveries  are  merely 
bright  spots  in  what  must  be  a  continu¬ 
ous  striving  for  attention  in  this  day 
when  every  advertisement  published  is  in 
competition,  not  only  with  the  reading 
matter  next  it  but  with  the  automobile, 
the  radio,  the  moving  picture,  and  other 
attractions  and  divertissements  of  this 
day  and  age. 

Mr.  Stone,  in  an  interview  with  Editor 
&  Pi  BLiSHiat  this  week,  made  it  plain 
that  the  secret  of  any  advertising  copy’s 
success  was  not  merely  the  written  text, 
it  was  the  unity  achieved  with  art,  copy, 
and  the  medium  in  which  the  finished  ad¬ 
vertisement  is  inserted. 

“Before  we  do  anything  else  in  this 
agency,  our  research  division  sends  out 
men  to  interview  consumers,  and  retail 
and  wholesale  merchants,  to  obtain  ma¬ 
terial  which  will  help  us  to  know  what 
the  basic  appeal  of  the  product  to  be  ad¬ 
vertised  should  be,”  he  said. 

‘‘With  these  findings  before  them  a 
meeting  is  held  of  a  committee  of  agency 
staff  men,  consisting  of  a  copy  writer, 
an  account  executive,  and  an  artist.  We 
try  to  find  out  what  we  think  will  inter¬ 
est  most  people  in  the  particular  product 
given  us  to  advertise.  We  build  from 
this  foundation. 

‘‘If,  for  example,  we  are  preparing 
copy  for  a  five-cent  cigar,  the  basic  ap¬ 
peal  will  be  price.  For  a  Corona  Corona 
quality  would  be  the  appeal.  In  a  case 
of  cigarette  copy,  there  are  some  brands 
which  are  sold  largely  by  their  popu¬ 
larity,  while  others  also  must  be  sold  by 
their  quality. 

“.Mter  arriving  at  such  basic  ideas 
through  discussion  and  research,  the  copy 
writer’s  effort  is  to  explain  these  ideas 
to  the  public  as  crisply  and  entertain¬ 
ingly  as  he  can.  while  the  committee  con¬ 
tinues  to  function  in  order  that  the  fin¬ 
ished  advertisement  will  be  a  unit  in 
itself,  with  the  art  and  the  text  tied  to¬ 
gether  effectively.” 


There  is  no  doubt  that  advertisements  published  today  meet  far  more  competi¬ 
tion  than  the  same  advertisements  ■would  hen'e  met  had  they  been  published  hve 
years  ago.  '  - 

An  important  factor  in  meeting  this  increased  competition,  naturally,  is  the 
writmg  and  general  preparation  of  advertising  copy.  Editor  &  Publisher  herewith 
presents  the  first  of  a  series  of  articles  which  tell  how  copy  ivriters  in  the 
thought  of  saying  important  advertising  agencies  are  striving  to  meet  this  competition;  how  they  are 
it  first  about  succeeding  by  creating  rwzv  and  entertaining  advertising  forms  and  adopting  new 
Lucky  Strikes,  theories  of  advertisement  preparation. 

and  gave  this  ^  - _  _ 

popular  brand  an 
edge  which  has 
been  very  much 
ippreciated  by  the 
advertiser,  the 
.\merican  Tobac¬ 
co  Company. 


classified  these  forms  as  “editorial  copy,” 
“slogan  copy,”  “conversational  copy”  and 
“testimonial  copy.” 

“In  ‘editorial  copy’  we  endeavor  to  de¬ 
velop  an  idea  as  logically,  deliberately 
and  conclusively  as  in  an  editorial,”  he 
explained.  “The  method  is  one  of  sus¬ 
tained  argument,  stating  a  premise  to  be¬ 
gin  with,  and  proving  the  case  in  one- 
two-three  order.” 

An  example  shown  by  Mr.  Stone  of 
this  type  of  copy  was  an  advertisement 
he  had  written  recently  for  the  Xew 
York  Herald  Tribune.  This  advertise¬ 
ment  featured  the  big  question  :  “Replies 
to  .\dvertising ;  What  Price  Each?” 

The  copy,  as  it  was  written  and  super- 
imjKised  around  a  huge  question  mark, 
began  with  the  bald  assertion  that  “Cost 
per  inquiry  is  an  absolute  measure  of 
the  responsiveness  of  circulation,”  sec¬ 
onded  with  the  flat  statement  that  readers 
of  the  New  York  Herald  Tribune  are 
responsive.  From  this  first  paragraph 
the  copy  continued  to  cite  a  concrete  case 
which  the  writer  held  proved  the  open¬ 
ing  assertions. 

Ending  the  copy  was  a  paragraph 
which,  by  reason  of  its  crispness,  ap¬ 
proached  what  is  generally  called  a  slo¬ 
gan.  It  read :  “.\dvertisements  in  the 
New  York  Herald  Tribune  reach  readers 
who  are  buyers.” 

“  ‘Slogan  copy,’  ”  Mr.  Stone  continued, 
“is  made  up  of  short,  crisp  sentences, 
each  one  of  which  would  almost  do  as  a 
slogan.” 

.^n  example  offered  of  this  style  of  ad- 


Chamiiioii 


Toai^Ih.  m  tbc  iifhi.  Created  of  6ncv 

Aadife  raw  tM-  tubKiot- 

SmIk  1  cbaApioM  •hik  nued. 

you  waicfc  rite  ChaatpKje->  pericciJ*  Wewkd  — 
lj|CiM  a  Ounceilor  Lbetry,  Fur  halt  a  ccimn 
rite  world  »  UrgeM-wUjng  ChaAcelkw  Cigan  ht\t 


^“THAT 

Chancellor 

TASTE" 


lieaded  in  bold  black  type :  “Champion 
.for  Fifty  Years.” 

Pen-and-ink  drawings  showing  the 
shapes  of  the  four  different  Chancellor 
brands,  immediately  made  it  known  what 
"Champion”  the  advertisement  referred 
to. 

The  copy  writer  realized  that  people 
thinking  of  attending  the  heavyweight 
championship  fight  were  not  going  to 
spend  much  time  reading  a  newspaper 
advertisement.  If  the  one  impression  that 
Chancellor  had  been  for  50  years  a  cham¬ 
pion  among  cigars  registered,  it  was 
enough.  But  others  might  read  further. 
To  make  it  easy  for  them  the  copy  was 
crisp,  brief  and  in  clear  type.  It  follows: 

“Tonipht.  at  the  fight, 
double  your  fun- — 

“Smoke  a  champion  while 
you  watch  a  champion 

“Light  a  Chancellor  Liberty, 
the  world’s  largest-selling 
ten-cent  cigar. 

“Created  of  finest 
tobaccos — 

“Naturally  cured, 
perfectly  blended — 

“For  half  a  century 
Chancellor  Cigars  have 
been  famous  for  flavor.” 


At  the  bottom  of  the  advertisement 
was  printed  the  slogan  which  is  being 
used  in  all  current  Chancellor  advertis¬ 
ing.  “That  Chancellor  Taste,”  with  the 
explanation  that  the  taste  is  “a  natural 
flavor,  irresistible,  an  indescribable  some¬ 
thing,  supremely  satisfying.” 

Mr.  Stone  also  pointed  out  another 
example  of  slogan  copy  which  he  had 
written  for  the  H.  C.  Bohack  Company, 
advertising  Bohack’s  lO-cent  bread.  Using 
only  53  words,  the  whole  story  of  this 
bread  was  told.  Every  sentence  in  the 
copy  might  stand  as  a  slogan  itself  for 
the  whole  bread.  Each  sentence  was 
given  its  own  separate  paragraph.  Some 
of  the  .sentence  slogans  were : 

“Bread  that  is  wholesome  to  the  last 
crumb  ” 

“Bread  that  costs  us  more — built  of 
finest  materials.” 

“Baked  clean — sold  clean.” 

Mr.  Stone  described  “conversational 
copy”  as  one  which  “casually  slides  the 
reader  into  the  product  advertised,  with¬ 
out  any  argumentation.” 

“This  is  an  attempt,”  he  said,  “to  cap¬ 
ture  the  quality  of  word-of-mouth  adver¬ 
tising,  and  is  very  difficult  to  accomplish. 

“Testimonial  advertising  can  take  al¬ 
most  any  of  the  three  forms  cited  pre¬ 
viously.  It  is  a  style  of  advertising 
which,  however.  I  think  should  be  care¬ 
fully  handled  by  the  agencies. 


is  spent  lor  this  type  of  testimonial,  and 
I  think  that  the  money  might  be  better 
spent  in  the  purchase  of  additional 
media.” 

Mr.  Stone  declared  he  was  an  advo¬ 
cate  of  humor  in  advertising  copy,  pro- 
vided  it  was  not  strained  to  the  point 
where  it  became  “freakish.” 

“We  believe  in  giving  a  humorous 
touch  to  some  advertising,”  he  said.  “It 
often  grabs  the  reader’s  attention  and 
puts  him  in  a  mellow  mood  before  he 
jumps  into  the  real  argument. 

“One  has  to  remember  these  days  that 
people  reading  advertisements  have  count¬ 
less  other  things  on  their  minds.  The 
shorter  the  copy  is,  the  breezier  it  is.  the 
better  it  is. 

“One  very  effective  way  to  capture 
reader-interest  in  newspaper  advertising 


blackbottomj 

and  red  tof>  U  ju«  one  of  the  clever  color  com- 
binationt  in  the  new  reriet  of  the  Roval  Portable. 
moM  modem  of  light-weight  writing  machines.  CIm 
work  that’s  Royal-tvped  does  make  a  good  impression, 
and  for  personal  correspondence  the  Roval  Portable 
is  the  last  word.  ’Phone  the  Roval  Representative 
to  show  vou  the  new  color  series  today — he’ll  explain 
the  comfortable  plan  of  gradual  payments. 


Dealer*!  Name 
and  Address 


PORTABLE  TYPEWRITER 


When  a  girl  “blackbottoms”  out  of 
copy  this  way,  your  eyes  are  bound 
to  be  captured. 


Linked  np  with  big  news,  this  ad¬ 
vertisement  compels  interest. 


vertising  copy  was  placed  by  Dorrance, 
Sullivan  &  Co.  in  Chicago  newspapers 
on  the  eve  of  the  recent  Dempsey-Tunney 
fight  at  Soldiers’  Field.  It  advertised  the 
Chancellor  cigar.  In  Chicago,  presuma- 
In  discussing  advertising  copy  writing  bly,  the  mass  of  smokers  were  interested 


was  an  example  recently  where  a  woman 
novelist  wrote  the  copy  endorsing  a  w^ell- 
known  automobile.  'There  is  a  man  in 
our  office  who  is  a  likely  prospect  for 
the  car  in  question. 

“  ‘lust  because  a  woman  novelist  liked 
the  car,  it  didn’t  convince  me,’  he  said. 
‘What  does  she  know  about  automobile 
motors  ?’ 

“Personally.  I  don’t  see  the  value  of 
the  testimonials  which  are  obvtouslv 


today  is,  we  believe,  to  capitalize  on  the 
publicity  which  is  appearing  at  the  time 
in  the  newspapers,  or  which  is  being 
passed  about  by  word  of  mouth.  We 
felt,  for  instance,  that  we  took  legitimate 
advantage  of  millicms  of  dollars  of  free 
publicity  when  we  tied  our  Chancellor 
copy  up  with  the  Dempsey-Tunney  fight. 
Gasoline  and  oil  manufacturers  have  done 
the  same  thing  in  running  copy  in  con¬ 
nection  with  the  recent  airplane  flights. 

“Not  long  ago  the  ‘Black  Bottom’  was 
on  almost  everyone’s  lips.  It  was  the 
dance  craze  of  the  past  season.  We  took 
advantage  of  it  in  some  copy  we  wrote 
for  the  Royal  Typewriter  Company.” 

This  latter  newspaper  advertisement, 
measuring  two  columns  by  100  lines, 
would  catch  the  eye  on  any  newspaper 
page.  The  silhouette  of  a  lithe  young 
lady  executing  that  wild  jazz  dance  that 
There  gets  its  name  from  the  muddy  waters  of 


the  Mississippi  was  partially  disclosed 
from  behind  a  placard  type  of  text  forma¬ 
tion,  which  featured  “Black  Bottom”  in 
boldface,  as  well  as  the  picture  of  the 
Royal  portable  tv’pewriter. 

The  text,  written  to  appeal  to  the 
younger  set.  read  in  part; 

“Black  bottom  and  red  top  is  just  one 
of  the  clever  color  combinations  in  the 
new  series  of  the  Royal  Portable,  most 
modern  of  lightweight  writing  machines. 


in  particular,  Mr.  Stone  emphasized  four  in  who  was  going  to  be  the  next  heavy-  bought  from  royalty  or  society  leaders  Class  work  that’s  Royal-typed  does  make 
outstanding  forms  which  he  declared  he  w'eight  champion  ol  the  world,  and  the  who  have  some  pet  charity  they  wish  to  a  good  impression,  and  for  personal  cor- 
had  found  particularly  successful.  He  Chancellor  advertisement,  therefore,  was  help  out.  Sometimes  as  much  as  S5,000  (Continued  on  page  58) 


Two  men  who  caxise  people  to  Mty  newspapers  — 
Frank  Getty,  United  Press  Sports  Editor  and  Babe  RMth 
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New  Plant  of  The  Philadelphia  Inquirer 


lim  llnottwr 


(Llje  ^InlaDci^h'tuJitjquirer 


James  Csverson.  Jo.  Aua^'i»> 


3D 

SS 


September  Elat,  1927* 


Dear  Mr,  Roesenj 


•I  have  just  received  the  pro¬ 
duction  report  for  the  month  of  August  and  know 
you  will  be  interested  in  the  folloiving  analysis: 

The  Inquirer  press  equipment  on  black 
and  white,  as  you  know,  consists  of  46  high  speed 
printing  \inits  in  four  lines  of  12  units,  or  four 
sextuples  in  each  line* 

There  are  three  lines  of  12  ***  vinits 
and  one  line  of  12 .Wood  units* 

The  production  record  for  the  month  of 
August  shows  that  the  three  *mm  lines  printed 
64154  of  the  Inquirer's  editions  and  that  the 
single  line  of  Wood  presses  produced  35^* 

The  three  ***  presses  thus  averaged 
21*5954  each  against  the  Wood  press  35*2554  of  the 
edition  vdiich  shows  the  Wood  production  equal  to 
165^  of  each  ***  press,  and  although  your  press 
has  been  run  at  a  speed  as  high  as  500  cylinder 
revolutions  there  has  been  no  jump  in  the 
cylinders  at  any  time* 


Youre  very/ 


Bi'e^dent  k  Publisher. 


Ur.  Oscar  C.  Roesen, 

Wood  Newspaper  Uachinery  Corp., 
501  Fifth  Ave. ,  New  York. 


?oriON,  501  Fifth  Avenue,  New  York  City 
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A  RADIO  DREAM 


A  WRITER  in  Surz-ey  deplores  the  fact  that  the 
radio  offers  no  regular  and  dependable  news 
service.  He  thinks  that  the  broadcast  sta¬ 
tions  should  devote  ten-niinute  peri(xls,  at  two  or 
three-hour  intervals,  to  the  dissemination  of  news 
bulletins  of  general  interest,  and  that  all  important 
fixed  events,  like  championship  sport  contests, 
speeches,  elections  and  so  forth  should  be  broadcast 
by  “officirj  reporters.”  These  optimistic  suggestions 
are  based  on  the  writer’s  understanding,  he  says, 
that  the  press  associations  are  ‘‘willing  to  cooperate, 
for  they  find  radio  stimulates  sales.” 

It  is  an  assertion,  often  repeated,  that  radio  broad¬ 
casting  of  news  stimulates  circulation  of  newspapers. 
We  have  no  proof  of  it  and  we  challenge  it.  On 
the  contrary  we  believe  that  if  the  news  is  known 
by  the  public  through  radio  broadcast  there  is  no 
logical  incentive  to  buy  a  newspaper  to  get  the  news. 
You  do  not  have  to  be  twice  informed  of  a  given 
fact.  In  exceptional  cases  a  bulletin  covering  a 
news  event  might  induce  certain  people  to  buy  papers 
to  get  additional  facts,  but  to  the  average  person  the 
bulletin  suffices. 

The  Survey  writer  ignores  the  fact  that  American 
press  associations  and  services  expend  some  $20,000.- 
000  annually  for  news  and  its  transmission  and  that 
local  news  in  the  cities  of  this  country  is  collected  at 
an  exi)ense  of  perhaps  thrice  that  sum.  What  greater 
economic  absurdity  could  there  be  than  that  the  daily 
press  should  give  the  cream  of  its  product  to  a 
medium  that  seeks  to  rival  it?  No  broadcasting 
station  can  set  up  a  world-wide  news  organization 
without  finding  economic  support  for  it.  The  news¬ 
papers  are  supported  by  advertising.  V\'e  see  no 
sign  that  radio  advertising  is  a  success,  in  that  it  is 
a  .seller  of  merchandise.  News  is  a  ct^mmodity  the 
property  right  in  which  has  been  firmly  established. 
News  service  calls  for  thorough  organization,  which  is 
expensive.  To  get  a  bulletin  that,  we  shall  say,  a  train 
lias  been  wrecked  at  Waco,  Tex.,  a  correspondent 
must  be  maintained,  although  Waco  may  not  furnish 
more  than  two  bulletins  for  the  radio  audience  per 
year.  Thus  “news  protection”  becomes  the  great 
expense.  What,  then,  will  be  the  economic  base  of 
a  radio  news  organizaticm  that  must  spend  millions 
to  compete  with  the  daily  press?  Our  Survey  friend 
is  dreaming. 


Uiirvey  Young  is  out  loitli  an  analysis  or 
husinoss  conditions  and  predicts  a  wonderful 
fall  retail  trade,  almost  as  good  as  last  year; 
Chicago  Tribune  declares  that  commerce  is  e.v- 
I’cmding  and  the  prosperity  prospect  is  bright, 
particularly  in  the  agricultural  sections.  Where 
are  the  tiloomy  Guses  of  January.^ 


MUSSOLINI’S  SUDDEN  INTEREST 

WHY  is  the  Italian  Government  so  deeply  inter¬ 
ested  in  American  newspapers?  We  learn 
that  the  representatives  of  Mussolini  in  the 
United  States  are  actually  making  a  canvass  by- 
means  of  a  questionnaire  to  ascertain  the  most  in¬ 
timate  facts  concerning  the  daily  press  of  this 
country.  Here  are  a  few  of  the  questions  publishers 
are  asked  to  answer;  “From  whom  do  you  receive 
financial  support?”  “Whose  interest  does  your 
paper  advocate?”  “By  whom  is  it  controlled?” 
“What  information  service  from  abroad?”  “What 
are  your  agreements  with  agencies?”  “.Attitude 
toward  foreign  politics?”  “Information  taken  from 
Italian  newspapers?”  “Attitude  toward  Italy  and 
fascism?”  “Italian  correspondents?”  “Italian  con¬ 
tributors?” 

We  have  seen  many  queer  questionnaires  which 
have  been  circulated  among  publishers  in  this  coun¬ 
try,  but  this  is  the  oddest  exhibit  to  date.  Is  the 
dashing  dictator,  who  has  so  skillfully  suppressed 
free  press  in  his  own  country  proposing  to  reac^ 
across  the  sea?  Will  the  iron  heel  descend  upon 
the  neck  of  the  publisher  who  frankly  replies  that 
he  gets  his  true  news  from  Italy  by  smuggling  it 
across  the  border  and  that  he  advocates  democracy 
rather  than  fascism?  Perhaps  some  of  the  Wash¬ 
ington  cc'rresjwndents  can  find  out  what  this  sudden 
interest  in  the  .American  press  is  all  about. 


RIAL 


Smite  a  scorner,  and  the  simple  will  beware: 
and  reprove  one  that  hath  understanding, 
and  he  will  understand  knowledge. — Proverbs, 
XI.X;  25, 


FAKING  FOR  BROADWAY 


Ox  October  3  a  leading  New  York  newspaper 
fell  heavily  for  a  yarn  which  carried  a  head¬ 
line  reading,  “Vandals  Open  Old  Grave. 
Drive  Spike  into  Man’s  Heart.”  It  was  a  grue¬ 
some  story,  in  circumstantial  detail  telling  how  the 
grave  of  a  man  dead  for  70  years  had  been  opened 
and  a  hickory  stick  driven  into  the  heart  of  the 
corpse.  It  asserted  that  according  to  ancient  super¬ 
stition.  the  only  way  to  lay  a  vampire  is  to  drive 
a  stake  into  the  heart  from  which  it  has  escaped. 
.According  to  the  story  a  reporter  and  photographer 
representing  the  newspaper  which  played  this  story 
in  lead  position  visited  the  cemetery  in  a  desolate 
section  of  Long  Island  and  had  seen  the  open  grave 
and  the  driven  stake. 

On  October  5  a  dramatic  version  of  Bram  Stoker’s 
ancient  and  shivery  vampire  novel  “Dracula”  opened 
for  business  at  the  Fulton  Theatre. 

We  are  asked  if  we  believe  that  this  sort  of 
press  agent  fakery  harms  a  newspaper.  We  most 
decidedly  do  think  so.  The  story  was  a  fake  on  its 
face.  How  can  a  newspaper  e.xpect  its  readers  to 
take  its  news  columns  seriously  when  they  are  ex¬ 
ploited  by  such  cheap  and  transparent  Broadway 
bally-boo?  To  assume  that  such  frauds  do  no  harm 
is  to  assume  that  the  average  reader  is  stone  dumb. 


California  Xezespaper  Publishers’  Associa¬ 
tion  reports  as  sticcessful  its  clearing  house  for 
free  publicity  and  claims  credit  for  the  first  con- 
.ztnu'the  effort  to  head  off  the  press  agent. 


LOP-SIDED  JUSTICE 


A  DEALER’S  THREAT 


IT  was  short-sighted  polity  displayed  at  the  re¬ 
cent  Indianapolis  convention  of  the  International 
Typtigraphical  Union  which  resulted  in  re-enact¬ 
ment  of  the  old  and  short-lived  law  making  the  union 
convention  or  the  Executive  Council  the  court  of  last 
resort  in  determining  the  status  of  union  members 
discharged  by  a  foreman  and  reinstated  by  their  local 
union.  The  clause  in  the  recent  enactment  that  when 
the  local  contract  provides  for  adjudication  of  such 
controversies  by  a  joint  board,  such  procedure  shall  be 
followed,  looks  like  a  “joker,”  for  the  reason  that 
inclusion  of  such  a  provision  in  local  contracts  is 
generally  resisted  by  union  representatives,  often  with 
success. 

Such  efforts  to  break  down  the  employer’s  control, 
through  his  foreman,  of  operations  vital  to  the  suc¬ 
cess  of  the  enterprise  and  the  well-being  of  the  em¬ 
ployes  eventually  fall  of  their  own  weight.  The  typo¬ 
graphical  union  in  1922  put  a  similar  law  on  its  b^ks 
and  repealed  it  three  years  later.  Mutations  of  union 
politics  that  had  nothing  to  do  with  this  issue  re¬ 
sulted  in  election  of  an  administration  which  restored 
this  unnecessary  law  and  gave  a  thankless  repealer 
job  to  a  future  assembly. 

That  the  law  is  inequitable  will  hardly  be  chal¬ 
lenged  by  union  members  with  a  thought  beyond  or¬ 
ganization  politics.  That  it  is  unnecessary  is  evi¬ 
denced  by  the  existence  of  a  body  of  recognized  pro¬ 
ceedings  between  newspaper  publishers  and  interna¬ 
tional  and  local  unions,  whereby  a  discharged  em¬ 
ploye  is  assured  of  several  opportunities  to  present 
his  case  and  obtain  redress  of  a  proven  wrong  and 
the  employer  is  not  obliged  to  carry  on  his  payroll 
for  an  indefinite  time  an  employe  presumably  dis¬ 
charged  for  cause  but  retained  pending  the  verdict 
of  a  tribunal  whose  inherent  impartiality  can  at  least 
be  questioned. 


AX  editor  received  a  long  telegram  from  X.  \V. 
.Ayer  &  Son,  advertising  agents,  concerning 
the  development  of  the  Ford  car.  Considering 
that  it  was  advertising,  rather  than  news,  the  editor 
tossed  it  aside.  Presently  the  local  agent  of  the  Ford 
company  called  the  editor  on  the  telephone,  inquiring 
whether  he  received  the  item  and  if  he  proposed  to 
use  it  on  the  first  page.  The  editor  replied  that  he 
did  not  consider  it  news,  but  the  agent  insisted  on  the 
point.  Whereupon  the  editor  said;  “You  can  tell 
me  all  about  Ford  cars,  but  I  shall  decide  on  the 
merits  of  the  matter  which  appears  in  our  news 
columns.”  Whereupon  the  dealer  threatened  to  with¬ 
draw  all  advertising  patronage  from  the  newspaper. 
Of  course,  the  editor  stood  pat. 

Unless  the  policy  of  the  N.  W.  .Ayer  &  Son 
agency  has  been  changed,  this  dealer  is  merely  run¬ 
ning  a  bluff.  We  have  never  known  .Ayer  to  use  the 
advertising  club  on  any  editor  and  do  not  believe  it 
has  happened  in  the  case  of  the  Ford  business.  .Ayer 
does  hand  out  publicity  for  clients  and  does  use  dealer 
influence  to  get  it  printed,  but  the  policy  of  the  agenej- 
has  long  been  to  honor  the  editor’s  judgment  of  news 
values.  The  editor  is  entirely  in  the  right  and 
when  newspaper  men  begin  to  speak  up  as  this  editor 
has  done,  the  free  commercial  publicity  evil  will 
quickly  fade  from  view. 


How  admirable  and  safe  is  the  newspaper 
tiujt  stands  year  in  and  out  on  a  clear-cut  pol¬ 
icy  of  candid  honesty  in  all  public  and  private 
relations .' 


SUFFER  LITTLE  CHILDREN 


IN  a  public  high-school,  known  to  the  present 
writer,  the  faculty  assembled  the  several  hun¬ 
dred  pupils  on  Monday  morning  of  last  week 
and  turned  the  meeting  over  to  the  mercies  of  a 
slicker  subscription  agent  for  the  Crowell  Publish¬ 
ing  Company.  The  children  sacrificed  two  study 
periods  while  this  salesman  organized  them  in  a 
campaign  to  sell  to  their  parents’  neighbors  and 
friends  annual  subscriptions  to  Collier's  Weekly, 
Woman’s  Home  Companion  and  Atnerican  Magacine, 
It  must  have  been  an  inspiring  occasion,  for  the 
children.  They  were  told  how  to  use  high-powered 
salesmanship  on  all  of  daddy’s  and  mama’s  friends,  how 
to  fill  in  the  blanks  and  how  the  school  would  re¬ 
ceive  a  commission  from  each  dollar’s  sale,  equal  to 
the  usual  subscription  commission,  which  would  be 
applied  to  the  purchase  of  gymnasium  equipment. 

.As  Editm:  &  Publisher  has  heretofore  notified  its 
readers  this  impudent  exploitation  of  the  public 
school  is  going  on  in  various  states.  W’hy  school 
authorities  permit  such  commercialism  is  to  us  i 
continuing  mystery.  We  are  even  more  mystified 
when  local  newspapers  stand  idly  by  or  are  even 
stupid  enough  to  regard  these  magazine  drives  as 
“news.”  The  imposition  on  the  child  is  obvious. 
.Also  it’s  pretty  tough  on  the  neighbors. 


"It  is  to  both  the  teacher  and  the  journalist 
that  we  look  for  gtddonce  in  these  days;  if  we 
have  not  faith  in  them,  in  urhat  tncrrtal  shall  we 
trust?” — Robert  Withington,  of  Smith  College. 


TERRIFIC  STRAIN 


NO  one  can  comprehend  the  terrific  strain  that 
underlies  the  production  of  a  daily  column  or 
weekly  feature,  whether  text  or  drawing,  with¬ 
out  having  experienced  it  and  we  are  not  surprised 
to  learn  that  H.  G.  Wells,  who  is  one  of  the  most 
voluminous  producers  of  literature  in  this  age,  has 
given  up  writing  articles  to  meet  a  weekly  schedule, 
confessing  that  the  pressure  and  tension  proved  too 
much  for  his  nervous  system.  We  never  cease  to 
wonder  at  the  seemingly  Inexhaustible  supply  of  ideas 
among  the  famous  comic  artists.  Consider  the  nerve¬ 
twisting  job  of  creating  a  daily  picture  story  in 
sections,  each  one  complete  in  itself  and  the  serial 
carrying  a  definite  pc.int  of  humor !  .Add  to  this  a 
page  of  such  pictures  for  Sunday  and  you  have  a 
volume  of  work  that  calls  for  superhuman  effort. 
However,  a  half  dozen  of  our  great  comic  men  have 
been  turning  out  this  grist  for  twenty  years  or  more 
and  still  appear  to  be  in  their  prime. 
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PERSONAL 


iias  relumed  to  Portland  after  spending 
the  summer  studying  in  Germany. 

E.  G.  Rich,  city  editor  of  the  Xew  York 
Herald  Tribune,  has  returned  from  a 


FOLKS  WORTH  KNOWING 


4D01-FH  S.  OCHS,  publisher  of  the  vacation  spent  at  Cape  Cod,  and  motoring  T\f  X.  STILES,  foreign  editor  of  the 
Nae  York  Times,  acted  as  chairman  *F.rough  Massachusetts.  -1-  A*  Associated  Press,  is  this  year  cele- 


of  the  day  for  the  Xew  \ork  state  sesqui-  David  A.  Dennison,  formerly  editor  of  hratiug  his  25th  anniversary  as  a  news 

centennia'l  celebration  at  Saratoga  and  the  Oil  &■  Gas  Journal,  of  Tulsa,  Okla.  paper  man. 

S^uylerville  battlefields  Saturday,  Oct.  8.  and  later  connected  with  Pensylvania  pub-  Graduated  from 
Charies  B.  Welch,  editor  and  general  lications,  has  joined  the  staff  of  the  Amherst  College 

manager  of  Tacoma  (Wash.)  News-  Bradford  (Pa.)  Herald,  a  Sunday  news-  'v'th  the  class  ot 

Tribune,  accompanied  by  his  wife,  visited  paper,  as  editor.  In  addition  he  will  write  * 

Xew  York  during  the  week,  en  route  to  editorials  for  the  Star-Record,  eiwned  by  started  m  work 

his  old  home  in  Connecticut  where  he  R.  P.  Habgood,  who  also  publishes  the  ^ 

will  spend  a  few  days.  Herald.  In  former  years  Dennison  was  ^rter  on  the  old 

LeRov  Sanders,  publisher  and  general  Part  owner  and  also 'editor  of  the  Brad-  ‘y.- / 
manager  of  Seattle  (Wash.)  Star,  was  lord  Era.  •  "  a  s  c » « ^‘ed 

a  visitor  in  Xew  \ork  this  week.  Gilbert  R.  Chapman  of  Augusta,  Me.,  Brook- 

Frank  P.  M.icLennan,  publisher  of  the  formerly  news  editor  of  the  Letiiston  offices  of  the 
Tofeka  (Kan.)  State  Journal,  has  an-  managing  editor  of  the  New  York  IVorld 

nounceil  the  engagement  of  his  daughter,  Kennebec  Journal  and  author  of  short  New 

Miss  Marv  MacLennan,  to  James  A.  stories,  has  been  engaged  as  political  Herald.  In 

Farrell  of  Xew  York.  and  editorial  writer  of  the  Portland  iqog  he  trans- 

G.  F.  Pearson,  president  of  the  Kozvs  which  was  established  ferred  to  the  ATetc 

(Jironicle  Publishing  Company,  Halifax,  week.  )  i,rk  Sun,  and  for  that  paper  he  w< 

X.  S.,  has  been  appointed  by  the  Canadian  Fred  Seaburg,  who  came  from  Chicago  placed  in  charge  of  the  ^V  all  street  o 


M.  N.  .Stiles 


government  on  the  counsel  staff  of  a  new  to  the  staff  of  the  Albany  (N.  Y.)  Times- 


York  Sitn,  and  for  that  paper  he  was 
placed  in  charge  of  the  Wall  street  of- 
tice.  Leaving  the  Sun  he  joined  the  Xew 


ro>al  commission  to  investigate  fishing.  Union,  has  left  to  spend  several  months  ^virjc  Xews  Bureau,  and  was  with  this  or- 


Philip  A.  Lajoie,  editor  of  the  on  a  European  tour. 

ITndcpendcnt,  r'rench  daily  newspaper  William  T.  Bissell  of  the  staff  of  the 

publishe<l  in  F'all  River,  Mass.,  has  re-  Neie  York  Herald  Tribune,  has  been  as- 
tumed  from  a  vacation  trip  to  Canada.  signed  to  assist  Percy  X.  Stone  in  cover- 
Lyman  M.  King,  former  state  senator  ing  ship  news, 
and  publisher  of  the  Redlands  (Cal.)  Earl  Wheeler  of  the  night  copy  desk. 


ganization  when  he  first  became  connected 
with  the  .\ssociated  Press  in  1911. 

By  1916  Mr.  Stiles  had  Ijeen  advanced 
to  the  position  of  city  editor  of  the  .\.  P. 
in  the  Xew  York  office,  a  position  he 
held  all  during  the  war. 

His  next  appointment  was  to  the  post 


Facts,  a  daily,  has  been  appointed  by  Minneapolis  (Minn.)  Tribune  has  been  of  chief  of  the  Buenos  .\ires  bureau.  He 


Gov.  C._  C.  \  oung  as  chief  of  the  division  transferred  to  the  day  sports  desk.  remained  in  charge  of  the  South  .\meri- 

of  service  and  supplies  in  the  state  de-  Charles  T.  White  and  Harry  Kings-  can  service  for  six  years,  returning  to 

partment  of  tinance.  bury,  political  writers  for  the  New  York  Xew  York  in  July,  1922,  to  take  over 

Oarence  Blethen,  the  son  of  Col.  C.  B.  Hercdd  Tributie,  covered  the  Republican  the  Latin-.\merican  department.  In  1926 

Blethen.  publisher  of  the  Seattle  Times,  State  convention  at  Albanv  on  Sept.  30,  he  was  appointed  foreign  editor. 

has  returned  to  Seattle  from  a  vacation  for  their  paper,  and  Ned  McIntosh,  D.  T.  - - - - — ^ - 

in  Europe.  He  will  re-enter  the  School  Lynch  and  Charles  Salomon,  covered  the  courses  will  be  given  evenings  at  the 

of  Journalism  at  the  University  of  Wash-  Democratic  convention  at  Albany  on  the  State  House  in  Boston  begimiing  about 

ington  this  fall  for  his  senior  year.  29.  the  first  of  November. 

Col.  D  B.  McKay,  publisher  of  the  Harry  S.  Jones,  former  copy  chief  in  Earle  Turner  has  joined  the  staff  of 
Tampa  (Fla.)  Daily  Times,  and  for  10  the  advertising  department  of  the  St.  the  Hope  (Ark.)  Daily  Press. 
years  Mayor  of  Tampa,  was  nominated  Petersburg  (Fla.)  Times,  has  joined  the  Ernest  C.  Pollard  has  been  made  city 
for  the  post  of  Mayor-Commissioner,  Shawttee  (Okla.)  News  as  city  hall  re-  editor  of  the  Richmond  (Va.)  Times- 

without  opposition,  in  the  primary  this  porter.  Dispatch,  to  succeed  (George  Prince 

week.  The  nomination  is  equivalent  to  .  ^  £.  Richwagen,  of  the  copy  desk,  Arnold,  who  has  left  the  paper. 

election.  _  Portland  (Me.)  Express,  has  been  named  Milton  Caniff,  a  member  of  the  art  staff 

dramatic  editor  to  succeed  Helen  Havener  of  the  Columbus  (O. )  Dispatch,  and  a 
IN  THE  BUSINESS  OFFICE  "h®  resigned  to  edit  the  Independent  student  at  Ohio  State  L’niversity,  will  do 

W.  T-  j  •  •  lUoman.  the  art  work  on  the  Makion.  a  college 

ILLIAM  F.  ROGERS,  advertising  Daniel  Rochford,  editor  of  the  radio  publication,  this  year, 
manner  of  the  Boston  (Mass.)  ^g^o  department  of  the  Boston  Eve-  John  CJair  Minot  and  his  nephew, 

Eventng  /ranscrtpt,ts  a  member  ot  the  p,i„g  Transcript  is  in  charge  of  the  Aero  George  E.  Minot,  both  of  the  Boston 
Boston  Chamber  of  Commerce  committee  section  of  the  Boston  Radio-.\ero  Show  Herald  staff,  were  recent  visitors  in 
on  post  office  and  postal  facilities.  being  held  at  Mechanics  Building  Augusta.  Me.,  where  the  elder  Mr.  Minot 

R.  P.  Birkenbach  has  resigned  as  ad-  Boston.  was  on  the  staff  of  the  Kennebec  Journal 

vertising  solicitor  on  the  Columbus  (O.)  Robert  T.  Corbell  has  been  made  state  years  ago. 

\AKen,  to  join  the  staff  of  the  Bratton  editor  of  the  Richmond  (Va.)  Timet  D.  Brislin,  former  telegraph  editor 

mnting  Company.  Dispatch,  to  succeed  Hubert  Tillery,  who  of  the  Scranton  (Pa.)  Republican,  has 

John  Gownelly,  formerly  connect^  goes  to  the  copy  desk.  been  named  chairman  of  a  committee 

with  the  state  employment  bureau  in  Two  Boston  newspapermen  have  been  which  is  trying  to  revive  the  Latholic 

Scranton,  has  joined  the  advertising  staff  appointed  to  the  staff  of  the  State  Depart-  temperance  movement  in  the  Scranton, 

oi  xhe  Scrantot!  Catholic  Light.  ment  of  University  Extension.  Joseph  P«*..  section. 

Louis  Goldsmith,  for  three  years  ad-  Doyle  of  the  stafr  of  the  Herald  will  W.  Preston  Wright,  formerly  sports 
vertising  solicitor  of  the  Jewish  Inde-  teach  advertising  and  Henry  Gillen  of  editor  of  the  Pueblo  Star-Journal,  the 
Pendent,  of  Cleveland,  has  been  made  the  Po.tt  will  teach  journalism.  These  {Continued  on  page  46) 

advertising  manager.  He  was  formerly  ^ 


IN  THE  BUSINESS  OFFICE 

WILLIAM  F.  ROGERS,  advertising 


a  solicitor  for  a  Cleveland  daily. 

(George  R.  Agate,  treasurer  of  the 
Clnvland  Plain  Dealer,  with  his  wife,  is 
enjoying  a  vacation  on  the  Great  Lakes, 
aboard  a  bulk  freighter. 

Russell  Morgan  has  resigned  from  the 
display  advertising  staff  of  the  Worcester 
(Mass.)  Evening  Post  to  join  the  Water¬ 
loo  (la.)  Tribune  advertising  department. 

Ralph  Castle,  manager  of  the  San 
Francisco  office  of  the  Christian  Science 
Monitor,  addressed  the  Seattle  .\d  Club 
recently. 


RAINBOW  ISLAND 

is  the  serial  story  of  the  hour. 


South  Seas,  tropic  nights,  love,  adventure,  wonderful  woman  and 
wonderful  yacht.  And - MYSTERY! 


The  price?  Yov^d  he  surprised! 
The  James  Montgomery  Flagg  feature 


IN  THE  EDITORIAL  ROOMS 


W  L.  McPherson,  editorial  writer 
*  of  the  New  York  Herald  Tribune, 


I  MEAN  TO  SAY! 


returned  on  the  “'Minnesota”  on  Sept.  26, 
from  a  vacation  in  Europe.  He  was  ac¬ 
companied  by  Mrs.  McPherson  and  their 
two  daughters. 

Alfred  O’Brien  has  resigned  as  man¬ 
aging  editor  of  the  Norwalk  (Coim.) 
Sentinel  to  become  city  editor  of  the 
Bridgeport  (  Conn.)  Post  succeeding  John 
Hurley,  resigned. 

Da’.-id  L.  Piper,  literary  and  music  editor 
of  the  Portland  Oregonian  and  son  of 
Mgar  B.  Piper,  editor  of  that  newspaper. 


is  going  strong.  First  release  soon.  Three  columns.  Weekly.  Art 
and  text  both  by  Flagg.  A  distinctive  feature. 


There  are  many  other  McNaught  headliners  you  ought  to  know  about.  We 
are  glad  to  answer  inquiries,  by  wire  or  by  mail.  We  have  some  famous 
and  excellent  feature  that  is  exactly  suited  to  the  needs  of  your  newspaper. 


The  McNaught  Syndicate,  Inc. 


V.  V.  McNtTT 
President 


TIMES  BUILDING 
NEW  YORK,  N,  Y. 


Charles  V.  McAdau 
Vice  President 


in;, 


The  Tang  of  Autumn 


Crisp  Days,  the  Thud 
of  Boot  on  Pigskin,  the 
roar  of  Thousands, 
and 


FE6  MURRAY 


Champion  Athlete 
Champion  Sports 
Cartoonist 


to  give  your  readers 
Personality  and  Ac¬ 
tion,  Humor  and  the 
“Straight  Dope.”  Mur¬ 
ray,  of  course,  covers 
the  whole  field  of 
sports,  from  baseball, 
boxing  and  football  to 
golf,  track,  and  polo. 


!-col.  or  3-col.  siz 
daily 

4-col.  Saturday  or 
Sunday 


Metropolitan  Newspaper 
Service 


Maximilian  Elser,  Jr. 
General  Manager 


Earl  J.  Hadley 
Associate 


( 


150  Nassau  St.,  New  York  City 
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(Cotiiiniicd  from  fHtgc  45) 

Dcmrr  Express  and  the  Des  Moines 
News  and  at  one  time  city  editor  of  the 
Des  Moines  News  and  later  a  member  of 
the  staff  of  the  Des  Moines  Register  and 
Tribune,  is  now  handling  sports  for  the 
Great  Falls  Tribune.  Tom  Wade,  who 
had  been  on  the  Tribune  sports  desk  for 
several  years  is  now  handling  the 
Tribune’s  commercial  run.  Herbert  M. 
Peet  has  been  advanced  from  State  editor 
to  associate  editor  of  the  Tribune  in 
charge  of  the  editorial  page  and  R.  D. 
Warden  is  now  handling  the  state  desk. 

E.  F.  Hugfritt,  golf  editor  of  the 
Buffalo  Ei'ening  News,  proved  that  h? 
can  play  as  well  as  write  golf  when  he 
went  to  the  final  round  of  the  Park  club 
annual  championship  tournament  at 
Buffalo,  losing  in  the  36  hole  competition 
with  Lee  Chase,  four  and  two. 

W.  L.  Stephens,  photographer,  recently 
of  the  Elisabeth  (N.  J.)  Times  staff,  has 
joined  the  camera  staff  of  the  Albany 
(\.  Y.)  Times-Union. 

Lee  Williams  formerly  of  the  New 
York  International  News  Service  staff 
and  Clark  Dtxlge  of  the  Los  Angeles 
Times,  have  joined  the  editorial  depart¬ 
ment  of  the  Salt  Lake  City  Telegram. 
Dodge  succeeds  h'rank  Steele  who  has  re¬ 
turned  to  his  home  in  Calgary,  Canada. 

William  Mapel  has  resigned  as  sports 
editor  of  the  Maryinlle  (Mo.)  Democrat 
Forum  and  Tribune,  to  become  director 
of  publicity  of  the  State  Teachers’  Col¬ 
lege.  Kent,  O. 

T.  C.  Rothwell,  news  editor  of  the 
H  alters  (Okla.)  Herald  has  resigned 
to  enter  the  school  of  journalism  at  the 
Univerity  of  Oklahoma.  Rothwell 
formerly  was  on  the  Wichita  Falls 
(Tex.)  News-Record. 

Howard  Pierce  of  Mansfield,  O.,  has 
been  named  assistant  sporting  editor  of 
the  Springfield  (O.)  Daily  Neros.  Fred 
E.  Howell  is  sporting  editor. 

Lloyd  Jacquet,  radio  editor  of  the  New' 
York  Herald  Tribune,  covered  the  Inter¬ 
national  Radio  Conference  held  at  Wash¬ 
ington  during  the  past  week. 

I>ee  C.  Brown  formerly  of  Cle  Elum, 
Wash.,  has  joined  the  news  staff  of  the 
Mt.  Vernon  (Wash.)  Dai’y  Herald. 

Charles  L.  A.  Lathrop.  of  the  Albany 
(N.  Y.)  Knickerbocker  Press  staff,^  is 
serving  as  publicity  director  for  the  New 
York  State  sesqui-centennial  observance 
of  the  Battle  of  Saratoga. 

Frazier  B.  Dickson,  formerly  police  re¬ 
porter  on  the  Knoxville  (Tenn.)  Ne^vs- 
.Scntincl.  is  now  state  news  editor  of  the 
Montgomery  (.\la,  t  Advertiser. 

David  Resnick,  formerly  with  the  St. 
Louis  Post-Dispatch  and  the  Kent  Press 
Service  of  Chicago,  has  been  appointed 
managing  editor  of  the  American  Trade 
Press,  a  business  news  and  feature  ser¬ 
vice,  New  ^  ork  City. 

Donald  F.  .^nguish,  formerly  editor 
i,f  the  Nrw  Lexington  (O.)  Tribune. 
has  entered  the  insurance  business. 

Julian  Schwartz,  for  ten  years  police  re¬ 
porter  for  the  Stamford  (Conn.)  Advo¬ 
cate  has  resigned  to  embark  in  the  mer¬ 
cantile  business. 

Robert  B.  Smith,  telegraph  editor  of  the 
Springfield  (O.)  Daily  Sezt's  has^  re¬ 
turned  from  a  two  weeks'  vacation  trip  in 
the  west. 

Frank  Phelan  has  succeeded  Mihlon 
Welch  as  sporting  editor  of  the  Bridge- 
por>  (Conn.)  Sunday  Herald. 

Clarence  B.  Greene  has  joined  the  news 
staff  of  the  Springfield  (O.)  Daily  Nezvs. 
He  was  formerly  associated  with  the 
Dayton  Herald  and  Journal. 

Jack  Mason,  telegraph  editor  of  the 
Stamford  (Conn.)  Advocate,  accom¬ 
panied  by  his  wife,  are  in  Denmark 
spending  three  months  with  the  latter’s 
mother.  George  E.  Firstbrook.  formerly 
of  the  Elisabeth  (N.  J.)  Times,  and 
Wmer  telegraph  editor  on  the  Advocate, 
is  pinch  hitting  for  Mason. 

Joseph  Mellon,  staff  member  of  the 
Portland  (Me.)  Press  Herald  and  Sun¬ 
day  Telegram  and  World  War  aviator 
who  served  overseas,  is  conducting  a 
series  of  special  articles  in  the  Sunday 
Telegram  on  the  principles  of  aviation  and 
how  to  fly. 


MARRIED 

OSEPH  HENRY  DYSON,  business 
manager,  Hudson  (Mass.)  Sun,  and 
formerly  assistant  city  editor,  Worcester 
(Mass.)  Telegram,  to  Miss  Marian 
Viola  Macomber  of  Hudson,  Sept.  24. 

Fred  V.  Schuch.  circulation  manager 
of  the  Springfield  (Ill.)  State  Register, 
to  Miss  Elizabeth  B.  Brittin  of  Spring- 
field,  in  the  home  of  the  bride's  parents, 
Mr.  and  Mrs.  Wilbur  R.  Brittin, 
Wednesday,  Oct.  5. 

Carl  G.  Stumpf,  head  mail  clerk  of  the 
Watertow''n  (N.  Y.)  Standard,  to  Mrs. 
Bernice  D.  Amo,  Oct.  3. 

Miss  Mary  Noone,  private  secretary 
to  E.  J.  Lynett,  owner  of  the  Scranton 
(Pa.)  Times,  to  Jack  Ryan,  Philadelphia, 
recently. 

Forrest  Dale  Cox.  of  the  Clez'cland 
Plain  Dealer,  to  Miss  Helen  Irene 
Middlehurst  of  Vincennes,  Ind.,  last 
Saturday  at  the  bride’s  home  in  Vin¬ 
cennes.  Russell  E.  Campbell  of  the 
Jndianapolis  Star  was  best  man. 

Miss  Julia  V.  Pelinski,  office  staff, 
Worcester  (Mass.)  Telegram-Gasette 
advertising  department,  to  William  L. 
McGinn,  Oct.  3,  at  Worcester. 

Miss  Mary  E.  Young,  daughter  of 
Nicholas  Young,  dramatic  editor  of  the 
Boston  Ez'cning  American,  to  Hamilton 
F.  Edwards,  Sept.  24. 

Miss  Mona  Blanche  Becker,  for  several 
years  society  reporter  on  the  H’ausau 
(W  is.)  Record-Herald,  to  Coyle  B.  Wal¬ 
worth,  son  of  Mr.  and  Mrs.  C.  B.  Wal¬ 
worth  of  Eau  Claire,  Oct.  6.  They  will 
make  their  home  in  Wausau. 


SPECIAL  EDITIONS 

.■\RIS  HER.\LD',  European  edition 
of  the  New  York  Herald  Tribune,  on 
Sept.  17  printed  a  56- page  .American 
Legion  edition,  profusely  illustrated  and 
carrying  a  large  amount  of  .American  and 
French  advertising. 

Bluff  ton  (Ind.)  Ei'ening  Banner,  44- 
page  h'air  edition.  Sept.  26. 

Gettysburg  (Pa.)  Times,  32-page  edi¬ 
tion  on  opening  of  Gettysburg  College, 
Sept.  27. 

Medicine  Lodge  (Kan.)  Barber  County 
Index,  32-page  Indian  Peace  Treaty 
celebration  edition.  Sept.  29. 

IVorcester  (Mass.)  Ez'ening  Post,  an¬ 
nual  New  England  Fair  edition.  Sept.  26. 

Omak  (Wash.)  Chronicle,  special  48- 
page  Harvest  edition.  Sept.  22.  The  edi¬ 
tion  was  also  celebrating  the  twentieth 
anniversary  of  the  Chronicle. 

Worcester  (Mass.)  Teleeram-Gasette, 
special  New  England  Fair  edition.  Sept. 
26. 

Two  special  sections  were  issued  by  the 
Springfield  (O.)  Daily  Nezvs  on  Oct.  2. 
One  observed  the  opening  of  a  new  20,- 
0(X)-k.w.li.  power  plant  of  the  Ohio  Eidi- 
son  Company,  while  the  other  concerned 
the  moving  into  new  quarters  of  the  New 
First  National  Bank  and  Trust  Company. 

Tulsa  Sunday  World,  128-page  special 
edition  for  the  fourth  annual  Interna¬ 
tional  Petroleum  Exposition  and  the  an¬ 
nual  Tulsa  Free  Fair,  Sept.  25. 

Oklahoma  City  Oklahoman,  128-page 
special  edition  for  the  24th  annual  Okla¬ 
homa  State  E'air  at  Oklahoma  City, 
Sept.  25. 

Kansas  City  Star,  124-page  edition  for 
the  annual  Kansas  City  Radio  Show, 
Sept.  25. 

Ttdsa  (Okla.)  Siutday  Tribune,  78- 
page  special  International  Petroleum  Ex¬ 
position  and  Tulsa  Free  Fair  number. 
Sept.  25. 


CHANGES  OF  OWNERSHIP 

'T'OM  FIELDS,  owner  of  the  Sheldon 
(Mo.)  Enterprise,  has  sold  the 
paper  to  J.  E.  Perrin,  formerly  on  the 
Ncz’ada  (Mo.)  Herald  staff.  Fields  will 
retire  to  his  farm. 

L.  T.  Moulton,  owner  and  editor  of 
the  King  City  (Mo.)  Chronicle  for  the 
past  .36  years,  has  sold  his  interest  in  the 
paper  to  Townsend  Godsey  of  Maryville. 
T.  D.  Stahlman,  owner  of  the  other  half¬ 
interest,  will  retain  his  share  in  the  paper. 


H.  S.  Bassett,  formerly  foreman  and 
part  owner  of  the  Harritzgton  (Wash.) 
Citizen,  has  purchased  the  share  of  Rob¬ 
ert  E.  Gay  and  will  in  the  future  be  sole 
owner  and  editor  of  the  paper.  Gay  has 
gone  to  Pullman,  Wash. 

Robert  Maher,  former  Nebraska  state 
editor  for  the  Associated  Press,  has  pur¬ 
chased  the  Tekamah  (Neb.)  Burt  County 
Tribune  from  H.  H.  Reimund,  who  will 
be  employed  by  a  book  and  paper  concern 
in  Omaha. 

Sale  of  the  McCleary  (Wash.)  Stimu¬ 
lator  to  D.  Gerald  Cloud  of  the  Elma 
Publishing  Company  has  been  announced 
by  Roy  D.  Craft,  previous  owner.  Cloud 
will  print  the  Stimulator  in  his  plant  at 
Elma,  a  short  ways  from  McCleary. 
Craft  is  leaving  to  join  his  brother,  Ray 
Craft,  former  editor  of  the  Stimulator, 
in  Eldorado,  Ark.,  and  will  later  enter 
the  University  of  Missouri. 


ASSOCIATIONS 

lyrEMBERS  of  the  Rochester  (N.Y.) 

Advertising  Club  enjoyed  a  two- 
day  golf  tournament  at  Kan-Ya-To-Inn 
at  Skaneateles,  N.  Y.,  going  to  and  from 
the  resort  in  special  cars  and  having  two 
full  days  for  golfing,  horseshoe  pitching, 
tennis:  and  indoor  sports.  Neil  Wright 
was  chairman  of  the  committee  which 
conducted  the  affair. 

James  F.  Fay,  of  the  advertising  staff. 
Boston  Traveler,  has  been  elected  one  of 
the  vice-commanders  of  Crosscup- Pisho.n 
Post.  American  Legion,  composed  of 
Boston  advertising  men. 

Speci.xl  Libr.\ries  Association  of 
Boston,  Mass.,  held  its  first  meeting  of 
the  fall  at  its  clubrooms  on  Oliver  street. 
-About  75  members  were  present.  Com¬ 
mittee  chairmen  for  the  coming  year 
were  chosen.  .Among  them  were :  Wil¬ 
liam  -Alcott,  librarian,  Boston  Globe,  as 
chairman  of  the  membership  committee, 
and  Willard  Keyes,  librarian  Boston 
Herald,  as  chairman  of  the  news  com¬ 
mittee.  Howard  Stebbins  presided. 

•Seventh  annual  Kansas  High  School 
Newspaper  Conference  and  the  third 
annual  meeting  of  the  Kansas  Council 
OF  Teachers  of  Joirnalism  will  be 
held  at  the  University  of  Kansas.  Oct.  21 
and  22.  E.  Marion  Johnson,  head  of  the 
department  of  journalism  at  the  Univer¬ 
sity  of  Minnesota,  and  Ben  Hibbs,  man¬ 
aging  editor  of  the  Arkansas  City  (Kan.) 
Trcsi'clcr,  will  be  the  principal  speakers. 

Ralph  Clifford  of  the  Boston  (Mass.) 
Traz'cler  won  the  golf  championship 
match  of  the  Newspapermen’s  Golf  As¬ 
sociation  of  Boston  at  the  .Albemarle 
Golf  Club.  Newton,  Mass.,  Monday,  in 
the  windup  tournament  of  the  season 
when  he  defeated  Harry  W.  Puffer  of 
the  Boston  American  1  up. 


NEW  PLANTS  AND  EQUIPMENT 

I..ANS  are  in  progress  for  the  con¬ 
struction  of  a  new  $5,000  plant  for 
the  Seattle  (Wash)  West  Seattle  Herald, 
at  4010  West  Alaska  street. 

Laguna  Beach  (Cal.)  South  Coast 
Nezes.  owned  by  W.  T.  Lambert,  has 
moved  into  a  new  building. 

Port  Townsend  (Wash.)  Leader  has 
added  a  large  double-faced  cylinder  press, 
a  model  8  linotype  and  other  equipment 
to  its  press  room. 

Platte  (S.  D.)  Tribune  has  completed 
plans  for  a  new’  brick  and  tile  building 
for  its  home.  A  new  linotype  will  be 
installed. 


PRESS  ASSOCIATION  NOTES 

pRED  DYE  of  the  Chicago  office  of  the 
the  Associated  Press  and  Aubrey 
Cribb  of  the  Springfield  bureau  w’ere 
moved  to  St.  Louis  for  two  days  last 
week  to  assist  in  covering  the  tornado 
story. 

Thomas  R.  Curran,  San  Francisco 
newspaperman,  has  joined  the  business 
staff  of  the  United  Press  on  the  Pacific 
Coast. 

George  H.  Huckaby,  for  twelve  years  a 
United  Press  telegrapher  at  Dallas,  Tex., 
has  joined  the  business  staff  of  that  or¬ 
ganization  in  the  Southwest. 


SCHOOL5 

pROF.  R.  W.  JONES  of  the  school  of 
journalism.  University  of  Wa.shing- 
ton,  is  beginning  in  October  a  course  in 
the  Theory  of  Advertising  for  extension 
students. 

Journalists  from  four  foreign  nations 
enrolled  this  fall  in  the  School  of  Journal¬ 
ism  of  the  University  of  Missouri,  and  one 
of  them,  Isak  J.  leGrange  of  Paarl,  South 
Africa,  will  get  his  journalism  degree  in 
June.  Albert  Tung-Ping  Lu  is  a  student 
from  Peking,  China,  and  Shigeo  Soga  is 
registered  from  Japan.  From  A’orkton, 
Sask.,  comes  the  fourth  foreign  student. 
Miss  Evelyn  Price.  Students  registered 
in  the  school  for  the  fall  semester  number 
278,  25  more  than  were  enrolled  this  time 
last  year.  In  addition,  104  students  from 
other  divisions  of  the  university  are  taking 
journalism  subjects.  Of  the  regularly 
enrolled  journalists  170  are  men  and  1(K 
women. 


HOLDING  NEW  POSTS 

^ATHAN  ALVORD,  from  Plain  City 
(O.)  Adz'oeate,  to  Circleville  (0.) 
Unioiu  Herald  staff. 

Darrell  Doyle,  from  reporter,  Daz'en- 
Port  (la.)  Times  to  Kewsmee  (III) 
Star-Courier  as  sports  editor. 


ON  THE  MECHANICAL  SIDE 

JJAROLD  MINK,  pressman  on  the 
Albany  (N.  Y.)  Thnes-Union,  was 
nominated  for  president  of  the  Rensselaer 
(N.  A.)  common  council  in  the  recent 
primaries. 


NEW  PUBLICATIONS 

pNTERPRISE  Publications  group,  pub¬ 
lishing  the  Marlboro  (Mass.)  Enter¬ 
prise,  Acton  Enterprise,  Bedford  Enter¬ 
prise,  Concord  Enterprise,  Maytusrd  En¬ 
terprise  and  Sudbury  Enterprise  and  the 
Hudson  (Mass.)  Daily  Sim,  this  week 
launched  the  IVe.ztboro  Enterprise.  John 
H.  Burke  is  editor. 


FLASHES 


Of  course,  on  the  rumor  that  little 
King  Michael  might  come  to  .America, 
there  has  been  terrific  activity  among 
the  rival  kiddie  kar  concerns. — F.  P.  .4. 
in  Nczi>  York  World. 

It  remains  to  be  seen  whether  Mr. 
Coolidge  has  bitten  off  more  than  he 
can  choose.— Windsor  (Ont.)  Border 
Cities  Star. 


Women  of  a  town  in  New  A'ork  state 
held  a  cigarette  smoking  contest.  If  it 
had  been  pipes  that  would  have  been 
news. — IVorcester  (Mass.)  Post. 


.Ks  soon  as  a  baby  is  born  its  parents 
must  start  a  fund  to  buy  it  a  car  when  it 
attains  legal  driving  age.—/.  /.  Monta¬ 
gue  in  New'  York  Herald  Tribune. 


Wonder  why  they  call  it  “idle”  talk 
and  “idle”  rumor,  when  about  all  it  does 
is  work  overtime. — Christian  Science 
Monitor. 


.A  Cleveland  jmlge  has  just  ruled  that 
a  man  may  kiss  his  wife,  while  parked 
in  an  automobile  beside  the  road.  He, 
however,  does  not  insist  that  he  must.— 
Tarpon  Springs  Leader. 


There  are  a  lot  of  men  and  women  we 
know  whose  brains  we’d  like  to  give  to 
Cornell  University  right  now,  regardless 
of  what  the  experiments  might  reveal.— 
F.  P.  A.  in  New  York  World. 


Democracy:  A  system  of  government 
by  the  average  man.  One  in  which  the 
average  man  is  grossly  insulted  if  re¬ 
ferred  to  as  an  average  man. — Detroit 
Nezvs. 

1  - 

When  you  read  of  a  motion  picture 
actor  celebrating  his  wedding  anniver¬ 
sary  you  naturally  wonder  wftch  one.-^ 

J.  J.  Montague  in  New  York  Herald  Tri¬ 
bune. 
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PITTSBURGH'S 
Newspaper  Map 
Has  Changed! 

No  longer  a  “one  newspaper  town,”  Pittsburgh’s  afternoon  and 
Sunday  field  is  divided  between  two  great,  successful  newspapers 


The  sensational  success  of  the 

Pittsburgh  Suu'Telegraph 

(Combining  Since  August  2,  The  Chronicle  Telegraph  and  the  Sun  in  the  Evening  Field,  and  the  Post  and  Gstzette  Times  in  the  Sunday  Field) 

creates  an  opportunity  for  national  advertisers  that  is  exceptional 


The  average  net  paid  daily  circulation  of  the  *7  ft  007 

Pittsburgh  Sun  for  July,  1927,  was .  •  OyV/x/  t 

The  average  net  paid  dsuly  circulation  of  the  t  I  O  ft  ft  ^ 

Pittsburgh  Chronicle  Telegraph  for  July,  1927,  was  ^  AVyvvO 

Total  of  two  daily  circulations.  .  .  188,672 

Estimated  duplication  ....  35,000 

153,672 

Net  paid  daily  (except  Saturday) 

average  of  the  Sun-Telegraplv — 

combining  the  Sun  and  Chronicle  1  QC  riQC 

Telegraph — for  past  two  weeks  1/ vjVFOO 


LOOK  AT  THIS: 

The  average  net  paid  circulation  of  the  Sunday  OOft  7ftO 
Post  last  July  was .  t  OV 


The  average  net  paid  circulation  of  the  Sunday  1  Q 

Gazette  Times  last  July  was . 


Total  of  two  Sunday  papers. 


358.629 

Estimated  duplication  ....  95,000 

263.629 

Net  paid  Sunday  average  of  the 
Sun-Telegraph  —  combining  the 
Sunday  Post  and  Sunday  Gazette 
Times — for  past  two  wee^ .  OO  L 


Evening’s  competitor’s  daily  average  for  six 
months  ended  March  31  last . 

198,126 

Sunday  competitor’s  average  for  six  months 
ended  March  31  last . 

259,163 

For  six  months  ended  September  30  last . 

198,841 

For  six  months  ended  September  30  last . 

281,757 

These  figures,  taken  from  the  semi-annual  reports,  indicate  that  THE  SUN-TELEGRAPH 
leads  its  competitor  by  a  comfortable  margin  in  Sunday  circulation  and  that  the 
daily  circulation  race  is  a  neck-and-neck  affair  today, 


The  Pittsburgh  Sun-Telegraph  Right  Now 
•9%^  R  Is  America's  Fastest •  Growing  Newspaper ! 


National  advertising  representatives: — ^Paul  Block,  Inc.,  247  Park  Avenue,  New  York;  Century  Bldg., 
Chicago;  General  Motors  Bldg.,  Detroit;  Little  Bldg.,  Boston;  Commonwealth  Trust  Bldg.,  Philadelphia. 


Journal  learned  that  no  man  of  the  name  advantages  on  the  semi-ofticial  news 
had  ever  been  employed  on  the  Pocatello  agencies  of  Europe.  Such  an  outcome 
Tribune.  However,  a  man  of  the  same  would  obviously  serve  to  provoke  interna- 
description,  had  been  employed  some  time  tional  misunderstanding, 
before  on  the  Pocatello  paper  and  had  "Feeling  as  I  did  that  any  interference 
left  town  to  beat  a  fraudulent  check  charge  with  the  free  flow  of  news  is  a  great 
and  also  a  charge  of  wife  desertion.  He  menace  to  the  friendly  understanding 
is  believed  to  be  the  same  party,  working  between  nations,  I  vigorously  opposed  this 
newspapers  with  false  letters  of  recom-  form  of  resolution.  Lord  Riddell,  repre- 
The  man  is  described  as  of  sentative  of  the  English  publishers,  and 
years,  weight  130  pounds,  height  one  of  the  m<ist  influential  members  of  the 
5  feet  and  9  inches  and  dark  hair.  He  Conference  was  persuaded  (after  studying 
claims  to  have  once  worked  on  Salt  Lake  the  L’nited  States  Supreme  Court  doc- 
Telegrani.  trine)  to  give  his  p<jwerful  help  in  de¬ 

feating  it.  The  United  States  Supreme 
U  S  IDEAS  PREVAII  ED  prohibits  unfair  competition 

*  between  newspapers  and  news  agencies  in 

SAYS  I.  N.  S.  CHIEF  the  distribution  of  news.  It  establishes 

_____  no  right  in  news  itself.  It  clearlv  states 

Koenig.berg.  Back  from  Geneva,  Say.  is  accessible  to  any  one  at  any 

^  ,  o*  ^  time  and  under  any  condition.  When  this 

Conference  Rejected  Drafted  Law  •was  made  clear  to  Lord  Riddell  and  other 

on  New.  Property  members  of  the  Conference,  the  resolution 

Right.  "'3*  amended  to  conform  to  this  (k>ctrine 

and  was  passed.  I  consider  it  a  really 
M  k  1  .1  great  victorv,  and  it  is  certain  to  have  a 

M.  Koenigsberg.  president  ot  Interna-  beneficent  efifect  upon  the  amitv  of  na¬ 
tional  Aews  Service  and  Lniversal  Serv-  ••  .  ^ 

ice,  who  returned  on  the  S.S.  Roma  last  Koenigsberg  visited  Kneland. 

Nseek  e.xpressed  astonishment  over  the  France.  Switzerland.  Germanv  and  Itab 
reports  printed  in  .\merica  that  the  Inter-  that,  superificallv  at  least  th^ 

nat  ona  Conference  of  Journalists  held  .ears  of  war  were  no  more  noticeable  now 

^  f  'han  in  the  United  States, 

tions  at  Geneva,  had  adopted  resolutions  -i  think  that  Mussolini  is  the  busiest 
advocating  the  establishment  of  property  j,,  Europe  and  told  him  so."  said  Mr 

Koenigsberg,  “and  he  smilinglv  accepted' 
The  most  striking  the  designation  from  me.  So  far  as  ph^ 
n  f  ap^arances  are  concerned.  Italy  ^ 

fhl  T  progressed  wonderfully  under  Mussolini." 


BUILDING  NEWSPAPER  CIRCULATION 


Colorful  Promotion  Promised  by  “Dance  of  the  Nation.” — “Dollar 
Chasing”  Joust,  with  Lottery  Law. — And  the  Movie  Boys 
Help  the  Editors  Out — “Old  Oswald”  Here 


mendation. 

iromotion  is  promised  by  John  F.  Wood,  assistant  circulation  about  38 
I  of  the  Nations”  which  manager  of  the  Boston  Herald-Traveler, 
y  the  Cleveland  Press  in  was  tendered  a  farewell  dinner  by  60  of 
auditorium  Nov.  12.  his  associates  the  evening  of  Sept.  28. 
tlity  in  Cleveland  will  prior  to  his  departure  for  Xew  York. 

Liblic  the  way  the  natives  where  he  has  joined  the  New  York 
expression  to  their  feel-  .  hnerirjin.  He  has  been  with  these  papers 
>t  universal  of  all  arts,  for  27  years.  He  was  presented  a 
purse  of  gold  by  his  associates  as  a  token 
cal  event  will  be  spon-  of  their  gcKxl  wishes.  Brief  addresses 
ess  with  direct  co-opera-  were  made  by  Harold  P.  W’heeler,  man- 
nationality  and  foreign  aging  editor  of  the  Traveler;  F.  W. 
in  Cleveland.  W'orsley,  circulation  manager;  Jean 

Mexican  dances  will  also  .''timmell.  manager  of  the  rotogravure 
('.epartment.  and  Fred  W'.  Parshley,  super¬ 
intendent  of  the  composing  room.  T.  J. 

Moynihan.  Jr.,  head  of  the  transporta- 
t'oii  department,  was  toastmaster. 


“Old  Oswald"  is  on  the  Seattle  play¬ 
grounds  again. 

He  is  the  automatic  football  referee 
put  up  by  the  Seattle  Times  in  one  of  the 
cleverest  gcx)d-will  advertising  stunts  of 
the  football  season. 

Oswald  is  the  wooden  figure  of  a  boy 
who  holds  in  his  hands  a  hoop,  placed 
not  too  high,  nor  yet  too  low — just  the 
right  angle  through  which  to  throw  a 
football.  Standing  firmly  on  some 
bracing  at  one  corner  of  a  playfield,  Os¬ 
wald  tirelessly  holds  the  hoop  while  the 
aspirants  for'  the  Seattle  passing  title 
try  to  put  forward  passes  through  it. 
Each  aspirant  may  have  twelve  throws, 
but  as  soon  as  he  misses  one,  even 
though  it  be  the  first,  he  is  out.  Xe.xt 
comes  the  drop  kick  from  the  fifteen- 
yard  line,  the  same  rules  prevailing. 
Third  is  the  punt,  for  twenty  yards  in 
distance.  As  long  as  twenty  yards,  or 
more,  are  made,  the  contestant  can  kick 
up  to  twelve. 

One  playfield  of  Seattle’s  27  is  vis¬ 
ited  every  afternoon  and  Saturday  morn¬ 
ing,  and  a  champion  from  each  playfield 
selected.  Then  comes  the  final  battle  for 
the  all-city  championship  title  which  will 
take  place  this  year  in  the  stadium  of 
the  University  of  Washington  on  Oct.  29 
as  a  curtain  raiser  to  the  Washington- 
Whitman  game.  Seattle  youngsters  are 
to  be  admitted  free  ot  charge  to  watch 
the  candidates.  As  a  reward,  each  play- 
field  champion  is  presented  with  a  silver 
football  fob. 

Xeedless  to  say.  Old  Oswald  has  added 
not  a  little  to  the  circulation  of  the 
Seattle  Times. 


The  Chicago  Tribune  is  sponsoring  a 
series  of  benefit  dances  for  its  free  ice 
and  Camp  -■Mgonquin  fund.  The  fund 
will  be  used  to  give  tired  mothers  and 
tlieir  children  a  vacation  from  their 
homes  in  the  slums  of  Chicago  next  sum¬ 
mer.  The  Tribune  has  been  printing 
coupons  which,  when  presented  to  the 
ballroom,  are  good  for  25  cents  on  the 
admission  price. 

The  Utica  (X.  Y.)  Obsen-er-Dispateh 
is  conducting  a  contest  to  obtain  the  best 
scenario,  written  by  an  amateur,  for  a 
traffic  “safety  first”  motion  picture.  The 
contest  is  in  conjunction  with  the  presen¬ 
tation  of  the  completed  picture  at  a  local 
theatre. 


Like  the  L'nited  States  postoffice,  ac¬ 
cording  to  its  world-famous  legend, 
Thomas  Turi,  10-year-old  Middletown 
(X.Y.)  Times-Herald  newsboy,  delivered 
his  papers  regularly  through  sunshine 
and  rain,  snow  and  sleet.  So  he  found 
his  name  glaring  on  page  one  of  the 
Times-Herald  last  week  in  a  story  re¬ 
lating  the  tribute  his  customers  had  paid 
him.  Through  a  community  arrange¬ 
ment,  in  Goshen  where  Tommy  has  his 
route,  he  was  presented  a  red  bicycle. 
The  Times-Herald  also  honored  Tommy 
for  his  service  record  and  for  a  big  in¬ 
crease  he  made  in  his  route  list. 


'■Vhen  in  Detroit 

Do  as  Detro  lers  Do 


A  man  who  uses  an  English  accent 
some  time  ago  got  employment  on  the 
Atlanta  (Ga. )  Journal  on  the  strength  of 
a  letter  of  recommendation  which  he  said 
had  been  given  to  him  by  the  Pocatello 
(Idaho)  Tribune,  after  he  had  served 
there  as  circulation  manager  for  two 
years.  \  check  up  by  the  Atlanta  Jour¬ 
nal.  after  a  few  weeks’  work,  revealed 
that  the  stranger  had  induced  customers 
of  the  paper  to  take  out  some  cheap  in¬ 
surance,  paying  down  $1  on  each  policy, 
and  that  the  policies  had  not  been  turned 
in  according  to  the  management  of  the 
paper.  The  man  disappeared  and  the 


“But  the  lottery  law  will  get  you  if 
you  don’t  watch  out,”  quoted  a  watchful 
observer  noticing  a  “Merry  Dollar 
Chase”  contest  being  conducted  by  the 
Norfolk  (Va.)  Lcdger-THspatch. 

"It  will  be  all  right.”  this  observer 
added,  "if  the  ‘stunt’  is  kept  out  of  the 
mail  editions  and  distributed  only  in  the 
city.”  „ 

the  Ix-dger-Dispatch’s  “merry  chase 
consisted  of  putting  $1  bills  into  circula¬ 
tion  in  Xorfolk  and  publishing  the_  serial 
numbers  ten  at  a  time  after  Oct.  15. 

Readers  are  to  watch  their  dollar  bills 
and  save  them.  A  five  dollar  bill  is  given 
to  any  reader  who  has  a  bill  with  the 
serial  number  corresponding  to  one 
printed  in  the  newspaper.” 


The  Detroit  New; 


was  the  average  net  paid  daily 
circulation  of  The  Baltimore  Sun 
(niorning  and  evening  issues) 
for  the  month  of 


September,  1927 


The  average  net  paid  circulation 
of  THE  Sl'XDAY  SUX  per 
Sunday  for  the  month  of  Sep¬ 
tember,  1927,  was  195,698. 


Everything  in  Baltimore 
Revolves  Around 

the  SUN 

Morning  Evening  Sunday 
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V.  mO« 


And  we  can 
do  the  same 
for  you ! 


WHtTC  plains  Pw»l.iS'4lNS  CO.iMC 

iThr  iRepartcr 


AucLst  27,1927. 

Geo.  B.  David  Co. , 

110  East  42nd  Street, 

Kew  York  City. 

Gentlemen; 

In  coins  over  o’or  records  we  find  that  you  have 
represented  The  Daily  Reporter  for  over  seven  years. 

From  a  very  small  hecinning  the  national  advertising 
has  increased  i-jitil  at  the  present  time  it  runs  over 
$5,000  a  month. 

It  may  interest  you  to  know  at  this  time  that  the  net 
paid  circulation  of  The  Daily  Reporter  has  passed  the 
9,000  nark,  and.  in  addition  to  dominating  V.’hite  Plains 
it  thoroughly  covers  Central  V/estchester  from  Tuckahoe 
on  the  south  to  Ilount  iCisco  on  the  north. 

Yours  very 
THE  DAUflr'1 


va.T: 


Publishers  are  constantly  praising  our 
work,  and  their  applause  is  an  incentive 
to  do  better  work  for  them  and  the 
other  newspapers  we  represent. 

If  you  are  interested  in  intelligent 
national  representation,  write  us  a 
letter.  Of  course,  it  will  be  held  in 
strict  confidence. 


GEORGE  B.  DAVID  COMPANY 

NATIONAL  ADVERTISING  REPRESENTATIVES 


110  EAST  42nd  STREET 

NEW  YORK  CITY 


1900  WRIGLEY  BUILDING 

CHICAGO,  ILLINOIS 


5( 


Baltimore  Chooses  to  Buy 


THE  BALTIMORE  NEWS 


Sworn  Statements  to  the  U.  S.  Government  Reporting  the  Average  Daily 
Circulation  of  the  Three  Evening  Papers  in  Baltimore  for  the  Six  Months 
From  April  1  to  Sept.  30  Give  the  Following: 

The  Baltimore  News  -  -  -  145^011 

The  Evening  Sun  -  -  - 

The  Post .  9O945S 

This  is  an  average  daily  net 
circulation  for  six  months  of 

19,660  more  a  day  than  the  Evening  Sun 
54,553  more  a  day  than  the  Post 

Compared  with  the  Government  Statements  of  six  months  ago  (April  1,  1927): 

The  Baltimore  News  has  -  gained  14,724  a  day 

The  Evening  Sun  has  -  Lost  1,680  a  day 

The  Post  has  -  -  -  Lost  16,577  a  day 

Compared  with  the  Government  Statements  of  one  year  ago  (Oct.  1,  1926): 

The  Baltimore  News  -  -  gained  23,573  a  day 

The  Evening  Sun  -  -  gained  2,556  a  day 

The  Post  -  -  -  -  Lost  23,267  a  day 

This  is  the  way  the  Circulation  of  The  Baltimore  News  has  grown: 

1925  1926  1927 

September  103,299  January  115,392  May  . 121,648  September  126,429  January  ..128,528  May  . 151,05! 

October  ...105,818  February  122,101  June  ....118,806  October  ...125,454  *February  137,022  June  . 148,24: 

November  112,558  March  ...124,340  July  . 113,729  November  127,134  March  ...137,695  141,511 

December  114,095  April  ....124,636  August  ..123,821  December  126,052  April  ....139,504  September  145’26' 

*The  Post  changed  Price  from  one  cent  to  two  cents  on  February  1. 


The  Baltimore  News  is  as  much  a  part  of 
Baltimore  as  Mount  Vernon  Plaee 

Its  Average  Daily  City  and  Suburban  Circulation  ALONE  (128,024)  Is 
Larger  Than  the  ENTIRE  City,  Suburban  and  Country 
Circulation  of  The  Evening  Sun 


A  REPORT  OF  THE  PROGRESS  OF 


From  January  I  to  September  30  of  This  Year 


LINES 

218,977 
-  99,749 


Gained  in  Local  Advertising  - 
Gained  in  National  Advertising 


During  This  Same  Period- 

The  Evening  Sun  Lost  - 
The  Post  Lost  -  -  - 


UNES 

421,725  Local 
197,359  Local 


The  Evening  Sun  Lost 
The  Post  Lost  ■  -  - 


105,308  National 
8,400  National 


Since  January  I  The  Baltimore  News  signed  140  con¬ 
tracts  with  new  accounts  in  the  Local  display  field  (this 
does  not  include  classified  or  renewals')  and  54  new 
accounts  in  the  National  field. 


ADVERTISING  SEEKS  CIRCULATION 


Business  Is  Good  With  The  Baltimore  News 
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WITH  THE  GENERAL  ADVERTISERS 

Harry  Hough  Succeed*  B.  G.  Work  as  Goodrich  Head — St.  Louis  to 
Spend  $1,000,000  on  Advertising — Liggett-Myers  Opens 
Albany  Office  for  Up-State  Newspaper  Ads 


SENDS  AD  BY  TELEPHOTO  World  Syndicate,  has  come  back.  Mrs. 
c*  T _ _  Higgins  drew  “Drowsy  Dick”  for  the 

W  ednesday  of  this  week  ran  a^ half-page  fut"down'hr!;do^S  coiS^fVom^ 
advertisement  in  the  New  York  T^s  I  !? 

which  was  transmitted  by  telephoto  from  t^nv  h 

St.  Louis  to  New  York  It  is  believed  fuat  FrLrR  Kn:,nn 
to  be  the  first  time  a  newspaper  has  used  .  .  ^  Kn'ntr  it  ^  director, 

telephoto  to  transmit  an  advertisement.  _ 


H.\RRY  hough,  for  10  years  vice-  chandising  counselors.  The  Diplomat  The  copy  told  that  St.  Louis  had  quickly 
president  and  comptroller  of  the  B.  Brand  of  canned  chicken,  soups  and  chop  ^  orna  o. 

F.  Goodrich  Rubber  Company,  was  elect-  suey  will  be  advertised. 

ed  president  at  a  Mr.  V'.  D.  Skipworth,  formerly  vice  BASEBALL  WRITERS  TO  MEET 
directors  meeting  president  of  Wilson  &  Company,  Chicago,  p.,c-koii 

h.M  this  u,  Harry  C«.k.  .rear-  A™ 

.\kron.  O.  The  urer  and  secretary.  .  , ,  r- - 


§ 


.\kron.  O.  The  urer  and  secretary. 

Goodrich  Com-  - 

pany  is  a  big  buy-  Liggett-Myers  Tobacco  Company  is 
er  of  newspaper  establishing  headquarters  in  the  Xew 
space.  Xews-  York  State  National  Bank  Building  in 
papers  will  l)e  -Albany  to  handle  all  newspaper  adver- 
used  extensively  tising  for  the  state  outside  of  New  York 
this  fall  for  Zip-  City.  Previously  the  up-state  advertising 
per  boots,  the  has  been  handled  from  New  York  City. 


me  copy  tom  tnat  .  louis  nao  qmcx.y  American  Educational  press  is  a  nett- 
recovered  irom  the  tornado.  Syndicate  org^ized  around' 

single  series  which  runs  under  the  title 
BASEBALL  WRITERS  TO  MEET  of  “If  Youth  But  Knew—.”  Irving  Jjy 

The  annu.al  meeting  of  the  Baseball  A v 

Writers’  Association  of  America  will  be  and  the  address  is  25  West  43rd 

held  at  the  Hotel  Commodore,  New  York  .*  ^  senes,  whid 


City,  .Satnrd.ay  morning,  Oct.  8,  at  10 


the  New  according  to  Burt  Whitman. 


DAVIS  JOINS  McKinney 

Ray  Davis,  who  was  formerly  manager 
of  the  Chicago  office  of  La  Coste  & 


Maxwell, 


representatives,  successful 


consists  of  talks  to  young  men  by  promi¬ 
nent  industrial  and  political  leaders,  is 
“100  per  cent  free  from  propaganda  or 
press  agent  odor.” 

Marceline  d’.AIroy,  author  of  “You 
Said  It,  Marceline !”  is  giving  a  series  of 


shows  throughout 


through  the  Wil¬ 
liam  H.  Rankin 
H.SRRV  Hough  Company,  New 

York. 

Before  Mr.  Hough  joined  the  Good¬ 
rich  Company  he  was  located  in  New 
York,  where  he  was  a  member  of  a  large 
accounting  firm.  His  wide  experience  ^d 
his  active  participation  in  affairs  bearing 
on  all  phases  of  the  Company’s  business 
have  well  fitted  him  for  this  new  respon¬ 
sibility.  He  is  a  man  of  exceptionally 
keen  judgment  and  his  comprehension  of 


copy  being  placed  The  new  .\lbany  office  is  expected  to  be  joined  the  Chicago  office  of  J.  P.  Me-  Canada  and  the  Middle  West. 


openetl  early  next  month. 


Kinney  &  Son,  Oct.  1. 


WHATS  WHAT  IN  THE  FEATURE  FIELD 

Ledger  Syndicate  Now  Furnishing  Exercises  for  the  Mind — Milt  Gross 
Takes  a  Trip  to  Detroit — Even  Famous  Love  Affairs  Can’t 
Keep  Out  of  Comic  Strips  These  Days 

‘Y^CUR  Mind  and  How  to  Keep  It  that  Ledger  Syndicate  has  asked  a  lot  of 
Fit,”  is  the  title  of  a  new  daily  fea-  movie  stars  that  ought  to  know,  .\nswers 


the  underlying  fundamentals  of  business  ture  on  the  Ledger  Syndicate  listing.  It  are  being  offered  to  newspapers  to  be 
and  the  Oiodrich  company’s  relationship  is  written  by  Prof.  Joseph  Jastrow,  psy-  published  as  daily  series, 
to  the  trade  will  be  factors  in  the  sue-  chologist.  - 


James  E.  Murphy,  of  "Toots  and 
Caspar”  fame,  has  just  returned  to  King 
Features  Syndicate,  recovered  from  an 
operation  for  appendicitis. 

George  McManus,  creator  of  “Bringing 
Up  Father,”  has  gone  to  Baltimore  to 
attend  the  B.  and  O.  Centennial  as  a 
guest  of  the  president  of  the  B.  and  0. 
Railroad. 

NEW  ADVERTISING  JOURNAL 


cessful  continuation  of  the  policies  and  - 

program  Go<xirich  has  long  since  estab-  Milt  Gross,  the  versatile  artist  and 

lished.  '  _  humorist  of  the  New  York  World  Syndi- 

It  is  interesting  to  note  that  in  the  cate’s  menage,  went  to  Detroit  this  week, 
sixty  years  of  the  Goodrich  Company’s  to  do  some  promotion  work  for  a  client 
existence  it  has  had  but  three  presidents,  paper,  the  Detroit  Free  Press.  In  one 
men  of  outstanding  character  and  ability  day  Gross  spoke  at  a  Rotary  luncheon, 
who  Iiave  carried  the  business  through  to  addressed  a  radio  show,  and  entertained 
tremendous  success.  The  accomplishments  a  gathering  of  children. 

of  these  men,  which  have  undoubtedly  - 

placed  the  Gotxlrich  Company  in  a  posi-  Zoe  Beckley.  prominent  newspaper 
tion  of  leadership  in  the  rubber  industry,  w-oman,  is  now  doing  a  new  special  inter- 
are  proliably  without  parallel  ;n  the  an-  view  service  for  Famous  Features  Syndi- 
nals  of  business.  _  cate. 

The  C,(x»drich  Company’s  record  of  - 

having  gri-)Wn  from  a  small  manufactur-  Two  new  features  are  announced  for 
ing  plant  to  a  dominant  position  in  the  early  release  by  Tlie  McClure  Newspaper 
world’s  tenth  largest  industry  during  the  Sjmdicate.  “Famous  Love  Romances,’’ 
administrations  of  three  chief  executives  5y  Xicholas  Afonsky,  tells  in  daily  strip 
stands  as  a  monumental  achievement  in  form  a  true  love  story,  one  each  week  in 
industry.  six  installments.  .-Yfonsky  illustrated  “In 

It  is  on  a  background^  of  record  growth  the  I'ootsteps  of  Lincoln”  and  “The  Con- 
and  iiutstanding  administrative  direction  quest  of  the  Air !”  The  second  feature 
that  ^Ir.  Hough  takes  over  the  helm  of  announced  is  “Racie  Gracie,”  by  Natalie 
the  (joodrich  Company,  which  stands  to-  Jenkins  Bond  and  Gayle  Nelson,  a  daily- 
day  on  new  high  records  for  sales  and  flapper  panel  in  an  ultra-modern  wise- 
production.  This  gives  the  new  president  cracking  style. 

a  splendid  start  to  continue  the  gigantic  - 

strides  of  Goodrich  progress.  “Shadow  Kids”  is  the  name  of  a  new 

- three-a-week  feature  which  King  Fea- 

_  Messrs,  bolomon  &  King,  representa-  tures  Syndicate  will  release  to  newspapers 
tives  m  the  .\dvertismg  _  Service  Com-  starting  Oct.  26.  It  consists  of  silhou- 
pany,  Toronto,  recently  visited  the  main  ettes  with  verses  and  is  for  children.  J.  K. 
office  of  th£  W.  A.  Sheaffer  Pen  Com-  Brvans,  the  author  and  artist,  is  a  con- 
pany  at  Fort  Madisom  Iowa,  to  complete  tributor  to  Life  and  Judge.  This  feature 
plans  tor  the  Sheaffer  newspaper  ad-  incorporated  in  the  International 

vertismg  campaign  m  Canada  for  the  re-  i-'eature  Service  Dailv  Magazine  Page, 
mainder  ot  this  year  and  the  first  half  of  ' 

II  were  accompanied  by  H.  R.  “What  is  sex  appeal?”  is  a  question 
Madill.  president  of  the  W.  A.  Sheaffer 

Pen  Company  of  Canada,  Ltd.  - ■ 

The  newspaper  campaign  in  Canada 
for  the  remainder  of  this  year  includes  I  A 

ads  of  dominating  size  to  run  at  weekly  i^I  ««  |  ^  IB 

intervals  in  the  leading  newspapers  A  ▼▼  MmAA  a  A  ^ 

throughout  the  Dominion.  Every  worth¬ 
while  trading  area  w-ill  be  blanketed.  The  CUtd 

dates  the  ads  will  appear  are  Nov.  14, 

21  and  28.  and  Dec.  5  and  12.  _  __ 

St.  Louis  has  collected  a  fund  of  $1,-  ww  U 

OOO.OtX)  to  be  spent  in  advertising  over  a  ! 

four-year  period  to  attract  new  industries  Newspaper  Representatives 
to  the  city,  according  to  a  recent  an¬ 
nouncement  made  by  'Thomas  N.  Dysart,  | 

of  the  St.  Louis  Industrial  Club.  Mr.  New  York:  393 — 7th  Avenue 
Dvsart  also  announced  that  George  C.  zc  i  i  ou  \ 

Smith  has  been  appointed  to  head  the  (Equitable  Life  Bldg.) 

club’s  industrial  bureau.  For  the  past  (Opp-  Penna.  Station)  i 

eight  years  Mr.  Smith  has  been  engaged  j 

in  industrial  development  work  in  Balti-  Tel.:  Penn.  3278 

more.  Md.  ' 

-  Chicago:  360  No.  Michigan  Ave. 

The  Silz  Packing  Company,  New  York  x^i  s*-.-  1 

City,  has  named  the  Wm.  H.  Rankin  I 

Company  as  its  advertising  and  mer-  > 


iblished  as  daily  series.  Country  Newspaper  Advertising,  j 

- -  new  monthly  journal  has  been  launched 

“Drowsy  Dick,”  comic  strip  drawn  by  at  Des  Moines,  la.,  with  C.  A.  Baumgart 


Milt  Gross,  the  versatile  artist  and  Violet  Moore  Higgins  for  the  New  Y’ork  as  publisher, 
humorist  of  the  New  York  World  Svndi- _ 


Announcing 


THE  APPOINTMENT  OF 


E.  M.  Burke,  Inc. 

NEW  YORK  CITY 
420  Lexington  Ave. 


A-TLANTA 

Constitution  Building. 


CHICAGO 

122  S.  Michigan  .Boulevard 


As  National  Representative  of 


HOWLAND 


HOWLAND 

Newspaper  Representatives 

New  York:  393 — 7th  Avenue 
(Equitable  Life  Bldg.) 
(Opp.  Penna.  Station) 

Tel.:  Penn.  3278 


Chicago:  360  No.  Michigan  Ave. 
Tel.  State  4439 


(DAILY) 


^Big  Sunday* 


WASHINGTON,  D.  C. 


Editor  &  Publisher  for  October  8,  1927 


GOOD  WORK 
GOES  INTO  IT 


On,.oc  linotyped 

GOOD  WORK 
COMES  OUT 
OF  IT 


AN  INVESTMENT .  .  .  in  precision 


Even  the  Linotype  Company’s  enormous 
production  of  magazines  can’t  keep  this  ma¬ 
chine  busy.  It  drills  all  the  holes  in  Linotype 
magazines  and  does  it  so  quickly  that  it  stands 
idle  much  of  the  time.  But  its  speed  is  only 
incidental.  The  important  thing  is  that  it 
drills  every  hole  in  every  magazine  in  exactly 
the  right  place.  It  helps  to  insure  standard¬ 
ization  in  Linotype  magazines,  so  that  no 
matter  what  machine  they  go  on  they  will  fit 
right  and  work  right. 


mergenthaler  linotype  company 

BROOKLYN,  NEW  YORK 

®K:ago  sax  FRANCISCO  CANADIAN  LINOTYPE  LIMITED 
NE>*’  ORLEANS  TORONTO.  CAN. 

Representativei  in  the  Principal  Cities  of  the  World 


W.  H.  Buckton 

Head  Machinist 
Cincinnati,  Ohio,  Times-Star 

. . . .  ”  We  have  been  using  the  Linotype  for 
over  3  3  years.  Our  plant  has  grown  from 
an  8  machine  plant  to  a  32  machine  plant 
and  we  are  still  going  some.  In  all  these 
years  we  have  found  your  company  to  be 
always  willing  and  eager  to  give  good 
service.  Prompt  in  attending  to  orders, 
your  agents  and  service  men  have  been 
courteous  and  accommodating  and  our 
machines  have  been  eminently  satisfac¬ 
tory.” 


LIHOTTPID  lie  GAtAMOND  AND  CAAAMONO  BOLD 

Ik -  - 
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CLASSIFIED  ADVERTISING 


Airplane  Hop  Contest  Helps  the  San  Francisco  Chronicle — ^Direct  Mail 
Campaign  in  Albany  to  Educate  Advertisers — “Jingle”  Idea  Rings 
the  Bell  for  Chicago  Daily  News 


A  “DEUCE  of  a  lot  of  fun”  and  a  big 
gain  to  boot  followed  a  "San  P'ran- 
cisco- Honolulu  airplane  hop  contest”  con¬ 
ducted  in  the  classified  telephone  room  of 
the  San  I'rancisco  Chronicle  by  H.  J. 
Harrison,  classified  advertising  manager. 
Mr.  Harrison  told  how  he  worked  it 
this  week  for  the  benefit  of  Editor  & 
Pi'Bi.isHER  readers : 

"Prizes,  totalling  $50  were  awarded  the 
winners,  he  wrote.” 

large  chart,  .showing  the  port  of 
San  Francisco  and  the  port  of  Honolulu 
was  placed  on  the  wall.  Lines,  repre¬ 
senting  air  lanes,  were  ruled  across  the 
Pacific  Ocean  and  30  points  (one  for  each 
day  of  the  month)  were  marked  along  the 
‘air  lanes.’  Small  card-board  airplanes, 
each  bearing  a  solicitor’s  source  number, 
were  placed  at  the  beginning  of  each  ‘air 
lane.’ 

“Points  were  given  each  day  to  the 
solicitor  showing  an  ad  gain  over  the 
previous  day.  Sunday,  due  to  the  ad  in¬ 
crease  naturally  shown  over  Saturday, 
was  compared  with  the  previous  Sunday 
and  if  gain  was  shown,  a  point  was  given. 
Monday,  due  to  the  natural  decrease  in 
ads  over  Sunday,  was  compared  with  the 
previous  Monday,  etc.  Extra  points  were 
also  given  the  solicitors  selling  the  largest 
numlier  of  30-time  ads  and  seven-time 
ads  the  Saturday  before  Labor  Day.  The 
extra  insertions  sold  held  the  ad  count  up 
over  the  holiday. 

“Each  day  as  points  were  gained,  the 
airplanes,  which  were  mounted  on  map 
pins,  were  moved  toward  Honolulu. 

“Enthusiasm  ran  high.  Many  of  the 
solicitors  remained  after  hours  to  secure 
the  ads  necessary  to  ‘hop.’ 

“The  solicitor  reaching  Honolulu  first 
received  a  prize  of  $25.  The  one  placing 
second  received  $10  and  the  one  placing 
third  receiving  $5.  An  additional  prize 
of  $10  was  awarded  the  solicitor  showing 
the  greatest  ad  gain  over  September  of 
last  year. 

“During  the  contest,  the  ten  solicitors  in 
the  telephone  room  gained  1,.574  ads  over 
September,  1926.” 

An  attractive  booklet  supplmenting  a 
two-column  classified  page  box,  is  being 
circulated  to  each  classified  advertiser  by 
the  Alhcaiy  (N.  Y.)  Times-Union  in  an 
effort  to  educate  the  public  in  the  best 
use  of  the  classified  columns.  Letters  are 
addressed  to  the  advertiser  according  to 
the  particular  classification  under  which 
his  original  ad  appeared.  For  instance, 
the  following  is  typical  of  a  letter  sent 
out  by  M.  P.  Trippe,  classified  advertising 
manager,  to  a  person  who  had  inserted  a 
“house  for  rent”  ad : 

“Dear  Property  Owner :  The  b.du- 
cational  Campaign,  in  the  Times-Union. 
originated  to  get  lietter  results  for  rental 
advertisers,  has  been  very  successful. 

“These  large  display  advertisements 
have  drawn  the  attention  of  all  Times- 
Union  readers  to  the  houses,  apartments 
and  rooms  classifications.  .Advertisers  are 
voluntarily  telling  us  of  the  increased 
results,  because  of  this  helpful  support 
given  the  Rental  Advertiser  by  the  Times- 
Union  without  one  cent  of  cost. 

“If  your  ad  has  not  brought  results,  it 
is  not  for  lack  of  readers  but.  nine  times 
out  of  ten.  it  is  because  you  have  not 
adeciuately  vlescribcd  the  house,  apartment 
or  room  you  have  tried  to  rent. 

“The  encloserl  booklet,  if  read  carefully, 
will  be  a  great  help  in  showing  you  how 
to  get  the  most  results  out  of  your 
Qassitied  .Ad.” 


Every  day  four  lines  of  a  jingle  are 
printed  in  the  Daily  News.  The  fifth 
line  is  to  be  found  in  a  classified  ad  some¬ 
where  in  the  iwper.  At  1.30  daily,  Rus¬ 
sell  Pratt  and  Ransom  Sherman  tell  con¬ 
testants  over  WM.AQ,  the  Daily  News 
radio  station,  of  the  ciassification  in  which 
the  missing  fifth  line  is  to  be  found.  Con¬ 
testants  are  required  to  send  in  the  last 
line,  along  with  a  few  words  about  the 
classified  advertisements  of  the  Daily 
Xews. 


NEW  JOB  FOR  YOUNG 

Named  Managing  Editor  of  Mont¬ 
gomery  Advertiser 

Jack  Young,  former  assisttant  man¬ 
aging  editor  of  the  Birmingham  Age 
Herald  has  been  selected  by  Victor  Han¬ 
son  owner,  of  the  Age  Herald,  the 
Birmingham  Xexes  and  the  Montgomery 
Advertiser,  to  become  managing  editor 
of  the  Adz’ertiser. 

Mr.  Young  went  to  the  Age  Herald 
four  months  ago  from  the  Philadelt'hia 
Public  Ledger.  His  home  is  in  Augusta, 
Ga. 

ON  TRIP  TO  ROME 

H.  H.  Gould,  city  editor  of  the  Boston 
Traveler,  sailed  this  week  to  spend  a 
month’s  vacation  in  Paris  and  Rome. 


Aliss  Doris  Battle,  graduate  of  the 
Universitv  of  Vermont,  is  a  new  mem¬ 
ber  of  the  staff  of  the  Albany  (X.Y.) 
Times-Union. 


-Miss  Mildred  G.  Johnson  returnedto 
New  York  this  week  after  having  flown 
16,000  miles  since  July  20  in  airplanes 
of  the  United  States  Air  Mail  Service. 
She  traveled  with  45  air  mail  pilots^ 
making  many  changes  of  planes,  being 
in  the  air  200  flying  hours  in  20  davs 
of  flying.  She  spent  three  nights  in  the 
air.  Miss  Johnson  obtained  permission 
for  the  flights  from  the  government  in 
order  to  write  a  series  of  articles. 


WOMEN  IN  ADVERTISING  AND  JOURNALISM 


Mary 


Graham  Bonner  “Humanizes”  Geography — Radcliffe  Has  First 
Collegiate  Daily  for  Women — Mrs.  Bess  Wilson  Candidate 
for  President  of  Minnesota  Clubs 


Minna  Hall  Carothers,  former  presi¬ 
dent  of  the  Federation  of  Women’s  Ad¬ 
vertising  Clubs  of  the  World,  is  author 
of  a  chapter  on  advertising  in  a  new 
book  called  “Girls  Who  Did,”  contain¬ 
ing  the  stories  of  girls  in  19  professions 
who  made  good.  Helen  Ferris  and  Vir¬ 
ginia  Moore  are  editors  and  E.  P.  Dutton 
the  publisher. 


jyTARY  GRAHAM  BONNER,  who 
writes  a  daily  bedtime  story  for 
the  Western  Newspaper  Union  and  a 
weekly  article  on  books  for  children  for 
the  NE.A  Service,  is  the  author  of  “The 
Magic  Map,”  just  published  by  the  Mac¬ 
aulay  Company,  New  York.  Without 
sacrificing  the  facts.  Miss  Bonner  has 
attempted  to  humanize  and  personify 
geography.  Her  volume  deals  with  the 
Western  Hemisphere,  which  she  has 
peopled  with  interesting  characters  like 
Compass,  Equator,  the  oceans.  Latitude 
and  Longitude,  Isthmus,  etc.  The  book 
has  received  much  favorable  comment  as 
an  original  idea  designed  to  appeal  to 
little  children  to  whom  the  mere  facts 
of  geography  are  dull.  There  are  many 
illustrations  in  color  by  Luxor  Price, 
noted  as  a  map-maker.  This  is  Miss 
Bonner’s  eighth  book.  She  has  written 
more  than  4,000  one-column  children’s 
stories  for  the  Western  Newspaper 
Union  and  i.s  regarded  as  an  authority  on 
child  literature. 


ciety  editor  of  the  Richmond  (Va.) 
Times-Dis Latch,  to  succeed  Miss  Louise 
-Aaron,  who  has  left  the  paper.  Miss 
Witt  has  been  preceded  by  two  of  her 
sisters — the  Misses  Brent  and  Elizabeth 
Witt,  now  both  married — as  society 
editor  of  the  Richmond  paper. 


Mrs.  Bess  Wilson,  former  editor  and 
publisher  of  the  Redwood  Falls,  (Minn.) 
Gazette  and  a  member  of  the  board  of 
regents  of  the  University  of  Minnesota, 
has  been  drafted  as  a  candidate  for  presi¬ 
dent  of  the  Minnesota  Federation  of 
Women’s  Clubs. 


Miss  Helen  M.  L.  Nolan,  staff  re¬ 
porter  of  the  .llbany  (N.Y.)  Evening 
Xezvs,  has  resigned  to  attend  F'ordham 
University  Law  School  in  New'  York 
citv. 


Our  Customers  IVrite  Our  Ads 

Gilmer,  Texas,  Mirror 

Says — 

**When  we  have  a  run  of  page  or 
double  page  circulars,  instead  of 
sweating  long  into  the  night  grind* 
ing  them  out  by  hand,  we  run  them 
off  in  the  morning  in  short  order  on 
our  DUPLEX  MODEL  "A**  press, 
without  any  interference  to  our  daily 


DUPLEX 


FOR  ALL  NEWSPAPERS 


Duplex  Printing  Press  Co. 

BATTLE  CREEK,  MICH. 


The  Radcliffe  Daily  has  started  pub¬ 
lication,  at  Radcliffe,  the  women’s  college 
near  Harvard  in  Cambridge,  Mass.  The 
backers  claim  Radcliffe  is  the  first 
women’s  college  in  the  country  to  have 
a  daily.  Evelyn  Enz,  a  senior,  of  Den¬ 
ver,  Col.,  is  editor-in-chief. 


Rosalie  Higgins,  former  newspaper 
woman  who  is  now  in  the  life  insurance 
business  in  New  York,  is  the  subject  of 
an  article  apiK-aring  in  the  current  issue 
of  the  Eastern  I  'nderzerifer.  She  formerly 
was  society  editor  of  the  Birmingham 
Xews  and  the  Montgomery  .Advertiser, 
and  later  on  the  staff  of  Editor  &  Pi  n- 

I.ISHKR. 


Miss  Jeanne  Witt  has  been  made  so- 


FThSLinotypeMailbag' 


Hundreds  of  letters  are  being  received 
in  tjie  office  of  the  classified  advertising 
department  of  the  Chicago  Daily  Xnvs.  in 
a  “last  line"  jingle  contest.  Since  the  start 
of  the  contest  Sept  14,  a  dozen  extra  girls 
have  been  opening  and  filing  responses. 
Charles  Winters  and  four  other  judges 
have  been  choosing  the  daily  $10  prize 


“Splendid  Delivery” 

“Your  letter  of  April  20  received, 
and  we  certainly  appreciate  the 
service  you  gave  us  on  the  five- 
point  liner.  We  sent  the  telegram 
about  twelve  o’clock,  and  the  liner 
was  in  our  office  at  eight  the  next 
morning,  which  was  a  splendid 
delivery.” 

JOHNSON  &  HARDIN 

Cincinnati,  Ohio 


l-LINOTYPE-O 


Advertising  in  LA  PRENSA 
of  Buenos  Aires  reaches  all  classes 
in  the  rich  Argentine  Republic 

During  the  first  seven  months  of  1927,  LA 
PRENSA  published  an  average  of  1,264,- 
758  lines  of  advertising  monthly,  exceed¬ 
ing  its  nearest  competitor  by  290,840  lines 
monthly.  This  includes  advertising  of 
all  kinds. 

In  circulation  also,  LA  PRENSA  main¬ 
tained  its  leadership,  its  average  net  distri¬ 
bution  for  the  first  seven  months  being 
327,851,  on  Sundays  and  248,670  daily 
and  Sunday. 

There  are  other  yardsticks  of  newspaper 
value,  notably  prestige,  news  and  features. 

Any  journalist  will  tell  you  that  it  was  ex¬ 
cellence  in  these  categories  that  first  earned 
for  LA  PRENSA  its  reputation  as  ”South 
America’s  greatest  newspaper.” 

JOSHUA  B.  POWERS 

fexcluzive  Advertising  Representative 

250  Park  Avenue  New  York 


Why  Goss  has  spent  ^100,000  to 
use  helical  and  spiral  in  pref¬ 
erence  to  straight  tooth  gears... 
Only  Goss  Presses  have  them. 


L TOOTH 


.  /  i  EADING  automobile  makers  have 

adopted  spiral  type  gears  in  rear 
/  axles  for  quietness,  smoothness  and 

\^^QnH|||K&^w^^  greater  strength. 

Manufacturers  of  heavy  duty  milling 
\  machine  drives,  planer  table  drives,  mo- 

I  tion  picture  machinery  and  numerous 

other  kinds  of  equipment  requiring  con- 
)  tinuously  smooth  power  and  elimination 
of  backlash,  have  adopted  helical  and 
spiral  gears. 

Goss  adopted  them,  three  years  and 
more  ago.  It  cost  approximately  $100,000 
'  to  take  the  step.  Helical  and  spiral  gears 

HP  j  also  cost  more  to  cut.  Cost, however, does 

^  /  notdeterGossfromaddingimprovements. 

In  helical  and  spiral  gears,  instead  of 
one  tooth  engaging  another  tooth,  at  all 
times  three  tee&  on  one  gear  are  grad- 
ually  engaging  three  teeth  on  the  other 

There  is  an  overlapping  action — a  con- 
tinuity  of  tooth  contact — which  transfers 
.  the  load  from  tooth  to  tooth  without  those 

.  sudden  tooth  pressure  which 

.  I  manifest  themselves  by  or 

I  I  tion  and  backlash  in  straight  tooth 

.  ‘  i  gears.  There  is  less  load  on  each  tooth 

which  eliminates  possible  breakage. 

The  result  is  a  smoother  flow  of  power, 
■  *  *  '  /  a  more  quiet  and  smoother  running  of 

the  presses,  less  wear,  less  occasion  for 
^  /  trouble,  longer-lived  gears. 

Goss  manufactures  the  only  printing  presses  operated  with  helical  and  spiral  gears 

THE  GOSS  PRINTING  PRESS  COMPANY 

Main  Office  and  Factories,  CHICAGO,  ILL. 

NEW  YORK  OFFICE  SAN  FRANCISCO  OFFICE 

220  West  Forty>Second  Street  707  Call  Building 

The  Goss  Printing  Press  Company,  of  England,  Ltd.,  London 


K. 


FAMOUS  PHOTOGRAPHERS  FINALLY  FACE  LENS 


Chicago  Tribune  Survey  Shows  1927 
Conditions  as  Excellent — Notable 
Business  Expansion 


That  business  is  expanding  and  thst  » FI  TI  I  FF  R 

the  operation  gives  every  indication  bt  rULtLilLK  DA^Iv 

being  a  substantial  and  well-sustained  FROM  ABROAD 

movement,  is  the  finding  of  a  business  _ 

survey  just  concluded  bv  Chicago  Trib-  .  . 

line.  "This  is  in  marked  contrast  with  Advertising  Man  Who  Went  Overseas 

the  condition  a  year  ago,’’  the  report  says.  With  Mayor  Walker  Given  Cigar- 

"Throughout  the  summer  of  1926  pro-  ette  Case  by  Friends  at 

duction  and  trade  were  on  an  unseason-  Club 

ably  high  plane.  A  collapse  last  autumn 

was  inevitable.  Possibly  the  low  price  of  7^ 

last  year's  amazingly  large  crop  of  cot-  .  As  an  advertising  man  and  salesman 
ton  contributed  to  the  debacle.  And  the  A’c"'  ^ork  City,  Mayor  James  J. 
cutting  off  of  the  demand  for  American  Walker  was  one  "grand  and  glorious'’ 
coal  through  the  settlement  of  the  Eng-  success.  Hector  Fuller  told  a  group  of 
lish  mine  strike  also  may  have  had  some-  hundred  friends  at  a  comp  imentary 
thing  to  do  with  it.  Hut  far  and  away  honor  at  the  Advertising 

the  dominant  factor  in  the  abrupt  and  un-  ^  lork  City  on  \\  ednesday, 

timely  end  of  last  fall’s  business  was  the  ,,  New 

saturated  market  huller.  He  won  the  love  ol 

'  "Autumn  in  1927  finds  conditions  dia-  everyone  who  met  him.  There  wasn’t  one 
metrically  reversed.  The  summer  pro-  ^'’toward  incident  on  the  whole  tour, 
duction  and  distribution  volumes  have  l;Verywhere  he  was  met  with  plaudits  o 
been  motlerate.  Some  have  even  said  praise  Every  ci  y  we  went  into  assigned 

detectives  to  tollow  us,  but  thev  were 
that  commerce  was  exceptionally  quiet.  wherever  we 

Certain  It  is  that  there  has  been  no  over- 
productK'ii  no  excessive  out-of-season  ^ 

drive  for  business,  no  saturation  of  the  .\nierica  in  the  minds  of  the  citizens  ot 
consuming  public.  We  have  not  used  up  Munich  and  Berlin,  of  \'enice,  of  Rome, 
the  year  s  fuel  by  overdriving  the  motor  pai-jg^  London  and  Dublin  stands  higher 
through  the  summer,  and  we  therefore  their  estimation  than  it  did  before  the 
have  enough  in  the  tanks  to  run  the  ma-  ;xfavor’s  visit.’’ 

chine  at  a  natural  rate  of  speetl  through-  '  pretleric  \V.  Hume,  presided,  and  a 
out  the  fall.  There  is  certainly  sound  beautifully  chased  and  engraved  cigarette 
basis  for  lieheving  that  the  distributor  oi  case  was  presented  to  Mr.  Fuller, 
merchandise  in  the  concluding  quarter  of  Among  those  present  were  Gilbert  T. 
1927  has  a  far  better  market  awaiting  Hodges,  President ;  Charles  C.  Green, 
him  than  he  had  a  year  ago.  former  president;  Paul  Meyer;  H.  A. 

“A  cool  billion  dollars  was  the  esti-  Casey;  Sheldon  R.  Coons ;  St.  John  Kich- 
mate  made  a  month  ago  of  the  farmer’s  ards;  \V.  H.  Rankin;  George  French; 
extra  income  in  1927  over  what  he  got  Joe  Mitchell  Chappie;  J.  K.  W.  True- 
in  1926.  This  was  supported  both  by  rnan ;  V^.  S.  Anderson ;  H.  O.  Barnes ; 
reports  of  private  statistical  agencies  and  D.  P.  Bevans ;  H.  H.  Charles ;  J.  F.  De- 
of  no  less  an  authority  than  Eugene  laney ;  W.  J.  Delaney ;  W.  H.  Dodge ;  H. 
Meyer,  Chairman  of  the  Federal  Farm  B.  Fairchild;  E.  S.  Friendly;  A.  J.  Gib- 
Loan  Board.  During  the  month  of  Sep-  ney ;  Colver  Gordon ;  Ralph  Gretsch ; 
tember,  crops,  particularly  corn,  were  af-  Henry  Hale,  Jr.;  H.  G.  Halsted;  Law- 
fected  in  two  ways.  The  price  went  rence  Harris;  C.  D.  Jackson;  Montague 
down  and  the  crop  went  up.  The  mid-  Lee ;  K.  M.  Mann ;  O.  B.  Merrill ;  Louis 
summer  temperatures  which  prevailed  S.  Meyer ;  S.  Midzutani ;  C.  T.  Morgan ; 
during  the  first  two  weeks  of  September  D.  Morris-Jones ;  J.  P.  Muller;  G.  A. 
had  proved  an  une.xpected  boon  to  mid-  Nelson;  H.  L.  V.  Parkhurst;  Earle 
western  farmers,  who  had  been  forced  Pearson;  E.  E.  Pidgeon;  F.  J.  Pope;  F. 
by  incessant  spring  rains  to  plant  the  H.  Schiller;  A.  H.  Stilwill ;  L.  W. 
croDS  unorecedentedlv  late.  To  get  the  Bleser;  G.  C.  Furness;  W.  D.  M.  Sim- 


fhe  photograph  shows  Elmer  and  Bert  Underwood,  founders  of  the  photo¬ 
graphic  business  whose  name  is  known  internationally,  posed  on  the  roof 
garden  of  the  Santa  Rosa,  Tucson,  Ariz.  They  told  the  cameraman  it  was  the 
first  time  they  had  faced  a  lens,  although  they  and  their  staff  have  maneuvered 
thousands  of  celebrities  before  their  cameras. 


BIDDERS  ASSUME  OWNERSHIP 

Ownership  of  the  St.  Paul  Pioneer 
Press  and  I)ist*atrlt  on  Oct.  1  passed  to 
Bernard  H.  Ridder,  Joseph  E.  Ridder 
and  Victor  F.  Ridder  of  New  York  City, 
and  Leo  E.  Owens,  also  of  New  York, 
who  returns  to  the  Northwest,  his  orig¬ 
inal  home,  to  become  publisher  of  the 
two  papers.  The  recent  sale  of  the  Beginning  with  the  September  issue,  the 
papers  by  C.  K.  Blandin  was  reported  Retail  Journal  and  the  Business  .hurnal 
fully  in  a  recent  issue  of  Editor  &  Pub-  printed  by  the  Miki'aukce  Journal  in  the 
i.iSHER.  Mr.  Blandin  remains  chairman  interest  of  its  advertisers,  were  combined 
of  the  board  of  directors.  and  changed  to  tabloid  size. 


PHILLIPS  WELL  AGAIN 

Osmund  Phillips,  city  editor  of  the 
Xno  York  Times,  returned  to  his  desk 
this  week  after  several  months  absence 
due  to  sickness. 


Poison  Label 
off  your  shop 


For  the  first  time,  but  now  for  always, 
a  dreaded  scourge  has  been  removed 
V  V,  ^  from  the  photo  offset,  and  photo  en- 

graving,  industries. 

No  longer  is  there  a  need  for  handling  day-in  and  day-out  dangerous,  poisonous 
chemicals  that  cause  sores  and  infections. 

Contrasto  Negatives,  the  new  way — the  economical  way — the  safe  way  of  making 
negatives,  requires  no  chemicals  other  than  harmless  developer  and  hypo  for  fixing. 
And  it  eliminates  various  baths! 

Every  Photographer  in  your  shop  will  appreciate  this  important  phase  of  Contnito 
Products.  Acid  sores  and  infections  are  not  only  painful  but  many  times  become 
so  serious  that  the  sufferer  is  forced  to  give  up  his  work. 

From  the  lowliest  apprentice  to  the  heads  of  the  unions,  manipulation  of  Contrasto 
Negative  is  receiving  a  warm  welcome. 

These  four  advantages — Extreme  Density,  Economy,  Speed,  Improved  Working  Con- 
ditions — are  winning  shops  by  the  score,  to  Contrasto. 

If  you  still  harbor  the  illusion  that  there  is  no  way  but  the  old  way,  write  for  onr 
booklet,  “The  Final  Answer  to  the  Wet  and  Dry  Question” — ^just  to  see  how  behind 
the  times  you  are. 

These  two  line  illustrations  were  made  with  Contrasto  Strip 
Film  Negatives,  by  the  Hill  Beproduction  Company,  Kew  York. 


NEGATIVE 

PAPERS 


PROCESS 

FILMS 


al’ways  a  biill*s-eye 


POLYGRAPHIC  COMPANY  OF  AMERICA,  INC 

Sales  OSces:  o  L  ^  Ki  v  Branch  Office: 

Lafayette  Street,  New  York,  N.  Y.  Kocheater,  W.  I*  n  p  Jackson  Blvd..  caiiesgs. 


NEA  Service,  Inc., 

1200  West  Third  Street 
CLEVELAND.  OHIO 


Con- 


:  onr 
;hind 


''What  a  Reader  Needs  for 

Pleasurable  Reading* 

By  Theodore  Low  DeVinne 

<  ^  rp  YPES  are  not  always  made  more  readable  by  giving  them 

-L  larger  and  blacker  faces . A  page  of  fat-faced  type 

compels  a  greater  strain  on  the  eye  than  a  page  of  ordinary 
book  type.  What  a  reader  needs  for  pleasurable  reading  is 
the  instant  visibility  of  every  stroke  in  every  letter;  but  this 
visibility  is  dimmed  when  the  types  have  too  much  black.  The 
strength  of  the  black  is  weakened  when  its  relief  of  white  is 
diminished.’' 

From  PLAIN  PRINTING  TYPES 
By  Theodore  Low  DeVinne 


Intertype  IDEAL  News  Face  has  balanced,  perfectly  proportioned  letters  — 
which  a  reader  needs  for  pleasurable  reading.  In  other  words,  just  as  we  have 
said  before:  “Like  an  old  friend.  Intertype  IDEAL  News  Face  Wears  Well” — 
on  the  eyes  and  on  the  machine. 

Intertype  Matrices  are  STANDARD  for  Slug  Casting  Machines 


INTERTYPE  CORPORATION 

1440  Broadway,  New  York 

Chicago  130  North  Franklin  St.;  New  Orleans  816  Howard  Ave.;  San  Francisco 
152  Fremont  St.;  Los  Angeles  1240  South  Main  St.;  Boston  80  Federal  St.; 
London;  Berlin.  Distributors  throughout  the  world 
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ADVERTISING  AGENCY  AFFAIRS 


Reed  Parker  Joins  Frank  Seaman,  Inc. — “Baby  Ruth”  Appoints 
Erwin,  Wasey  &  Co. — Broderick  Now  with 
H.  W.  Kestor  &  Sons 


DP2ED  PARKER,  formerly  vice-presi- 
dent  of  the  George  L.  Dyer  Company, 
has  joined  the  staff  of  Frank  Seaman, 
Inc.,  New  York  advertising  agency,  as 
account  executive. 

Mr.  Parker  is  a  former  newspaper  man, 
having  been  a  member  of  the  editorial 
staff  of  the  Chicago  Tribune.  For  two 
years  he  was  a  partner  in  the  investment 
banking  house  of  Whiting  &  Co.,  Chicago, 
and  for  live  years  was  a  member  of  the 
plan  department  of  Lord  &  Thomas, 
Chicago. 


Erwin,  Wasey  &  Co.,  has  been  ap- 
pointetl  to  handle  the  advertising  of  the 
Curtiss  Candy  Company,  makers  of  the 
“Baby  Ruth”  candy  bars. 


for  automobile  engines.  Test  campaigns 
will  be  run  before  any  regular  schedule 
is  adopted. 


Lambert  &  Feasley,  Inc.,  New  York, 
is  now  handling  the  account  of  Endicott, 
Johnson  &  Co.,  shoe  manufacturers. 


The  Xew  York  office  of  Lyddon  & 
Hanford  Company  has  been  appointed  to 
direct  the  account  of  the  Anchor,  Cap  & 
Closure  Corporation.  Long  Island  City. 

Carl  Kaufman  has  returned  to  the 
New  York  office  of  the  Federal  .\dver- 
tising  .Agency  after  a  year  and  a  hall 
spent  in  the  west.  He  is  secretary-treas¬ 
urer  of  the  agency. 


F'.  A.  Broderick,  formerly  space  buyer 
for  Hanff-Met.’ger,  Inc.,  has  joined  the 
New  York  office  of  H.  W.  Kestor  & 
Sons,  as  director  of  the  department  of 
space  and  media. 


G.  Allen  Reeder,  Inc.,  has  moved  to 
new  offices  in  the  Graybar  Building,  420 
Lexington  avenue.  New  York. 


Reimers  &  Osborn,  Inc.,  has  been  ap- 
ipointed  advertising  counsel  by  the  Ameri¬ 
can  Chemical  Paint  Company,  .Ambler, 
Pa.  The  company  has  a  product  called 
Juvenator,  a  new  type  of  carbon  remover 


G.  E.  Heiffel,  formerly  of  Frank  Sea¬ 
man,  Inc.,  has  been  named  director  of 
production  of  Husband  &  Thomas  Com¬ 
pany,  Inc. 


The  Hayes  Body  Company  of  Grand 
Rapids,  makers  of  automobile  bodies  has 
placed  its  advertising  account  with  C.  C. 
Winningham,  Inc.,  General  Motors  Build¬ 
ing,  Detroit. 


Advertising  Industries,  Inc.,  is  now 
located  in  new  offices  on  the  sixth  floor 
of  the  White  Building,  Buffalo,  New 
York. 


SPICING  COPY  TO  MEET 
COMPETITION 

{Continued  from  page  40) 


respondence  the  Royal  Portable  is  the 
last  word.” 

In  conclusion,  Mr.  Stone  touched  some¬ 
what  on  the  personal  equation  as  it  enters 
into  the  writing  of  successful  selling  ad¬ 
vertising  copy,  and  the  care  that  must  be 
taken  in  suiting  the  copy  to  the  different 
media  employed. 

“If  you  don’t  believe  what  you  write 
in  your  advertising  copy,  don’t  write  it,” 
Mr.  Stone  said,  and  he  went  through  the 
list  of  advertisers  whose  accounts  were 
handlecl  by  his  agency,  explaining  that  he 
personally  was  “completely  sold”  on  all 
of  them,  believing  that  they  were  well 
worth  buying. 

“The  people  who  attack  advertising  as 
bunk  always  seem  to  forget  that  if  the 
product  isn’t  right  in  the  first  place,  no 
matter  what  you  write  about  it  in  adver¬ 
tising  copy,  it  will  not  be  a  success.  If 
the  product  is  good,  buyers  are  satisfied, 
then  repeat  orders  follow  and  the  adver¬ 
tiser  wins  out. 

“Finally,  the  advertising  of  the  good 
product  that  the  copy  writer  believes  in 
must  be  suited  to  the  different  mediums 
employed.  The  copy  for  the  New  York 
Times  should  be  diffeient  than  the  copy 
used  in  the  Nezi'  York  Daily  Neu’S,  and 
so  on  through  the  different  types  of  me¬ 
dia,  designed  to  appeal  to  different  types 
of  people.” 

Mr.  Stone  said  he  thought  that  news¬ 
paper  training  was  the  best  for  an  adver¬ 
tising  copy  writer,  although  he  declared 
it  was  a  debatable  question,  with  many 
favoring  department  store  experience. 

“I  am  of  the  opinion  that  the  depart¬ 
ment  store  training  tends  to  emphasize 
quantity  rather  than  quality.  The  men 
who  write  advertising  copy  for  depart¬ 
ment  stores  are  kept  busy  thinking  up 
new  ideas  and  new  subjects  for  promo¬ 
tion  each  day.  They  are  taught  speed, 
but  are  inclined  to  neglect  distinction.” 

Mr.  Stone  himself  is  a  former  news¬ 
paper  man.  Graduated  from  Johns  Hop¬ 
kins  University  with  the  class  of  1906, 
he  studied  law  for  a  while,  and  then 
worked  as  reporter  for  the  Baltlnurre 
American.  Later  he  wrote  editorials  for 
the  Baltimore  Sun.  Before  he  finally  en¬ 
tered  advertising  work,  he  was  a  free 


lance  writer  for  newspapers  and  maga¬ 
zines.  He  was  a  frequent  contributor  to 
Collier’s  Weekly.  .At  one  time  he  was 
advertising  manager  of  the  Maryland 
Casualty  Company.  He  has  been  con¬ 
nected  with  Dorrance,  Sullivan  &  Co.  for 
the  last  three  years. 


REPRESEN’HNG  THE 
NEWSPAPERS 


P^OUR  new  members  have  been  added 
to  the  staff  of  the  John  M.  Branham 
Comijany.  .A.  J.  Putman  has  been  ap- 
fwinted  to  take  charge  of  the  new  office 
at  Nashville,  covering  Tennessee,  .Ar¬ 
kansas,  Louisiana,  and  Texas;  Harry 
.Andersom,  formerly  with  the  Chicago 
office  of  1.  .A.  Klein  and  Walter  Patz- 
laff,  formerly  of  Nelson  Chesman  &  Co., 
are  now  with  the  Chicago  office ;  and 
Henry  C.  Blake,  formerly  with  Williams, 
Lawrence  &  Cresmer  Company  and 
Frank  Seaman,  Inc.,  has  joined  the  New 
A^ork  office. 


Joseph  H.  Connell  has  become  a  mem¬ 
ber  of  the  firm  of  Williams  &  Holman, 
effective  Oct.  1.  Mr.  Connell  was  Pa¬ 
cific  Coast  representative  of  the  Hearst 
morning  newspapers  and  was  formerly 
with  M.  C.  Mogensen  &  Co.,  and  Fred 
L.  Hall,  Inc. 


E.  H.  .Aberdeen,  manager  of  the  ad¬ 
vertising  division  of  the  Westinghouse 
Electric  &  Manufacturing  Co.,  in  Chi¬ 
cago,  will  talk  to  members  of  the  News- 
paj^r  Representatives  Association  of 
Chicago  at  their  next  monthly  luncheon 
meeting  Oct.  10.  His  subject  will  be 
“Why  Westinghouse  Is  Advertising  in 
Newspapers.”  .Almost  every  newspaper 
in  the  country  within  the  past  year  has 
received  a  schedule  for  the  advertising 
of  the  various  divisions  of  the  West¬ 
inghouse  company. 


Frank  K.  Kaufman,  formerly  with  the 
S.  C.  Theis  Company,  Inc.,  Chicago,  has 
entered  into  the  special  newspaper  rep¬ 
resentative  business  for  himself  at  6 
North  Michigan  avenue,  Chicago. 

The  Eureka  {CaX.)! Humbbldt^ Stand¬ 
ard,  is  now  reipresented  by  M.  C. 
Morgensen  &  Co.,  Inc.,  according-  to  F; 
W.  Georgeson,  publisher. 


AD  TIPS 


Atherton  A  Currier,  Inc.,  4J0  Lexington  ave¬ 
nue.  New  York.  Placing  orders  with  some  West¬ 
ern  newspapers  for  the  Reese  Chemical  Com¬ 
pany,  Thoxine,”  Cleveland,  Ohio. 

Geor^  Baften  Companjr,  383  Madison  ave¬ 
nue,  New  Y’ork.  Again  placing  orders  with 
newspapers  generally  for  the  Larus  Brothers 
Company,  “Edgeworth  Smoking  Tobacco,” 
Richmond,  Va. 

Chappekntr  Advertiiii^  Cdmiiany,  1709  W'ash- 
ington  avenue,  St.  l.ouis.  Has  secured  account 
of  the  Orbon  Stove  Company,  Belleville, 
Illinois. 

Nebon  Chesman  A  Co.,  1127  Pine  street, 
St.  Louis.  Again  placing  orders  with  news¬ 
papers  generally  for  the  Tonsiline  Company, 
medical.  Canton,  Ohio. 

Cowan,^  Denapsey  A  Dengler,  25  West  45th 
street.  New  York.  Now  handling  account  for 
the  Florence  Stove  Company,  Gardner,  Massa¬ 
chusetts. 

lyArcy  Advertising  Cotnfwny,  Missouri 
State  Life  Building,  St.  Louis.  Now  handling 
account  for  the  Illinois  Glass  Company,  -‘Dia¬ 
mond  I”  bottles,  Alton,  Illinois. 

Stanley  Day  Agency,  Plainfield,  N.  J.  Plac¬ 
ing  orders  with  newspapers  generally  for  the 
Phenoletol  Medical,  Brooklyn,  N,  Y. 

Dorrancx,  SulUvan  A  Co.,  130  West  42nd 
street.  New  York.  Placing  contracts  with 
newspapers  in  various  sections  for  the  Sandar 
Corporation,  radio.  Long  Island  City,  N.  Y. 

Frwin,  Wasey  A  Co.,  844  Rush  street.  Chi¬ 
cago.  Now  handling  account  for  the  Curtiss 
Candy  Company,  Baby  Ruth  Candy  Bars.  Chi¬ 
cago. 

Federal  Advertising  Agency,  6  East  39th 
street.  Reported  to  have  secured  account  of 
E.  A.  Kline  &  Company,  New  York. 

Gardner  Advertising  Company,  1  Pershing 
Square.  New  York.  Again  placing  orders  with 
newspapers  in  various  sections  for  the  Softex 
Company,  “Softex  Toilet  Paper,”  New  York 
City. 

Hughes  A  Battell  Agency,  461  8th  avenue. 
New  York.  Handling  account  for  E.  I.  Hors- 
nian  &  Co.,  toys.  New  York. 


KJing-Gibsan  Company,  310  South  Michigaa 
Imulevard,  Chicago.  Placing  orders  with  some 
Western  newspapers  for  the  Hallwen  Chemical 
Comiany,  “Coco  Cod,”  Cincinnati. 

Koch  Company,  432  Broadway,  Milwaukee. 
I  lacing  account  for  the  Mint-O-Lax  Inc.,  Mil- 
waukee. 

H.  K.  McCann  Company,  Patterson  Building, 
Denver,  Colo.  Now  handling  account  for  the 
Broadmoor  Hotel  Company,  Colorado  Springs 
Colo. 

McJiaikm  Advertising  Company,  228  North 

la  Salle  street,  Chicago.  Reported  to  have 
secured  account  of  the  French  Battery  Cota- 
irany,  Ray-O-Vac  Radio  Battery,  Madisoi, 
Wisconsin. 

Milne- Ryu-Gibaon  Inc.,  Central  Building, 
Seattle.  Wash.  Placing  orders  with  some 
Pacific  Coast  newspapers  for  the  Roman  Meal 
Company,  Tacoma,  W'ashington. 

Mitchell- Faust  Advertising  Company,  7 
South  Dearborn  street,  Chicago.  Now  han. 
dling  account  for  the  Lewis  Knitting  Company, 
underwear,  Janesville,  Wisconsin. 

B.  G.  Moon  Company,  Proctor  Building, 
Troy,  N.  Y.  .Again  placing  orders  with  news 
papers  in  select^  sections  for  the  Associated 
Ciiove  Crafts,  Utica,  N.  Y. 

NeweU-Enunett  Company,  40  East  34tfi 
street.  New  York.  Again  placing  orders  with 
newspapers  for  the  T.  .A.  Snider  Preserve 
Company,  Chicago. 

Z.  L.  Potter  Compamy,  Syracuse  Building, 
Syracuse,  N.  Y.  Reported  to  have  secur^  ac¬ 
count  of  the  American  Piano  Company,  “Am- 
pico,”  New  A’ork. 

vrank  Presbrey  Company,  247  Park  avenue. 
New  York.  Placing  account  for  the  Bart- 
Parker  Detachable  Blade  Surgical  Knife. 

Philip  Ritter  (kimpany,  225  West  34th  street. 
New  York.  Now  handling  account  for  the 
Martin-Copeland  Company,  radio.  Providence, 
R.  L,  and  New  York. 

Schl  Advertisbig  Agency,  360  North  Michi- 
ran  avenue,  Chicago.  Placing  orders  wii 
newspapers  generally  for  the  Calumet  Baking 
Powder  Company,  Chicago. 

Small-Lnweil,  Inc.,  441  Lexington  avenue. 
New  York.  Placing  orders  with  some  Westem 
newspapers  for  the  .Armmori  Health  Style  B^ 
Holyoke,  Massachusetts. 

WBHams  A  Saylor,  Inc.,  450  4th  avenue, 
New  York.  Placing  orders  with  some  Westem 
newspaiiers  for  the  Reardon  Laboratory,  mouse 
seed.  New  York. 
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HOE  ENGINEER  DIES 


J.  J.  Halliwell,  Press  Expert,  Succumbs 
Following  Operation 

J.  J.  Halliwell,  55,  chief  engineer  of 

R.  Hoe  &  Co.,  Inc.,  died  Saturday  mor¬ 
ning,  Oct.  1,  at  the  Lawrence  Hospital, 
Bronxville,  N.  Y.,  following  an  opera¬ 
tion  for  appendicitis. 

Mr.  Halliwell  was  born  in  St.  Louis 
May  24,  1872.  He  is  survived  by  his 
wife.  Funeral  services  were  held  Mon¬ 
day  evening  at  the  residence  at  16  Ter¬ 
race  Place,  Tuckahoe,  N.  Y.  The  ser¬ 
vices  were  conducted  by  Tuckahoe  Lodge, 
No.  702,  F.  &  A.  M.  There  was  a  large 
attendance  from  the  engineering  and 
other  departments  of  R.  Hoe  &  Co.,  Inc., 
as  well  as  past  and  present  officers  of  the 
company  and  others  from  newspaper 
plants  and  companies  in  other  lines  affili¬ 
ated  with  the  industry.  The  interment 
took  place  at  Kensico  Cemetery,  Tues- 
flay  afternoon. 

Mr.  Halliwell  joined  the  Hoe  organiza¬ 
tion  in  1895  and  remained  with  the  com¬ 
pany  until  1914,  when  he  left  to  take  up 
similar  work  with  the  Duple.x  Printing 
Press  Company  in  Battle  Creek,  Mich. 
Two  years  later  he  rejoined  R.  Hoe  & 
Co.,  and  became  chief  engineer  in  1920. 


WALTER  J.  WILKINSON 

Walter  J.  Wilkinson,  68,  managing 
news  editor  of  the  Toronto  Mail  and  Em¬ 
pire  for  30  years  and  a  director  of  the 
Canadian  Press,  died  Sept.  30  after  a 
brief  illness.  He  was  a  newspaper  man 
for  half  a  century.  He  is  survived  by 
two  sons,  W.  Nelson  Wilkinson,  manag¬ 
ing  editor  of  the  Buffalo  Times,  and 
Charles  Wilkinson,  of  Philadelphia,  and 
one  daughter,  Mrs.  Gladstone  Ghent,  of 
Ottawa. 


CHARLES  R.  OSIOUS 

Charles  R.  Osious,  Jr.,  30,  former  pub¬ 
lisher  of  the  Port  Huron  (Mich.)  Press, 
died  last  week  at  his  home  in  Detroit 
after  an  illness  of  several  years  caused 
by  an  old  injury.  While  a  student  in 
the  Department  of  Journalism  at  the 
University  of  Michigan,  Osious  was  edi¬ 
tor  of  the  Michigan  Daily.  Funeral 
services  were  held  in  Detroit,  the  burial 
service  being  read  by  Lee  A.  White,  of 
the  Detroit  News  staff.  Interment  was 
in  Rosedale  Park  Mausoleum,  Detroit. 


Obituary 

■|yT.\TTHEW  J.  SL.\TTERY,  47.  for- 
merly  on  the  old  Lytm  (Mass.) 
News  and  at  one  time  in  charge  of  dis¬ 
tribution  of  the  Boston  Globe  in  Lynn, 
died  in  that  city  recently. 

Harold  H.  Ellison,  30,  Coming, 
N.  Y.,  representative  for  Buffalo, 
Rochester  and  Syracuse  newspapers,  and 
proprietor  of  the  news  bureau  bearing 
his  name,  died  in  his  home  in  that  city, 
recently. 

Clyde  Smith,  46,  editor  of  the 
Kimball  (S.  D.)  St(rr  and  one  of  the 
best  known  newspapermen  in  South 
Dakota,  died  last  week  following  an 
operation. 

James  S.  Mossgrovt:.  59,  city  editor  of 
the  Columbus  (O.)  State  Journal  for 
several  years,  died  Sept.  29,  in  that  city. 
During  the  past  25  years  he  was  Colum¬ 
bus  manager  of  the  .American  Surety 
Company. 

Ernest  L.  C.  Hales  of  West  Somer¬ 
ville,  Mass.,  for  seven  years  a  photo¬ 
engraver  on  the  staff  of  the  Boston 
(Mass.)  Herald -Traveler,  died  last  week 
at  the  Collis  P.  Huntington  Memorial 
Hospital  after  an  illness  of  several  weeks. 
He  was  an  old  time  woodcut  engraver. 

Mrs.  J.  H.  Crocket,  wife  of  J.  H. 
Crocket,  managing  director  of  the 
Fredericton  (N.  B.)  Daily  Gleaner,  died 
recently  in  Fredericton. 

William  C.  Bambltigh,  60,  advertis¬ 
ing  manager  for  the  New  England  Tele¬ 
phone  and  Telegraph  Company,  for  the 
*past  seven  years,  died  at  a  private  hos¬ 
pital  in  Newton,  Mass.,  Sept.  25.  He 
was  formerly  sales  and  advertising 
manager  for  the  M.  S.  Little  Company, 
Hartford,  Conn. 


UNVEIL  TABLET  TO  COL.  HAM 


Memory  of  Canadian  Pacific  Man 

Honored  by  Women’*  Pre**  Club 

A  tablet  in  memory  of  the  late  Col. 
George  Ham,  advertising  manager  of  the 
Canadian  Pacific  Railway,  was  unveiled 
Sunday  afternoon,  Oct.  2  in  the  Windsor 
Street  Station,  Montreal,  in  the  presence 
of  newspaper  women  from  nearly  all 
parts  of  Canada,  officials  of  the  Canadian 
Pacific  Railway  and  personal  friends.  The 
memorial  is  the  gift  of  the  Canadian 
Women’s  Press  Club  as  a  tribute  to  its 
founder  and  friend. 

The  bronze  tablet  bears  a  medallion 
likeness  of  the  late  Col.  Ham  beneath 
which  the  inscription  reads :  “To  the 
memory  of  Colonel  George  Henry  Ham, 
official  of  the  Canadian  Pacific  Railway 
who  died  in  Montreal  April  16,  1926. 
This  tablet  is  erected  by  the  Canadian 
Women’s  Press  Club  in  grateful  recogni¬ 
tion  of  his  services  as  their  founder  and 
friend.  He  was  a  gallant  gentleman  and 
great  of  heart.’’ 

The  tablet  was  unveiled  by  Miss  May 

S.  Clendeman,  president  of  the  C.  W.  P. 
C.  and  presented  to  E.  W.  Beatty,  chair¬ 
man  and  president  of  the  Canadian  Pacific 
Railway,  who  accepted  it  for  the  C.  P.  R. 
as  a  permanent  memorial. 


DUVALL,  JACKSON 
CASES  ARE  POSTPONED 


But  Indianapolis  Papers  Continue  At¬ 
tacks,  Demanding  That  Duvall 
Resign — News  Reveal* 
Nepotism 


MISSOURI  VETERAN  DIES 

J.  West  Goodwin,  91,  pioneer  Missouri 
newspaperman,  who  was  claimed  to  be 
the  originator  of  the  quoted  form  of 
newspaper  interview,  died  in  Sedalia, 
Oct.  4.  Goodwin  had  been  a  publisher 
since  1867,  and  only  two  years  ago  re¬ 
tired  as  editor  of  the  Sedalia  Bazoo. 
While  working  for  a  Cincinnati  news¬ 
paper,  Goodwin  introduced  the  quoted 
form  of  interview  in  an  article  upon 
Lola  Montez,  the  celebrated  beauty  and 
dancer. 


COAST  EXECUTIVES  MEET 

Semi-annual  meeting  of  newspaper  ad¬ 
vertising  executives  of  the  Pacific  north¬ 
west,  was  held  at  the  Davenport  Hotel 
in  Spokane,  Wash.,  Sept.  23  and  24. 
Business  sessions  were  held  in  the  morn¬ 
ing,  the  afternoons  being  devoted  to  at¬ 
tendance  at  the  National  Air  Derby 
which  finished  in  Spokane.  While  in 
Spokane  the  advertising  men  were  guests 
of  the  Chronicle  and  Spokesman-Review 
at  a  luncheon  Friday  and  Saturday.  G. 
W.  Roche  of  the  Chronicle  was  chair¬ 
man  of  the  entertainment  committee. 


Indiana’s  political  tangle,  which  re¬ 
sulted  from  grand  jury  investigations  of 
alleged  corruption  started  by  one  editor 
and  pushed  by  another,  showed  several 
new  developments  during  the  last  week, 
but  appears  to  be  little  nearer  solution. 

John  L.  Duvall,  mayor  of  Indianapolis, 
who  was  convicted  of  violation  of  the 
corrupt  practices  act  a  week  ago  Thurs¬ 
day  and  sentenced  to  30  days  in  jail,  was 
to  go  on  trial  in  Criminal  Court,  Monday, 
on  a  similar  charge  contained  in  a  grand 
jury  indictment.  His  attorneys,  however, 
filed  a  motion  for  change  of  venue  from 
Judge  James  A.  Collins  and  the  trial  is 
helcl  up  pending  hearing  on  the  petition. 

Mayor  Duvall’s  latest  move  in  the 
game  of  hire  and  fire  he  has  played  con¬ 
tinuously  since  his  administration  began 
last  year  was  the  removal  of  the  city 
controller  last  week  and  appointment  of 
his  wife  to  the  post.  This  move  so 
aroused  Indianapolis  citizens  that  several 
civic  organizations  have  finally  come  for¬ 
ward  with  resolutions  asking  that  the 
mayor  and  his  wife  resign.  A  survey 
made  by  the  Indianapolis  News  revealed 
that  eight  relatives  of  the  mayor  are  on 
the  city’s  payroll,  drawing  aggregate 
salaries  of  about  $25,000  a  year.  Despite 
resolutions  passed  by  the  Kiwanis  Club, 
the  Indianapolis  Federation  of  Community 
Civic  Clubs  and  the  Service  Club,  Duvall 
steadfastly  maintains  that  he  will  not  re- 
sign. 

The  Indianapolis  City  Manager 
League  has  held  several  meetings  and  is 
preparing  to  petition  Governor  Jackson 
for  a  special  session  of  the  Legislature 
to  amend  the  city  manager  law  so  that 
the  city  manager  form  of  government, 
which  was  adopted  by  Indianapolis  citi¬ 


zens  in  a  special  election  last  June  21 
might  be  put  into  effect  before  1930,  when 
Duvall’s  term  expires.  An  amendment 
passed  at  the  last  session  of  the  Legisla¬ 
ture  prevents  any  city  from  putting  in 
force  a  new  form  of  government  until 
the  terms  of  incumbent  officials  exinre. 
It  is  thought,  however,  that  Governor 
Jackson,  himself  facing  prosecution,  will 
not  grant  the  request  for  a  special  session. 

Jackson  and  two  of  his  political  aids, 
George  V.  Coffin  and  Robert  I.  Marsh, 
were  to  have  been  arraigned  Monday  in 
Criminal  Court  on  a  charge  of  attempted 
bribery.  The  original  indictment  was 
found  to  be  in  error  and  a  new  indict¬ 
ment  was  returned  last  week.  Judge 
Collins  postponed  the  arraignment  until 
Nov.  7,  saying  the  men  should  have  time 
to  be  notified  of  the  new  indictment 

One  other  city  official  was  added  to  the 
list  of  those  facing  court  action  during 
the  week,  when  Virgil  Vandagrigt 
president  of  the  board  of  works,  was  in¬ 
dicted  Friday  on  a  charge  of  violating 
the  Indiana  securities  law  in  connection 
with  the  Electric  Oil  Well  Rejuvenator 
Company,  of  which  he  is  a  trustee. 
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GOV.  RICHARDSON  RETURNS 

Friend  W.  Richardson,  former  go»- 
ernor  of  California  and  for  many  yean 
president  of  the  California  Press  .Asso¬ 
ciation,  has  just  returned  from  a  seven 
months’  tour  around  the  world,  and  is 
again  actively  at  work  for  the  assoca- 
tion.  He  is  planning  a  business  conyen- 
tion  for  Nov.  11-12. 


AUCIA  PATTERSON  WEDS 

Miss  Alicia  Patterson,  daughter  of  Jo¬ 
seph  Medill  Patterson,  publisher,  »-as 
married  last  week  to  James  Simpson,  Jr, 
son  of  the  president  of  Marshall  Field  & 
Co.  .Among  the  guests  were  Mr.  and 
Mrs.  R.  R.  McCormick,  Mr.  and  Mrs. 
Tiffany  Blake,  and  Mr.  and  Mrs.  John 

T.  McCutcheon.  Miss  Patterson  worked 
a  short  but  exciting  while  on  her  father’s 
paper,  the  New  York  Daily  News. 


42  YEARS  WITH  PAPER 

George  Marble,  editor  and  publisher  of 
the  Fort  Scott  (Kan.)  Tribune-Monitor, 
has  rounded  out  42  years  in  the  service 
of  the  paper.  He  entered  the  newspaper 
business  as  a  “devil”  in  1885  and  some 
years  ago  purchased  the  plant. 


ISSUES  HNANCIAL  BOOKLET 

“Investment  Thoughts”  is  the  title  of  a 
booklet  on  finance  just  issued  by  the 
Columbus  Ohio  State  Journal  for  com¬ 
plimentary  distribution.  It  was  written  by 
Marshall  R.  Hall,  financial  editor  of  the 
State  Journal. 
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Advertising  Agencies  and  General  Advertisers 

regularly  using 
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MARKET  GUIDE 


spent  more  than  a  hundred  million  dollars 
in  National  Newspaper  Advertising  during  1926 


During  1928  these  same  Agencies  and  Advertisers,  and  all 
the  new  ones  who  are  constantly  coming  into  EDITOR  8C 
PUBLISHER’S  family,  will  spend  greatly  in  excess  of  even 
this  stupendous  sum. 


And  as  to  what  trading  centers  and  in  what  newspapers  they 
will  spend  it  they  will  be  guided  largely  by  the  data  presented 
in  the  1928  edition  of  the  Market  Guide,  the  steady  stand-by 
of  89%  of  the  leading  national  advertisers. 


HOW  MUCH  OF  THIS  MONEY 
WILL  BE  SPENT  IN  YOUR  PAPER? 


Just  as  much  as  you  think  it  worth  your  while  to  spread  the 
story  of  your  paper  and  its  coverage  in  the  book  that  will 
be  in  their  hands  just  before  they  decide  upon  the  markets 
to  be  covered  and  the  media  to  be  used. 


Forms  close  in  four  weeks 


So  there’s  precious  little  time  left.  This  coupon  below 
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It  is  understood  that  this  space  is  separate  from  and  extra  to  any  contract  we  may  have  at  present  or  contemplate 
during  the  next  twelve  months,  and  the  rate  is  understood  to  be  the  minimum  rate  for  such  space  in  this  Service  Edition. 


No  agreement  other  than  herein  specified  shall  be  binding  upon  the 
Editor  &  Publisher  Company  or  the  advertiser. 
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RAILROAD  ADVERTISERS  AGREE  ON 
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was  the  contention  of  some  that  it 
tended  to  attract  a  cheap  class  of  ' 
people,  even  though  it  did  pull  many  in¬ 
quiries.  The  cost  per  sale  was  thought 
to  be  high. 

The  leading  thought  this  year  which 
pulled  the  best  was :  “Why  not  own  a 
place  in  Maine ;  come  down  here  and 
buy  a  summer  home."  It  also  is  ac¬ 
cepted  as  having  been  more  productive 
in  real  results. 

The  gradual  elimination  of  “bunk”  and 
generalities  which  mean  nothing  was 
stressed  at  the  gathering,  and  all  present 
agreed  that  definite,  concrete  statements 
accomplish  more  and  make  for  better 
advertising. 

“If  mediums  were  chosen  on  a  cost 
per  inquiry  basis  only,  newspapers  al¬ 
ways  would  be  selected  by  railroads 
over  almost  any  other  medium.’’  one 
publicity  agent  stated.  “The  magazines, 
which  form  a  background  of  our  plan, 
run  high,  but  we  feel  they  have  a  place. 

“Cost  per  inquiry  in  itself,  however, 
does  not  mean  much.  It  is  the  cost  per 
sale  that  counts.  Unfortunately,  in  the 
railroad  business,  although  we  can  tell 
closely  what  our  inquiry  costs  run.  it  is 
practically  impossible  to  check  final  sales 
fully.  If  somebody  could  perfect  such 
a  system,  we  would  rise  up  and  call 
him  blessed." 

The  advertising  of  the  various  roads  was 
shown  to  fall  into  distinct  groups,  of 
which  travel  advertising  represents  only 
one.  This  is  advertising  of  definite  trips, 
schedules,  or  excursions.  Where  the 
latter  are  staged,  usually  the  rates  from 
the  local  point  in  which  the  newspape’" 
is  printed,  are  included.  Some  of  the 
railroads  operate  bus  lines,  which  are 
advertised  as  to  time  of  departure  and 
points  servetl.  Several  railway  systems 
in  the  group  own  and  control  resorts 
and  hotels,  which  they  promote  in  clas¬ 
sified  copy  under  “Resort  and  Travel.” 

Occasional  advertising  of  freight 
services  in  newspapers  also  is  being  used, 
its  purpose  being  to  educate  the  freight 
shipi>ers  and.  incidentally,  the  general 
public. 

Institutional  advertising  designed  to 
foster  gwd  will  is  receiving  a  large 
share  of  attention  in  the  transportation 
companies’  newspaper  copy.  The  Louis¬ 
ville  &  Xashville  advertising  of  this  type 
was  cited  as  having  been  particularly 
successful. 

The  Pennsylvania  excursion  business 
is  promoted  by  small  single  column  ad¬ 
vertisements  about  three  inches  deep. 
These  are  published  three  times  a  week 
in  <laily  newspaj^rs,  rotating  among  the 
various  papers,  in  small  dailies  twice  a 
week  and  in  the  weeklies.  Larger  insti¬ 
tutional  copy  shows  specific  angles  of  the 
road's  service. 

One  problem  which  all  railroad  ad¬ 
vertising  executives  face  is  in  handling 
contacts  with  the  newspapers.  Where 
there  are  a  number  of  newspapers  in  a 
city  and  the  appropriation  is  limited, 
the  advertising  has  to  be  placed  diplo¬ 
matically  or  otherwise  protests  arise 
from  newspapers  not  included  at  the 
moment. 

The  most  significant  feature  of  the 
conference  was  the  practically  uniform 
acceptance  of  paid  advertising  as  the 
modern  tool  of  the  railroad  as  contrasted 
with  far  different  tactics  of  bygone  times. 
In  harmony  with  this  twentieth  century 
viewpoint,  the  use  of  newspapers  as¬ 
sumed  a  central  place  in  the  policies  of 
the  leading  railroads  as  a  matter  of 


ADVERTISING  HAS  BIG 
FUTURE  ABROAD 


George  M.  Burbach  Sees  Large  Field 
There  for  American  Product 
After  Tour  of  Con¬ 
tinent 


Advertising  in  Dailies  Far  More  Valuable  Than  Lobby  Activi¬ 
ties  at  State  Capitals,  Maine  Conference  Told — Cost  Per 
Inquiry  Is  Cheapest 


By  HAMMOND  EDWARD  FRANKLIN 


“Kuropean  advertising  will  make  a  tre- 
ftteiulous  development  in  the  near  future,” 
says  George  M.  Burbach,  advertising 
director  of  the  St.  Louis  Post-Dispatch 
and  president  of  the  Advertising  Com¬ 
mission  of  the  International  Advertising 
-Association,  who  has  just  returned  from 
a  trip  through  Germany,  France  and 
Switzerland. 

“Although  some  phases  of  adver- 
ti^ing  —  particularly  along  the  lines 
of  color  and  art — have  already  been 
highly  develoi'ed  in  European  countries,” 
Mr.  Burbach  said,  “the  field  as  a  whole 
seems  to  preseiit  unlimited  possibilities. 
Development  will  be  hastened  by  general- 
1\  improved  business  conditions.  Germany 
in  particular  seems  in  a  healthy  condition 
with  little  unemployment,  ge>od  crops  and 
much  building  in  evidence. 

“European  advertising  men  are  optimis¬ 
tic.  The  agencies  are  all  busy  and  the 
number  of  American  salesmanagers  who 
have  visited  Europe  during  the  summer, 
m.aking  plans  for  extensive  advertising 
campaigns,  is  impressive.  The  prevalent 
idea  is  that  the  business  is  there  for  the 
company  aggressive  enough  to  go  after  it. 
With  this  in  mind,  many  American  firms 
are  .seeking  foreign  connections  having 
prestige  which  will  be  of  value  when  ad¬ 
vertising  competition  reaches  its  height. 

“Prominent  European  advertising  men,” 
Burbach  concluded,  "were  hopeful  that 
through  the  League  of  Nations  an  Inter¬ 
national  agreement  might  be  reached 
which  will  reduce  the  taxes  on  products 
shipped  from  one  country  to  another  and 
bring  about  a  more  harmonious  program 
of  international  advertising  and  selling.” 


''PHE  new>paper  has  demonstrated  its 
value  overwheliningly  as  a  niediitni 
for  railroads  to  obtain  passengers, 
freight  and  public  esteem. 

This  was  the  consensus  of  railroad 
publicity  agents,  who  control  the  ex¬ 
penditure  of  millions  a  year  in  news¬ 
paper  space,  at  a  recent  "checking  up” 
get-together. 


distributed  through  racks  in  railway  sta¬ 
tions  and  hotels  in  a  large  degree  are- 
used  up  by  people  who  are  curiosity- 
seekers,  rather  than  real  prospects  for 
travel  profitable  to  railways,  and  they 
waste  an  unbelievable  amount  of  such 
printed  matter  in  a  year,  the  meeting 
agreed. 

In  place  of  this  method,  newspaper 
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PAPER  CREATED  PROSPERITY 


Three  Special  Schools 
to  train  Pennsylvania  dining  car  men 


Nova  Scotia  Editor  Gives  Creefit  to 
Publisher  of  Pictou  Advocate 

Full  credit  for  the  prosperity  of  a  town 
of  approximately  5,000,  is  allotted  to  the 
editor  and  publisher  of  the  local  news¬ 
paper  by  the  editor  and  publisher  of  a 
newspaper  issued  from  neighboring  town. 

D.  K.  Fraser,  editor  of  the  Eastern 
Chronicle,  a  weekly  published  in  Xew 
Glasgow,  Nova  Scotia,  asserts  "Pictou 
is  one  of  the  outstanding  towns  of  Nova 
Scotia,  with  never  a  thought  of  hard 
times,  due  to  the  work  of  a  live  news¬ 
paper.  Consistent  boosting  and  optimis¬ 
tic  expressions  by  the  editor,  J.  -A. 
Fisher,  have  resulted  in  the  continuous  de¬ 
velopment  of  the  town  of  Pictou.  The 
Pictou  County  Adi'ocate  deserves  the 
credit  for  the  good  times  in  Pictou.”  The 
Advocate  is  published  weekly  by  Mr. 
Fisher.  Pictou  is  now  said  to  be  the  only 
centre  in  the  maritime  provinces  unaf¬ 
fected  by  the  severe  depression  that  has 
prevailed  for  about  seven  years. 

D.  R.  Fraser  who  allots  Mr.  Fisher  the 
credit  for  “making  Pictou”  is  retiring 
president  of  the  maritime  provinces 
branch  of  the  Canadian  Weekly  News¬ 
paper  Association. 

HEADS  MODEL  HOME  PROGRAM 


can  and  European  clubs  and  restan* 
rants,  and  men  skillful  in  the  niceties 
of  service  will  be  In  charge  of  the 
instruction. 

Within  the  commissary  building  a 
dining  car  is  built  and  set  up,  repro* 
ducin^  exactly  the  working  condi¬ 
tions  of  diners  on  the  road— kitchen, 
pantiy,  tables,  aisles.  Thus  the  men 
will  be  instructed  not  alone  In  theory 
but  in  actual  practice. 


the  beginning  of  the  summer 
Z^the  Pennsylvania  Railroad  be¬ 
gan  an  experiment  In  Columbus, 
Ohio,  that  will  prove  of  great  Interest 
to  every  traveler. 

It  opened  a  '‘dining  car  school.’* 

So  successful  has  this  experiment 
proved  that  plans  are  already  laid  for 
the  founding  of  similar  schools  at  New 
York  and  Chicago. 

To  these  schools  in  small  groups 
the  stewards,  chefs  and  waiters,  both 
veterans  and  novices,  will  be  brought, 
every  man  in  the  dining  car  service 
passing  regularly  through  the  courses 
of  instruction. 

Chefs  of  long  experience  in  Ameri* 


O  last  trains  to 

NEW  YORK 
led  by 

The  .American 

THE  AMERICAN 


More  tlian  2000  persons  devote  their  Htvs  to 
the  dininr  car  tertice  of  the  Pennsytwfiia. 
Subject  as  they  ore  to  the  restraint  of 
limited  working  space  and  swift  travel,  they 
nevertheless  hove  set  a  standard  of  inre/ii- 
gent  work  and  thorsghtful  courtesy  which 
ranks  high  in  the  traditions  of  the  RaiboaiL 


THE  JUNUTA 


Pennsylvania  Railroad 


Carries  more  passengers,  hauls  more  freight  than  any  other  railroad  in  America 


T>p*'  of  newspaiH-r  copy  being  used  by  Pennsylvania  Railroad  stressing  ser\-ice. 
This  eut  was  made  from  the  printed  newspaper  advertisement,  showing  clear 
printing  being  obtained. 


“We  find  the  interest  of  the  public 
in  our  own  problem  has  been  increased 
greatly  through  our  policy  of  steady 
newspaper  advertising,"  one  railroad 
publicity  agent,  who  spends  $135,000  a 
year  in  space  told  the  eastern  conference 
of  the  American  Association  of  Railway 
.Advertising  Agtnts  gathered  recently  at 
Newagen  Inn,  Newagen.  Maine.  "News¬ 
paper  advertising  is  far  more  valuable 
than  attempts  to  lobby  at  state  capitals.” 

■A.  D.  Palmer,  advertising  manager  of 
the  New  York  Central  Lines,  New 
York,  acted  as  chairman.  The  vice- 
chairman  was  H.  R.  Charlton,  advertis¬ 
ing  manager  of  the  Canadian  National 
Railway,  Montreal.  Dudley  Alleman. 
publicity  agent  for  the  Maine  Central 
Railway,  was  secretary.  About  25  ex¬ 
ecutives  exchanged  views  and  experiences. 

The  enormous  quantities  of  folders 


advertising  to  create  a  hunger  for  travel 
and  real  interest  was  advocated,  with  all 
leads  to  be  followed  up  by  suitable 
printed  matter.  Distribution  of  folders 
will  be  carried  in  more  extensively  this 
way,  and  rack  distribution  minimized,  it 
was  predicted. 

When  a  railroad  advertises,  it  should 
use  every  newspaper  on  its  road,  was 
the  general  feeling  evident.  In  some 
cases,  it  should  go  further  and  apply  ad¬ 
vertising  for  reaching  readers  of  news- 
j)apers  in  cities  on  “feeder  lines,”— 
dailies,  bi-weeklies  and  weeklies. 

In  1926,  the  best-pulling  newspaper 
advertisement  used  by  the  Maine  Pub¬ 
licity  organization  had  the  headline,  “It 
will  cost  $45.96  for  two  weeks  in 
Maine.”  This  created  a  furor.  There 
was  much  difference  of  opinion  as  to  the 
value  of  this  type  of  advertising,  as  it 


course. 

PRAISES  NEWSPAPER  RESULTS 

Restaurant  Men  Testify  to  Value  of 
Advertising  at  Buffalo  Meeting 

“We  have  tried  all  sorts  of  stunts  to 
boost  our  restaurant  business,  but  the  only 
thing  to  which  we  have  ever  been  able  to 
trace  direct  results  in  the  way  of  in¬ 
creased  patronage  is  newspaper  advertis¬ 
ing.” 

This  was  the  statement  made  last  week 
before  the  National  Restaurant  Associa¬ 
tion  at  its  convention  in  Buffalo,  by  Proc¬ 
tor  Welsh  of  the  Hotel  Onondaga.  Syra¬ 
cuse,  N.  Y.,  and  reaffirmed  by  W.  E. 
Lindblad,  Chicago  restaurant  proprietor, 
who  appropriates  a  fixed  portion  of  his 
total  income  for  newspaper  advertising. 


W.  B.  Gellatly  has  taken  complete 
charge  of  the  M^el  Home  program  of 
the  Chicago  Herald  and  Examitier.  The 
newspaper  opened  an  expensive^  and 
elaborately  furnished  model  home  in^  the 
Chicago  district  in  Highland  Part.  Sept. 
25.  Early  in  November  five  more  model 
homes  will  be  dedicated  simultaneously 
in  the  southwest  suburban  area  of  Chi¬ 
cago. 


ROGERS  WRl-HNG  GOLF  SERIES 

A  series  of  articles  on  each  of  the 
golf  clubs  of  Kansas  City  is  appearing 
in  the  Kansas  City  Post  under  the  name 
of  Jason  Rogers,  general  manager  of  the 
Kansas  City  Journal-Post.  Mr.  Rogers 
details  his  play  drive  by  drive,  comparing 
the  respective  links  to  the  famous  courses 
of  other  cities. 
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South'^ 

natural  resources 

Have  Created  a  New  Buying  Power 
Unparalleled  in  History  - 

Nature  gave  the  South  its  unlimited  wealth.  By  converting  its  streams 
into  Horse  Power,  establishing  industries,  exploiting  its  minerals  and  culti¬ 
vating  its  fertile  fields,  the  wealth  of  the  South  increased  from  1  900  to  1  926 
352%,  while  the  wealth  of  the  whole  United  States  increased  only  262% 
during  the  same  period.  This  proves  the  progress  of  the  South  in  compari¬ 
son  with  the  rest  of  the  United  States. 

In  the  South,  agriculture  and  industry  are  being  evenly  intermingled  and 
each  contributes  to  the  success  of  the  other.  This  territory  represents  pos¬ 
sibilities  for  future  development  unequaled  in  any  part  of  America. 

The  new  and  increased  buying  power  that  is  so  strongly  in  evidence  in  every 
part  of  the  South,  can  be  converted  into  large  volume  business  by  the 
national  advertiser  who  will  take  the  necessary  steps  to  forcefully  bring  his 
product  before  the  South’s  new  consuming  power. 

The  most  profitable  and  most  economical  way  to  reach  this  new  consuming 
power  is  thru  the  local  newspapers.  They  can  show  you  how  to  distribute 
your  products  to  reach  the  greatest  number  of  buyers  at  the  lowest  possible 
cost.  Consult  them  freely. 
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UR  OVN  VOR!£> 

or  L^rTbRS 


By  JAMES  MELVIN  LEE 


u.-e  to  our  lives,  ami  to  our  educational  dcvcloi>- 
inent '  How  much  is  fit  to  feed  in  our  souls 
the  sacred  dame  of  asiiirati<-n  unto  good?  How 
much  is  there  not  to  flatter  our  baser  instincts 
and  impuKes?  \Vc  are  told  that  the  newspaper 
gives  what  the  taste  of  readers  demands,  that 
its  level  reaches  the  level  of  the  reader’s  taste. 
Hi’t  to  thi.s  we  may  reply  that  the  demand 
wiuld  not  he  so  great  were  the  supply  less  ener¬ 
getically  pushed. 

If  news  atone  were  published,  the  ca.se  would 
he  different;  but  no.  it  is  offered  in  a  special 
form,  embellished  with  personal  opinions,  and 
acconn)anicd  by  anonymous  but  very  decided 
commentaries.  Patters  controlled  by  seri'Us 
per  sens  of  course  exist,  but  sich  are  few,  while 
to  the  making  of  lewspaj  ers  there  is  no  end; 


"l/OLUME  I,  Number  1,  of  Plain  tor  of  the  Chicago  Daily  Nezes.  Later 

’  Talk  has  appeared  on  the  news  on  in  his  deiKirtment  he  speaks  with 

stands.  It  is  easy  to  pick  out  for  it  has  considerable  feeling  about  the  retirement 

no  ad  on  the  back  cover.  Both  the  big  from  the  Acic  1  ork  hz'cnuig  t'ost  ot  its  knew,  obtruding  upon  me  his  views,  ex¬ 
business  and  the  little  business  of  jour-  dramatic  critic,  J.  Rankin  Towse.  \\  e  pressed  with  all  the  authority  of  public  opinion, 

nalism  are  di.scussed  in  the  issue.  like  both  these  tributes.  What  is  graver  still,  however,  is  that  this 

Th,  for„«r  i,  taken  up  b,  SIks  Bom,  „  ,  *  *  .V  f," 

formerly  a  member  of  the  staff  of  the  ^ I ^rl c,  foHo\ving  resolution  about  v_,o\“  a  poge  of  print,  and  offers  to  each  a  ready- 


Nezv  York  Times  and  later  manager  of 


ering  Washington”  (Houghton  Mil-  made  judgment  Uixm  everything,  in  such  a 


publicity  forjhe  Democratic  National  flin  Company)  by  J.  Frederick  Essary  "iL *%ade?“loserall*’wish 'fo^ 


certainly  deserves  in  “Our  Own  World 
of  Letters”  a  little  space : 


He  it  resolved,  by  the  Southern  \ewspai>er 
Publishers’  Association  that  Mr.  Kssary's  book 
be  commended  to  the  faculty  of  the  Lee  School 
of  Jcurualism,  of  Wash’ngtcn  and  Lee  Uni¬ 
versity,  which  is  sponsrred  by  members  of  this 
■Association,  and  to  all  other  such  schools; 
that  they  be  advised  that,  in  the  opinion  of 
this  Assreiation,  “Covering  Washington”  is 
splendidly  adaided  for  use  as  a  textbook. 

«  *  Ik 

LTARPER  &  BROTHERS  announce 
for  immetliate  publication  “The  Ad- 


and  Albert  E.  Haase,  a  manual  for  the 
use  of  all  who  operate  an  advertising 
agency. 


absolved  from  the  duty  of  firming  his  own 
opinions.  Some  have  no  ability  for  forming 
opinions,  and  accept  mechanically  the  opinions 


Committee.  The  general  theme  of  the 
article  is  that  metropolitan  papers  are 
produced  “much  in  the  manner  of  the 
late  lamented  Model  T.  Ford.” 

Throughout  the  article  Mr.  Bent  gives 
a  number  of  interesting  facts  and  inci¬ 
dents  relating  to  the  American  press. 

The  first  Linotype,  for  example,  to  be 
used  in  a  newspaper  office  assisted  in  the 
composition  for  the  New  York  Tribune 
on  July  3,  1886.  After  the  typewriter 
was  invented  the  late  William  R.  Nelson 
of  the  Kansas  City  Star  would  not  for 

25  years  permit  its  use  by  his  reporters  vertising  A^ncy”  by  Floyd  Y.  Keeler  scarce  of  education— a 

for  fear  it  would  spoil  their  style.  Div¬ 
idends  in  the  New  York  Journal  of 
Commerce  ran  as  high  as  140  per  cent  in 

1921  and  dropped  to  4  per  cent  in  1925.  ... 

Two  small  boys  without  funds  started  'T’HE  latest  new’spaper  novel  is  “Not 
the  San  Francisco  Chronicle  as  a  thea-  ^  For  Publication”  (Century  Com- 
trical  program.  Adolph  S.  Ochs  bought  pany)  by  Clara  Sharpe  Hough.  The 
the  Chattanooga  Times  on  the  cash  pay-  author  comes  from  a  newspaper  family 
ment  of  $250.  The  stock  of  the  Brook-  and  should  produce  an  interesting  talc 
lyn  Eagle  has  a  par  value  of  $100  and  that  mirrors  fairlv  accurately  newspa-  the  mysterious  letters.  On  the  visor  of  our 
”  *'*  .  —  ...  -  Press  today  is  written  the  legend  Public 


f  their  newspapers;  while  (thers,  born  with  Beveridge.  Beveridge  in  turn  must  have 
a  capacity  for  original  thought,  in  the  trials  _  .  i  •  r  . 

and  anxieties  of  daily  life,  have  not  the  time 
to  think,  and  welcome  the  newspaper  which 
does  their  thinking  for  them.  The  harm  that 
results  from  this  is  too  visible,  especially  in 
cur  time  when  powerful  currents  of  thought 
are  everywhere  in  action,  wearing  down  the 
corners  and  distinctions  of  mdividual  thought, 
reducing  to  uniformity  the  so-called  public 
t  ;iinion.  and  weakening  all  independent  de¬ 
velopment  of  thcnvht,  of  will  and  of  char¬ 
acter.  Moreover,  for  many  of  the  people  the 


contemptible,  pretended  education — the  varied 
moss  cf  news  and  information  found  in  the 
newspaper  being  taken  by  its  readers  as  real 
knowledge,  with  which  he  proceeds  to  arm  him¬ 
self  complacently.  This  we  may  take  as  one 
of  the  reasons  wliy  our  age  brings  forth  so 
<ew  complete  individuals,  so  few  men  of  char¬ 
acter.  'The  modern  press  is  like  the  fabled 
hero  who.  having  inscribed  upon  his  visor 
some  mysterious  characters,  the  symbols  of 
divine  truth,  struck  all  his  enemies  with  terror, 
till  one  intrepid  warrior  rubbed  from  his  helm 


retired  money-lenders,  Jewish  factors,  iiewt- 
vcndcrs  and  bankrupt  gamblers — may  found 
newspapers,  secure  the  services  of  talented 
writers  and  place  their  editions  on  the  market 
as  organs  of  public  opinicn.  The  healthy  taste 
of  the  public  is  not  tc  be  relied  upon.  Tke 
great  mas.s  of  readers,  idlers  for  the  most  part 
is  ruled  less  by  a  few  healthy  instincts  th.an  by 
a  base  and  despicable  hankering  for  idle  amuse¬ 
ment;  and  the  supiiort  of  the  pcf  pie  may  be 
secured  by  any  editor  who  provides  for  the 
‘■atisfactioii  of  these  hankerings,  for  the  love 
of  scandal  and  for  intellectual  pruriency  of 
the  basest  kind. 

The  only  references  that  1  have  seen 
in  .America  to  Pobyedonostseff  were  at 
the  National  Newspaper  Conference  held 
at  the  University  of  Kansas  in  a  paper 
which  Melville  E.  Stone,  then  general 
manager  of  the  Associated  Press,  pre¬ 
pared.  His  pai^r  constitutes  one  of  the 
chapters  in  “The  Coming  Newspaper” 
(Henry  Holt  &  Co.).  Stone  confessed  to 
me  later  that  he  got  his  brief  reference 
to  the  distinguished  Russian  critic  from 
the  appendix  in  “The  Russian  Ad\-ance’’ 
(Harper  &  Brothers),  by  Hon.  .Albert  J. 


secured  his  appendix  from  the  book 
which  I  have  mentioned  in  the  opening 
paragraph. 

“Reflections  of  a  Russian  Statesman” 
is  a  book  of  the  series  entitled  “The 
Russian  Library,”  edited  by  the  late 
William  T.  Stead.  Two  other  chapters 
by  Pobyedonostseff  have  special  interest 
for  the  newspaper  man.  I  refer  to  “The 
Great  Falsehood  of  Our  Time”  and  “The 
Malady  of  Our  Time.” 


HAMILTON  GETS  AIR  THRILLS 


pays  a  $10  dividend.  The  Eagle  lists  per  life, 
its  .Associated  Press  membership  at  one 
thousand  dollars.  Items  like  those  just 
mentioned  are  scattered  by  Mr.  Bent 
throughout  the  article. 

To  show  how  big  is  the  business  of 


Opinion,”  and  its  influence  is  irresis*ible. 


TJEYWOOD  BROUN  when  conducting 
a  column  in  the  Nezv  York  World  was 
fond  of  inserting  an  occasional  item  that 
there  was  one  theme  upon  which  he  was 


the  metropolitan  daily  he  prints  the  fol-  competent  to  speak  with  complete  author- 
lowing;  jty — the  life  and  experiences  of  Heywood 

When  a  newspaper  property  is  sold,  however.  Broun.  He  does  SO  for  several  columns 
we  get  down  to  brass  tacks  .tbout  goi  d-will.  tn  the  Nczv  i  orkcr  for  Uct.  1.  But  the 

The  Kno  York  Sun.  and  Telegram,  the  only  reader  does  not  know  it  until  he  is  told  i-i  i  j  ^  a  u 

papers  remaining  to  Frank  A.  Munsey  out  of  ggntlv  in  the  middle  of  the  article.  Then  Bke  Pobyedonostseff  who  thus  cou 

vere  sold  after  his  de.ith  with  _ j _ i  u..  u  t>  stders  the  Origin  of  newspapers: 


Oklahoma  City  New*  B.  M.  Experience* 
Fire  and  Forced  Landing 

Peter  Hamilton,  business  manager  of 
the  Oklahoma  City  (Okla.)  Daily  Nezus, 
experienced  some  real  air  thrills  recently 
while  returning  by  plane  from  the  Tun- 
ney-Dempsey  fight.  He  left  in  a  mail 
Pobyedonostseff  gives  passing  tribute  plane  from  Chicago,  Saturday  morning, 
to  the  finest  work  of  the  intelligent  and  when  over  Moline,  Ill.,  noticed  smoke 
workers  on  the  serious  press,  but  he  gives  coming  from  the  mail  compartment.  The 
more  space  to  the  “rabble  of  scribbling  P'lot  gave  him  a  key,  and  opening  the 
brethren”  whom  he  describes  as  para-  6c  discovered  the  sacks  had  caught 

sites  on  society. 

After  reading  some  of  the  puerile  and 
jejune  criticism  in  some  of  the  maga¬ 
zine  articles,  it  is  a  relief  to  read  a 


16  he  nought,  were  sold  alter  his  death  with  l  •  j  j  u  tt  t> 

the  Munsey  chain  of  erocery  stores  (the  three  the  st(^y  IS  dropped  by  H.  B.  and  taken 


lumped  together  as  Mr.  Munsey  would  have 
thought  seemly)  for  thirteen  millions:  and  it 
was  estimated  that  the  papers  represented  ten 
millions  of  this.  The  Kansas  City  Star  was 
put  on  the  market  for  eleven  millions,  the 
Chicago  Daily  Neivs  at  thirteen,  the  .Vfro  York 
Herald  and  its  Paris  edition  for  about  four 
millions,  the  Philadelphia  North  American  for 
$1,700,000  and  the  San  Francisco  Bulletin  for 
one  million.  The  Dallas  Nests,  published  in  a 
city  with  a  population  in  1920  of  less  than 
160.000,  has  been  appraised  at  more  than  two 
million. 

After  chatting  about  the  expansion  of 
dailies  by  William  Randolph  Hearst  and 
the  contraction  of  dailies  by  Frank  A. 
Munsey,  he  takes  up  the  plan  of  or¬ 
ganization  of  the  Associated  Press. 
Passing  mention  is  made  of  the  new's- 
paper  monopoly  in  Springfield.  Mass., 
where  two  morning,  two  afternoon,  and 
one  Sunday  newspapers  are  all  under  the 
single  management  cf  the  owners  of  the 
Republican  whose  advertising  rate  card 
covers  the  whole  group. 

Mr.  Bent  concludes  his  article  by  call¬ 
ing  attention  to  the  very  acute  problem 
of  producing  newsprint  from  other 
sources  than  spruce,  and  hemlock,  and 
fir.  He  thinks  it  peculiar  that  no  news¬ 
paper  has  set  up  a  research  staff  to  at¬ 
tempt  a  solution  of  this  problem. 

Immediately  following  Mr.  Bent’s  ar¬ 
ticle  is  one  about  journalism  as  little 
business  from  the  pen  of  Hugh  Kent. 
This  must  lie  read  to  be  appreciated. 
Briefly,  it  tells  the  story  of  how  Robert 
Crossland  in  his  high  school  days  won 
a  gold  medal  offered  by  the  Hendrick’s 
Furniture  Company,  goes  to  New  York 
hut  returns  to  conduct  the  column. 
“Round  the  Town.”  To  hard  boiled 
newspaper  men  the  latter  article  is  even 
a  bit  more  interesting  than  the  former. 
*  ♦ 

TN  his  department,  “As  1  Like  it,”  in 
Scribner’s  Magastne  for  October,  Wil¬ 
liam  Lyon  Phelns  prints  a  nice  tribute 
to  the  late  Keith  Preston,  literary  edt- 


up  by  R.  A.,  who  gives  somewhat  in  detail 
the  newspaper  career  of  the  former  with 
sidelights  here  and  there  to  explain  the 
column  conductor,  or  to  be  more  accurate, 
the  page  conductor,  of  The  A’ation. 


?her;  the  public  will  not  support 
newspaper  which  is  not  a  faithful  erho  of 
public  opinion.  This  puarantee  is  fictitious. 
Kxperience  proves  that  money  will  attract  talent 
under  anv  conditions,  and  that  talent  is  ready 
to  write  as  its  paymaster  requires.  Exp-erience 
proves  that  the  most  contemptible  persons — 


"DIOGR-APHICAL  sketches  of  news 

paper  men  soon  to  appear  in  book  „„  ministers 

form  include  one  of  Lord  Northcliffe  as  literature  and  art,  i 

publisher  of  the  London  Times  and  one  E  true  that  the  new  journal  becomes  a  power 

of  William  Randolph  Hearst  as  owner  of 

.  .  e  ^  a  t**  ''hfn  It  circulates  among  the  public.  For  this 

a  string  of  newspapers  stretching  across  talent  is  needed,  and  the  matter  pubiished  must 
the  continent.  fie  attmetive  and  congenial  for  the  readers 

*  *  ♦  Here,  we  might  think,  was  some  guarantee  of 

p  S.  KING  &  COMPANY,  Ltd.,  of  IjireoHdll  ^^^ser^-e ‘ 

•  14  (rreat  Smith  Street.  Westminster,  edror  or  uuhiis' 

S.  W.,  London,  England,  has  just  pub¬ 
lished  “The  Law  of  the  Press,”  by  Thomas 
Dawson,  Barrister-at-Law  in  the  Midland 
Circuit. 

*  *  * 

^HE  other  evening  at  the  New  York 
Newspaper  Club  one  of  the  members 
remarked  that  my  department  that  week 
contained  so  much  that  was  critical  of 
American  newspapers  that  it  ought  to 
carry  the  head,  “Our  Own  World  of 
Critics.”  The  conversation  then  turned 
as  to  who  was  the  most  intelligent  critic 
of  journalism. 

Various  opinions  were  expressed  but  my 
own,  frankly,  was  not  asked.  So  I  am 
going  to  give  it  here. 

The  chances  are  that  few.  if  anv.  have 
read  the  strictures  on  press  tendencies  that 
came  from  the  pen  of  K.  P.  Pobyedonost¬ 
seff  who  at  one  time  held  the  office  of 
Procurator  of  the  Holy  Svnod  of  Russia. 

In  his  “Reflections  of  a  Russian  States¬ 
man,”  translated  by  Robert  Crozier  Long 
with  a  preface  by  Olga  Novikoff,  there  is 
a  most  remarkable  chapter  on  “The 
Press.” 

One  quotation  is  sufficient  to  illustrate 
the  position  taken  by  Pobyedonostseff ; 

Every  day  the  newspaper  brings  us  a  mass 
of  varied  news.  How  much  of  this  is  of  real 


fire  from  a  heater  connected  with  the 
plane’s  exhaust.  The  blaze  was  put  out 
with  a  hand  fire  e.xtinguisher. 

After  transferring  to  another  plane  at 
Kansas  City,  he  had  the  thrill  of  a  forced 
landing  when  the  motor  began  to  miss, 
.  ,  .  u  uLi  1  I  J  1  Ottawa,  Kan.  He  continued  to 

A.,  Oklaho™,  Ci.y  by  train  while  the  pUne 

was  taken  back  to  Kansas  City  for  re¬ 
pairs. 

SPONSORING  FOOD  SHOW 

The  Sf.  Paul  (Minn.)  Piotieer  Press 


unacknowledgetl 

entus,  any 

own  money  or  with  the  money  of  others,  may 
found  a  newspaper,  even  a  great  newspaper. 

He  may  attract  a  host  of  writers  and  feuille¬ 
tonists,  ready  to  deliver  judgment  on  any  sub¬ 
ject  at  a  moment’s  notice;  he  may  hire  illiter¬ 
ate  reporters  to  keep  him  supplied  with  rumors 

and  scandals.  His  staff  is  then  complete.  j  ,  i  •  ■  •  ■  .  o 

From  that  day  he  sits  in  judgment  on  all  the  dilrf  Utspalcll  in  CO-operatlon  with  the  ot. 

and  administrators,  on  Paul  Retail  Grocers  Association  will 
finance  and  industry 


Nitonsor  the  annual  food  show,  household, 
and  electrical  exposition  at  the  Saint  Paul 
.Auditorium,  Nov.  1  to  5. 


NEW  WEEKLY  TAB 

The  first  edition  of  the  Sztrdish  Ameri¬ 
can.  a  new  weekly  tabloid  being  published 
at  Worcester,  Mass.,  made  its  appearance 
last  week.  The  tab  is  in  English  for 
Swedish-American  circulation.  George  H. 
Nelson  is  general  manager,  and  Herbert 
G.  Olson,  editor. 


“YOUR  MIND 
And  How  To  Keep  It  Fit” 

By  Prof.  Joseph  Jastrow 


Daily  Half-Column  Feature  By  Americas 
Leading  Psychologist 


In  these  days  of  nervous  breakdowns,  when  the 
younger  generation  is  studying  Freud  and  judge 
Lindsey  is  analyzing  “The  Revolt  of  Modirn  Youth” 
every  home  circle  needs  the  guidance  of  this  feature. 


LEDGER 

INDEPENDENCE  SQUARE 


S  Y  N  D  I 


CATE 
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Member  A.  B.  C.  Member  A.  B.  P. 


BEHIND  CLOSED  DOORS 


The  decision  to  use  your  publication — or  not  to  use  it — is  often 
made  behind  closed  doors. 

Your  representative  sells  the  agency  or  the  advertising  department 

perhaps,  but  who  makes  the  final  decision? 

• 

In  any  manufacturer’s  organization,  many  executives  may  be 
influential  in  the  selection  of  media.  Some  of  these  executives  are 
accessible — others  are  not. 

That  is  why  it  is  important  for  a  newspaper  to  advertise.  It  should 
so  build  and  guard  its  prestige  that  it  is  accepted  by  all  who  have 
a  voice  in  space-buying. 

Men  who  buy  advertising  are,  themselves,  influenced  by  advertising. 

Advertising,  in  itself,  is  a  product  which  should  be  advertised. 

EDITOR  &  PUBLISHER  reaches  practically  every  national  adver¬ 
tiser  in  the  United  States  who  is  a  prospect  for  newspaper  advertis¬ 
ing  and  reaches  most  of  the  advertising  agencies  placing  the  bulk 
of  the  business  going  to  newspapers. 

Your  advertisement  in  EDITOR  8C  PUBLISHER  is  in  a  newspaper 
atmosphere.  EDITOR  8C  PUBLISHER  is  exclusively  the  Advo¬ 
cate  of  Newspaper  Advertising.  Every  national  advertiser  who 
keeps  informed  as  to  the  developments  in  the  newspaper  held 
invariably  read  the  accepted  authority. 

Each  year  the  volume  of  national  advertising  in  newspapers  in¬ 
creases.  The  big  swing  is  to  newspapers.  Those  newspapers  which 
ADVERTISE  regularly  in  the  columns  of  EDITOR  &  PUB¬ 
LISHER  are  the  newspapers  making  the  biggest  national  gains. 

Send  for  rate  card  and 
further  information 

EDITOR  &  PUBUSHER 


Central  Service  Station  for  Basic  Newspaper  Data 

1700  Times  Building,  42nd  St.  and  Broadway,  New  York  City 
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VICTOR  WATSON  SUCCEEDS  PAYNE  AS 
EDITOR  OF  NEW  YORK  MIRROR 


Veteran  Hearst  Crusader  Put  in  Charge  of  Tabloid  He  Helped 
Organize  in  1924 — He  Also  Replaces  Bradford  Merrill 
on  Executive  Council 


'l/’ICTOR  F.  VV'ATSOK,  for  many  years 
'  managing  editor  of  the  New  York 
Aiiterican,  was  this  week  named  editor- 
in-chief  of  the  A'czv  York  Daily  Mirror, 
succeeding  the  late  Philip  A.  Payne,  lost 
with  the  airplane  ‘‘Old  Glory.”  He  as¬ 
sumed  his  new  duties  Oct.  3. 


airplane’s  wing,  was  organized  from  New 
York  by  George  D'Utassy,  president  of 
the  Mirror. 

When  Mr.  Watson  was  out  in  Los 
.\ngeles  the  last  time  he  organized  a  din¬ 
ner,  which  was  given  by  the  theatrical 
jieople  of  the  Pacilic  Coast  to  Col. 


Victor  Watson 


The  appointment  was  made  by  William 
Randolph  Hearst,  who  also  made  Mr. 
Watson  a  member  of  the  Hearst  e.xecu- 
tive  council,  replacing  Bradford  Merrill, 
general  manager  of  the  Hearst  news¬ 
papers,  who  is  seriously  ill  at  his  Long 
Island  home. 

For  some  time  in  Xew  York  it  had 
been  rumored  that  Mr.  Watson  was 
slated  for  the  job  of  general  manager. 
With  Victor  H.  Polachek,  general  mana¬ 
ger  of  the  Hearst  Sunday  newspapers, 
he  has  l)een  taking  over  some  of  Mr. 
Merrill’s  work  during  the  past  few 
months. 

Mr.  Watson  returned  from  a  visit  to 
Mr.  Hearst  in  Los  Angeles,  Cal.,  on 
Oct.  1.  It  is  understood  he  received  the 
appointment  as  editor-in-chief  of  the 
Mirror  after  that  date.  The  trip  to  Cali¬ 
fornia  and  to  the  famous  San  Simeon 
ranch  of  the  publisher  was  the  second 
Mr  Watson  has  taken  this  summer,  and 
he  said  this  week  they  were  made  in 
connection  with  some  ‘‘big  national  sto¬ 
ries”  which  the  Hearst  organization  was 
planning  to  break  shortly. 

On  Wednesday  of  this  w'eek  Mr. 
Payne’s  name  was  still  listed  as  vice- 
president  of  the  Mirror  in  the  masthead 
printed  on  the  editorial  page.  Mrs. 
Payne  is  still  receiving  the  full  salary  of 
her  late  husband.  Mr.  Watson  said.  He 
declared  he  did  not  know  what  provisions 
were  made  for  the  widow  of  Lloyd  Ber- 
taud,  who,  with  James  Hill,  also  went 
down  with  Mr.  Payne  in  “Old  Glory.” 
Mr.  Watson  paid  tribute  to  Payne  in  an 
interview  with  Editor  &  Publishes. 

“Phil  Payne  was  a  very  lovable  fellow 
and  a  good  friend,”  he  said.  “He  blazed 
a  new  trail  in  journalism.  He  was  a 
great  enthusiast ;  he  had  unmeasured 
courage,  and  he  was  liked  by  all  people 
with  whom  he  worked.” 

When  the  S.O.S.  call  came  in  from 
“Old  Glory”  and  liners  nearby  reported 
their  failure  to  trace  the  airplane,  it  was 
Mr.  Watson  who  first  sugge.sted  sending 
out  a  ship  from  Newfoundland.  This 
expedition,  which  found  a  portion  of  the 


Charles  A.  Lindbergh.  Col.  Lindbergh 
was  introduced  to  Mr.  Hearst  at  this 
time. 

Mr.  Hearst  turned  the  conversation 
toward  the  unfortunate  “Old  Glory”  ven¬ 
ture,  and,  according  to  Mr.  Watson,  Col. 
Lindbergh  emphasized  the  heroic  aspect 
of  Payne’s  death,  saying  that  lives  must 
be  lost  these  pioneer  days  in  aviation,  but 
that  these  deaths  meant  little  compared 
with  the  importance  to  aviation  of  all 
similar  brave  efforts. 

“Mr.  Hearst  is  as  enthusiastic  over 
aviation  as  he  ever  was,”  Mr.  Watson 
declared. 

The  tiny  office  in  the  Mirror  plant  that 
formerly  was  Mr.  Payne’s  was  decorated 
with  flowers  this  week.  They  were  gifts 
from  friends  to  the  new  editor-in-chief. 
The  most  imposing  basket,  filled  with 
beautiful  long-stemmed  American  beauty 
roses  and  dahlias,  was  sent  to  Mr.  Wat¬ 
son  by  Florenz  Ziegfeld,  the  musical  re¬ 
vue  producer.  .Another  was  from  the 
cast  of  “Rio  Rita.”  Others  were  from 
prominent  moving-picture  producers. 

Mr.  Watson  is  well  known  to  those 
prominent  on  Broadway.  Telegrams  of 
congratulations  came,  too,  from  political 
leaders.  .And  he  received  verbal  best 
wishes  from  James  J.  Walker,  Mayor  of 
New  York. 

“I’m  going  to  give  New  York  a  good, 
lively  daily  picture  paper,”  Mr.  Watson 
said.  “I’m  going  to  play  stories  to  their 
full  value,  but  not  overplay  them.” 

During  28  years  with  the  Hearst  or¬ 
ganization.  Mr.  Watson  has  had  many 
different  titles.  He  has  said  that  the  one 
he  prefers  is  “special  crusader.” 

A  firm  believer  in  crusading  journal¬ 
ism,  Mr.  Watson  has  been  behind  many 
famous  Hearst  exposes  and  constructive 
campaigns.  On  the  -American,  one  of  the 
biggest  stories  he  engineered  was  the  1923 
bucket-shop  expose.  He  also  is  some¬ 
times  referred  to  as  the  “father  of  New 
York’s  Park  -Avenue.”  About  23  years 
ago,  after  a  disastrous  wreck  in  the  old 
tunnels  under  the  street,  his  exclusive  in¬ 
terview  with  the  train  engineer  brought 


to  light  the  true  conditions  and  caused  the 
rebuilding  of  that  famous  thoroughfare. 

Mr.  Watson  as  managing  editor  of  the 
American  was  the  organizer  of  the  .Amer¬ 
ican’s  Christmas  F'und,  which,  started  as 
a  holiday  relief  feature,  has  spread  out 
until  today  the  poor  of  New  York  are 
helped  all  through  the  year  by  this  news¬ 
paper. 

The  story  of  his  career  runs  from  cash 
boy  in  a  department  store  to  newspaper 
editorship.  He  left  school  early  to  go  to 
work.  When  he  was  13  he  got  work  as 
a  proofreader  for  a  Methodist  book  con¬ 
cern.  Leaving  this  company  he  decided 
to  study  law  and  found  a  job  in  a  law 
office  for  a  while.  .At  15  he  tired  of  this 
and  went  to  Boston,  where  he  worked  on 
a  small  trade  journal.  His  first  real 
newspaper  job  was  in  New  A'ork  as  a 
reporter  for  the  old  New  York  Press. 
He  joined  the  Journal  in  1899,  transfer¬ 
ring  to  the  -American  a  short  while  after, 
where  he  remained  almost  continually 
until  this  present  appointment. 

In  taking  over  editorship  of  the  Mir¬ 
ror,  Mr.  Wat.son  began  his  first  official 
connection  with  the  tabloid  he  helped  to 
organize.  He  was  a  guest  on  the  Hearst 
jacht  in  the  summer  of  1924,  when  Mr. 
Hearst  asked  him  how  long  he  thought 
it  would  take  him  to  organize  and  issue 
a  tabloid  paper.  Mr.  Watson  replied  that 
if  certain  pres.^es  he  knew  Mr.  Hearst 
owned  had  been  kept  oiled  and  greased, 
he  could  start  publishing  a  tabloid  within 
three  days. 

Although  not  called  on  to  fulfill  this 
contract  in  point  of  time,  it  was  Mr. 
Watson  who  some  months  later  organ¬ 
ized  the  original  staff  of  the  Mirror  and 
bought  the  office  equipment  for  the  tab¬ 
loid,  which,  according  to  the  first  plans, 
was  to  have  been  called  the  Xciv  York 
Star.  The  first  president  of  the  paper 
was  Barclay  Wharburton,  of  Philadel¬ 
phia,  a  friend  of  the  publisher’s  son, 
Cleorge  Hearst.  Royal  Daniel,  city  editor 
of  the  Mirror,  and  formerly  city  editor 
of  the  American,  was  appointed  to  his 
present  position  by  Mr.  AYatson  at  the 
time  the  first  number  was  issued. 

Mr.  Watson  this  week  ridiculed  reports 
that  have  been  current  for  some  time 
along  Park  Row  that  Mr.  Hearst  in¬ 
tended  to  merge  the  -American  and  the 
Mirror  into  one  morning  tabloid. 

“The  two  papers  have  two  separate 
fields,”  he  said. 

He  also  declared  that  he  did  not  con¬ 
template  any  important  staff  changes. 


OREGON  PAPERS  FORM 
MARKET  GROUP 


Dailies  and  Weeklies  to  Co-operate  on 

Selling  Territory  to  Advertisers — 
Frank  Jenkins  Named 
President 

In  order  to  handle  advertising  co-opera¬ 
tively  and  to  supply  information  on  the 
Oregon  market  many  of  the  leading  news¬ 
papers  of  that  state,  outside  of  Portland, 
hr.ve  just  formed  an  organization  known 
as  the  Oregon  Newspaper  Group.  They 
expect  to  offer  to  manufacturers  seeking 
a  market  in  Oregon  a  uniform  and  stand¬ 
ardized  form  of  merchandising  co-opera- 
tii'ii  and  business  methods. 

Officers  elected  at  the  organization 
meeting  held  in  Portland  were  as  follows ; 
President,  Frank  Jenkins,  Eugene  Regis¬ 
ter:  first  vice-president,  Robert  W. 
Sawyer,  Bend  Bulletin;  second  vice- 
president,  Joe  Thomison,  Hood  Rwer 
Glacier:  treasurer,  Lucien  Arant,  Baker 
Herald;  secretary,  L.  D.  Gordon,  Sottth- 
western  Oregon  Dailv  Nezvs;  executive 
secretary,  A.  W,  Stypes  of  Doty  & 
Stvpes,  publishers’  representatives. 

Besides  the  officers,  those  participating 
in  the  organization  meeting  were :  Lee 
Drake,  Astoria  Budget;  C.  -A.  Sprague, 
Corz’allis  Gazette-Times;  Bruce  Dennis, 
Klamath  Falls  Nervs;  C.  W.  Swigert, 
Medford  News;  Fred  Lampkin,  Pendle¬ 
ton  East  Oregonian ;  R.  J,  Hendricks, 
Salem  Statesman;  Earl  Richardson,  The 
Dalles  Ohserrer;  Earl  Brownlee.  Forest 
Groz'e  Nnvs-Times:  Sheldon  Sackett. 
McMiunzdlle  TeleHwne  Reeisfer:  .Arne 
Rae.  Tillamook  Herald;  Elbert  Bede. 
Cottage  Grove  Sentinel. 


rORNAEK)  TESTED  NEWS 
STAFFS  IN  ST.  LOUIS 

Men  on  All  Dailies  Worked  Overtiim  I 
to  Clean  Up  Story — No  Newt, 
paper  Plants  Damaged — Cir¬ 
culations  Up 

.(.Special  to  Editor  S:  Pcblisuer) 

In  St.  Louis  newspaper  offices,  the  first 
knowledge  of  the  tornado  of  Sept.  ’9wji 
conveyed  by  the  wind  itself,  which,  just 
before  1  P.  M.,  swept  in  at  open  win¬ 
dows  and  overturned  desk  telephones 
.\s  the  windows  were  jammed  down,  tht 
rain  came  in  great  sheets,  through  whici 
one  could  not  see  across  the  street. 

Calling  the  Weather  Bureau,  the  papers 
learned  that  the  wind  velocity  was  80  to 
90  miles  an  hour  at  the  Bureau’s  dosvn- 
town  observators-,  which  is  near  the 
newsixiper  offices  and  not  in  the  zone  of 
tornado  damage.  Then  they  began  to 
learn  what  happened  in  the  tornado  zone, 
two  miles  from  any  of  their  offices.  Re- 
porters  who  had  the  luck  to  be  out  in 
automobiles  or  street  cars,  telephoned  of 
the  unroofing  of  houses  and  the  wreck¬ 
ing  of  walls.  It  w  as  soon  known  that  i 
calamity  had  befallen  Central  High 
School,  where  five  children  were  killed 
That  there  had  been  loss  of  life  seemed 
inevitable,  but  the  first  facts  obtainabk 
did  not  show  this  positively.  The  after- 
iKxm  papers,  issuing  their  regular  edi¬ 
tions  so  continuously  as  hardly  to  leave 
opportunity  for  an  extra,  found  the  storm 
story  growing  on  their  hands  at  an  im¬ 
mense  rate.  Late  editions  carried  the 
estimate  that  35  had  been  killed— just 
one-half  the  number  of  the  actual  fatali¬ 
ties  in  St.  Louis,  as  it  proved.  ' 

-All  the  newspapers  kept  their  staffs  at 
work  many  hours  overtime,  and  all  made  i 
and  printed  pages  of  pliotographs  from  : 
all  the  damaged  sections.  More  news-  ! 
papers  were  mailed  by  St.  Louis  resi¬ 
dents  to  their  friends  than  ever  before 
For  the  day  of  the  cyclone  and  the 
following  day,  the  Po.st-Disfatch  report-  i 
ed  an  increase  of  200,000  over  normal 
sales.  The  Post-Dispatch  of  Friday, 
Sept.  30,  through  previous  advertising 
arrangements,  was  a  64-page  issue.  Had  ] 
it  been  of  normal  size,  it  is  estimated 
that  JO.fXX)  to  .^,000  more  copies  could 
have  been  printed  and  distributed  that 
day.  -All  papers  operated  their  presses 
almost  without  interruption,  and  sold  out 
The  dailies  co-operated  with  the  Red 
Cross  in  raising  the  relief  fund,  which 
was  contributed  at  the  rate  of  more  than 
00.000  a  day.  The  Post-Disnatch  and 
the  Globe-Democrat  eave  $5,000  each,  the 
Star  $1,000,  and  a  $10,000  personal  con¬ 
tribution  was  made  by  G.  -A.  Buder,  pub¬ 
lisher  of  the  Times. 

-A  strikingly  effective  use  of  the  radio 
in  connection  with  newspaper  enterprise 
was  made  by  the  St.  Louis  Globe-Demo¬ 
crat  during  the  tornado. 

The  storm  struck  about  1  P.  M.  Sta¬ 
tion  KMOX,  sponsored  by  the  Glo^ 
Democrat,  had  just  gone  on  the  air  wit! 
its  afternoon  program,  but  as  soon  a; 
the  serious  nature  of  the  storm  was  real¬ 
ized,  the  regular  program  was  distw 
tinued  and  the  station  devoted  all  of  it 
resources  to  giving  out  information. _ 
While  Douglas  Martin,  Jr.,  publicit; 
manager  of  the  Globe-Democrat,  organ¬ 
ized  the  news  service,  which  put  on  th 
air  lists  of  the  dead  and  injured  as  fM 
as  they  were  received,  and  many  othd 
important  facts  concerning  the  stom 
damage,  George  Junkin,  the  regular  sta 
tion  announcer,  started  a  relief  fund  am 
contributions  soon  began  to  pile  up.  -AI 
during  the  afternoon  and  evening,  am 
until  one  o’clock  the  next  morning,  tm 
service  continued,  switching  from  tht 
Globe-Democrat  office,  where 
was  broadcast,  to  the  principal  KMOJ 
studio  in  the  Mayfair  Hotel,  where  Jun 
kin  and  his  force  of  entertainers  wen 
soliciting  and  announcing  contributions  ti 
the  relief  fund.  Many  of  the  latter  caiw 
from  points  as  far  distant  as  Chicago  am 
Kansas  City,  showing  the  appeal  was  get¬ 
ting  a  wide  range.  The  total 
announced  up  to  1  A.  M.  was  Slo.dW 
nearly  all  iu  small  sums,  aiwl  additioM 
contributions  were  still  coming  m  h; 
mail. 
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Editor  &  Publisher  for  October  8,  1927 


hidden  short-story  talent  found  f 

IN  NEW  YORK  WORLD^S  SEARCH 

10,500  Manuscripts  Received  in  Seven  Months'  Quest  for 
Qfiginal  Fiction — No  “Big  Name”  Writers  Represented — 
Several  News  Men  Successful 

CHOKTLV  after  he  was  made  editor  of  paper's  public.  Mr.  Palmer  wanted  to 
5  the  ^  World  Sunday  maga-  talk  it  over,  suggest  some  themes,  per- 
Jnf  Paul  Palmer  concluded  that  too  haps,  and  he  set  a  date. 

’  many  literary  VVhen  the  time  came,  an  old  lady,  as 

lights  were  un-  quaint  as  the  stories  she  had  witten,  was 
der  the  well  ushered  into  Mr.  Palmer’s  office.  She 
known  bushel,  was  lead  by  a  younger  woman,  evidently 
Editors  every-  a  daughter.  She  was  blind, 
where  were  hyp-  fn  her  tiny  apartment  in  the  Bronx,  she 
notized  by  the  was  using  her  spare  time  to  write  short 
“big  name”  bug-  stories  she  had  not  yet  been  able  to  sell, 
a-boo.  New  writ-  N'ow  Mr.  Palmer  has  bought  one  he  may 
ers  were  not  be-  Washington’s  birthday.  It  tells  an 

i  n  g  discovered ;  imagined  love  story  of  Washington’s 
and  the  news-  youth. 

papers  were  con-  "The  basic  idea  we  had  in  mind  when 
tent  to  publish  we  first  asked  for  manuscripts  was  that 
the  cold  turkey  we  might  uncover  somebody  who  might 
I  fiction  of  the  be  helped  to  fame,”  Mr.  Palmer  con- 

I  pacl  PAt.ME»  magazines.  tinned.  “This  ‘big  game’  bugaboo 

I  “Besides,”  said  has  got  all  the  editors.  They  will 

I  Mr  Palmer,  who  is  young  and  ambitious,  frequently  buy  a  poor  story,  simply  be- 
I  ^  World’  discovered  O.  Henrv.  We  cause  it  is  signed  by  a  well-known  author. 

I  -be  able  to  repeat.”  contention  that  a  well  written 

I  "^^t  March  27  therefore,  Mr.  Palmer  interesting  story  is  worth  printing  no  mat- 

I  nflblished  a  brief  notice  in  the  Sunday  ter  who  writes  it.” 

I  ^ine  calling  for  original  manuscripts  For  the  stories  the  World  is  publishing 
I  ft(  3000  words  in  length.  W’hile  Mr.  a  minimum  of  $100  is  paid.  No  story  is 
I  Mnier  has  yet  to  discover  a  new  O-  accepted  that  is  more  than  3,000  words 

I  Hmrv  he  admitted  this  week  that  no  m  length,  and  many  manuscripts  have 

I  ooc  li^  fear  for  the  future  of  literary  been  sent  back  to  be  shortened. 

I  'in  the  last  seven  months  we  have  re-  WILEY  AND  VILLARD  ON  I 

I  ceirtd  10,500  manuscripts,  and  they  are  a 

I  sti  coming  in  at  a  rate  of  100  a  day,”  he  IN.  I.  r  KLUjKAM 

I  ddired.  ...  . ,  ,  - 

I  -Of  course  I  haven  t  been  able  to  read  vvill  Addre..  Stale  Publi.her.  at  Syra- 
I  jflof  them,  but  I  have  been  surprised  at  rk  .  » 

I  Se  general  high  quality  of  those  I  have  Convention  Oct.  19— A.  P. 

1  tod.  and  my  readers  tell  me  that  a  great  Member*  to  Meet 

I  BBjority  are  well  done.”  - 

I  lO.SfW,  Mr.  Palmer  has  Louis  Wiley,  business  manager  of  the 

I  picked  24  stories  so  far  which  he  will  run  York  Tivics,  and  Oswald  Garrison 

I  «ekly  in  the  World  s  Sunday  magazine,  editor  of  The  Nation,  will  be  the 

I  syndmated  through  the  speakers  at  the  dinner  of  the  New  York 

I  Syndicate.  State  Publishers  Association  to  be  held 

I  Of  the  24  writers  only  one  inay  be  said  ^^e  Hotel  Syracuse,  WednesdS  eve- 
I  a  national  reputation.  He  is  president  Frank  e:  Gan- 

I  Braley,  who,  however,  is  ''"own  announced  that  the  dinner  will  start 
I  ^  newspaper  rhymest^,  rather  promptly  at  6  o’clock  because  Mr.  Wiley 

■  I  to  short  story  writer.  Among  the  blishers  who  will  be  in  at- 

I  top  are  several  newspaper  men,  in-  planning  to  leave  at  an 

I  I  dading  Leonard  Falkner,  who  is  assis-  u  .u  -i, 

I  I  tint  city  editor  of  the  New  York  Evening 

i  I  Post;  Edgar  F.  Sullivan,  of  the  5a»i  ®  ^  Bureau 

t  I  Pmcisco  Chronicle;  Alan  McDonald.  >  j.  •  ,  x- 

•  I  .Vnr  York  World;  Lawrence  Donovan,  ollcming  the  dinner  meeting  the  ^evv 

"  I  Sisttle  Times;  Joseph  Kaye,  who  has  "’fnin^rs  of  the  Associated 

I  written  for  the  syndicates ;  and  Hettie  will  hold  a  meeting  for  the  discus- 

^  I  Gray  Baker,  who  has  reported  for  up-  *'°n  of  problems  and  the  ejection  of  a 

*  I  State  New  York  newspapers.  u,- u  Eastern  .\dyisory  Board. 

I  Some  of  the  other  writers,  about  whom  ,  ■^.n^  Publishers  Association  will  hold 
I  littie  is  yet  known,  are  Harold  Standish  business  sessicms  on  Thursday,  Oct.  20, 

»•  1  Corbin,  .\nabel  J.  Redman,  Alexander  ^gmning  at  9  o  clock  in  the  morning. 

I  Snyder,  Arthur  Vogel,  James  W.  Bennett.  Kejwrts  will  be  made  by  the  fol- 
I  Geoffrey  Mortimer  and  Rowena  Ann  jpwing  chairmen  of  committees ;  Postal 
‘  I  Halbert.  Rates,  Jerome  D.  Barnum  of  the  5yro- 

■  .  “Before  we  printed  the  first  notice  ask-  P^t-Standord ;  Baggage  Rates, 

ling  for  manuscripts,  experienced  editors  Arthur  D.  Hecox,  Albany  Knickerbocker 

■  told  us  we  were  attempting  the  impos-  ^oss;  Legislative  Committee,  Frederick 
I  able,”  Mr.  Palmer  said.  “No  newspaper,  f**  Keefe,  Newburgh  News;  Committee 

it;  I  they  argued,  could  print  original  fiction.  ^  Education,  John  W.  Baker,  Olectn 
I  They  couldn’t  pay  enough  to  attract  the  Herald. 

I  iig  names,  and  any  newspaper  trying  to  It  js  expected  that  a  large  portion  of 
I  set  first  run  short  stories  would  simply  the  time  at  the  meeting  will  be  devoted 
'  Ik  bothered  to  death  by  a  lot  of  nuts  who  to  the  report  of  J.  B.  Pinkham,  execu- 
ft  I  ibi^  they  can  write  but  cannot.  tive  secretary  of  the  association.  Mr. 

t*  I  “Well,  there  have  been  a  lot  of  nuts  jPinkham  has  been  handling  a  number  of 
AT  I  Many  of  the  manuscripts  important  labor  matters  since  the  annual 

.AI  ■  ge  written  by  housewives,  ministers,  doc-  meeting  was  held  in  January.  The  fact 
I  lawyers,  and  young  kids.  The  aver-  that  no  summer  meeting  was  held  this 
h  I  9“^lify  of  the  work,  however,  is  year  has  resulted  in  a  large  accumulation 
I  high  ”  of  business  which  will  be  disposed  of  at 

'I  Mr.  Palmer  has  tried  to  encourage  those  the  fall  meeting. 

•  ■  triters  he  thought  were  good  by  w'riting  _ 

un  ■  Mters  to  them,  even  though  he  has  not  cititt  nuni  a  m  a  cdw  a  vpd 

liable  to  use  their  first  offering.  Some  INDIANA  SPEAKER 

5  is  has  invited  to  come  into  the  office  and  Don  C.  Seitz  of  New  York,  formerly 
invitations  have  resulted  in  quite  a  of  the  .Vru'  York  World  staff  and  now 
^  .  I  ”^surprises.  with  The  Outlook,  will  be  the  principal 

■  There  was,  for  instance,  the  case  of  the  speaker  for  the  sixth  annual  convention 

pnj  I "hose  name  might  have  been  that  of  the  Indiana  High  School  Press  .\sso- 
nal^  a  ^  ^  woman.  Mr.  Palmer  ciation  and  second  annual  meeting  of  the 

^IxlSf  -  stories  this  writer  submitted.  Indiana  Journalistic  Teachers  and  jXd- 

hut  quaint  visers’  .Association  at  Franklin  College, 
■n  theme,  not  exactly  suited  to  a  news-  Oct.  21. 
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Indianapolis  Has  Its 
Audit  Bureau  of  Advertising 
Linage  Figures 

Discussion  has  recently  developed 
regarding  the  nation-wide  need 
for  accurate  audits  and  classifications 
of  newspaper  advertising  linage 
figures,  so  that  buyers  of  advertising 
— who  naturally  are  impressed  by 
such  figures  —  may  always  be 
correctly  informed. 

In  Indianapolis,  such  a  need  was 
met  ten  years  ago,  with  the  estab¬ 
lishment  of  the  Publishers  Service 
Co.,  an  independent,  impartial  audit 
bureau.  All  advertising  space  in 
every  issue  of  each  Indianapolis 
newspaper  is  carefully  measured, 
classified  and  tabulated.  The  Indian¬ 
apolis  News  confines  its  quotations 
of  linage  statistics  to  these  official 
records. 

When  you  buy  advertising  space  in 
Indianapolis,  you  have  an  accurate 
ten -year  linage  record  to  guide  you. 

...  You  can  buy  with  your  “eyes 
open.” 


‘The,  Indianapolis  News 

^hc  Indianapolis  Radius 

DON.  BRIDGE,  Advertising  Manager 

,  „  DAN  A.  CARROLL  J.  E.  LUTZ 

New  York:  ,,o  E<ut  4ind  St.  Chicago:  Tower  Bldg. 
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1927  WILL  RANK  AS  ONE  OF  THE  MOST 
PROSPEROUS  YEARS  SAYS  YOUNG 

A.  N.  A.  E.  President  Declares  Fall  and  Christmas  Buying 
Will  Be  on  High  Level  hut  Slightly  Under  Last  Year — 
Views  1928  Optimistically 

P^ALL  and  Christmas  retail  buying  profit  and  the  retail  business  generally 
^  throughout  the  United  States,  will  will  show  a  decided  upturn.” 
unquestionablv  be  on  a  higher  dollars  Mr.  Young  in  addition  to  his  advertis- 
and  cents  level  ''ic  duties  with  the  Columbus  Disoatch. 

this  year  than  it 
has  ever  been  in 
the  history  of  this 
country,  with  the 
very  possible  ex¬ 
ception  of  1926, 

Harvey  R.  Young, 
advertising  direc¬ 
tor  of  the  Colum¬ 
bus  (O.)  Dis¬ 
patch  and  presi¬ 
dent  of  the  Inter¬ 
national  Associa- 

tion  of  r,  V  „  tlay  evening.  Sept.  4,  in  a  Boeing  air 

paper  Advertising  arvey  .  oun  .  transportation  plane.  He  changed  to  a 

Executives  d  e-  •  vr  v’  i  V'arney  plane  at  Salt  Lake  City  for  his 

dared  m  a  statement  given  m  New  \ork  ^ 

tins  week.  Tfif»r#»  train  ■fnr 


ing  duties  with  the  Columbus  Dispatch, 
is  also  director  of  a  number  of  banks,  as 
well  as  director  of  a  chain  store  group 
numbering  3,000  shoe  stores  in  the 
United  States. 

2,500  MILES  IN  36  HOURS 

The  fastest  trip  ever  made  between 
Chicago  and  Seattle  was  that  taken  by 
Seymour  Berkson  of  the  local  room  of 
the  Chicago  Herald  ai^i  Examiner  to 
cover  the  Hill  murder  case  when  Harry 
Hill  was  found  in  the  western  city.  Berk- 
son  left  Chicago  on  his  assignment  Sun- 
R  Yo  Nfi  evening.  Sept.  4,  in  a  Boeing  air 

■  ■  transportation  plane.  He  changed  to  a 

■  r  y.  ,  Varney  plane  at  Salt  Lake  City  for  his 
■New  or  pi^p  Pasco,  Wash. 

.,  .  There  he  boarded  the  train  for  Seattle. 


CONTRIB  KIDS  HEADLINES 

Since  animals  assist  in  making 
Headlines  brief — 

Since  “Browning  Foxes  Peaches,” 
and  since 

“Boy  Dogs  Thief;” 

Since  “Yankees  Skunk  Pirates,” 
and 

“Klan  Crows  Loud;” 

Since  “Widow  Bears  Attack”  and 
“Cop  Cows  Crowd;” 

Since  “Cantor  Apes  Walker,”  and 
since 

“Child  Hogs  Act;” 

Since  “Sinclair  Ducks  Inquiry,” 
and  since 

“Kiss  Seals  Pact;” 

Since  editors  insist  on  using 
Names  from  zoos. 

Why  don't  the  papers  call  the  stuff 
that 

They  print — gnus? 

IMP  in  F.P.A’s 
Conning  Tower, 
New  York  W'orld 


RISE  IN  NEWSPRINT 
CONSUMPTION  TOLD 

U.  S.  Now  Using  58  Pounds  Per  Capiti 
Yearly  Says  R.  S.  Kdlogg,  I4 
Times  as  Muck  as  70 
Years  Ago 

“We  use  more  than  fourteen  times  jj 
much  news  print  in  the  United  States 
today  per  capita  as  we  did  seventy  yean 
ago,”  R.  S.  Kellogg,  secretary  of  the 
News  Print  Service  Bureau,  New  York, 
declared  Wednesday  night  in  a  speech  be¬ 
fore  the  Lafayette  (Ind.)  Advertisin. 
Club.  ^ 

"The  increase  in  per  capita  consump¬ 
tion  of  most  basic  commodities  has  been 
large,  but  in  newsprint  and  all  grades  of 
paper  it  has  been  almost  phenominal. 
Twice  as  much  coffee,  four  times  as  much 
sugar  and  seven  times  as  much  cotton  per 
capita  is  a  big  jump  over  the  quantity  d 
these  commodities  consumed  in  0® 
grandfathers’  day,  but  the.se  increases 
seem  almost  negligible  when  we  realize 
that  we  use  14  times  as  much  newsprint 
and  over  20  times  as  much  paper  of  all 
grades  as  did  our  ancestors  of  less  than 
three-quarters  of  a  century  ago.  This 
is  an  interesting  illustration  of  the  abil  tr 
of  mankind  to  increase  the  consumptioc 
of  commodities  as  their  costs  decrease. 


For  the  second  time  James  O.  Sebring  ,  “><'eedless  to  say,”  continued  Mr.  Kel- 
of  Corning,  X.  has  brought  a  libel  ‘we  cannot  expect  the  consumption 

action  against  Edwin  S.  Underhill  of  newsprint  to  increase  in  the  next  fe 


“General  business  conditions  through-  distance  covered  by  Berkson  ' - -  is  an  interesting  illustration  of  the  abil  tr 

out  the  country  arc  promising,  and  •  ajmlane  and  train  was  about  2  sfm  a/' aim  cc-circ  1  mc-i  to  increase  the  consumptioc 

manufacturers  and  retailers,  almost  with-  .  AGAIN  SEEKS  UBEIL  DAMAGES  of  commodities  as  their  costs  decrease. 

out  exception,  are  optimistic  about  busi-  thirtv-six  hours  '  second  time  James  O.  Sebring  ,  “^'eedless  to  say,”  continued  Mr.  Kel- 

ness,”  he  said.  “In  fact,  the  country  ^  ^  of  Corning,  X.  Y.,  has  brought  a  libel  cannot  expect  the  consumption 

will  end  1927  and  enter  1928  with  pros-  DOCTOR  PRAISES  REPORTER  action  against  Edwin  S.  Underhill  of  newsprint  to  increase  in  the  next  fe 
pects  that  general  business  conditions  Bath,  X.  Y.,  publisher  of  the  Corning  years  as  it  has  m  the  past  few,  or  w 

will  be  unusually  stable  and  prosperous.”  Commendation  for  the  work  of  Walter  Leader,  seeking  $50,000  damages  for  al-  should  begin  to  stagger  under  the  weight 
“The  retail  situation  has  never  been  A-  Shead,  Indianapolis  News  reporter,  leged  derogatory  statements  made  by  the  ou*"  newspapers.  Last  year  we  ’nad  a 
brighter,  and  with  good  crops  and  good  'n  exposing  an  alleged  fake  diploma  mill  Leader  in  commenting  upon  Mr.  Sebring's  consumption  of  3,400,000  tons  of  new 
weather’  now'  pertaining  throughout  the  several  months  ago,  was  expressed  by  candidacy  for  mayor  of  that  city.  Several  P'  int,  or  58  pounds  per  capita.  Mo: 
country,  it  appears  as  if  the  farmer,  for  ^r.  Frank  W.  Cregor,  president  of  the  years  ago  Mr.  Sebring  sued  the  Leader  on  than  500,000  books  and  pamphlets  are 
the  first  time  in  several  years,  will  again  Indiana  State  Medical  Association,  in  an  a  similar  charge  during  a  campaign  in  publis’ned  annually  in  the  United  States, 
assume  the  role  of  an  important  retail  address  at  the  annual  convention  held  in  which  he  at  that  time  sought  election  as  addition  to  more  than  thirteen  billion 
purchaser,  and  even  the  smaller  com-  Indianapolis  last  week.  Information  un-  mayor.  The  suit  was  dismissed  without  copies  of  newspapers.  The  census  reports 
munities  throughout  the  country  will  earthed  by  Shead,  who  F«sed  as  a  pro-  award.  the  value  of  printing  products  in  1925  as 


profit  by  this  prosperity.” 


spective  student,  resulted  in  the  arrest  of 


“The  nationwide  prosperity  in  1926  on  a  charge  of  con- 

was  unprecedented,”  said  Mr.  Young,  ‘o  commit  a  felony. 


“and  many  merchants  and  others  are  com¬ 
paring  sales  figures  of  1927  with  1926, 
when,  as  a  matter  of  fact,  they  should 


JOE  EARLY  RECOVERS 


-  -  exceeding  two  and  a  quarter  billion  dol- 

JONES  JOINS  SPOKANE  TIMES  "ow  more  than  2,000 

x-  ,  T  .  L  ,  .  English-language  dailies  in  the  United 

Neal  Jones  has  been  named  city  editor  States,  whose  circulations  exceed  25,000,. 
of  the  Seattle  (Wash.)  Tunes  to  succeed  OOO  copies  Sundays  and  37,000,000  conies 
Charles  E.  Johns,  who  has  joined  the  daily,  which  is  an  increase  of  22  per  cent 


wnen,  as  a  iiiaiici  ui  *ai.i,  li.t,  Joseph  J.  Early,  president  of  the  stafi  of  the  Seattle  Post-Intelligencer.  Ur.  in  the  nast  four  veari  There  are  nearW 

compare  sales  figures  of  1927  with  1925.  Brooklyn  Standard  Union,  has  recovered  Jones  was  managing  editor  of  the  Omaha  70  new^aners  of^more  than  lOOOOOcircn 
The  years  1^24  and  192a  were  —1^  from  a  nervous  breakdown  which  kept  .Vc«-r  prior  to  its  merger  with  the  Onmha  ’  e'acl^ 


1!^ 


prosperous  years  of  business,  and  1926  him  away  from  his  office  for  a  month.  Bee.  nacre*  dai'v  an^  tin  around  ot) 

was  prosperous  bevond  precedent.  There-  pages  daily  and  110  pages  Sunday, 

fore,  it  behooves 'all  of  us  to  consider  - - ,  The  outstanding  characteristics  of 

1927  as  really  a  shade  b«,e,  thanl925,  4,000  ATTEND  FORMAL  OPENING  OF  NEW  ^.r^LTs  Su  Uon’' by' 

hal  ^n'^enera'l  a'^l ' cLinu'eSr”*'  MADISON  (WK.)  CAPITAL  TIMES  PLANT  ■  machinery  and  low  prices  to  consumers  | 

-  a  I _ facilitated  by  what  is  aptly  called  ‘mass 

Textile  mills  are  opening  up,  stm  -  salesmanship’  or  advertising.” 

mills  are  slowly  resuming  operations ;  the  _ 

automobile  situation  has  cleared  up  con-  irtHN  w  RAirrR  uniurtRirn 

siderably,  and  I  believe  that  with  the  J  JOHN  W.  BAKER  HONORED 

advent  of  the  new  Ford  automobile  this  ^ 

fall,  there  will  be  a  return  to  normal  ^  Tendered  Farewell  Banquet  hy  Amo-  , 

conditions  in  the  automobile  industry.  elates  on  Leaving  for  Olean 

Despite  the  curtailment  of  operations  in 

the  Ford  plant,  I  understand  Ford  Motor  B  achievements  of  Jota 

Company  will  show  a  profit  for  1927  in  | 

spite  of  the  unusually  large  expenditures  F  T  n  ^ 

made  in  changing  the  plants  over  to  pro-  ^  .?•  Roclmster,  polisher  ^ 

vide  production  for  the  new  Ford  car.  gft  the  Journal-News  and  members  of  tte 

I  can  also  state  that  Ford  has  already  ,  ^  dinner  in  the 

nearly  500,000  immediate  prospects  for  Restaurant,  Oct  1.  Mr-  Baker  is  leav- 

his  new  automobile.  This  in  itself  should  imrchaLd^rwenUy  by  Mr. 

“In  many  centers  such  as  Akron,  O.,  tT*-  -U  heJJi^^L^  ^t^  sucTe^^^Mr.  ^Ser  u 

business  is  unusually  good  due  to  the  D  Ug  £  ^3 

br^Tlll  record?  tffif >x\r  UL'  .  ^  Associates  ^of^  Mr.  Baker  presented 

J!lie^l^?pkhlv?t^ravd^^^^^  ADDING  EQUIPMENT 

ever,  and  more  money  is  being  freely  |  '  ' —  ■  ^  '■  w-—  I  Howard  Davis,  business  manager  d 

spent  for  luxuries  than  ever  before  in  |  .  - ^ - ^  j  the  Nerv  York  Herald  Tribune,  this  wc* 

the  historv  of  this  country.”  “  "  ““  .  announced  that  an  order  has  been  placol 

“Building  is  going  on  with  but  slight  TYEARLY  4,000  people  attended  the  Capital  Times  from  the  day  of  its  found-  M^el  «  Linotype  "lachmes  Thu 

reductions  in  volume,  owing  to  the  i>l  {^^^3,  pec.  13,  1917.  gives  the  Herald  Tribune  a  battery  of  ® 

general  desire  1°  of  the  Madison  (Wis.)  Capital  Times  The  new  plant  is  located  at  East  triachines.  _ _ 

of  conservatism.  Money  is  more  plentiful  on  September  30  and  Oct  1  The  new  Washington  avenue  and  Butler  street,  and  pi  npinA  riAiiv  SUSPENDS 
than  It  has  ever  been,  and  every  indica-  -^vpicmoer  00  ana  uci.  1.  me  new  °  |,„o  flnnr*  and  hacempnt  The  FLORIDA  DAILY  SUSPtNUS  , 

tion  points  to  a  continuance  of  all  of  floral  tributes  business  offices  and  the  mailing  room  are  After  a  hectic  life  of  slightly  more  tha«| 

these  conditions  ^  w  a-  *  u  ‘^^me  on  the  first  floor,  the  editorial  offices  and  one  year  the  Fort  Myers  (Fla.)  Dodj 

\\e  are  on  the  verge  of  a  new  super-  from  Madison  business  men.  state  pub-  composing  room  on  the  second  floor  and  Palm  Leaf  suspended  Oct.  6.  when  the 
development,  super-buildings,  super-high-  lishers  and  others.  jbe  press  room  is  in  the  basement.  A  equipment  was  sold  at  public  auction  at 

wa^-  _  .  ,  ,  .  Sept.  29,  the  Capital  Times  issued  great  deal  of  new  equipment  was  pur-  a  foreclosure  sale  by  the  Palmer  Paper 

Our  international  relations  are  on  a  a  special  76-page  edition  in  honor  of  "the  chased  for  the  new  building  including  a  Company,  which  held  a  $4,000  mortgage 
firmer  basis  than  ever.  Labor  is  being  forrnal  opening  of  the  new  building.  The  64-page  unit  type  Hoe  press.  The  machinery  was  resold  on  a  contiart, 

plentifully  employed  at  good  wages,^  and  edition  w’as  filled  with  historical  data,  William  T.  Evjue  is  the  editor  of  the  executed  by  the  purchasers  to  Harold  AJ 
disturtances.  advertising  from  Madisonians,  and  a  Capital  Times  and  Tom  C.  Bowden  is  Bentz,  a  printer  and  former  part  owner 


lation  each  w’hich  average  around  30  ; 
pages  daily  and  110  pages  Sundays. 

The  outstanding  characteristics  of 
.American  industry  today  are  low  costs 
due  to  mass  production  by  power  and 
machinery  and  low  prices  to  consumers 
facilitated  by  what  is  aptly  called  ‘mass 
salesmanship’  or  advertising.” 

JOHN  W.  BAKER  HONORED 

Tendered  Farewell  Banquet  by  Asto*  , 
ciates  on  Leaving  for  Olean 

Tribute  to  the  achievements  of  Jota 
W.  Baker  as  general  manager  of  the 
Ithaca  J ournal-N eu's  was  paid  by  Frank 
E.  Gannett  of  Rochester,  publisher  of 
the  Journal-News,  and  members  of  the 
staff  at  a  farewell  dinner  in  the  Bank 
Restaurant,  Oct.  1.  Mr.  Baker  is  leav¬ 
ing  Ithaca  to  become  publisher  of  the 
Olean  Herald,  purchased  recently  by  Mr. 
Gannett. 

Harry  G.  Stutz,  managing  editor,  has 
been  named  to  succeed  Mr.  Baker  as 
general  manager. 

Associates  of  Mr.  Baker  presented 
him  with  a  handsome  watch. 

ADDING  EQUIPMENT 

Howard  Davis,  business  manager  of 
the  Nett’  York  Herald  Tribune,  this  wedc 
announced  that  an  order  has  been  placed 


disturbances.  advertising  from  Madisonians,  and  a  Capital  Times  and  To 

.Altogether,  I  believe  all  business  will  complete  story  of  the  growth  of  the  the  business  manager. 


of  the  Palm  Leaf  plant. 
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interstate  circulators  hold  fall 

CONVENTION  IN  WASHINGTON 


vice-president,  Harry  \V.  Cullis,  Chester  keep,  but  it  is  essential  that  a  limited 
(Pa.)  Times;  secretary-treasurer,  John  number  should  be  preserved.  In  years 
H.  J.  Kuntz,  Lancaster  (Pa.)  Intelli-  to  come  even  the  advertisement  columns 


gencer-Xews  Journal. 


may  become  priceless  from  the  point  of 
view  of  economics.  I  urge  librarians  not 


DUcussion  of  Mistakes  Leads  to  Attack  on  Stunts  and  Contests  HISTORIANS  VALUE  NEWSPAPERS  wfth  iSkh^ ^m  ^i^ticulSy 

.,_A.  B.  C.  Figures  Useful  in  Soliciting  Local  Accounts  ^  --  -  associated,  news  of  modern  developments 

_ Lee  of  Philadelphia  Inquirer  Presides  Steenw^k  ^yt  Even  Advertise-  ^nly  to  be  found  in  the  weekly  and 

r  - monthly  journals.  It  is  of  the  greatest 


Circulation  department  mistakes  any  purchaser  regardless  of  where  he  re-  Dr.  J.  E.  de  Vos  Van  Steenwijk,  of  the 
cost  money,  editorial  department  mis-  sides.  Internattonal  Institute  ot  Intellectual  Talk 

akeVcost  circulation,  members  of  the  "Is  A  Carrier  or  Agent  Justified  in  Co-Operation,  Pans,  shaking  at  the  con- 

interstate  Circulation  Managers  Associa-  Charging  an  Increase  for  Serving  Isolated  ference  of  the  Association  of  Special  Li- 

Sn  were  told  at  their  fall  convention  Homes  and  Should  Not  the  Publisher  braries  and  Information  Bureaux  at 


Dr.  Steenwijk  Says  Even  Advertise-  jj.  1,^  found  in  the  weeklj 

ments  May  Become  Priceless  monthly  journals.  It  is  of  the  gr 

Dr.  J.  E.  de  Vos  Van  Steenwijk,  of  the  iniportaiKe  that  it  should  be  kept.” 

International  Institute  of  Intellectual  Talk  - 

Co-Operation,  Paris,  speaking  at  the  con-  STANTON  IN  CHICAGO 


Charles  Stanton,  who  has  been  in  the 
Hearst  service  for  several  years,  recently 


Delaware,  Alarviana,  west  Virginia  anu  umi  nc  uucs  nui  anuw  suusvnucis  ai  -y.-  . —  -  Fn  nr  km  as  rditor  of  the 

District  of  Columbia  attended.  How-  time  to  pay  a  boy  an  extra  rate  tor  out-  historians.  Francisco  as  td  to 

jrd  Lee  of  the  Philadelphia  Inquirer,  lying  delivery,  but  that  he  pays  the  car-  "Their  issues  in  the  days  of  the  war  Exanmer  there.  .About  ten  >  ears  ago 
(resident  of  the  group  presided.  riers  a  bonus.  This  seemed  to  be  the  have  a  special  value.  Dr.  Steenwijk  he  returned  to  Chicago  to  edit  the  Herald 

’^Dscussing  “MilLkes  of  the  Past;  Pit-  general  opinion  and  plan  of  many  circula-  added.  "The  difhculty  is,  however,  to  and  Examiner  for  two  years.  Most  re- 

falls  Experienced”  L.  P.  Rutherford  of  tors  present.  The  next  subject  discussed  preserve  the  papers.  The  paper  they  are  cently  he  was  publisher  of  the  San  I  ran- 

4e  ll’ilmington  (Del.)  Every  Evening  was  "The  Adoption  of  a  System  That  printed  on  often  makes  them  difficult  to  cisco  bulletin. 

node  the  statement  used  above  and  told  Will  Protect  Newspapers  Against  Fake 


I  of  mistakes  of  newspapers  made  in  the  or  Crooked  Claims  for  Missing  Bundles.” 

I  oast.  Following  his  talk  several  circula-  Some  who  commented  on  the  matter  were 
I  Son  managers  related  “mistakes”— ex-  C.  O.  Reville,  Baltimore  (Md.)  Sun; 

I  oeriences  which  were  not  productive.  Howard  Zimmerman,  Norristou-n  (Pa.) 

I  sach  as  seashore  campaigns,  automobile  Press;  G.  W.  Stabler,  Williamsport  (Pa.) 

I  campaigns,  prize  contests  and  many  other  (Irit;  L.  C.  Sturman,  Wilmington'  (Del.) 

I  .circulation  stunts  which  failed  to  yield  DaiVy  News  and  Journal.  Some  of  the 
I  i’rcturns.  Some  of  those  who  related  ex-  men  stated  that  they  have  the  baggage 
I  oeriences  were  Harry  Cullis,  Chester  master  in  their  town  check  all  bundles 
I  (Pa.)  Times;  Louis  Reshkin,  Newark  before  they  leave  the  railroad  station  and 
I  Smday  Call;  J.  J.  Abbott,  Philadelphia  that  releases  the  responsibility  of  the 
I  Record;  Charles  Buck,  Scranton  (Pa.)  newspaper  and  no  credits  were  allowed 
I  t Republican;  W.  D.  Miller,  Washington  the  agents  for  lost  bundles. 

I  y  (D.  C.)  Post;  Lloyd  Lippincott,  Atlantic  Speaking  on  "Is  It  Practical  to  Bond 

■  •  City  (N.  J.)  Prcjj  Union.' F.  M.  Hetrick,  Carriers  on  Office  Owned  Routes?”  J. 

I  Altoona  (Pa.)  Mirror;  Russell  Steckler,  H-  J.  Kuntz,  Lancaster  (Pa.)  Intel- 
m  ^Sorristozon  (Pa.)  Times  Herald.  Hgencer-News  Journal  stoited  xhzt  he  does 

I  »  The  second  topic  presented  was  on  the  not_  bond  any  boy  or  agent ;  that  it  is 

:  I  subject  "Will  the  Return  Privilege  Be-  entirely  unnecessary  in  Lancaster  because 
,  I  come  Universal?”  by  Robert  Gohl,  Har-  of  close  supervision  of  all  routes,  and 
1  I  ficfmrg  (Pa.)  Telegraph.  Mr.  Gohl  keeping  them  up  to  at  least  92  per  cent 
5  I  brought  out  the  fact  that  about  1915  there  collection  at  all  times.  There  is  also 
si  ns  a  strong  tendency  among  newspapers  enough  back  pay  due  the  boy  to  take  care 
I  to  discontinue  the  return  privilege  in  order  of  ah.  losses  on  outstanding  collections, 

I  to  eliminate  the  enormous  waste  in  news-  he  said.  Other  men  who  spoke  on  the 
I  print  due  to  the  increase  in  price  of  paper  subject  were  F.  M.  Hetrick,  Altoona 
I  dnring  the  World  War.  There  were  (Fa.)  ^  Mirror  and  Lloyd  Lippincott, 

»  I  many  advocates  on  both  sides  of  the  ques-  Atlantic  City  (N.  J.)  Press  Union. 

■  tion.  It  seems  that  a  number  of  speakers  The  fourth  discussion  of  the  afternoon 
I  at  various  meetings  of  advertisers  and  session  was  “Does  The  A.  B.  C.  Statement 

■  advertising  clubs  have  stressed  analysis  Carry  Weight  with  the  Local  Adver- 
I  I  of  the  circulation  under  their  considera-  tiser?”  L.  P.  Rutherford,  Wilmington 

I  tion  more  so  than  the  return  privilege.  (Del.)  Every  Evening,  emphatically 
of  I  Indications  are,  however,  that  advertisers  stated  that  it  does  have  weight  with  the 
I  will  eventually  demand  figures  which  will  local  advertiser.  W.  D.  Miller  made  the 

■  show  only  copies  bought  and  paid  for.  assertion  that  the  A.  B.  C.  statement 
:r5  I  Others  who  spoke  on  the  subject  were  poorly  presented  by  advertising  solicitors 
iss  ■  J.  M.  .Annenberg,  Philadelphia  Public  *s  vvorse  than  none  at  all  and  that  occa-  ! 

■  Ledger;  George  Evans,  Charleston  (W.  sionally  this  is  the  case,  depending  upon 
I  Va.)  Daily  Mail;  Miss  Hilda  Larson,  fhe  advertising  man.  Unless  this  state- 

■  Tarentum  (Pa.)  Valley  Daily  Nezvs.  ment  is  analyzed  by  districts  it  means 

■  A.  W.  Fell,  secretary  of  the  Pennsyl-  nothing  to  the  advertiser. 

^  ■  vania  Newspapers  Publishers  Association,  C.  O.  Reville,  Baltimore  (Md.)  Sun, 

■  Williamsport,  Pa.,  spoke  on  “Will  Good-  spoke  at  length  on  “Can  The  Circulation 
I  will  Performances  by  a  Newspaper  for  Department  Convince  the  Advertiser  Bet- 

dIh  I  the  CJeneral  Public  Eventually  Result  in  fer  Than  the  .Advertising  Department  Re- 
tht  I  Suple  Circulation?”  Mr.  Fell  quoted  garding  Circulation  Figures?”  He  felt 
ank  I  “n.v  cases  where  a  newspaper  was  fight-  that  the  advertising  department  should 
of  I  a*  for  the  public  good,  and  the  public  as  never  need  to  call  upon  the  circulation 
the  I  >  whole  did  not  appreciate  it.  The  most  department  to  help  sell  circulation  figures, 
anlf  I  ^hing  case  recently  was  that  of  Don  Murray  Beck,  Lancaster  (Pa.)  New  Era, 
av-  I  «llett.  editor  of  the  Canton  Daily  News,  took  exactly  the  opposite  viewpoint  and’ 
the  I  *  As  far  as  the  political  angle  is  stated  that  it  is  necessary  to  help  convince 
Mr.  I  wwemed.  an  independent  newspaper  is  the  advertiser  on  the  merits  of  the  circula- 

■  the  most  successful  newspaper  financially  tion.  .A.  W.  Fell  stated  the  advertiser 
has  I  “d  otherwise  at  the  present  day,  Mr.  Fell  should  be  taught  exactly  what  the  state- 

“  I  “D  means  so  that  he  himself  will  be 

I  D  "®*foting  Circulation  on  a  local  Daily  able  to  analyze  it  properly  when  the  ad- 
ited  I  Faper  Publishing  Under  the  Shadow  of  vertising  salesman  calls.  Other  topics 
I  r  u  City”  was  discussed  by  Harry  W.  discussed  were  “Is  It  Advisable  to  Offer 

■  Lulhs,  Chester  (Pa.)  Times.  Mr.  Cullis  Prizes  to  Carrier  Boys  Steadily  or  Spas- 

■  stressed  the  point  that  the  big  feature  of  modically?”  “What  Kind  of  Paper  Do 
•  of  I  *i  paper  publishing  in  the  shadow  You  Use  for  Your  Mailing  List?”  Men 

eekl  editorial  who  spoke  on  these  were  H.  I.  Heffley, 

iced  I  play  up  the  local  content  of  Lebanon  Daily  News;  A.  E.  Bailey,  Hun- 

Thisl  J*  this  is  done  the  circulation  tington  (W.  Va.)  Daily  Dispatch;  Miss 

}f®l  and  will  successfully  sell  Hilda  Larson,  Tarentum  (Pa.)  Valley 

I  Cf  Lippincott,  Atlantic  Daily  News.  The  session  adjourned  at 

I  Union  commented  at  3  P.  M.  and  through  the  courtesy  of  the 

5  I  tk  r-  actual  competition  in  Atlan-  Washington,  D.  C.,  circulation  managers 

tl»  OkM  he  has  experienced  with  all  members  were  taken  on  a  trip  to  An- 

r  J  newspapers.  The  ques-  napolis  to  visit  the  Naval  Academy  and 
ton  advertising  competition  was  also  other  points  of  interest. 

'  slv^u  "^niely  whether  local  papers  Lancaster,  Pa.,  was  selected  as  the 
°  accept  advertising  from  metro-  meeting  place  for  the  annual  convention 

aperi  witon  centers,  and  whether  conflict  would  in  March.  1928. 

SI  Thf  merchant  as  a  result.  Officers  of  the  association  are:  Presi- 

Id  aI  ne^nanl  brought  out  that  every  dent,  Howard  C.  Lee,  Philadelphia  In- 
wnej  ^  ^»rer;  first  vice-president,  A.  V.  Am- 

iwn«H|  ertising  the  same  as  merchants  sell  to  brose,  Trenton  Times- Advertiser ;  second 
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Ludlow  Typograph  Company 
Chicago,  Illinois 

Dear  Sirs: 

As  we  have  from  time  to  time 
written  you,  the  Ludlow  we  have  has 
been  a  complete  success  in  our  five- 
man  shop. 

We  bought  it  originally  because 
we  either  had  to  buy  a  complete  new 
lot  of  all  display  type,  or  go  to 
slugs  on  all  display.  We  chose  the 
Ludlow  and  have  been  very  glad  we  did. 

It  has  solved  all  the  ordinary 
display  problems  of  a  country  news¬ 
paper  and  job  office,  and  in  addition 
has  made  it  possible  for  us  to  get 
many  jobs  which  we  ordinarily  would 
not  seek  but  which  are  particularly 
easy  with  a  Ludlow,  such  as  jobs  which 
ought  to  be  run  four  or  more  up. 

Yours  very  truly, 
(Signed)  W.  H.  Dearden 


Ludlow  Typograph  Co. 

2032  Clybourn  Avenue,  Chicago 
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RETURN  TO  REALISM  URGED  ON  MODERN  PRESS 

Prof.  Crawford  Believes  Public  Tired  of  Being  Fooled  But  Needs  Education  in  Facts — Speakers  Glorify 

Today’s  Reporters  at  Annual  New  Jersey  Institute 


CCHOLARLY  consideration  of  edi- 
torial  problems  featured  the  annual 
Newspaper  Institute,  held  Oct.  3-4  under 
the  auspices  of  the  New  Jersey  Press 
Association  at  Rutgers  University,  New 
Brunswick,  and  attended  this  year  by 
nearly  150  newspaper  men  from  many 
cities  of  the  state. 

Headline  speakers,  theorists  and  work¬ 
ing  newspaper  men,  sped  with  seven 
league  boot  rapidity  from  metaphysics  to 
plain  ugly  fact,  drawing  varying  deduc¬ 
tions  as  to  the 
present  welfare  of 
the  nation’s  press. 

Leading  speak¬ 
ers  were  Nelson 
Antrim  Crawford, 
who  criticized  in¬ 
hibitions  of  today’s 
press;  Ralph  Turn¬ 
er,  assistant  gen¬ 
eral  manager  of 
the  United  Press, 
who  glorified  the 
modern  reporter ; 

Norrie  Huse, 

of  the  executive  of¬ 
fice  of  the  Asso¬ 
ciated  Press,  who 
c  o  n  c  1  uded  after 
con  sideration  of 
both  sides,  that 
the  public  today  has 
every  reason  to  be¬ 
lieve  what  they  see 
in  the  paper A.  R.  Halcombe,  managing 
editor  of  the  New  York  Herald  Tribune, 
who  saw  white  conservative  journalism 
still  superior  to  the  great  “yellow”  men¬ 
ace;  William  H.  Rankin,  of  the  adver¬ 
tising  agency  bearing  his  own  name,  who 
gave  the  institute  a  counting  house  tang; 
and  Roger  P.  Williams,  superintendent 
of  the  second  division  of  the  railway 
mail  service.  New  York,  who  offered 
some  practical  suggestions  on  the  han¬ 
dling  and  transportation  of  mails  as  it 
concerned  the  daily  newspapers. 

Refusal  of  the  city  manager  of  Keans- 
burg,  N.  J..  to  permit  newspapers  to  have 
access  to  police  court  records  was  brought 
before  the  closing  session  institute  and 
referred  to  the  executive  committee  of 
the  New  Jersey  Press  Association. 

There  was  no  discussion  of  the  Keans - 
burg  situation  in  view  of  the  fact  that 
the  institute  does  not  constitute  a  regular 
meeting  of  the  association. 

Through  the  gift  of  the  Chamber  of 
Commerce  of  the  Oranges  and  Maple¬ 
wood,  a  cup  is  to  be  awarded  each  year 
to  the  New  Jersey  newspaper  perform¬ 
ing  the  greatest  public  service.  G.  Clif¬ 
ford  Jones,  editor  of  the  Orange  Courier, 
made  the  offer  in  the  name  of  the 
chamber.  The  winner  from  year  to  year 
is  to  be  selected  by  the  press  association. 

Constructive  criticism  was  not  want¬ 
ing,  and  on  the  whole  the  speakers  were 
optimistic  over  journalism’s  future. 

Perhaps  the  most  stringent  criticism  of 
the  press  came  from  a  professor.  Nelson 
Antrim  Crawford,  formerly  head  of  the 
University  of  Kansas  journalism  school 
and  now  with  the  U.  S.  Department  of 
Agriculture,  summed  up  and  by  the  sum¬ 
mary  gave  reality  to  an  even  half-dozen 
outstanding  faults  chargeable  against  the 
modern  newspaper.  To  this  gloomy 
student  not  only  the  press  but  all  public 
institutions  of  today  were  fitting  targets 
for  scathing  censure. 

“What  then,”  he  asked,  “is  the  trouble 
with  the  public  and  with  public  institu¬ 
tions,  including  the  press?” 

His  answer  to  his  own  rhetorical  ques¬ 
tion  was  twofold. 

“It  embodies  fear  and  lack  of  realism,” 
he  said.  “The  two  essentially  go  together. 

“The  crowd  shows  its  lack  of  realism 
not  only  in  its  fear  to  face  facts,  but  in 
its  viewing  everything  as  either  good  or 
bad.  Every  one  stands  with  God  or  with 
the  Devil.  Mixed  motives,  psychological 
compulsions,  and  similar  facts  find  no 
place  in  the  popular  mind. 


“The  press,  essentially  a  public  in¬ 
stitution,  is  afflicted  with  the  same  basic 
fear  and  lack  of  realism  as  the  public. 
This  does  not  mean,  however,  that  the 
press  cannot  change  until  the  public 
changes.  The  press  can  exert  leadership. 
Newspaper  men  and  women  as  a  whole 
possess  greater  intelligence.  They  can 
examine  themselves  and  their  motives 
more  closely.  They  can  better  act  in  ac¬ 
cordance  with  a  worked-out  plan  than 
can  the  people  as  a  whole.  The  press 


can  recognize  clearly  the  conditions  that 
confront  it.  Journalists  can  say:  We 
will  not  wilfully  falisify  or  misrepresent 
in  any  particular.  We  will  try  to  avoid 
sensationalism  and  trivality  by  making  the 
significant  as  interesting  to  the  average 
reader  as  the  ephemeral.  We  will  re¬ 
frain  from  cultivating  and  developing  the 
bad  tastes  of  the  public. 

“Publishing,  in  addition  to  being  a  pro¬ 
fession,  is,  however,  a  business  A  news¬ 
paper  must  support  itself.  To  accom¬ 
plish  the  ends  that  have  been  mentioned 
strong  financial  backing  may  be  necessary. 
There  may  at  times  be  resistance  from 
interests  which  are  adversely  affected  by 
the  truth.  Further,  it  will  be  necessary 
to  employ  reporters  and  editors  of  better 
training  and  with  a  more  realistic  point 
of  view,  and  to  pay  better  salaries. 

“It  is  my  conviction  that  the  advertis¬ 
ing  rates  certainly,  and  the  subscription 
rates  probably,  of  the  average  newspaper 
are  too  low.  They  should  be  gradually 
increased.  Economic  .security  is  the  basis 
of  better  new’spapers. 

“Further  than  merely  attempting  to 
remove  the  basis  for  the  criticism  now 
directed  against  the  press,  I  believe  that 
the  press  should  assume  the  leader.ship 
among  public  institutions  in  re-educating 
the  public  on  a  realistic  basis.  “I  see 
little  probability  of  the  Church,  the  school, 
or  any  other  institution  than  the  news¬ 
paper  assuming  leadership  in  this.  The 
average  citizen  todav  does  extremely  little 
realistic  thinking.  He  takes  his  politics, 
his  religion,  his  social  prejudices,  his 
economic  views,  from  what  his  parents 
have  held,  or,  in  some  cases,  from  the 
opposite  of  what  his  parents  have  held. 
He  devotes  his  thinking  time  in  large 
measure  to  reverie,  to  imagining  himself 
in  the  pleasant,  sensational  situations  so 
seductively  portrayed  in  the  more  lurid 
newspapers.  He  rationalizes  instead  of 
thinking  things  out.  Thinking  of  those 
types  is  not  useful  to  the  individual  or 
to  society.  The  only  useful  type  of  think¬ 
ing  is  that  which  faces  the  world  as  it 
really  is.  Such  thinking  will  direct  the 
individual’s  active  life  into  productive 
channels.  The  press,  if  it  adopts  a  p<ilicy 
of  re-educating  the  public  to  realistic  con¬ 
cepts  of  life,  will  confer  the  greatest 
public  benefit  conceivable  for  any  institu¬ 
tion.” 

Mr.  Holcombe  of  the  New  York 
Herald  Tribune  went  so  far  as  to  ques¬ 
tion  the  value  of  freedom  of  the  press, 
when  that  freedom  was  used  to  purvey 


filth  and  a  distorted  view  of  human  con¬ 
ditions.  He  compared  yellow  with  white 
journalism,  and  saw  the  latter  emerging 
victorious  under  the  scrutiny  of  an  en¬ 
lightened  public. 

“The  chemist  working  in  the  laboratory 
of  a  great  industrial  corporation  neither 
knows  nor  cares  what  may  be  the  revenue 
of  his  company.  He  is  searching  for 
truth,  and  when  he  finds  it  he  sends  it 
forth  and  turns  to  another  task  the  ulti¬ 
mate  aim  of  which  also  is  truth.  His 


work  may  or  may  not  mean  profit  to  his 
company.  That  is  not  his  business.  It 
is  the  function  of  another  department  of 
the  enterprise.  He  is  dealing  in  facts,” 
Mr.  Holcombe  said. 

“An  editor  also  deals  in  facts.  If  he 
assembles  the  news  of  the  day  and  sends 
it  forth  because  it  is  news  and  for  no 
other  reason  he  is  engager!  in  the  same 
highminderl  effort  as  the  chemist,  and  any 
deviation  from  such  a  course  means  de- 
I)arture  from  pure  editorial  functions. 

“Physicians  exjwl  unethical  doctors 
from  their  associations,  but  a  quack  pub¬ 
lisher  can  ply  his  trade  with  virtually  no 
restraint  except  that  exercised  by  his 
readers. 

“The  law  prohibits  the  sale  of  rotten 
eggs,  but  not  the  sale  of  rotten  news, 
although  a  man’s  nose  will  prevent  him 
being  injured  by  the  rotten  eggs  where¬ 
as  his  mental  perception  will  not  keep 
him  from  being  injured  by  rotten  news.” 

“The  most  severe  strictures  of  certain 
newspapers  come  from  the  public,  not 
from  newspaper  men.  The  very  character 
of  a  paper  may  be  such  as  to  limit  it  to 
circulation  only  among  the  most  morbidly 
curious  or  prurient  minded,  yet  there  is  no 
machinery  within  the  profession  of  jour¬ 
nalism  or  in  the  publication  industry 
whereby  such  a  paper  may  be  called  to  an 
accounting.  As  a  matter  of  fact,  journal¬ 
ists  usually  look  with  complacence  upon 
even  the  most  malodorous  of  so-called 
newspapers.  Not  that  they  would  work 
for  such  newspapers.  Some  of  them 
would  not,  but  their  tendency  is  to  regard 
them  with  the  eye  of  the  craftsman  rather 
than  as  a  public  spirited  citizen.  They 
are  seen  as  rotten  newspapers,  not  as 
dangers  to_society. 

“Whether  there  will  be  a  change  in 
this  respect  remains  to  be  seen.  It  is  not 
easy  to  conceive  of  publishers  and  editors 
perfecting  a  system  whereby  the  policy 
of  a  proposed  newspaper  would  have  to 
be  passed  on  by  competent  authorities 
before  it  could  be  issued,  and  that  devia¬ 
tion  from  that  general  news  policy  might 
result  in  its  loss  of  license  to  do  business. 
It  is  certain  that  any  such  proposal  would 
fail  if  put  forward  at  this  time.  This  is 
true  largely  because  of  the  deep-rooted 
conviction  that  newspapers  should  be  free 
to  publish  what  they  please.  It  is  the  old 
idea  of  freedom  of  the  press,  hut  it  is  dif¬ 
ficult  to  see  why  the  constitutional  pro¬ 
vision  from  which  this  conviction  springs 
should  be  regarded  as  any  more  inflexible 
than  that  other  provision  guaranteeing 


life,  liberty  and  the  pursuit  of  happiness 
which  has  invariably  been  consklered 
along  with  the  principle  of  public  wel¬ 
fare.” 

“The  whole  technique  of  modern  news¬ 
paper  reporting  has  been  revised  to  meet 
the  new  requirements  of  the  present  day 
news  story,”  Mr.  Turner  said.  “Funda¬ 
mentals,  of  course,  remain  the  same.  The 
aim  in  newspaper  reporting  now,  as  al¬ 
ways,  is  to  obtain  facts  and  to  obtain  them 
speedily. 

“T  w  o  factors, 
however,  have  al¬ 
most  revolutionized 
the  mechanics  of 
reporting. 
American 
newspaoers  are  giv¬ 
ing  their  readers 
more  complete  news 
coverage  than  at 
any  time  in  his¬ 
tory.  The  news  of 
the  world  which 
comes  to  the  desk 
of  the  American 
telegraph  editor  is 
being  gathered  with 
more  speed,  from  i 
wider  territory,  at 
greater  expense 
and  at  the  expen¬ 
diture  of  greater 
resources  and  in¬ 
genuity  than  ever 
before.  Second,  the  great  advances  in 
the  scientific  phases  of  our  civilization 
and  the  amazing  daring  of  man  in  explor¬ 
ing  the  unknown  have  created  a  new  type 
of  news  story.  To  cover  that  type  of 
story  it  has  become  necessary  to  bring 
entirely  new  methods  into  play.  And 
while  the  developments  of  science  have 
created  a  new  type  of  news  story,  they 
also  have  created  new  tools  for  the  re¬ 
porter. 

Mr.  Huse  of  the  A.  P.  took  occasion 
to  recall  the  Hall-Mills  case  to  develop 
his  theme  of  whether  or  not  newspaper 
reporting  was  accurate  today,  and  wheth¬ 
er  or  not  readers  could  believe  what  they 
saw  in  the  papers. 

He  read  a  memorandum  of  an  unnamed 
metropolitan  managing  editor,  urging  his 
reporters  to  treat  “merely  important” 
news  in  a  perfunctory  fashion,  and  get 
the  fundamentals,  which  he  listed  as  the 
dominant  primitive  emotions. 

“1.  Self-preservation 

“2.  Love  or  reproduction. 

“3.  Ambition.” 

Then  he  cited  examples  of  news  which 
he  considered  important  and  which  he 
declared  didn’t  come  under  these  three 
headings. 

“If  newspapers  generally  were  to  dis¬ 
regard  news  that  is  ‘merely  important,’” 
he  said,  “there  would  be  no  place  for  the 
Associated  Press;  there  would  be  no 
space  devoted  to  presidental  election 
nor  to  such  news  stories  as  the  recent 
statement  of  President  Coolidge  that  ‘I 
do  not  choose  to  run.’  Where,  I  ask  you, 
was  the  sex  appeal  in  that?  There  would 
l)e  no  employing  of  an  H.  G.  Wells  at  a 
$25,000  fee  to  rejwrt  a  disarmament  con¬ 
ference  in  Washington  and  there  would 
be  no  such  thing  as  the  newspapers  pay¬ 
ing  in  the  neighborhood  of  $200,000  a 
year  for  two  1.500- word  articles  a  month 
from  the  pen  of  Lloyd  George. 

“Without  knowledge  of  important  af¬ 
fairs  the  public  cannot  successfully  prac¬ 
tice  self-government  and  true  leadership 
on  the  part  of  the  newspapers  involves 
the  obligation  to  so  present  the  serious 
and  important  phases  of  life  that  they 
will  be  interesting  to  the  pirblic.  If  it  is 
necessary  to  sugar-coat  a  pill  of  import¬ 
ant  fact  with  drama,  then  the  newspaper 
can  perform  a  . service  to  society  by  put¬ 
ting  on  the  sugar-coating  in  order  to  drive 
home  the  important,  serious  elements  of 
the  story.” 

In  conclusion  Mr.  Huse  saw  the  public 


New  Jersey  editors  gathered  for  annual  Newspaper  Institute  at  Rutgers  University,  New  Brtuiswirk. 
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by  its  own  “intelligent  discrimination'  PUBUSHERS  GUESTS  OF 

^*^he  reader,  not  the  advertiser,  is  the  FOUR  A  GROUP 

fuler  of  the  newspaper  universe.  His  3  _ 

pubiUhS^^an’aillhrXlL™”^^  Cleveland  Chapter  Provide.  Day’.  Out¬ 


ing  at  Cedarhur.t  for  200  Includ¬ 
ing  ‘'Special.” — Jame.  W. 
Young  a  Speaker 


the  advertiser  because  reader-confidence 
jnd  reader  good-will  are  the  foundation 
sttmes  of  newspaper  success  and  because, 

3S  a  pure  matter  of  business  if  you  will, 
the  composite  publisher  knows  that  the 
t^inposite  reader  is  unbelievably  quick  to  Copy,  deadlines  and  prospects  were  for- 
detect  any  departure  from  the  policy  of  gotten  on  “Publishers’  Day”  at  the 
delivering  to  him,  day^  in  and  ^day  out,  Cedarhurst  Country  Club.  20  miles  east 

of  Cleveland. 
Sept.  30,  when 
more  than  200 
publishers  and  ad¬ 
vertising  agency 
representatives 
were  guests  of 
the  Cleveland 
chapter  of  the 
American  Asso¬ 
ciation  of  Adver¬ 
tising  Agencies. 

During  the 
early  morning  a 
breakfast  was 
served  at  the 
Hotel  Statler, 
where  city  man- 


James  W.  Yousc 


for  its  own  sake  and  because  he  is  en¬ 
titled  to  it — the  truth,  the  whole  truth, 
jnd  nothing  but  the  truth.” 

“L^al  and  national  advertisers  use 
space  in  newsi^pers  for  the  sole  purpose 
of  selling  their  wares  at  a  profit — and 
^se  advertisers  continue  to  increase  their 
jse  of  newspaper  space  for  no  other  rea¬ 
son  than  the  fact  that  newspapers  have 
iroven  themselves  to  be  the  greatest  busi- 
gss-builders  of  modern  times,”  William 
JIankin  said. 

“We  in  America  know  how  to  manu- 
Jicture  quality  products  in  large  quan¬ 
gos  ,and  sell  them  at  fair  prices.  We 
know  how  to  use  newspapers,  maga- 
lines,  trade  papers,  farm  papers,  outdoor 
advertising  and  radio  broadcasting  to  let 

the  people  know  vvhere  and  when  to  buy  William  R.  Hopkilirwelcomed 'the 

diese  products — Advertising,  says  the  visitors. 

ictionary,^  is  the  act  of  spreading  in-  “You  advertising  men  are  pioneers  in 
formation.  _  _  ^  profession  and  it  is  you  who  have 

“Daily  newspaper  advertising  locally,  created  to  a  large  extent  the  rapid  de¬ 
in  zones  and  nationally— has  come  into  velopmeiit  of  this  great  countrv,”  he  de- 
hs  own  without  fear  of  other  competitive  clared. 

■tthcds  of  advertising;  and  1  venture  to  ‘ James  W.  Young,  of  the  J.  Walter 
ay  that  when  newspaper  men  in  all  de-  Thompson  Agency,  president  of  the  Four 
■  fnrtments  of  every  newspaper  are  more  spoke  at  the  breakfast,  talking 

friendly  toward  the  advertiser,  and  have  “vVhat  the  A.  A.  A.  A.  Is  Trying  To 
1  deeper  knowledge  of  the  function  and  ’> 

purpose  of  newspaper  advertising,  results  Publishers’  representatives  from  prac- 
to  the  advertiser  will  continue  to  increase  tically  all  metropolitan  newspapers  and 
'  -and  their  papers  will  enjoy  the  adver-  magazines  in  Cleveland,  New  York, 
tising  patronage  of  local  and  national  Philadelphia.  Chicago,  and  other  cities 
advertisers,  which  they  so  richly  de-  vvere  present. 

At  noon  the  visitors  motored  to  the 
Cedarhurst  Country  Gub,  where  there 
was  a  golf  tournament  with  nine  prizes, 
indoor  baseball,  horseshoe  pitching,  ten¬ 
nis,  archery,  bridge,  and  other  contests. 

Homer  Havemale  of  H.  K.  McCann 
Company’s  Geveland  office,  was  chair- 
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DISCUSS  HELD  SECRETARY 


Utah  State  Pre..  Group  Defers  Ac¬ 
tion — Dr.  Marcus  President 

Concluding  a  two^lay  session  with  the  1"“^'  ‘^e  comrnittee  on  arrangements, 

election  of  Dr.  Max  Marcus.  Richfield  Griswold-K^leman 

Reaper,  as  president;  the  re-election  of  &  Smith,  the  Dunlap- 

Mrs.  Grace  A.  Cooper  of  the  Price-News  Ward  Advertising  Agency,  and  the  Ed- 
Advocate  as  secretarv,  the  annual  session  'Y**'  Company,  members  of 

of  the  Utah  State  Editorial  Association  chapter,  sponsored  Pub- 

ended  Oct.  2.  Price,  Utah,  was  chosen  .  , 

is  the  convention  city  for  1928.  Clvde  •'cpresentatiyes  as  well  as 

A.  Epperson,  Kavville  Reflex  and  Ogden  Publishers  talked  optimistically  of  busi- 
Post,  was  elected  vice-president.  Alex  ness  prospects  during  the  coming  few 
F.  Dunn  of  the  Tooele  Transcript  Bui-  ana  agreed  tnat  the  standards  of 

ktin,  retiring  president,  in  his  annual  advertising,  whether  local  or  national, 

address  stressed  the  need  of  the  publish-  advancing  continually. 

«rs  compelling  the  boards  of  education  “  also  stated  tnc  dfjdy  news- 
ind  the  county  commissioners  to  publish  pushing  ahead  rapidly  in  the 

their  annual  reports  at  the  legal  rate.  national  advertising  field. 

On  the  first  day  the  publishers  were  Several  of  the  agency  men  showed 
otertained  at  luncheon  by  the  Salt  Lake  "^uch  interest  in  the  sud  of  the  Fuller 
Chamber  of  Commerce  and  at  dinner  by  ^  Smith  Agency  of  Cleveland  before 
the  Western  Newspaper  Union.  At  Federal  Judge  D.  C.  Westenhaver,  to 
londieon,  Sunday  noon,  the  editors  and  determine  whether  the  agency  is  to  be 
a  number  of  their  friends,  were  guests  classified  for  income  tax  collection  pur- 
oiitK  Salt  Lake  Tribune.  G.  B.  Heal,  Poses  as  a  “personal  service  corporation” 
nanaging  editor,  presided  as  toastmaster  oc  ^  capitalistic  one. 
and  addresses  were  made  by  Carl  D.  .  The  outcome  of  the  suit,  it  was  stated. 
Brown,  national  advertising  manager,  and  being  watched  by  agencies  with  deep 
John  F.  Fitzpatrick,  treasurer  of  the  concern. 

Tribune  Publishing  Company.  Frank  Showers,  of  Standard  Farm 

A  field  secretary  for  the  association  Papers.  Chicago,  won  the  archery  con- 
was  also  one  of  the  topics  of  discussion,  fest  w'ith  an  89  out  of  a  possible  216. 

as  there  was  some  difference  of  Peter  Northrup.  Chicago,  of  McCalfs 
opinion  as  to  whether  or  not  in  a  state  magazines,  won  the  golf  tourney  from 
with  as  few  papers  as  Utah,  such  an  a  field  of  nearly  100.  W.  F.  Kentner  of 
«ecutive  was  necessary,  the  matter  was  Scheerer,  Inc.,  newspaper  representatives 
oeferred  for  further  consideration  at  of  Chicago,  turned  in  a  74  for  the  low 
*oine  later  session.  net  in  flight  A,  while  William  Feddery 

_  of  Hardware  Age.  Chicago,  w'on  flight 

B  with  a  net  of  67.  Their  prizes  were 
cocktail  glasses  and  tray,  a  golf  bag  and 
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TO  BROADCAST  FOOTBALL 


The  Boston  (Mass.)  Globe  and  the  a  silver  flask, 
nous  I  ^^'^fl-Traveler  will  broadcast  the  games  W.  O.  Phillis  of  Power  Plant  En- 
trom  the  Harvard  Stadium  in  Cambridge  gineering,  Cleveland,  was  high  in  the 
durmg  the  football  season.  bridge  tournament  and  S.  A.  Lewis  of 

- Griswold-Eshleman  Company.  Cleveland, 

eyre  visiting  U.  S.  horseshoes.  Dan 

y .  ^  Doody  of  Prudden.  King  &  Prudden, 

C.  Eyre,  New  York  Times  Chicago,  Lewis’  partner,  was  captain  of 
us  of  '«^**Pondent  in  Berlin,  arrived  on  the  the  winning  baseball  team,  the  Bozoes 
•o.  Olympic  on  C)ct.  4,  for  a  month’s  which  beat  the  World’s  Champions,  25 
public  in  this  country.  to  12. 


Start  pour  Sales  Campaigns 

right _ 

ILLINOIS: 

newspapers  are  the  open  door  to  the 
country’s  richest  market.'  These  news¬ 
papers  circulate  thruout  the  entire  state, 
reaching  both  the  city  and  country 
homes,  influencing  the  buying  power  of 
the  jobber,  dealer  and  consumer. 

To  start  your  campaign  right  in  this  great 
state  you  should  use  these  newspapers, 
for  you  will  find  a  ready  response  from  a 
class  of  people  who  are  among  the  richest 
producers  in  the  country. 

These  newspapers  listed  below  are  ready 
to  work  with  national  advertisers  and  give 
them  every  possible  co-operation  to  de¬ 
velop  this  market  into  volume  sales. 


Kates 

BaUa 

for 

for 

2.600 

10.000 

Circulation 

Linea 

Lines 

••Alton  Telegraph  . 

.(E) 

11,035 

.05 

.05 

tAurora  Beacon-News  . 

.(E) 

19,440 

.07 

.07 

••Belleville  Advocate  . 

..(E) 

6,840 

.03 

.03 

tChicago  Daily  Journal  .... 

..(E) 

125,007 

.26 

24 

••Freeport  Jonmal-Standard  . . 

..(E) 

9,791 

.05 

.05 

fJoliet  Herald  News  . 

..(E) 

20,107 

.07 

.07 

tMatton  Jonmal  Gazette  .... 

..(E) 

5,857 

.04 

.04 

••Moline  Dispatch  . 

..(E) 

12,292 

.05 

.05 

1  **Monmoath  Daily  Review  Atlas.  (E) 

5,574 

.035 

.035 

-••Peoria  Star....(S)  23,872.. 

..(E) 

31,103 

.085 

.07 

••Waukegan  Daily  Sun  . 

..(E) 

5,666 

.035 

.035 

1  **A.  B.  C.  Statement,  March  31 

1927. 

tGovemment  Statement,  March  31,  1927. 
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KEY  TO  CONSUMER  BUYING  ABILITY  I - 


Statistical  Rating  of  Arkansas  Counties  and  Cities  for  Products 
of  General  Appeal,  in  Six  Major  Classes  of  Quality 
and  Cost — an  Original  Simplified  and  Tested 
Formula  from  Basic  Data 

By  NELSON  H.  SEUBERT 

Copyright  1927  by  Editor  &  Publisher  Company.  All  rights  are  re¬ 
served  and  warning  is  given  that  reproduction  of  these  results,  in  whole 
or  in  part,  without  written  permission  of  Editor  &  Publisher  Co.,  ivill 
constitute  copyright  infringement. 

'T'HIS  is  the  21st  article  in  the  current  The  factors  in  this  formula  are  popula- 
Editor  &  Publisher  series  on  the  I'O”  and  income.  The  first  is  determined 
consumer-buying  ability  of  the  various  Census  figures  and  the  latter  by  num- 
state  markets.  Xew  England.  New  her  of  income  tax  returns  These  fac- 

V'  1  XT  T  1  u  r  are  combined  in  six  different  ratios 

\ork.  New  Jersey  and  a  number  of  to  indicate  the  .scale  of  buying  ability  of 
Western  aiivl  Southwestern  states  have  community  for  goods  ranging  from 
been  reviewed  to  date  in  this  series,  stock  necessities  to  the  most  costly 

which  is  an  effort  to  apply  the  simplest  luxuries.  The  formula  will  he  explained 

possible  factors  to  determine  a  market’s  at  length  in  the  next  issue  of  Editor  & 

capacity  for  advertised  goods.  Publisher. 


The  factors  in  this  formula  are  popula¬ 
tion  and  income.  The  first  is  determined 
by  Census  figures  and  the  latter  by  num¬ 
ber  of  income  tax  returns.  These  fac¬ 
tors  are  combined  in  six  different  ratios 
to  indicate  the  scale  of  buying  ability  of 
a  community  for  goods  ranging  from 
stock  necessities  to  the  most  costly 
luxuries.  The  formula  will  he  e.xplained 
at  length  in  the  next  issue  of  Editor  & 
Publisher. 


This  chart  shows  the  relative  variation  of  the  State  of  Arkansas  above 
or  below  the  United  States  average  for  cities  of  10.000  or  more  population, 
cities  of  less  than  10,000  and  rural  population  and  the  entire  State  of  each 
merchandising  class. 
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y  Counties  and  ci- 
ties  having  more 
than  10,000  popu- 
lation  in  .4rkansas 
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VBase  Town  and 
County  Map  Copy- 
right  by  American 
1  m  Map  Co. 


BUYING  POWER  ANALYZED  BY  PRODUCT 
CLASSES  FOR  ARKANSAS 

Note:  Figures  below  represent  percentages  of  U.  S.  total  carried  out  to  four 
places:  To  use.  mark  off  four  places  and  insert  decimal  point. 

Counties  in  bold  face  capitals — Cities  in  capitals  and  lower  case 

CL  No.  1  CL  No.  2  CL  No.  3  CL  No.  4  CL  No.  5  CL  No.  6 


ARKANSAS  . 

15154 

12866 

10578 

8290 

6002 

ARKANSAS  . 

204 

181 

156 

133 

no 

ASHLEY  . 

186 

154 

122 

89 

57 

BAXTER  . 

80 

64 

49 

33 

17 

BENTON  . 

305 

249 

192 

137 

81 

BOONE  . 

137 

111 

85 

58 

32 

BRADLEY  . 

137 

114 

92 

70 

47 

CALHOUN  . 

103 

82 

62 

42 

21 

CARROLL  . 

147 

118 

89 

60 

31 

CHICOT  . 

173 

143 

113 

83 

53 

CLARK  . 

216 

178 

140 

103 

65 

CLAY  . 

235 

190 

144 

100 

55 

CLEBURNE  . 

105 

84 

62 

40 

19 

CLEVELAND  ....... 

96 

76 

56 

35 

15 

COLUMBIA  . 

240 

193 

146 

100 

53 

CONWAY  . 

177 

140 

103 

66 

29 

CRAIGHEAD  . 

356 

307 

258 

209 

161 

Jonesboro  . 

96 

101 

106 

111 

116 

CRAWFORD  . 

217 

182 

146 

111 

76 

CRITTENDEN  . 

,  267 

216 

164 

114 

63 

CROSS  . 

171 

142 

113 

83 

54 

DALLAS  . 

125 

104 

82 

60 

39 

DESHA  . 

190 

163 

134 

107 

80 

DREW  . 

172 

140 

109 

77 

45 

FAULKNER  . 

238 

193 

147 

102 

57 

FRANKLIN  . 

152 

122 

93 

63 

33 

FULTON  . 

87 

68 

50 

32 

13 

GARLAND  . 

214 

199 

182 

167 

152 

Hot  Springs  . 

107 

115 

124 

132 

140 

GRANT  . 

91 

72 

53 

34 

15 

GREENE  . 

224 

189 

153 

119 

84 

HEMPSTEAD  . 

270 

221 

172 

125 

76 

HOT  SPRING  . 

156 

127 

98 

69 

40 

HOWARD  . 

157 

127 

97 

67 

37 

INDEPENDENCE  ., 

190 

155 

121 

87 

52 

IZARD  . 

108 

85 

62 

38 

15 

JACKSON  . 

216 

179 

143 

107 

70 

JEFFERSON  . 

543 

493 

443 

393 

343 

Pine  Bluff  . 

198 

215 

231 

247 

264 

JOHNSON  . 

175 

142 

109 

76 

43 

LAFAYETTE  . 

133 

108 

84 

59 

34 

LAWRENCE  . 

189 

157 

125 

92 

60 

LEE  . 

253 

204 

156 

108 

59 

LINCOLN  . 

166 

131 

96 

61 

26 

LITTLE  RIVER  . . . 

143 

116 

89 

62 

35 

LOGAN  . 

204 

165 

126 

87 

48 

LONOKE  . 

293 

238 

183 

127 

72 

MADISON  . 

116 

91 

66 

40 

15 

MARION  . 

79 

62 

45 

28 

11 

MILLER  . 

223 

202 

180 

158 

137 

MISSISSIPPI  . 

465 

397 

328 

259 

191 

Blvtheville  . 

90 

87 

85 

82 

79 

MONROE  . 

182 

150 

118 

85 

53 

MONTGOMERY  ... 

87 

69 

51 

33 

15 

NEVADA  . 

188 

151 

115 

79 

42 

NEWTON . 

91 

71 

51 

31 

11 

OUACHITA  . 

171 

157 

143 

129 

115 

PERRY  . 

81 

64 

46 

28 

11 

PHILLIPS  . 

418 

366 

312 

259 

207 

Helena  . 

94 

103 

112 

121 

130 

PIKE  . 

97 

77 

57 

37 

17 

POINSETT  . 

207 

176 

145 

114 

83 

POLK  . 

129 

103 

78 

52 

26 

POPE  . 

215 

176 

138 

99 

60 

PRAIRIE  . 

156 

126 

97 

67 

37 

PULASKI  . 

1082 

1096 

nil 

1125 

1139 

Little  Rock  . 

689 

762 

835 

90'8 

981 

N.  Little  Rock  .... 

135 

129 

124 

118 

112 

RANDOLPH  . 

139 

no 

82 

54 

25 

SAINT  FRANCIS  .. 

256 

209 

163 

117 

70 

SALINE  . 

136 

111 

86 

61 

36 

SCOTT  . 

103 

81 

60 

38 

16 

SEARCY  . 

114 

89 

65 

40 

15 

SEBASTIAN  . 

500 

461 

420 

380 

341 

Fort  Smith  . 

279 

281 

283 

285 

287 

SEVIER  . 

156 

129 

102 

75 

47 

SHARP  . 

87 

68 

50 

31 

12 

STONE  . 

69 

54 

39 

24 

9 

UNION  . 

274 

310 

345 

381 

417 

El  Dorado . 

106 

139 

172 

205 

238 

VAN  BUREN  . 

109 

85 

61 

37 

13 

WASHINGTON  ... 

295 

245 

196 

146 

96 

WHITE  . 

306 

249 

192 

135 

78 

WOODRUFF  . 

181 

148 

116 

83 

.50 

YELL  . 

201 

161 

121 

80 

40 
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lOCAL  “COLUMNS’*  ADD  READERS  AND  merit.  The  point  is,  however,  that  New  War  Department  heaiiquarters  in  Wash- 

York  is  not  alone  in  having  this  superb  ington,  where  Lincoln  often  sat  on  a 

DEVELOP  STAFF  TALENT  talent.  It  can  almost  be  had  for  the  table  watching  the  reports  come  in  from 

_  asking.  the  battlefields. 

Former  M.  E.  Tells  How  Daily  Was  Brightened  by  Distinctive  _  ,  __  prelidSt  of^he  afsodati^  m7d'  oSf 

Staff  Work — “New  York  Doesn’t  Have  All  the  S  RECALLED  was  chosen  as  the  1928  convention  city. 

Ability^  He  Declares  San  Francisco  Convention  of  Teleg-  ^ 

B  C  S  THOMPSON  raphers  Elects  Bradley  President  $10,000  LIBEL  SUIT 

....  ^  .  U.-  J  ..ou  •  Stirring  stories  of  the  transmission  of  Printing  a  rumor  story  caused  a  $10,000 

i^EVVSPAPLR  publishers  may  well  result  that  we  established  a  “Shopping  telegraph  news  in  the  old  days,  including  action  to  be  filed  against  A.  M. 

afford  to  look  into  the  subject  of  With  Bernice”  column,  made  up  of  paid  the  Civil  War  and  the  Franco-Prussian  ^fwrfin,  publisher  of  the  Sunny  side 

^al  columns,  which  give  character  and  readers  for  the  benefit  of  our  women  \Var,  are  being  related  here  by  members  (Wash.)  Times  recently.  Ray  Baugher 

Riding  to  the  journal  employing  them,  readers.  The  smaller  stores  were  par-  Old-Time  Telegraphers’  Associa-  ^si^od  damages  alleging  that  the  paper 

^  range  and  scope  of  these  special  ticularly  interested  in  this  form  of  ad-  at  its  convention  in  San  Francisco  story  of  his  arrest  which  linked 

(olumns  is  a  wide  one.  My  own  experi-  vertising,  and  Bernice  more  than  paid  for  Qj.{  5  him  with  a  murder  under  the  head- 

Btnting  began  many  years  ago,  as  man-  her  own  salary.  [ohnnv  Lonergan,  for  instance,  was  a  “Newcomb’s  Slayer  Caught— Says 

editor  of  the  Acw  Haven  Evening  Not  to  outdone  by  my  youthful  telegraph  operator  with  the  Union  Armv 

fligisterf  since  which  time  many  news-  fellow  workers,  I  m>self  one  morning  ^y^en  Sherman  marched  to  the  sea. 


San  Francisco  Convention  of  Teleg¬ 
raphers  Elects  Bradley  President 

Stirring  stories  of  the  transmission  of 


$10,000  UBEL  SUIT 

Printing  a  rumor  story  caused  a  $10,000 


her  own  salary. 


Johnny  Lonergan,  for  instance,  was  a 


j«ing  editor  of  the  ATcw  Haven  Evening  ^  outdone  by  my  youthful  telegraph  operator  with  the  Union  .-Crmv 

Mister,  since  which  time  many  news-  fellow  workers,  I  myself  one  morning  ^y^en  Sherman  marched  to  the  sea 

-pers.  including  the  metropolitan  dailies,  saw_  an  >dea  for  another  column,  which  ..j  remember,”  he  said,  “during  the 
irt  known  by  the  columns  they  publish.  I  finally  called  The  Cub  Reporter  Civil  War  when  I  used  a  set  no  larger 

Recently,  at  the  request  of  a  friendly  Much  of  my  material  came  from  the  ^^an  a  snuff  box.  I  had  to  string  W 

«blisher,  I  worked  out  a  simple  pro-  morning  s  rrail  from  advertisers  who  j  ^  j  / 

“  vL*#»rA  tQlr#»n  ir\  taclr  frkf  th<»ir  attomfvtc  fr\  .  .  ... 


him  with  a  murder  under  the  head¬ 
line  “Newcomb’s  Slayer  Caught — Says 
Rumor.” 


NEW  FLORIDA  PAPER 

(By  THi'g’aph  to  Editor  &  Pubi.ishsr) 

Eustis.  Fla.,  Oct.  4. — A  new  paper  is 


licaticHi  offices  here.  Whether  it  will  be  a 


3s.  I.>  one  .ha.  i.  adap.abi,  .o  any  ge.  fr.a  advar.ising  or  from  con.ritoor.  aslU"  ° aTiS  office^hTre  TK.SS 

or  cily,  a.  loas.  anywhere  .he  held  who  agreed  Lonergan’ claims  , ha.  as  chief  opera.or  ia.lv”  .TweeklTde^S^ 

i4S';:.SU^'’’^r'c„ffmSK  hi.  mmeSrrrilTe’adir"’'"””’'  Lj-Tn'  “  >  conference  of  i.s  financial  supporWs 


00  distinctive  column,  or  columnist.  My 
6rst  step  therefore  was  to  see  what  could 


To  give  still  wider  reader  interest,  we 


fire  an  inventive,  inquisitive  cuss  of  an  soon  to  be  held.  It  is  understood  that 
.perator  named  Tom  Edison.”  printing  machinery  is  being  purchased 


I-ljm  Wd  developing  .alen.  already  JXlTy  ^^^’““"0!  \d'ya‘nt'rp;  H-  lin,h:".l» 'S:  is  ano.her  S’S  ..“J  J  ill  rL^p^Sf 

on  the  staff.  ^  *f*k  Civil  War  operator  at  the  convention.  The  Eustis  field  is  now  occupied  b'*'  the 

First  we  discwered  that  our  oldest  re-  thaT  wT  orimS  captured  and  interned  in  Libby  Eustis  Lake  Region,  of  which  T.^  Jeff 

porter  was  an  Old  Timer,  whose  memory  mg  the  items  down  so  that  we  pnnt^  released  later  and  sent  to  Bailey  is  publisher, 

went  back  to  early  days.  He  had  seen  many  short  paragraphs.  We  also  started  ^  ^ 

the  dty  grow  up  from  childhood,  knew  another  half-column  entitled  “Around  the  ■ 

many  of  our  oldest  citizens,  and  more-  State,”  made  up  principally  of  excerpts 
o>er  was  familiar  with  the  historical  of  editorial  comment  of  other  newspapers. 

I  iaclcground.  The  stories  he  told  were  Our  joke  column  was  clipped,  with  proper 
ateresting  in  the  extreme.  My  immediate  credit,  from  papers  south  of  the  Mason 
MTcrpstion  was  that  he  establish  a  column,  and  Dixon  line  and  West  of  the  Mis- 


Bggestion  was  that  he  establish  a  column,  and_  Dixon  line  and  W  est  of  the  Mis- 
olling  it  “The  Old  Timer  Says.”  He  sissippi. 

mde  use  of  names  and  events  long  for-  The  idea  I  have  in  mind  is  a  column 
{Often,  which  at  once  created  a  wide  and  with  a  more  or  less  local  flavor,  and  one 
BTorable  comment.  His  topic  for  the  day  that  can  be  developed  out  of  the  staff  on 
wjs  usually  based  upon  a  news  item,  for  hand.  A  good  column  immediately 
aample.  the  public  appearance  of  some  creates  a  following  among  readers.  The 
citiitn  whose  start  in  life  may  have  af-  “subject  matter  can  best  be  left  to  the 
iordtd  an  interesting  bit  of  history.  At  editor  in  charge.  That  is  to  say,  it  nwy 
other  times,  he  recalled  church  or  com-  be  a  local  comment  on  religious  topics, 
oerdal  history,  anniversaries,  school  ««■  one  of  the  subject  of  literature,  sports, 
jfobltms  of  other  days,  or  forgotten  theatres,  and  people, 
ijjjjjjrks.  has  been  my  experience  that  readers 

My  next  step  was  to  insert  a  want  ad  often  buy  a  paper  just  for  their  favorite 
calling  for  boys  or  girls  interested  in  writer,  or  column.  He  is  the  friend  they 
part  time  reporting.  This  ad  put  us  in  hlce  to  meet  from  day  to  day. 
toudiwith  a  little  girl,  only  16  years  of  And  when  we  began  giving  opr  re- 
ige,  who  the  previous  year  had  earned  porters  a  little  fre^orn  in  self-expres- 
spare  time  money  by  working  in  a  de-  sion,  we  had  a  contribution  offered  us  one 
partment  store.  She  wanted  to  learn  the  day  by  still  another  member  of  the  staff 
newspaper  business  and  when  I  read  her  — uur  city  hall  reporter,  who  on  this  oc- 
sample  essay  entitled:  “Tomorrow,”  I  casion  turned  in  a  bit  of  verse.  It  was 
hired  her  forthwith.  Her  contribution  idealistic  in  treatment,  and  done  with 
was  a  gem.  It  told  of  Tomorrow,  the  rare  imagination.  That  night  after  we 
day  we  planned  to  have  the  broken  win-  printed  it — it  was  on  the  subject  of 
dow  repaired,  our  button  sewed  on,  our  Armistice  Day — I  discovered  that  he  had 
car  painted,  our  water  pipe  fixed,  etc.  been  spending  his  spare  time  writing  this 
It  wound  up  by  asking :  “But  what  of  sort  of  thing.  He  had  been  doing  it  for 
Today?”  years,  and  out  of  the  whole,  he  had  saved 

This  girl,  still  a  high  school  pupil,  S(X)  really  good  pieces  of  verse, 
showed  a  remarkable  talent  for  seeing  “Why,”  said  I,  “have  you  never  given 
things  in  an  unusual  way.  We  did  not  us  any  samples  of  your  talent?” 
give  her  a  column  to  write,  but  several,  “I  didn’t  think  the  other  crowd  were 
all  of  which  she  signed  with  her  nick-  interested  in  this  sort  of  thing,”  he 
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u4n  Advertisement  of 
the  American  Telephone  and 
Telegraph  Company 


give  her  a  column  to  write,  but  several,  “I  didn’t  think  the  other  crowd  were 
all  of  which  she  signed  with  her  nick-  interested  in  this  sort  of  thing,”  he 
name;  “Katzie.”  Katzie  attended  a  meet-  answered. 

mg  of  the  Woman’s  Qub,  and  gave  us  Sometimes,  too,  it  is  a  contributor,  a 
her  views  of  a  routine  club  business  ses-  girl  or  woman,  with  spare  time  on  her 
sion.  Next  she  interviewed  merchants  on  hands,  who  is  interested  in  seeing  her 
^  proposal  to  change  the  name  of  an  name  in  print.  One  girl  we  employed  had 
thoroughfare.  Her  first  call  was  on  just  returned  from  a  European  trip.  The 
>  florist  who  presented  her  a  dozen  pay  was  nominal.  She  wanted  to  learn 
American  beauties.  On  her  second  call  the  business. 

me  partners  of  the  firm  had  different  It  has  been  my  pleasure,  and  privilege, 
jsews  of  the  point  at  issue,  and  Katzie  in  years  past  to  have  helped  a  number  of 
»ft  them  in  argument  with  one  another,  young  newspaper  men  to  positions  on 
“er  interview  with  the  undertaker,  the  metropolitan  papers,  notable  among  which 
minister,  and  retired  business  man  were  niay  be  named  H.  1.  Phillips,  who  signs 
®ntmented  upon  by  many  readers.  Katzie  fbe  Sun  Dial  column  in  the  Hew  York 
aw  things  with  a  fresh  viewpoint,  and  and  many  other  papers.  Phillips 

Jople  at  once  began  to  ask:  “Who  is  drew  cartoons  for  us  on  the  Register,  at 
btzie?”  And  so  we  began  to  advertise:  ‘be  time  when  Ed  Sullivan,  sporting 
Tead  What  Katzie  Says.”  editor,  was  attracting  wide  attention  as 

Our  investigation  next  led  us  to  the  the  writer  of  our  Sporting  Comment, 

wrical  page,  which  was  made  up  Phillips  was  encouraged  to  write  in  his 

?f  clipped  copy  from  press  agents,  own  style,  as  were  our  other  reporters, 
wr  editorial  writer,  we  found,  liked  the  The  talent  is  at  hand  in  almost  any 
^tre,  attended  most  of  the  legitimate  city,  and  for  the  onportunity  of  learning 
moving  pictures.  He  wel-  the  newspaper  business,  these  writers  are 

^ued  the  opportunity  of  signing  a  willing  to  start  on  a  small  salary.  I 

^mn  marked  “Star  (dazing,”  done  in  a  venture  to  say  that  both  Katzie  and  The 
sin  make  (ieorge  Jean  Na-  Star  Gazer  will  someday  be  heard  from, 

Mencken  envious.  The  intellectu-  if  they  choose  to  keep  at  writing. 

.0  the  city  at  once  began  to  follow  his  The  history  of  the  successful  columns 
.  run  by  F.  P.  A.,  Don  Marquis,  Chris- 

‘  ot  content  with  this  excellent  begin-  topher  Morley,  O.  O.  McIntyre  and 
™  we  looked  around  further  with  the  others  is  too  well  known  to  need  com- 


Xo  ONE  person  owns 
as  much  as  i%  of 
the  capital  stock  of 
the  American  Telephone 
and  Telegraph  Company. 

The  company  is  owned 
by  more  than  420,000 
people,  with  stockholders 
in  every  section  of  the 
United  States.  It,  in  ti” 
owns  91%  of  the  comi.  .1 
stock  of  the  operating 
companies  of  the  Bell 
System  which  give  tele¬ 
phone  service  in  every 
ctate  in  the  Union,  mak¬ 
ing  a  national  service 
nationally  owned. 

The  men  and  women 
owners  of  the  American 
Telephone  and  Telegraph 


mD  Company  are  the 
largest  single  body 
of  stockholders  in  the 
world  and  they  repre¬ 
sent  every  vital  activity 
in  the  nation’s  life,  from 
laborer  and  unskilled 
worker  to  wealthy  and 
•  ..Acntial  executive. 
Although  the  telephone 
was  one  of  the  greatest 
inventions  of  an  age  of 
large  fortunes,  no  one  ever 
made  a  great  fortune  from 
it — in  fact,  there  are  not 
any  “telephone  fortunes.” 
The  Bell  Telephone  Sys¬ 
tem  is  owned  by  the  Amer¬ 
ican  people.  It  is  operated 
in  the  interest  of  the  tele¬ 
phone  users. 


Editor  &  Publisher  for  October  8 .  1927 


AUTOMOBILE  EDITOR  WEIGHS  VALUE  tvhkhTeJe  if tribute  to  kirkwood 

OP  OPNFRAl  MOTORS  OONPFRFNCF  industry  that  has  indi-  ..  d  n  i  • 

KJr  vidualized  us  so  that  our  departments  A.  P.  Director.  J>ass  Re.olution  o» 

-  stand  out  as  impressive  in  the  papers,  and  Death  of  K.  C.  Star  President 

It  Gave  Younger  Writers  a  Close-up  View  of  the  Industry  and  has  helpetl  get  us  larger  salaries.  We  Directors  of  the  Associated  Pr 

Paved  Way  for  Real  Cooperation  Between  Companies  tlfiV^o^fThaf' woXbf rfi^on^'nfviL°'tribmVtr 

and  Papers— Publicity  Notably  Absent  number  of  the  executives  at  the  h^^^^  Irwin  R  KirkL^,  president  ff  j 

_  table  said  after  the  dinner,  that  this  state-  Stir  ^ 

By  JAMES  T.  SULUVAN  I’?  basic  ideas  president  Frank  B.  Noyes  amu.unctd 

Automobile  Editor,  Boston  Globe  °o  thrnklboft,"and  the^y  were'gladTo  have  the  meeting  *be  bond  and  protes 

I't  rvf  .t-'f  committec  would  bc  held  at  general  head- 

T>RINGING  some  270  men  and  one  ing  so  many  persons  accept  the  invitation.  \vith  thi«  t  ^  h'  ti  Quarters  in  New  York  on  Oct.  12.  K«n 

woman  handling  the  news  relating  He  was  able  to  bring  about  two  things :  where  the  value  Ic  cmino-  Coopen,  general  manager,  reported  it 

to  automotive  matters  in  some  2fa3  papers  hirst  he  blew  to  fragments  the  clouds  •  ^'erne  ^nrLtt  has  heen  ‘^•^tail  on  his  recent  tour  of  the  foreia 

to  Detroit  for  a  three  days’  conference,  hovering  about  the  industry  in  which  conferences  with  renresfitatives  of  nf  bureaus  of  the  Associated  Press. 

Sept.  26,  27  and  28,  under  the  auspices  seemed  to  be  written  in  letters  of  fire  a^j^ertisers  ^advertising  asrenev  Johnson  City  (Tenn.)  Chronicli 

of  the  General  Motors  Corporation,  statements  about  war  between  Ford  and  advertisinir  ’manaerprs  onhlifhpr-^  re-elected  to  A.  P.  membership. 

should  do  the  entire  industry  a  world  G.  M.  C.  That  in  itself  had  a  stabilizing  ^  ’  various^auestions  in  t^e  adver’  "^be  board  voted  to  give  full  considera. 
,.r J  pffppf  iinnn  tht*  nHiwtrv  and  will  hp  'atious  questions  111  the  adver-  .. —  _ _ •  .. 


TRIBUTE  TO  KIRKWOOD 


Death  of  K.  C.  Star  President 

Directors  of  the  Associated  Pres 


it  nnm,.  ff/arn  nno  tl,,.  COmilimeC  WOUiU  UC 

T>RINGING  some  270  men  and  one  ing  so  many  persons  accept  the  invitation.  '  wi.i,  th'  °  °  k  u  ■  quarters  in  New  Yc 

^  woman  handling  the  news  relating  He  was  able  to  bring  about  two  things :  ^vhere  the  falue^  is^troketo^ follow  Coopen,  general  m 

to  automotive  matters  in  some  263  papers  hirst  he  blew  to  tragments  the  clouds  timf>  Vomo  ^,,,-notf  Uao  k’..  detail  on  his  recent 


of  good. 


effect  upon  the  industry,  and  will  be 


It  was  not  a  gathering  to  disseminate  apparent  in  sales  later  in  the  year.  are”^  *fe'w  \vdif  "^have^  been'' n p  A.P.  disability  plan.  " 

publicity.  From  beginning  to  end  there  -''ext  he  paid  a  splendid  tribute  to  Mr.  automotive  industry  fo^  years  V.  Jones,  Minneapolis  Journal,  va 

was  no  evidence  that  anyone  had  some-  fiord;  not  one  of  platitudes.  Every  word  throueh  finlitimr  hnctilp  Ipcrislatinn  ^ aid  hi  and  unable  to  attend.  All  other  dirtc- 

thing  under  cover  to  slip  over.  Instead,  was  sincere.  And  it  pve  some  idea  to  getfing  fair  reeulatfons  blocking  present. 

the  newspaper  men  were  given  a  schedule  the  pwspaper  people  how  there  is  room  propaganda  ®Thev  hfve  made  f  ug^es^  _ _ 

which  kept  them  moving,  and  taught  them  tor  both  companies.  Again  he  made  a  fions  from  Erne  to  time  regarding  closer 

something  worth  while.  ^lea  lor  cooperation,  citmg  mstances  of  ^  DIPLOMACY  AND  SURVEY 

There  were  veterans  of  the  days  when  '‘"mors  stating  that  certain  models  are  gn/^he  factorv  officials  along  ffie^se  li^s  KILLED  SHOPPING  NEWS 

motor  shows,  races,  etc.,  were  a  rarity,  to  be  discontinued,  when,  m  tact,  no  such  r,„  .f  L.  I 

There  w-ere  novices  who  had  been  on  thing  is  contemplated,  or  that  new  models  ^  ^  bottom  dronoed  om  of  tfip  •  *71  * 

the  job  but  a  few  months.  Thrown  to-  are  to  be  brought  out  when  such  a  thing  scheme  dropped  out  of  tlu  (Continued  from  page  36) 

gether  the  vouths  had  a  chance  to  chat  may  be  tar  in  the  tuture.  He  illustrated  j  p  -  . 

with  the  older  men  and  get  some  real  bow  this  handicaps  the  maker,  dealer  or  -...t,’  7^  f-ampbell- 

ideas  The  vounger  men  saw  what  the  salesmen  through  creating  uncertainty  J  ,  '  ^  P  esent  at  some  of  the  rpson  for  the  Shopping  News.  The  i  t- 

industrv  represented  a  much  different  in  the  minds  of  the  public.  hriS  if  ’  pbants  are  trying  every  possible  i 

maustr>  rep  t  ,  a  ,  ,  ,  it  ,u  i  •  bridge  the  gap.  The  suggestion  has  been  known  method  to  get  customers  into  tfn 

picture  from  what  they  had  gleaned  from  It  gave  the  new;spaper  men  something  made  to  him  to  get  together  sometime  stores.  Congested  streets,  jammed  ^^4 

seeing  views  of  factories  on  the  walls  of  o  think  about  Tffis  idra  of  coo^ra-  at  some  central  point  the  advertising  parked  cars,  and  other  inconveniences 

salesrooms.  .  r  .r  .^f  fmm  sensed  as  the  background  of  the  managers  of  all  the  motor  companies,  in-  modern  shopping,  are  keeping  pec-i 

There  was  a  mingling  of  officials  from  gathering  by  the  writer  W  hen  he  was  eluding  accessories,  and  the  automobile  awav. 

President  Allred  P.  Sloan,  Jr.,  down  asked  to  respond  at  the  banquet,  tor  those  i-ditors  of  newspaners— not  the  advertis-  j 

through  the  executives.  And  it  was  not  between  the  Atlantic  and  the  Great  Lakes,  insr  solicitors _ to  man  out  nHns  of  m-  more  customers  turned 

the  formal  mingling  with  airs  of  restraint,  he  took  a  few  minutes  to  interject  the  operation.  '  j  ^ 

Officials  and  newspaper  men  gathered  as  thought  so  that  his  fellow  writers  might  What  is  needed  is  to  Inv  mor«  j 

associates,  the  former  to  show  what  the  visualize  the  point.  mobile  editors  write  leaders  Tach  week  uT’’ 

automotive  industry  meant,  the  latter  to  Taking  as  an  example  the  story  sent  for  their  publications  regarding  what  is  f’  n  c  i  •  •  j 

grasp  the  fundamentals.  out  last  April  about  a  price  war  in  the  Roing  on  in  city,  State  and  national  mat-  There  are  all  sorts  of  advertising  aad 

This  former  idea  was  brought  out  automotive  industry,  that  some  papers  ters,  particularly  legislation  instead  of  t  form  of  adw- 

forcibly  by  the  schedule  far  different  played  up  on  their  first  pages,  the  speaker  running  a  colum'n  under  an  editor's  name  which  I  use  m  my  store,  which  Ik 

from  ordinary  conventions.  On  Tuesday  showed  that  in  many  places  sales  were  with  a  lot  of  factory  stuff  It  is  all  newspapers  dont  know  about  possibly,  u 
and  Wednesday  the  telephones  rang  in  automatically  slowed  down,  and  even  can-  right  to  use  factory  stories,  but  they  department, 

the  rooms  at  6:45  A.  M.  At  7  o  clock  cellations  followed  running  into  the  thou-  should  be  individualized.  '  don’t  know  what  you  are  making  a 

the  floor  watchman  knocl^  at  the  doors  sands  of  dollars.  If  the  writers  and  factorv  men  get  ^  would  gladly  trade  what  my 

to  see  that  none  dozed  off  again.  Down  “Had  there  been  coordination  between  together  for  this  purpose  alone  it  will  grocery  department  nets  for  it.  We  keep 
stairs  at  7 :30  an  appetizing  breakfast  was  the  editorial  and  automotive  departments,  do  a  lot  of  good.  It  should  be  held  under  department  going  just  to  help  trafe 
ready,  and  shortly  after  8  there  were  such  as  exists  on  some  papers,  such  a  the  auspices  of  the  National  Automobile  through  the  store.  It  brings  people  k 
eight  big  buses  being  filled  with  the  story  would  be  referred  to  the  automobile  Chamber  of  Commerce.  The  suggestion  ^  ^hle  to  impress  them  with  tht 
writers  for  a  jaunt  to  General  Motors  editors,”  he  said.  “They  could  sense  the  was  made  some  months  ago  that  some-  completeness  of  our  particular  shoppuf 
units.  •  u  j  u  .  damage  it  would  do,  particularly  when  thing  of  this  sort  be  done  when  the  center.” 

Monday  morning  had  been  given  over  the  story  was  not  one  of  facts,  but  built  automotive  advertising  managers  gath-  Department  store  owners  are  not  gokj 
to  regi^ering.  and  then  u  trip  was  m  upon  allegations  and  suppositions.  Go  ered  at  Detroit,  but  it  may  have  been  too  to  decrease  their  advertising  effort.  \\T« 
Motors  laboratories  in  the  back  to  your  editors  and  request  that  all  late.  The  subject  is  too  big  to  be  newspapers  need,  skilled  publishers  be 
G.  M.  building,  a  place  guarde  y  %\a  such  stones— aiid  you  will  find  them  com-  threshed  out  at  a  conference  such  as  Heve,  is  more  of  the  spirit  of  diplomacj, 


The  board  voted  to  give  full  considera. 
tion  to  suggested  improvements  in  tht 
A.P.  disability  plan. 

H.  V.  Jones,  Minneapolis  Journal,  was 
ill  and  unable  to  attend.  All  other  dirtc- 


DIPLOMACY  AND  SURVEY 
KILLED  SHOPPING  NEWS 

(Continued  from  page  36) 


men  and  for  which  passes  are  few.  Later  i„g  regularly— be  'investigated.  But  first  General  Motors  held 
a  trip  was  made  through  one  of  the 

Fisher  body  plants,  and  in  the  evening  _ _ _ _ _ 

after  a  dinner,  the  party  went  to  a  show. 

Tuesday  the  party  motored  to  Pontiac  DINNER  PLANNED  FOR  MACFADDEN 

to  view  the  Oakland  and  Pontiac  plants, 

then  on  to  Flint  to  see  Chevrolet  and  - - - - ^ - 

Buick,  eating  lunch  on  the  way  in  the 
buses.  It  was  a  trip  of  120  miles  cover-  I 
ing  10  hours.  Wednesday  an  80-mile  trip  B 
to  the  proving  grounds  and  back.  Tues-  . 
day  evening  there  was  a  dinner  at  the  I 
hotel,  with  Richard  A.  Grant,  vice-presi-  | 
dent  of  Chevrolet,  as  toastmaster,  C.  F.  I 
Kettering  as  principal  speaker,  and  Dun-  j 
can  Curry,  .Ycto  York  American,  Frank  I 
Herman,  San  Francisco  Bulletin,  and  fj 
the  writer  responding  for  the  newspaper-  i 
men.  These  were  the  basic  facts.  | 

Behind  the  conference,  however,  the  | 
writer  sensed  more  than  the  mere  for-  J 
mality  of  a  conference.  There  was  some-  I 
thing  more  human  about  it  than  one  finds  | 
where  men  are  called  together  this  way.  | 

First  it  was  noticeable  that  all  the  adver-  ^ 
tising  men  of  the  various  units  were  |j 
present  from  the  beginning  to  the  end  of  B 
the  session.  L 

J.  E.  Grimm,  Jr.,  Chevrolet.  “Bob”  I 
Shaw,  Oldsmobile,  Dave  Irwin,  Cadillac,  | 

W.  E.  Fellows,  Oakland-Pontiac,  A. 

Brown  Batterson,  Buick,  Verne  Burnett,  , 

General  Motors  Corporation,  F.  E.  Brad- 
field  and  Mr.  Miller,  G.  M.  C.  trucks,  ■ 
were  with  the  gathering  morning,  noon  ‘ 
and  night.  And  they  did  a  whole  lot  to  | 
make  it  interesting  for  the  visitors,  par¬ 
ticularly  the  newer  writers. 

This  bringing  together  the  men  who  are 
on  both  sides  of  the  table  was  one  real 
highlight  in  the  conference. 

Yet  the  real  background  was  presented 

by  Mr.  Sloan.  Devoid  of  all  formality,  Bernarr  Macfadden  (above),  publisher  of  the  New  York  1 
he  showed  unmistakable  gratitude  in  hav-  will  be  guest  of  honor  at  a  dinner  at  the  Rita-Carlton.  New  ^ 


Bernarr  Macfadden  (above),  publisher  of  the  New  York  Evening  Graphic, 
will  be  guest  of  honor  at  a  dinner  at  the  Rita-Carlton.  New  York,  October  11. 


more  tact,  sprinkled  with  patience.  Ok 
unfailing  truth  stands :  newspaper  spaa, 
rightly  used,  never  fails  in  results. 

Today,  keenest  observers  of  the  fiek 
say  that  both  newspaper  publishers  and 
merchants  may  well  begin  to  ask  them¬ 
selves  questions.  While  the  departmo# 
store  owner  is  engaged  in  studying  nti 
and  novel  forms  of  advertising  to  brki 
those  people  down  his  aisles  and  in  from 
of  his  counters,  there  are  studies  a  news¬ 
paper  publisher  can  make. 

In  New  York  one  study  suggested  to 
me  recently  by  a  prominent  newspaper 
executive  was  a  “survey  of  non-adver¬ 
tisers.” 

“Why  is  it,”  he  asked,  “that  such  J 
small  per  cent  of  the  stores  on  Fifth 
Avenue  advertise  regularly  ?  I  know  tiw 
owner  of  my  paper  w'ould  rather  have 
1,0(X)  small  advertisers  than  10  big  ones." 

Should  the  big  store  monopoly  of  news¬ 
paper  space  continue? 

That  is  a  question  a  publisher  may  very 
well  ask. 

Other  questions  broached  by  Charles  W- 
Mears,  an  advertising  authority,  and  re 
cently  told  to  me,  were: 

“Have  we  not  let  too  many  merchant! 
advertise  in  newspapers  timidly  or  per 
haps  not  at  all? 

“Have  we  not  let  too  many  merch^ 
follow  after  Shopping  News  broadside 
and  direct  mail  so  that  they  therefof 
think  these  media  good? 

“Have  we  yet  made  newspaper  advo 
tising  as  desirable  as  it  can  be  made? 

“VVhy  should  merchants  think  now  < 
cutting  down  their  newspaper  appropri 
tions,  when  they  need  newspaper  advei 
tising  more  than  ever  before?” 

(Another  article  on  Shopping  Net 
will  appear  next  week). 


Editor  &  Publisher  for  October  8,  1927 
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By  MARLEN  PEW 


X  interesting  caller  at  this  Tower  of 
Babble  this  week  was  Mr.  Jacques- 
Edouard  Chable,  a  Swiss  journalist,  who 
at  the  age  of  26  is  doing  what  almost 
every  newspaper  man  has  at  some  time 
hop^  to  do.  He  is  devoting  four  years 
to  a  trip  around  the  world,  writing  his 
way.  Two  years  ago  he  started  his 
globe  circuit  and  has  covered  Europe 
and  Africa.  For  some  months  he  will 
tour  the  United  States  and  Canada,  not 
only  visiting  cities,  but  occasional  rural 
sections,  to  study  people  and  customs. 
Then  he  will  explore  the  islands  of  the 
Pacific  and  spend  at  least  a  year  in  the 
Orient.  Gradually  he  will  make  his  way 
back  to  Geneva.  Mr.  Chable  is  acting  as 
the  travel  correspondent  of  a  half  dozen 


do  not  think  that  the  publication  of  such 
news  deters  crime,  but  rather  encourages 
it.  You  may  be  right  and  we  wrong,  but 
if  the  publication  of  crime  news  is  a 
deterrent  here  I  must  ask  why  you  have 
so  much  crime?”  Mr.  Chable’s  question 
is  a  standing  challenge  to  shop  talkers. 

♦  ♦  ♦ 

A  CURIOUS  stunt  was  enacted  at  the 
ringside  of  the  Tunney- Dempsey 
fight  last  week.  David  F.  Egan,  boxing 
writer  for  Boston  Globe,  had  a  seat  and 
leased  wire  on  one  side  of  the  ring  and 
on  the  other  side,  about  25  feet  away, 
sat  Roger  Batchelder,  for  the  same  paper, 
over  another  leased  line  filing  stories  of 
the  crowd  at  Soldiers’  Field  and  inci¬ 
dental  gossip.  It  became  necessary,  of 


lars  a  day.  I  have  a  couple  of  rooms  in 
an  apartment  building  with  five  or  si.x 
other  tenants  and  with  a  community 
kitchen  and  bath. 

“For  amusement  I  walk  in  the  boule¬ 
vard.  Occasionally  we  have  parties 
which  consist  of  a  little  food  and  a  lot 
of  drink  and  conversation.  .After  that 
we  go  home  because  there’s  nowhere  else 
to  go.  Some  more  ambitious  ones  may 
go  outside  and  walk  in  the  country.  We 
can  have  no  Russian  friends  because  they 
will  have  none  of  us.  I  like  to  think 
that  it  is  not  because  they  hate  us,  but 
they  leave  us  alone  for  the  good  of  their 
health  and  to  avoid  unpleasant  suspicion 
attaching  to  them. 

“The  cost  of  living  is  high.  The  hotels 
are  impossible  for  steady  diet  even  if 
their  charges  weren’t  prohibitive.  \  sin¬ 
gle  room  without  bath  costs  eight  roubles 
(about  $4  gold)  a  day  and  there  are  no 
monthly  rates,  as  in  Peking.  Meals  cost 
roughly  five  roubles  a  day  without  any 
extras.  There  you  have  390  roubles 
($195)  a  month  right  oflF  the  bat.  Natu¬ 
rally  one  can  live  much  more  cheaply 
‘keeping  house’ — provided  he  can  catch 
said  house — all  things  considered,  but 
quarters  are  scarce  and  to  acquire  a  place 
one  has  to  pay  down  a  considerable  lump 
sum.  For  the  two  rooms  I  have  and 


enough  furniture  to  equip  a  bedroom  I 
had  to  pay  1,600  roubles  ($8tX)),  and  but 
for  the  fact  that  my  predecessor  from 
whom  I  took  over  the  place  couldn't  sell 
his  dining  room  stuff  I  would  have  been 
in  for  a  lot  more.  My  rent  on  top  of  all 
that  is  250  roubles  ($125)  a  month. 
Given  a  place  with  a  kitchen  and  a  cook 
one  can  get  by  on  four  or  five  roubles  a 
day  for  food  and  drink  with  about  30  to 
35  roubles  for  said  cook. 

“There  are  ten  -Americans,  including 
Duranty  (Xciv  York  Times),  who  get 
together  on  rare  occasions.  There  are 
no  .Alkazars  or  International  bars,  and 
if  there  were  a  foreigner  (and  now  espe¬ 
cially  a  Britisher)  would  be  given  a  wide 
berth.  A  knowledge  of  Russian  is  in¬ 
dispensable  unless  you  can  afford  to  em¬ 
ploy  an  interpreter  or  translator.  -  The 
papers  are  the  chief  source  of  news,  and 
it  would  take  six  months,  I  judge,  doing 
nothing  else,  to  acquire  sufficient  com¬ 
mand  of  the  language  to  read  them  for 
yourself.  A  few  of  the  officials  whom 
one  can  meet  speak  English,  but  they 
seldom  have  or  give  any  news.  The  cli¬ 
mate,  so  far  as  I  have  experienced  it, 
has  been  fine,  but  about  December  or 
January  I  expect  one  will  need  his  ear- 
laps.  I  dread  to  think  of  the  long,  dark 
winter.” 


,'-viss  newspapers  and  journals.  For  one 
writes  political  articles.  For  another, 
^ustrial  articles.  Out  of  his  exj^ri- 
\pcts  he  writes  short  stories  of  a  light 
..Mature  for  a  fiction  paper.  Add  to  these 
t  trade  journal  and  a  serious  paper  de¬ 
voted  to  social-industrial  conditions  and 
ie  string  offers  ample  opportunity  for 
4  variety  of  observations  and  the  burn- 
tig  of  midnight  oil  to  keep  pace  with 
topy  schedules.  He  writes  one  article 
Wv  day. 

'  '  *  *  * 

■WR.  CHABLE,  like  most  of  the  news- 
paper  men  we  meet  who  have  re¬ 
cently  studied  conditions  on  the  Conti¬ 
nent,  believes  that  a  great  change  is 
coming  in  European  journalism  and  that 
the  -American  pattern  will  be  increasing¬ 
ly  accepted.  'The  European  publisher  is 
disgusted  with  the  old  system  of  subsidy 
and  precarious  livelihood.  More  and 
more  he  is  seeking  to  work  into  a  posi¬ 
tion  of  political  and  social  independence 
and  economic  freedom.  The  great  need 
of  the  day  in  Europe  is  the  introduction 
of  advertising  methods  comparable  with 


TN  such  European  countries  as  Switz- 
^erland,  Mr.  (fhable  says,  the  American 
idea  of  news  coverage  will  never  be 
wholly  acceptable.  Crime  and  scandal 
news,  particularly  such  offensive  revela¬ 
tions  as  divorce  courts  offer,  is  played 
down,  editors  holding  that  while  elements 
of  the  public  may  crave  such  information 
^  are  better  off  without  it.  “We  be¬ 
lieve  that  the  power  of  suggestion  is  very 
great,”  said  Mr.  (Thable,  “and  that  the 
publication  does  more  harm  than  good. 
For  instance,  we  would  not  think  of 
printing  the  details  of  a  suicide.  It 
would  cause  weak-willed  persons  to  imi¬ 
tate  the  act  and  bring  shame  to  innocent 
persons,  the  family  and  friends  of  the 
person  who  has  destroyed  himself.  We 


course,  for  these  two  Globe  reporters  to 
confer  occasionally  and  to  reach  each 
other  through  the  mass  of  humanity  that 
jammed  the  ringside  was  a  problem.  .Ac¬ 
cordingly  Batchelder  wrote  a  message  to 
Egan  reading,  “What  was  your  opinion 
of  the  fight?”  and  passed  it  to  his  oper¬ 
ator  who  flashed  it  to  Boston.  There  it 
was  relayed  back  to  Egan’s  operator. 
Thus  the  two  men  “talked,”  over  a  dis¬ 
tance  of  25  feet,  via  Boston. 

* 

'T'HE  visitor  at  Baltimore  is  always  in- 
■*-  terested  in  the  fact  that  the  average 
Baltimorean  refers  invariably  to  the  Sun 
as  the  “Sunpaper.”  I  have  always  been 
curious  to  know  how  the  custom  started. 
Nowhere  else,  to  my  knowledge,  do  peo¬ 
ple  of  a  city  add  “paper”  to  the  name 
of  a  daily.  That  the  custom  is  ancient 
was  revealed  recently  at  the  B.  &  O. 
Fair  of  the  Iron  Horse,  where  the  first 
issue  of  the  Baltimore  Sun,  dated  May 
17,  1837,  and  other  early  issues,  were 
exhibited  under  glass.  In  a  paper  dated 
Jan.  IS,  1839,  a  letter  to  the  editor  re¬ 
ferred  to  himself  as  a  “regular  reader  of 
the  Sunpaper.” 

*  *  « 

-AN  idea  of  the  conditions  under  which 
American  newspaper  correspondents 
work  and  live  in  Moscow  is  given  in  a 
letter  which  Walter  Whiffen,  correspond¬ 
ent  of  Associated  Press,  wrote  to  friends 
in  Peking,  where  he  previously  had  been 
stationed.  It  was  among  the  last  letters 
he  wrote,  less  than  three  weeks  before 
he  succumbed  to  an  operation  for  in¬ 
testinal  trouble.  “It  is  a  strange  place  in 
which  to  live,”  he  wrote  in  August,  the 
last  month  of  his  life,  “no  clubs,  no  bars, 
not  even  a  legation  where  we  can  fore¬ 
gather  for  purposes  of  background.  One 
lives  in  two  or  three  rooms  at  boor-foie 
rentals  or  in  a  hotel,  which  is  worse. 
Junius  Wood  (Chicago  Daily  News) 

:  prefers  the  hotel  at  about  nine  gold  dol- 
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Ionic  No.  5 


■LINOTYPE- 


Mergenthaler  Linotype  Co. 

Brooklyn,  New  York 

Gentlemen  : 

For  many  years  I  have  been  wondering  when  the 
newspapers  of  this  country  would  try  to  consider  the 
comfort  of  their  readers  and  change  their  type  or 
the  paper  so  that  the  reader  could  read  in  absolute 
comfort. 

I  feel  sure  that  you  have  discovered  the  type  and  it 
is  just  a  matter  of  time  before  the  newspapers  of  the 
country  will  all  be  using  it.  That  is,  those  papers  who 
will  consider  the  eyes  of  their  readers. 

Ionic  No.  5  will  do  the  work,  rit  is  the  best  and 
clearest  type  I  have  ever  seen  for  use  on  any  newspaper. 

Every  optometrist  in  the  country,  and  especially 
those  of  us  who  are  more  interested  in  the  conservation 
of  vision,  will  welcome  Ionic  No.  5  as  a  great  boon  to 
the  comfort  of  our  patients.  I  wish  to  offer  my  con¬ 
gratulations  to  you  in  this  progressive  movement  and 
will  make  every  effort  possible  to  get  the  newspapers 
of  Washington  to  use  this  type  in  the  consideration  of 
the  eyesight  of  their  readers. 

With  best  wishes  to  Ionic  No.  5  and  the  company 
that  sponsors  it,  I  am 

Bernard  A.  Baer 

P»st  President,  District  of 

No.  4  Columbia  Optometric  Society 

Washington,  D.  C. 

OF  A  SERIES 
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WALL  OF  SECRECY  SURROUNDS  FORD’S  PLANS 

Detroit  Newspapers  and  Press  Service  Men  Adopt  Watchful  Wziiting  Policy — N.  W.  Ayer  Represen* 
tatives,  Working  in  City,  Refuse  Interviews — Ford  Resents  Premature  Photo  of  New  Car 


I^ETROIT,  Oct.  5. — Here  on  the  “Ford 
^  front’’  where  one  of  the  biggest  in¬ 
dustrial  stories  of  the  generation  is  in 
the  making,  newspaper  editors  and 
sleuthing  reporters  have  run  point  blank 
into  a  wall  of  secrecy  and  indications 
are  that  the  authentic  story  of  the  new 
Ford  car  will  not  be  told  until  it  is  of¬ 
ficially  released  by  Henry  Ford  himself 
or  one  of  his  executives. 

How  has  Ford  been  so  successful  in 
keeping  this  story  from  the  “news 
hounds  ?’’ 

To  begin  with,  not  a  single  Ford 
executive  will  talk  about  any  phase  of 
the  Ford  industries  unless  specifically 
permitted  to  do  so  by  Henry  Ford.  It’s 
off  with  his  head  if  he  does  and  every 
man  jack  in  the  vast  group  knows  it. 

Therefore,  if  'Mr.  Ford  does  not  wish 
anything  to  be  known  it  won’t  be  known. 
Having  clamped  shut  the  mouths  of  his 
subordinates  he  has  a  "service  depart¬ 
ment”  to  see  to  it  that  no  stray  persons 
go  wandering  about  the  premises  seeing 
more  than  is  good  for  them.  Newspaper 
men  call  the  members  of  this  force 
“Cossacks.”  They  are  ruthless  in  carry¬ 
ing  out  instructions  to  bar  reporters  and 
photographers  who  press  too  close  upon 
Mr.  Ford  when  he  appears  in  public. 

Mr.  Ford  himself  is  geniality  itself 
when  he  is  reached.  Almost  without  ex¬ 
ception  he  will  pose  for  pictures  and 
talk  at  length.  He  always  appears 
calmly  unaware  that  it  requires  the  skill 
of  a  genie  and  the  mind  of  a  Philadelphia 
lawyer  to  outwit  the  minions  and  gain 
his  presence.  If  it  is  mentioned  to  him, 
he  will  say: 

“Any  time  you  want  to  know  some¬ 
thing,  come  to  me.  There  are  no  secrets 
out  here.” 

The  reporter  has  yet  to  be  found  who 
has  been  sufficiently  impolite  or  tactless 
to  reply  to  this  with  anything  more  than 
a  broad  smile  and  a  hearty,  “Thanks, 
Mr.  Ford.  That’s  fine.”  Truth  to  tell, 
Mr.  Ford  has  on  all  these  occasions 
generally  been  so  free  wdth  “copy”  that 
the  reporter  who  would  grumble  would 
appear  ungrateful.  Or  if  he  did  grumble 
he  might  put  Mr.  Ford  off  the  track  or 
make  him  angry.  Detroit  city  editors 
don’t  like  reporters  to  make  Mr.  Ford 
angry. 

Some  recent  exjjeriences  of  Detroit 
newspapers  show  how  difficult  the  Ford 
story  is. 

A  front  page  story  in  a  recent  Sun¬ 
day  issue  of  one  Detroit  paper  carried 
this  headline — “Won’t  Be  Long,  Ford 
Indicates.”  The  article  was  not  written 
by  the  automobile  editor  of  the  paper, 
but  by  a  man  “on  the  city  side,”  known 
to  his  colleagues  in  Detroit  newspaper 
circles  as  one  able  to  penetrate  the  circle 
of  personal  secretaries  in  the  Dearborn 
offices  of  Henry  Ford  and  gain  audience 
with  the  billionaire. 

The  week  before  this  article  appeared 
another  paper  in  its  Sunday  issue  had 
carried  an  interview  with  Mr.  Ford,  but 
this  one  was  written  by  the  automobile 
editor  of  that  paper.  The  tv/o  articles 
were  more  or  less  similar  in  content, 
except  that  the  one  appearing  first  went 
more  minutely  into  detail  as  to  the 
processes  of  re-tooling  that  have  been 
taking  place  in  the  Ford  plants  prepara¬ 
tory  to  putting  the  new  car  into  produc¬ 
tion. 

For  three  months  the  three  papers  of 
Detroit  have  been  taking  turns  in  an¬ 
nouncing  “New  Ford  Near,”  and  yet  no 
word  comes  officially  of  the  date  of  its 
appearance . 

Pressure  of  all  kinds  has  been  brought 
to  bear  on  high  persons  in  the  Ford 
organization,  but  the  first  sign  that  Mr. 
Ford  himself  cared  anything  about  talk¬ 
ing  to  newspaper  men  concerning  his 
new  car  was  when  the  Sunday  stories 
mentioned  above  appeared.  It  has  al¬ 
ready  been  comment^  upon  that  another 
Detroit  paper  has  not  as  yet  been  favored 


with  one  of  these  special  interviews. 
Some  observers  attribute  this  to  the  fact 
that  early  in  .August  a  member  of  the 
staff  of  that  paper  photog^raphed  a  Ford 
car  on  the  highway  in  Dearborn.  The 
picture  was  carried  under  this  top-line : 
“First  Picture  of  New  Ford  car,”  but 
the  cutlines  beneath  the  picture  did  not 
support  this  bold  claim.  They  merely 
purported  to  set  forth  points  about  the 
car  in  the  picture  which  were  said  to 
differ  from  the  old  cars,  notably  the  ap¬ 
pearance  of  the  radiator  shell  and  the 
front  axle. 

Ford  officials  got  into  action  at  once 
with  statements  that  the  car  pictured 
was  merely  an  experimental  car,  built 
by  hand.  They  admitted  it  had  features 
which  had  been  or  were  about  to  be  in¬ 
corporated  in  the  new  car  but  they  were 
exceedingly  wroth  over  the  claim  that 
the  car  shown  was  the  new  one  in  any 
sense  of  the  word. 

Coincident  with  these  denials  it  was 
rumored  that  $75,000  worth  of  advertis¬ 
ing  on  the  new  car  which  was  to  have 
been  placed  with  this  paper  was  to  be 
cancelled.  Until  either  the  car  or  the 
advertising  app^rs  it  will  not  be  possible 
to  verify  this.  The  reporter  who 
doubled  as  photographer  and  took  the 
picture,  has  resigned  from  the  staff. 

The  outstanding  points  in  Mr.  Ford’s 
recent  interviews  have  been  these: 

“The  car  itself  is  ready,  but  the  plants 
are  not  in  readiness  to  build  it.  We  have 


70,000  men  at  work  and  the  total  wages 
being  paid  them  under  the  40-hour  week 
nearly  equals  what  we  paid  our  100,000 
men  in  the  Highland  Park  and  Fordson 
plants  when  we  are  at  the  peak  of  pro¬ 
duction,  7,000  a  day,  on  the  old  Model 
T  two  years  ago.” 

Early  in  May  of  this  year  the  N.  W. 
.Ayer  advertising  agency  of  Philadelphia 
received  the  Ford  advertising  account. 
It  at  once  established  Detroit  head¬ 
quarters  in  a  downtown  hotel.  Between 
six  and  ten  representatives  of  Ayer  spend 
the  greater  share  of  their  time  in  De¬ 
troit.  Most  of  them  are  not  known  by 
name  to  the  men  on  Detroit  papers  and 
do  not  wish  to  be  known  to  the  reporters. 

On  the  other  hand  one  or  two  of  the 
.Ayer  men  are  here  particularly  for  the 
purpose  of  establishing  the  publicity  con¬ 
tact  and  creating  good  will  with  the 
papers.  They  are  free  to  say  that  it  will 
be  a  gigantic  task  to  “put  the  new  car 
over  with  the  public”  and  they  want  the 
good  services  of  the  press  to  be  put  forth 
on  their  behalf.  One  or  two  good  stories 
have  come  from  Ayer,  notably  that 
issued  in  connection  with  Henry  Ford’s 
last  birthday  on  July  30,  when  all  the 
statistics  of  the  19  years  of  life  enjoyed 
by  Model  T  were  put  forth.  It  was 
well  written,  far  from  being  dry  rot,  and 
it  gained  nation-wide  circulation  in  al¬ 
most  the  form  it  came  from  its  author’s 
typewriter. 

No  one  can  go  up  to  the  floor  of 


JOURNALESE  IN  REVERSE 

What  Happened  When  Police  Reporter  Covered  Society  Editor’* 
Job  and  Vice  Verca 

_  By  PAUL  F.  WATKINS  _ 


'T’HE  Society  Editor  was  ill  and  the 
police  reporter  was  assigned  to  her 
desk  for  the  day.  This  was  his  lead : 

‘‘Fugitive  Celibate 

Nabbed  by  Society 

Miss;  Gets  Life. 

“Miss  Alice  Brown,  daughter  of  re¬ 
spectable  Ridge  Avenue  parents,  and 
Harold  Smith,  notorious  Princeton  grad¬ 
uate  and  man-about-town,  were  given  a 
life  sentence  in  the  Rev.  Mr.  Jason 
McDougall’s  court  last  evening  on  charges 
growing  out  of  a  long  engagement. 

“Mrs.  Harold  Smith,  alias  Alice  Brown, 
is  being  complimented  on  her  capture  to¬ 
day,  as  Mr.  Smith,  it  is  asserted,  had 
been  held  without  bonds  for  a  long  time 
and  was  wanted  on  similar  grounds  by 
various  members  of  the  younger  set,  ac¬ 
cording  to  the  police. 

“The  affair  was  staged  in  the  Chapel 
of  St.  Mark’s  Church,  a  change  of  venue 
having  been  granted  the  bride  from  the 
Presbyterian  church  of  which  the  defend¬ 
ant  was  a  member.  The  plaintiff  was 
represented  by  an  imposing  array  of  coun¬ 
sel  from  the  Junior  League  and  was 
charmingly  attired  in  a  court  dress  of 
white  satin  and  tulle.  She  bore  a  bride’s 
shower  of  sweet  peas  which  was  not  of¬ 
fered  in  evidence.  The  defendant  was 
brought  to  court  by  an  armed  guard  of 
ushers  but  refused  to  take  the  stand  in 
his  own  behalf. 

“The  father  of  the  plaintiff  gave  the 
bride  away  under  promise  of  immunity 
but  the  defense  waived  cross-examination 
on  the  ground  that  the  witness  was  finan¬ 
cially  interested  in  the  venture  and  there¬ 
fore  not  qualified  to  testify.  The  defend¬ 
ant  admitted  all  the  charges  but  plead  in 
mitigation  that  it  was  his  first  offense. 
The  Rev.  Mr.  McDougall,  presiding  jus¬ 
tice,  found  the  defendant  gjuilty  as  charged 
and  after  a  word  of  warning  to  both  par¬ 
ties  put  them  under  indefinite  bond.  The 
customary  court  fees  were  collected  from 
the  defendant. 

“Immediately  after  the  trial,  the  pair 
escaped  in  a  hail  of  old  shoes  and  rice 


and  left  for  parts  unknown,  whence,  it 
is  asserted  on  good  authority,  they  will 
return  shortly  to  serve  their  sentence  at 
the  home  of  the  bride’s  parents.” 

The  next  week  it  was  the  police-re¬ 
porter  who  was  off  and  the  Society  editor 
returned  the  compliment  by  taking  over 
his  beat.  Here  was  her  attempt: 

“Prominent  West-Side 
Jail-bird-to-be  Feted 
In  Charming  Informal 

“Mary  Jones,  nee  Whiskey  Mary,  nee 
Moonshine  Mary,  prominent  west-side 
social  and  professional  leader,  was  at 
home  to  her  many  friends  of  the  local 
police  department  at  her  Beale-Street-On- 
the- Viaduct  Villa  in  one  of  the  most 
charming  impromptu  social  affairs  of  the 
back-of-the-yards  season  last  evening. 

“Madame  Jones,  attired  informally  in 
a  batik  Mother  Hubbard,  headed  the  re¬ 
ceiving  line  in  which  I  noticed  among 
others  Mike  (Red-eye)  McGraw,  Muggsy 
Smithers,  Jack  (High-jack)  Badger, 
Deleria  Tremons  III  and  the  Uppen  At- 
tems  of  Grogan’s  alley.  Mrs.  Jones  later 
in  the  evening  appeared  in  a  fetching 
gauze  bandeau,  caught  behind  the  ear  with 
a  brick.  The  guests  wore  the  conven¬ 
tional  black  eye. 

“Chief  O’Flaherty  headed  the  surprised 
party  attired  attractively  in  a  bullet-proof 
vest  and  carrying  a  bouquet  of  spring 
hand-grenades  and  gas  bombs.  Other 
guests  wore  cartridge  belts  caught  at  the 
waist  with  Colt’s  forty-eights  and  arrived 
en  masse  in  the  Paddy  Wagon. 

“Officers  Black  and  Blue  made  the 
opening  remarks  simultaneously  at  both 
doors  and  late  arrivals  were  greeted  with 
subpoenas  by  Constable  B.  Heck. 

“Madame  Jones  poured  but  the  police 
were  able  to  save  enough  of  the  evidence 
for  the  reception  at  the  police  station 
which  followed.  Madame  Jones  will  leave 
shortly  for  an  indefinite  stay  at  the  Bride¬ 
well  during  which  her  Villa,  it  is  under¬ 
stood,  will  be  open  to  everyone  except  the 
police  under  new  management.” 


the  hotel  on  which  the  Ayer  suites  art 
located  without  first  telephoning  from  the 
lobby.  The  hotel  management  has  nevtr 
denied  the  story  that  it  had  to  change 
the  locks  on  the  doors  of  the  rooms  b^ 
cause  of  attempts  made  to  steal  copitj 
of  specifications  of  the  new  car. 

The  automobile  editors  of  the  Detroit 
papers  have  more  or  less  resigned  th^ 
selves  to  wait  for  the  official  rise  of  the 
curtain.  They  watch  unemotionally  the 
efforts  of  other  members  of  their  staffs 
to  pry  out  bits  of  information  or  na 
down  the  rumors  that  “Ford  is  taking 
on  more  men  this  week  because  the 
street  railway  department  has  a  requai 
to  augment  the  car  service  to  the  plants.’ 
Nothing  but  a  weary  round  of  deniA' 
from  both  the  Ford  and  the  street  rail¬ 
way  sides  follows  such  tips  as  these. 

When  the  automobile  eilitors  of  251 
leading  dailies  were  here  last  week  as 
guests  of  General  Motors  to  inspect  thdr 
factories  a  story  went  drifting  roogi 
which  purported  to  explain  why  then 
were  as  yet  no  signs  that  the  new  Fori 
car  will  be  on  sale  soon. 

It  centered  about  the  question  «f 
whether  Ford  would  or  would  nt 
abandon  his  old  planetary  (ransmissiii 
for  a  gear  shift  type  with  several  spee4 
Last  June  Ford  was  widely  reported  ii 
having  said  he  would  never  give  up  Im 
planetary,  foot-pedal  shift. 

Two  hand-made  cars,  with  the  n«t 
motor  and  many  other  refinements,  bt 
with  the  old  type  of  transmission,  wai 
built  and  allowed  to  get  into  the  hadi 
of  (General  Motors  informants,  so  At 
story  goes.  This  was  said  to  be  aboi 
the  time  that  Chevrolet  was  worryiR 
over  its  new  model,  fearful  lest  it 
not  be  up-to-date  enough  to  compete  witk 
the  new  Ford. 

As  soon  as  the  “decoys”  had  been  seen 
and  examined  Chevrolet  went  ahead 
Then  Ford,  the  story  continues,  issued 
orders  to  abandon  the  old  transmission. 

It  hardly  seems  that  the  editors,  as 
guests  of  General  Motors,  would  set  this 
story  afloat  or  give  it  too  much  credence, 
but  it  has  gone  far  and  wide  ^everth^ 
less. 

PRINTERS  INVITE  COOUDGE 

Prominent  Chicago  printers  and  pub¬ 
lishers  are  trying  to  have  President  Cool- 
idge  in  Chicago  Saturday,  Jan.  14,  as  the 
principal  speaker  at  the  forty-second  m- 
nual  Benjamin  Franklin  Day  celebration 
of  the  Old  Time  Printers’  Association. 
A  special  invitation  has  been  sent  tl* 
President,  bearing  the  signatures  of  John 
H.  Quadland,  president  of  the  Old  Tin* 
Printers’  Association ;  Homer  J.  Bucklej, 
Benjamin  Franklin  Langworthy,  Bemanl 
J.  Mullaney,  P.  D.  Fenn,  Joseph  E 
Ewing,  John  W.  Hastie,  and  Thoma 
Knapp. 

PUBLIC  VISITS  NELSON  HOME 

Oak  Hall,  the  famous  home  of  the  la# 
William  Rockhill  Nelson,  founder  of  the 
Kansas  City  Star,  was  thrown  open  to 
the  public  for  five  days  beginning  last 
Wednesday.  R.  A.  Holland,  director  ol 
the  Kansas  City  Art  Institute,  and  mem¬ 
bers  of  his  faculty  were  on  duty  at  the 
home,  explaining  to  visitors  the  history 
and  value  of  the  many  famous  paintings 
and  other  pieces  of  art  in  Oak  Hall 
Under  the  terms  of  the  will.  Oak  Hall » 
to  be  razed,  the  site  then  going  to  the  dtj 

HELENA  M.  E.  RESIGNS 

Will  A.  Campbell,  publisher  of  the 
Helena  (Mont.)  Independent,  has  » 
nounced  that  Guy  E.  LaFollette,  who  h* 
been  managing  editor  of  the  paper  sin# 
Mr.  Campbell  acquired  it  15  years  a» 
has  resigned,  because  of  ill-health,  » 
has  returned  to  the  local  staff  as  financ# 
reporter.  Louis  M.  Thayer,  for  12  y^ 
itight  editor,  has  been  named  managw 
editor. 


SIRVICE 


Americas  htscst  (iuDhtion 
i  Building  Organization  i 

k.  Results 

H^OCCIDENTAL  BLDC-^ij 


(foluntbiis  Bispatth 


S  EDITORS  RETURN  AFTER  BLAZING 
BANQUET  TRAIL  ACROSS  EUROPE 


Nations,  who  made  a  spiritetl  address  to  The  editors  came  back  to  earth,  not  at 
the  visitors,  in  perfect  oratorical  English,  all  disagreeably,  on  the  shores  of  the 
at  the  Hungarian  House  of  Parliament.  Lake  of  Geneva,  where  they  had  no  enter- 
Nicolas  Horthy — Regent  of  Hungary,  tainment  program,  had  an  opportunity  for 
although  the  title  used  is  Governor — re-  much  needed  rtst,  were  guests  at  two  or 
ceived  the  .Americans  at  tea  at  the  royal  three  unscheduled  entertainments,  includ- 
chateau,  the  summer  residence  of  Emperor  ing  a  luncheon  and  dinner  by  the  Car- 
Franz-Josef  when  he  was  in  Hungary,  negie  Endowment  at  which  League  nota- 
The  most  hardboiled  among  the  Amer-  bles  were  guests,  and  smaller  informal 
icans  admitted  that  the  hospitality  of  the  luncheons  and  dinners  at  which  the 
Hungarians  went  to  their  hearts  and  im-  League  was  discussed  across  the  table, 
perilled  their  capacity  to  judge  impartially  The  .Americans  participated  in  a  sub- 
the  case,  and  the  plea,  of  Hungary.  scription  luncheon  for  l.eague  .Assembly 

When  they  departed  from  Budapest,  for  members  at  which  -Aristide  Briand  and 
Vienna,  the  .Americans  were  received  by  a  Sir  Austen  Chamberlain  spoke.  They 
group  of  distinguished  citizens,  including  sunned  themselves  by,  and  on,  the  lake — 
several  actresses,  in  the  Imperial  waiting-  saw  the  League  in  action — and  in  some 
room  at  the  railroad  station.  Lazar  cases  braved  the  melted  snow  of  Lake 
Marie,  who  cannot  speak  English,  Geneva  as  bathers.  They  voted  Geneva 
brought  an  interpreter  to  tell  the  depart-  the  most  delightful  city-of-sojourn  in 
ing  -Americans  that  Hungary  would  re-  their  itinerary,  and  made  trips  to  Lucerne, 
member  them  forever,  and  kissed  the  Interlaken,  Chamonix,  the  Great  St.  Ber- 
eldest  editor  goodbye.  nard  Pass  and  other  famous  places  in 

From  a  kingdom  whose  Premier  is  Switzerland, 
said  to  make  Mussolini  his  model,  the 
editors  went  to  A’ienna,  where  Socialists 
who  are  so  Marxian  as  to  be  almost  Red 
are  in  power  in  the  city,  with  slightly 
less  extreme  Socialists  in  charge  of  the 
Federal  Government  of  -Austria.  Here 
there  were  dinners  and  luncheons,  includ¬ 
ing  a  dinner  at  Coblenz,  upon  the  heights 
near  the  Wienerwald — Vienna  Forest — in 
a  former  private  palace.  The  party  was 
heavily  guarded,  because  Sacco- Vanzetti 
adherents  were  conducting  an  agitation. 

'  because  of  the  Reds’  riot  of  July  IS,  and 
'  because  a  Bolshevist  Vienna  paper  had 
‘  suggested  that  the  editors  should  be  ac- 
I  corded  the  welcome  which  they  deserved 
‘  as  representatives  of  the  murderers  of 

•  Sacco  and  Vanzetti. 

'  In  Munich,  the  Government  of  Bavaria 
'  in  charge,  the  entertainment  program  was 

elaborate  and  intensive.  It  included  din- 

*  ners  which  lasted  till  four  o’clock  in  the 
f  morning,  one  of  them,  in  the  Thirteenth 
^  Century  Town  Hall,  including  a  musical 
!  comedy  program  by  which  each  course  on 
‘  the  menu  was  introduced  appropriately, 

?  and  a  luncheon  at  the  Lion  Brewery 


ie  Endowment  Guests  Wined  and  Dined  in  All  Countries 
Visited  With  Hungary  Winning  Hospitality  Laurels 
— Guarded  from  “Reds” 


RADIO 


For  years  Radio  adver¬ 
tisers,  both  national  and 
local,  have  used  more  space 
in  The  Stm  than  in  any 
other  paper  in  the  worldi 

During  the  first  eight 
months  of  1927  The  Sun 
published  nearly  three 
times  as  much  Radio  Ad¬ 
vertising  as  the  second 
New  York  newspaper. 


Tom  'Wallace 


195,000 Daih 
4%,oooSund 

/i^The  laniest  # 
^  hcMne-wivered 
circulation  of  # 
amj  paper  in  its 
territon^  if  ooff 


in  town  and  country.  For  example,  at  a  tertainment  staff  was  Fadak  Sari,  beloved 
dinner  dance  at  the  Mayfair  Hotel,  Lord  musical  comedy  star  of  Budapest,  who 
Riddle  presiding  during  dinner,  and  a  abandoned  sleep  to  devote  herself  to  the 
luncheon  at  the  home  of  Richard  Cobden,  project.  Another  theatrical  star  who  en- 
in  Sussex,  at  which  the  only  surviving  deared  herself  to  Hungary’s  guests  by- 
child  of  the  noted  low  tariff  advocate,  teaching  them  to  dance  the  charsac,  at  the 
Mrs.  Fisher  Unwin,  was  hostess.  Tea,  Spesak  Club — Earl  Langdon  of  the  Sacra- 
the  same  day,  at  the  ruins  of  Buck  Hall,  Bee  qualifying  as  a  successful  pupil 

as  guests  of  Lord  and  Lady  Cowdray,  — and  by  other  activities  was  Lazar  Marie, 
gave  the  Americans  a  view  of  one  of  the  a  young  and  lovely  exponent  of  the  legiti- 
great  landed  properties  of  Sussex.  mate_  drama.  Hungary’s  major  propa- 

In  France,  the  Foreign  Office  was  the  gandist  was  Count  Albert  Apponyi,  dele- 
official  host  of  the  Americans,  placing  gate  to  the  Assembly  of  the  League  of 

transportation  at  their  disposal,  and  For- _  _ 

ugn_  Minister  Briand  was  their  host 
^  in  the  Foreign  Office.  The  press  of 
I  Paris  figured  in  the  entertainment  pro- 

the  leading  newspapers  receiving  the  K  M  'm  amM  A  I 


ttutors,  to  show  their  plants,  to  talk  shop 
ffld  to  serve  tea — more  exactly,  cham- 


A  CIRCULATION  MAGNET 
A  successful  line  of  sample  promo¬ 
tion  material  accompanies  “Daphne's 
in  Love,"  now  a  best  seller  pub¬ 
lished  by  the  Century  Company. 

Romance  and  adventure;  tribula¬ 
tion  and  joy:  a  dashing  story  of  a 
girl  of  today,  modern  yet  clean,  is 
“Daphne’s  in  Love,”  at  last  offered  to 
the  newspapers  of  the  country  for  serial¬ 
ization.  Daphne  is  proving  a  winner 
wherever  used.  Grasp  this  opportunity 
for  your  territory  before  it  is  too  late! 

Syndicate  Department 


Newspaper  Engineering 

\An  organization  specializing 
in  newspaper  buildings,  all 
V  phases  of  newspaper  en- 
\  gineering,  operation  and 
\  production  problems, 
analytical  surveys  and 
X  valuations. 


During  the  first  six  months  of  1927  The 
Columbus  Dlspatrh  carried  more  paid  ad- 
rertising  than  the  second  Columbus  paper 
by  4.C39.T50  agate  lines. 

For  years  Tbe  Columbus  Dispatch  has 
enjoyed  the  distinetlon  of  being  first  in 
Ohio  in  paid  adrertistng  rnlume. 

NET  PAID  CIRCULATION 

City  . 60,216 

Suburban  . 28,937 

Country  . 24,528 

Total  Circulation  . 113,678 


THE  CHICAGO 
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Newspaper  Buildings, 
Production,  Operation 
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420  Lexington  Avenue,  New  York 
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ORPHOS  SPENDING  $200,000  IN  DAILIES 
AS  RESULT  OF  TEST  CAMPAIGN 


Success  of  Initial  $6,000  Expenditure  Clinches  Larger  Appro¬ 
priation — Coupon  Copy  Sold  75,000  Tubes  of  Tooth¬ 
paste  in  Chicago 


JX  August,  1926,  the  makers  of  Orphos  special  introductory  offer,  and  left  cards 
toothpaste  appropriated  $6,000  to  be  for  the  druggist  to  fill  out,  ordering  sup- 
used  in  a  test  campaign  in  newspapers 


T.  A.  Baluantyne 


So  well  did  the 
lewspapers  meet 
that  test  that  to¬ 
day  the  same 
company  is 
spending  about 
$200,000  in  news- 
pa  p  e  r  s,  running 
copy  in  more 
than  200  different 
cities. 

The  copy  which 
aas  met  with  most 
success  in  the 
campaign  ran  in 
IC  h  i  c  a  g  o  news- 


plies  from  the  jobbers.  More  than  1,100 
of  these  cards  were  filled  out  and  sent  in 
by  the  druggists. 

“If  the  newspapers  hadn’t  performed 
this  service,  the  advertiser  would  have 
had  to  send  out  its  own  salesmen.  A 
salesman  can  only  make  an  average  of  20 
calls  a  day,  and  must  be  paid  a  minimum 
of  $35  a  week.  To  cover  5,000  drug 
stores  in  New  York  would  have  required 
a  staff  of  50  men,  not  less  than  10  days, 
at  a  cost  of  $15,000.” 

The  list  which  will  carry  the  special 
Orphos  campaign  in  Xew  York  will  con¬ 
sist  of  the  Xeiv  York  Times,  magazine 
section;  New  York  Daily  News,  New 
York  Sun,  New  York  Journal,  Jewish 


CHICAGO  TO  ATTAQ 
“BAIT”  AD  COPY 


Better  Business  Bureau  Launc^ 
Campaign  Against  Misleading 
Store  Advertising — 
Example  Cited 


Price  barriers  were  swept  away  by 
this  Orphos  newspaper  coupon  copy. 


The  amount  of  “bait  copy”  in  advo. 
tising  is  being  reduced  steadily,  althonk 
it  is  still  found  in  practically  all 
advertising,  according  to  the  Chichi 
Better  Business  Bureau,  the  ‘wgd 
dog”  of  truthfulness  and  accuracy  in  Cb 
cago  advertising. 

According  to  a  recent  annoiincenn 
by  the  bureau,  which  is  backed  by  Qj. 
cago  business  houses  and  newspapers,  tb 
ne.xt  two  months  will  witness  an  inta. 
sive  campaign  against  “bait  copy”  ^ 
inaccuracy  in  advertising. 

Here  is  the  bureau’s  description  of  tie 
meaning  and  derivation  of  the  term  “luit 
copy” : 

“While  the  word  ‘bait’  as  it  apjditjij 
advertising,  is  one  of  slang,  we  find  tbt 
the  Standard  dictionary  as  well  as  F»i 
&  Wagnall’s,  describe  this  word  in  tt* 
same  language  which  the  advertiser  would 
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papers  last  week  Daily  Forward,  Bronx  Home  News, 

and  will  be  taken  up  by  New  York  news-  Brooklyn  Eagle,  Brooklyn  Standard  list,  beginning  with  1,344  lines,  and  grad  „  _ _  ...»„ 

papers  next  week.  Responsible  for  the  Union,  Ncivark  Evaiing  News,  and  IS  ing  down  to  980  lines,  672  lines  and  420  use  should  he  undertake  to  give  itadft. 

copy,  and  the  ideas  it  embodies,  is  T.  A.  smaller  suburban  newspapers.  lines.  While  these  special  drives  are  put  nition. 

Baliantyne,  copy  chief  of  the  William  H.  This  special  Orpho^s  drive  will  run  for  on  in  different  cities  at  intervals,  regular  “Briefly,  the  word  ‘bait’  is  defined 


Rankin  Company,  New  York  advertising  two  weeks  in  New  York  with  four  ad-  280  line  copy  is  being  run  promoting 
agency,  who  this  week,  in  an  interview  vertisements  for  each  newspaper  on  the  Orphos  regularly  through  the  daily  press. 


with  Editor  &  Publisher,  analyzed  the 
outstanding  selling  points  which,  to  his 
mind,  it  contains. 

A  copy  of  the  advertisement  in  question 
is  reproduced  with  this  article.  It  will  be 
noticed  that  it  hinges  on  a  coupon,  en¬ 
titling  the  bearer  to  bargain  rates  for  the 
toothpaste  at  local  drug  stores  during  a 
designated  period. 

“That  advertisement  will  sell  at  least 
75,000  tubes  of  toothpaste  in  Chicago,” 
Mr.  Baliantyne  declared.  “I  predict  this 


CABLE  FILE  ON  LEGION  CONVENTION 
BEAT  LINDBERGH  AND  PEACE  MEET 


300,000  ‘Words  Handled  by  Three  Companies  in  Five  Days- 
Preparations  of  American  Correspondents  Amazed  Their 
French  Colleagues — 57  Press  Seats  at  the  Trocadero 


confidently,  basing  my  prediction  on  the  ^HE  Legion  convention  in  Paris  flared  leased  and  reached  New  York  in 


31 


fact  that  the  same  type  of  advertisements 
placed  in  the  same  Chicago  media  last 
spring  sold  25,000  tubes.  Today  Orphos 
is  much  better  known.  The  copy  we  are 
using  sweeps  away  every  price  barrier. 
At  least  three  times  as  many  people  will 
respond  now  than  did  last  spring. 

“In  preparing  advertising  copy  and 
placing  it,  1  have  come  to  the  conclusion 
that  the  public  may  be  divided  into  three 
classes.  There  is  the  first  circle,  and  the 
smallest,  made  up  of  people  actively  inter¬ 
ested  in  the  product  to  be  advertised. 
There  is  the  second  circle  of  people  who 
cannot  be  considered  buyers  at  all.  Fi- 


,up  into  a  big  story  as  soon  as  the  seconds. 

Paris  crowds  began  to  cheer  the  delegates  The  last  day,  of  course,  was  the 
as  they  filed  under  the  Arc  de  Triomphe  heaviest,  and  correspondents  who  had  been 


with  their  bright  banners  and  costumes 
that  astounded  and  at  the  same  time  drew 
admiration  from  the  spectators.  When 
the  ships  began  to  arrive  at  the  ports  and 
the  delegates  reached  Paris  it  looked  like 
a  big  story,  but  with  the  enthusiasm  the 
march  evoked  it  became  the  biggest  story 
for  many  years,  even  outdoing  Lindbergh, 
the  Peace  Conference  and  Olympics. 

The  three  principal  cable  companies 
carrying  traffic  from  Paris  to  the  United 
States  give  the  following  statistics,  Com- 


‘anything  used  on  a  hook,  or  in  a  sittrt, 
trap  or  the  like  to  allure.  Any  substaact 
used  as  a  lure  in  catching  fish  or  odtr 
animals.’ 

“From  this  information,  we  find  Aat 
the  application  of  the  word  ‘bait’  is  kot 
amiss  when  applied  to  some  present  lay 
advertising,  calculated  to  deceive  andhii 
the  customer  into  the  store  where  sa|ts- 
men’s  efforts  are  directed  to  sell  ofttr 
than  the  advertised  merchandise.” 

The  Better  Business  Bureau  cites  sn- 
eral  cases  of  advertising  to  show  Im 
easy  it  is  for  serious  mistakes  to  oc^ 
in  copy  and  how  these  errors  plus  coii6- 
dence  destroying  practices  and  “bait  ImB' 
tend  to  destroy  the  public’s  belief  tht 


working  quickly  all  the  time  put  on  an  what  an  advertisement  claims  is  true. 


extra  spurt,  to  the  amazement  of  their 
French  confreres. 

“When  are  you  going  to  eat?”  said  one 
to  a  bulky  American  correspondent. 

“When  it's  over.” 

“But,”  continued  the  Frenchman,  “it 
may  go  on  to  six  o’clock  and  it  is  now 
only  eleven.” 

“Then  I  shall  eat  at  six  o’clock,”  replied 
the  American  correspondent  as  he  put  the 
word  count  on  the  end  of  a  cablegram  and 


nally  there  is  the  third  and  widest  circle  mercial  160,000,  Western  Union,  40,000,  handed  it  to  his  messenger. 

r  ^  .St.**..  T7 _ t.  inAAAA _ 1_  2-  CL..^  J _  I  I 


of  people  who  are  interested,  but  hesitant ; 
they  are  going  to  buy,  they  want  to  try 
it  out,  but  they  postpone  the  actual  pur¬ 
chase. 

“It  is  to  this  latter  class  that  this  partic¬ 
ular  advertising  copy  was  designed  to  ap¬ 
peal.  We  push  the  hesitant  with  the  price 
feature  which  this  advertisement  plays 


French  Cable,  100,000  words  in  five  days.  “Oh!  mon  Dieu!  mon  EHeu!”  was  all 
This  year’s  Legion  Convention  was  re-  the  Frenchman  could  say. 


presented  by  many  times  more  words 
cabled  than  the  first  year  of  the  world 
war. 

Reporting  the  convention  meant  heavy 
work  for  the  specials  in  Paris,  for  in 
addition  to  the  meetings  they  had  counted 


up.  The  tube  usually  sells  for  50  cents,  on  reporting,  important  ceremonies  sprang 


The  coupon  published  in  the  newspapers 
entitles  the  bearer  to  a  21  cent  reduction. 
In  other  words,  he  pays  29  cents  and  the 
coupon  for  a  50  cent  tube  of  the  paste. 

“We  know  of  few  better  ways  of  intro¬ 
ducing  a  new  product  to  the  public.  Some 


up  like  mushrooms  as  the  welcome  to  the 
returning  American  doughboys  grew 


Thomas  T.  Topping,  S.  F.  Wader,  and 
H.  E.  Walker,  reported  the  Trocadero 
meetings  for  the  Associated  Press ;  Ralph 
E.  Heinzen,  John  O’Brien,  and  Gabriel 
Courtial  for  the  United  Press ;  George  R. 
Holmes,  the  Washington  correspondent, 
Harry  Flory,  and  Frederick  K.  Abbott, 
for  the  International  News  Service. 

If  the  men  were  busy,  the  women  were 


greater  and  greater,  and  it  was  a  job  to  busy — still  busier,  they  claim — for  whereas 
keep  up  with  them  all.  the  men’s  convention  adjourned  for  after- 

The  convention  at  the  Trocadero  was  noons  except  on  the  last  day,  the  women 


One  of  the  illustrations  follows: 

A  firm  advertises  a  $100,000  sale  of  fir 
coats.  In  this  sale  was  an  “Alasloi 
seal”  priced  at  $145.  “When  the  p*- 
chase  was  made,  a  bureau  shopper  ns 
sold  a  coat  of  rabbit  skins  which  lacr 
was  found  to  be  stamped  ‘Gold  Seal’ on 
the  pelt  side  of  the  fur,  next  to  the  Br¬ 
ing.  The  manager  of  this  store  alleirl 
that  the  word  ‘.\laskan’  in  the  advertir 
ment  was  a  typographical  error  and  tkt 
it  should  have  read  ‘Laskin,’  which  iii 
registered  trade  name  of  a  well-knon 
manufacturer  whose  garments 
stamped  ‘Laskin.’ 

“It  was  pointed  out  to  this  advertir 
that  there  is  considerable  difference  ■ 
the  word  ‘Laskin’  and  ‘Alaskan’  inasndi 
as  Alaskan  refers  to  the  genuine  «l 
worth  several  times  the  value  of  Last 
which  is  a  trade  name  for  dyed  raHit 
skins.  The  manager  of  this  store  staid 
that  the  error  was  the  fault  of  the  ne» 
papers,  and  that  he  regretted  this  iac- 
curacy.  He  assured  the  bureau  that  sati 
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like  most  conventions  at  home.  The  press  went  at  it  in  deadly  earnest  all  day.  Mon-  an  error  would  not  occur  again. 


“However,  a  similar  offering  again 
peared  in  the  same  paper  a  few  dp 


authorities  have  argued  that  every  new  was  splendidly  Icxiked  after  by  all  con-  day  afternoon  they  all  attended  the  parade, 

customer  for  a  50  cent  product  is  worth  cerned  and  there  was  never  a  hitch,  in-  Tuesday  was  a  rest  day,  but  Wednesday  _ _  _ _  _ 

$1  each.  By  using  newspapers  as  we  are  formation  coming  rapidly  from  everyone  and  Thursday  they  worked  straight  later,  in  which  another  Alaskan  seal  oat 
doing  we  can  get  new  customers  at  a  concerned.  Telephones  and  telegraph  in-  throi^h  their  agenda,  finishing  up  strong  priced  at  $145.  The  advertising  »■ 
much  lower  cost.”  struments  were  set  up  in  the  Trocadero  on  the  last  day  in  spite  of  the  big  banquet  Heitor  for  this  paper  admitted  that* 

Mr.  Baliantyne  declared  that  the  cam-  building  itself,  and  the  cable  companies  they  gave  on  Wednesday  night.  Their  responsibility  should  lie  with  the  pap» 
paign  appealed  to  druggists  very  much  were  on  the  tips  of  their  toes  to  beat  each  election  was  a  fight,  whereas  the  men’s  inasmuch  as  a  correction  had  been  9- 
and  said  that  in  every  city  it  had  ^en  other  on  bulletin  flashes.  This  was  the  w*s  unanimous,  and  the  struggles  eddied  dered  by  the  advertiser, 
tried  the  newspapers  had  been  successful,  first  time  this  big  state-owned  hall  had  info  the  lesser  committees  where  competi-  iViJc  rocf  In  detail* 

In  New  York,  he  said,  the  newspapers,  had  telegraph  instruments  installed.  Fifty-  tion  was  keen. _  _  _  show  Lw  easy  h  is  for  serfous  mistih 


particularly  the  New  York  Daily  News  seven  seats  were  reserved  for  the  press  Mrs.  Catherine  Lewis,  publicity  dir^or, 


The  bur* 


and  the  Jewish  Daily  Fonvard,  had  been  in  the  place  where  the  orchestra  sits,  and  did  fine  work  for  the  Women’s  Auxiliary  he  eiven* 

L  h:.d  nndpr  and  a  ded  the  oress  Well.  Sn  m,,rh  h/c  Strongly  urges  that  attention  be  given* 


particularly  helpful  in  merchandising  the  messengers  had  to  crawl  under  struts  and  aided  the  press  well.  So  much  has  ®  ^  ^  ^  .  xt,„rr.nah1v  nroof  ri 

campaign  to  the  druggists.  This  mer-  beneath  the  stage  to  carry  copy  to  the  the.  work  increased  that  the  Auxiliary  enrrL^^n 

chandising  assistance,  Mr.  Baliantyne  de-  telegraph  operators.  decided  that  the  publicity  director  would  corrected  to  avoid  appearance  * 

scribed  as  one  of  the  “finest  examples  of  French  newspapermen  were  aghast  at  have  a  permanent  job,  and  so  moved  to 

service  of  the  right  kind  that  I  know  of.”  American  methods  and  many  seemed  more  Pt^f  her  on  full  time. 

“The  New  York  newspapers  sent  their  interested  in  watching  the  specials  and  Mrs.  Hazel  Reavis  covered  the  women’s 
salesmen  out  to  call  on  5,000  druggists  in  agency  reporters  at  work  than  in  re-  activities  for  the  Associated  Press. 

the  city  explaining  the  proposed  news-  porting  the  convention  itself.  They  were  Paris  new'spaper  men  were  glad  to  have  - r"' v,  nJ 

paper  campaign,”  he  said.  “Orphos  had  interested  in  the  cable  forms  with  the  an  opportunity  to  welcome  their  colleagues  era!  cases  through  its  system  of  shop* 

about  90  per  cent  distribution  in  New  blank  space  left  for  the  election  of  presi-  from  over  the  seas,  and  at  the  Maison  des  making  purchases  of  adverti^a^  il 

York,  but  many  of  the  druggists  had  only.  dent.  When  the  delegates  began  to  shout  Journalistes  they  greeted  them  at  a  lunch-  and  thus  found  proof  that  bait  coM 
small  stocks  on  hand.  The  newspaper  “Spafford,  Spafford”  and  there  was  no  con  attended  by  the  leading  members  of  still  being  used  to  a  certain  extenf 

salesmen  told  of  the  advantages  of  the  shadow  of  a  doubt,  the  cables  were  re-  fhe  profession  in  Paris.  advertising. 


‘bait.’  in  this  way,  the  bureau  hopes* 
see  many  of  the  confidence-destrow 
practices  and  errors  removed  from  • 
advertising.” 

The  bureau  recently  investigated  ^ 
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Editor  &  Publisher  for  October  8,  1927 

ilCHENOR  SAYS  PAPERS  OVERLOOKING 


millions  in  aviation  advertising 

tblisher  of  Aero  Digest  Organizes  Syndicate  to  Furnish  News 
f  Industry  to  Press — Is  Opposed  to  ‘‘Charlatan  Press 
Agentry,”  He  Says — Predicts  Big  Future  in  Air  Travel 


[ILLIONS 


jhe  Macfadden  Publications,  and  a 
jran  syndicate  man,  Mr.  Tichenor 
i  week  organized  the  Aero  Digest 
jiicate  to  furnish  aviation  news  to 
newspapers.  Mr.  Tichenor  described 


of  dollars  in  aviation  ad-  publicity  newspapers  now  give  to  aviation, 
vertising  await  the  newspapers  en-  He  doesn't  like  to  see  crashes  played  up 
rising  enough  to  go  after  it,  according  on  page  one  for  instance.  Xor  does  he 
Frank  Tichenor,  publisher  of  Aero  think  it  is  wise  for  the  newspapers  to 
ust.  W’th  Arthur  Leslie,  formerly  play  up  the  names  of  the  different  kinds 
■  ^  airplanes  and  motors.  He  thinks 

promotion  of  these  names  should  be  paid 
for  in  regular  advertising  space.  Pic¬ 
tures  of  airplanes  decked  up  with  chorus 
_  girls  to  get  by  the  picture  editor  are  also 

syndicate  to  Editor  &  Plblisher  as  on  the  list  of  Mr.  Tichenor’s  objections. 
(TO  Digest's  gift  to  the  industry,”  ami  He  called  this  “charlatan  press  agentry.” 
Si  move  to  counteract  what  he  termed  The  news  he  was  going  to  put  out, 

Mr.  Tichenor  said,  was  “constructive 
news,”  which  would  help  the  entire  in¬ 
dustry  and  would  not  boost  individual 
enterprises.  He  said  he  didn’t  care 
whether  the  newspapers  paid  for  it  or 
not,  and  admitted  that  it  would  contain 
considerable  propaganda  for  National 
Air  Defense,  and  for  a  separate  portfolio 
for  aviation  in  the  President’s  cabinet. 

“The  next  war  will  be  fought  in  the 
air,”  he  concluded.  “The  time  to  prepare 
for  it  is  now.” 


TEN-PAGE  INTRANSIGEANT 
LARGEST  PARIS  DAILY 

T^REINCH  journalism  established 
a  record  Sept.  30  when  the  In- 
transigeant  appeared  with  10 
pages,  surpassing  the  previously 
largest  issue  by  two  pages.  Most 
of  the  French  dailies  are  four 
pages  and  few  run  to  six,  with 
8-page  specials  on  rare  occasions. 


BUFFALO  NEWS  STAFF 
INCREASED 
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■iiokum  publicity  now  being  put  out 
jviation.  ’ 

5oine  newspapers  are  already  cashing 
on  the  opportunity  that  almost  every 
ler  has  of  getting  extra  linage  from 
gion  companies  and  air  transport 
5,"  Mr.  Tichenor  said. 

•Sotable  among  them  are  the  Boston 
itU  and  the  Detroit  Free  Press.” 

\c  showed  a  special  page  of  airplane 
ifftising  in  the  Herald  of  Sept.  18, 
around  the  general  heading  of 
nation  News.” 

1b  this  country  today  there  are  nearly 
JO  separate  organizations  either  carry- 
lassengers  for  pleasure  rides,  or 
ping  regular  transportation  routes,” 
pdilisher  of  Aero  Digest  continued, 
ih  recently  the  American  Railway 
press  Company  showed  its  faith  in  the 
of  commercial  aviation  by  con¬ 
fer  regular  airplane  service, 
the  present  time  it  is  estimated 
ti  b  $175,000,000  invested  in  aviation 
ie  country.  This  is  apart  from  the 
Kranent’s  investment,  which  will  ap- 
emate  $150,000,000  more. 

Thcrt  are  more  than  3,000  landing 
i  in  the  United  States,  and  this  num- 
kirreasing  at  a  rate  of  70  a  week, 
fill  not  be  long  now  before  people 
die  able  to  travel  just  as  cheaply  as 
fas  faster  by  air  than  by  rail.  There 
j  rery  little  difference  now  in  the  rate 
l»v«n  New  "S'ork  and  California.  By 
[sj  it  costs  $1 13  and  by  air  $260.  By 
former  route  it  requires  at  least  four 
while  an  airplane  can  make  it  in  35 
1*5.  To  high  salaried  people  the  differ- 
k  in  time  is  well  worth  the  difference 
I'wice. 

Harold  Pitcairn  is  now:  building  a 
•g  of  landing  fields  from  Philadelphia 
he  south  at  a  cost  of  about  $800,000. 
to  operate  a  passenger  service, 
rtiss  Field  last  year  didn’t  do  any 
|*rtsing  at  all  but  took  in  approxi- 
.  $iXX).000  in  profits. 

Why  isn’t  advertising  being  done 
Ityl  Because  advertising  never  walks 
|ta  newspaper  office  all  paid  for  ready 
irint.  You  have  to  go  out  and  get  it. 


Financial  City  and  Suburban  Force* 
Reorganized  —  New  Financial, 
Sport*  and  A**i*tant  City 
Editor* 


HEARSrS  NEW  HOME 


Publi*her  and  Wife  Buy  Long  I*land 
E*tate  at  Sand*  Point 

Mr.  and  Mrs.  William  Randolph  Hearst 
have  purchased  Beacon  Towers,  the  Sands 
Point,  L,  I.,  estate  of  Mrs.  Oliver  H.  P. 
Belmont.^  It  is  one  of  the  show  places 
of  the  North  Shore  section.  After  sev¬ 
eral  improvements,  including  almost  com¬ 
plete  redecoration  of  the  interior,  the 
Hearsts  will  take  possession  of  the  house 
and  grounds  as  their  “between- seasons” 
home. 

Beacon  Towers  was  erected  ten  years 
ago  at  the  tip  of  the  peninsula  jutting 
out  from  Port  Washington,  just  behind 
the  picturesque  old  Sands  Point  light¬ 
house.  It  is  of  medieval  style,  but  con¬ 
tains  such  modern  conveniences  as  a 
private  elevator  which  runs  from  the 
sleeping  floors  to  the  private  bathing 
beach. 


The  Buffalo  Evening  News  is  now 
covering  its  city  and  suburban  territory 
on  a  district  basis.  There  have  been 
many  changes  in  and  additions  to  the 
News  staff  since  A.  H.  Kirchhofer  be¬ 
came  managing  editor. 

The  financial  department  has  been  re¬ 
organized  completely,  Hilton  P.  Horna- 
day,  formerly  of  Minneapolis,  having 
been  named  financial  editor,  succeeding 
William  Grant  Barney,  who  resigned 
after  nearly  25  years  of  service  in  Buf¬ 
falo  newspaper  circles,  the  latter  years 
as  News  financial  editor.  Neil  Callanan 
has  been  named  assistant  financial  editor 
succeeding  Ralph  Turner  who  has  been 
transferred  to  the  city  staff. 

Ralph  Thorn,  former  news  editor,  re¬ 
signed  Oct.  1  and  will  go  to  California. 
Recently  he  has  been  editor  of  the  sub¬ 
urban  briefs  column.  Arthur  Backus, 
formerly  of  the  Buffalo  Express,  has 
been  named  suburban  editor.  Jack  Ludy, 
who  has  been  chief  of  the  copy  desk  for 
five  years  and  Jed  Fiske,  feature  editor. 


also  resigned  Oct.  1.  Ludy  has  been 
succeeded  by  Newton  Noyes,  former  as¬ 
sistant  city  editor  of  the  Buffalo  Com¬ 
mercial,  and  recently  copy  desk  man  on 
the  News.  William  Lee  has  been  named 
assistant  city  editor. 

Don  B.  Reed,  baseball  writer  on  the 
paper  for  the  past  five  years,  resigned 
Oct.  1.  He  was  acting  sports  editor  fol¬ 
lowing  the  death  of  James  Parke  last 
summer.  Subsequently  T.  Chester  Youll, 
former  Buffalo  sports  writer,  was  named 
sports  editor.  Herbert  Peter,  humorous 
feature  writer  of  a  number  of  years,  has 
gone  to  the  Buffalo  Times. 

Recent  additions  to  the  News  staff  of 
reporters  and  desk  men  include  Milford 
W  esp,  formerly  of  the  Syracuse  Ameri¬ 
can  and  Buffalo  Courier;  Frank  Balsh, 
who  was  managing  editor  of  the  Buffalo 
Express  prior  to  its  suspension,  Howard 
White,  formerly  of  the  Buffalo  Com¬ 
mercial.  Mary  Nash,  former  Sunday 
editor  of  the  Buffalo  Courier  &■  Express 
and  Gordon  Hollier  of  the  same  news¬ 
paper,  also  more  than  a  dozen  men  not 
previously  associated  with  Buffalo. 


BANDITS  WOUND  CASHIER 

Fifteen  suspects  have  been  taken  into 
custody  in  connection  with  the  daring 
holdup  Oct.  3  of  J.  Douglas  Acomb, 
pshier  of  the  New  Orleans  (La.)  States. 
in  which  he  was  dangerously,  if  not  mor¬ 
tally  wounded  and  robbed  of  $5,844  in 
cash.  blood  transfusion  was  resorted 
to  in  an  effort  to  save  his  life.  His  con¬ 


dition,  at  last  accounts,  was  said  to  be 

^ _ _  serious  and  physicians  announced  he  had 

[i  the  newspapers  today  aren’t  doing  I'ttlc  chance  to  recover.  The  Daily  States 

Publishing  Company  has  offered  a  $1,000 
reward  for  the  arrest  and  conviction  of 
Acomb’s  assailants. 
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was  a  case  in  a  Pennsylvania 
|- which  illustrates  my  point.  A  young 
1  know  got  an  airplane  and  sold 
last  year  from  a  field  outside  the 
He  made  $11,000  profits.  Not  once 
k  he  was  operating  did  a  representa- 
\of  any  newspaper  in  the  city  call  on 
ind  suggest  that  he  do  a  little  adver- 

“■  Tichenor  objects  to  much  of  the 


Cline-Westinghouse 
Double  Motor-Drive 
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CLINE  ELECTRIC  MFC.  CO. 

Chic«(Ot  111  WMt  Wuhinjtton  StrMt 
New  Yorh*  47  West  31th  Street 
Sen  Frenciecot  First  National  Bank  Buildlns 
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Missouri  river 
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BmtfmU,  Thu  Wondmr  City  •/  Amtriev 

Buffalo — a  profitable 
Market  for  Advertisers 

Sala*  ia  Buffalo  ara  •plaa- 
efid  for  adrortiuns  good*. 
Employmeat  conation*  ax- 
cellant,  rolail  and  other 
boaineM  thriTiag.  Oaa 
aewapaper  will  pat  your 
atory  OTor  to  83%  of  the 
people — that  paper  ia  the 

BUFFALO  Evening  news 

Read  in  4  out  of  5  Buffalo  Homan 
EDWARD  H.  BUTLER 
Editor  and  PublUhcr 
KELLY-SMITH  COMPANY 
R*praa*ntativ«* 

Graybar  Blda.  Tribuna  Tewar 

New  York,  N.  Y.  Cbieago,  Ill. 
Atlantic  Bldg.  Watarman  Bldg. 

PbOadelpbia  Boston 


in 

Detroit — 

Free  Press  circula¬ 
tion  reaches  31,000 
more  than  the  total 
number  of  families 
owning  their  own 
homes. 

Cfif  “jfm  ^rtss” 

“Starts  the  day  in  Detroit” 

With  a  stable,  uninflated, 
liberal  pursed  circulatioo 
productive  of  greater  adver¬ 
tising  returns  at  lower  cost. 


NEW  YORK  STATE 

Westchester  County’s 

Fastest  Growing  Cities 

Mount  Vernon  and 
New  Rochelle  and 
The  Vicinity  Towns 
Are  Covered  Completely  by 

THE  DAILY  ARGUS 

of 

Mount  Vernon 

THE  STANDARD  STAR 

of 

New  Rochelle 
Both  Members  of  .i.  B.  C. 
Westchester  Newspapers,  Inc. 

Franklin  A.  Merriam.  Fra*. 
Mount  Vernon — New  Rochelle 


After  Alt 


THE 

PHILADELPHIA 

RECORD 


Second  Largeit  Murnlntt  Dally 
in  Phitadolphi* 


THE  WELFARE  COMMITTEE 

of  the 

INTERNATIONAL 
CIRCULATION  MANAGERS 
ASSOCIATION 

Can  supply  you  with  com¬ 
petent  circulation  men  of 
capacity  and  ability  capable 
to  take  entire  charge  of 
your  department  or  to  fill 
important  posts  in  the  de¬ 
partment. 

Address  the  Secretary- 
Treasurer  please,  Mr.  Clar¬ 
ence  Eyster,  care  Star 
Building,  Peoria,  Ill. 
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SPACE  BUYER  CRITICIZES  NEWSPAPER 
PROMOTION  MATTER  AS  WASTEFUL 


TASS  HONORS  BICKCL 


Soviet  News  Agency  Tenders  Dinner 
to  U.  P.  President 


Only  Five  Per  Cent  of  Data  Being  Mailed  to  Agencies  Is  Worth 
Filing,  Says  L.  T.  Bush  of  Blackman  Company — 
Wants  Market  Material,  Linage  and  Proof 
of  Pulling  Power 


w 


ASTE  involved  in  the  direct  mail  referred  to  as  “the  tremendous  growth 
I)romotion  being  sent  out  to  adver-  of  the  so-called  scandal  sheets.” 


tising  agencies  by  newspapers  was  this 
week  branded  as 
a  “crime.”  by 
Leonard  T.  Bush, 
space  buyer  of 
the  Blackman 
Company,  New 
York  advertising 
agency,  which, 
among  other  ac¬ 
counts  handles 
the  advertising  of 
Procter  &  Gam¬ 
ble,  using  more 
than  1,000  news¬ 
papers  each  year 
for  its  various 
products. 

“It  takes  me  an 


Leonard  T.  Bush 


“Women,  apparently  even  those  of  the 
better  class,  follow  the  latest  scandal  very 
closely,  it  seems,”  Mr.  Bush  declared. 
“W'e  have  found  newspapers  which  play 
up  this  type  of  news  to  be  very  good  ad¬ 
vertising  media.  scandal  sheet  without 
overwhelming  circulation,  however,  is  not 
of  much  value.” 

Mr.  Bush  disapproved  of  “enforced 
combinations,”  which  he  admitted  ap¬ 
peared  to  be  a  newspaper  tendency. 

“If  the  practice  of  forced  combinations 
continues  to  grow,"  he  declared,  “adver¬ 
tising  cost  will  be  increased,  and  adver¬ 
tising  campaigns  will  necessarily  be 
limited  to  fewer  cities.  After  all, 
advertising  appropriations  cannot  be 
stretched  indefinitely.” 

Mr.  Bush  has  been  an  advertising  space 


Karl  A.  Bickel,  president  of  the  United 
Press  Association,  was  the  guest  of  honor 
at  a  dinner  given  Sept.  30  by  J.  G. 
Doletsky,  director  of  Tass  Telegraph 
Agency  of  the  Soviet  Union. 

Members  of  the  foreign  office  staff  and 
American  newspaper  correspondents  were 
among  the  guests. 

Mr.  Bickel  was  received  by  George 
Tchitcherin,  soviet  foreign  minister,  M. 
M.  Litvinov,  assistant  people’s  commissar, 
M.  Karakan,  and  other  prominent  govern¬ 
ment  officials. 

Mr.  Bickel  left  Oct.  1,  for  Peking. 


SPORTS  WRITERS’  CONVENTION 

A  state  convention  of  sports  writers  will 
be  held  at  the  University  of  Florida,  Oct. 
29,  in  connection  with  the  school’s  home¬ 
coming  day.  The  meeting  was  called  by 
Pete  Norton,  of  the  Palatka  Daily  Xezi’S, 
elected  president  of  the  Sports  Writers 
Association  at  its  organization  meeting. 


hour  and  a  half  to  go  through  my  mail  buyer  for  the  last  13  years.  He  was 
each  morning,”  Mr.  Bush  declared,  “and  graduated  from  New  York  University  in 


only  five  per  cent  of  the  material  received 
is  worth  filing.”  He  pointed  to  a  full 
waste  basket. 

“There’s  where  most  of  it  goes,”  he 
added. 

“The  majority  of  the  promotion  being 
sent  through  the  mails  by  newspapers  is 
of  no  value  whatsoever.  The  money  be¬ 
ing  wasted  in  this  manner  is  simply 
frightful.” 

Mr.  Bush  listed  the  following  facts 
which  he  considered  worth  while  re¬ 
ceiving  from  newspapers : 

1.  Market  information. 

2.  Comparative  linage  classilications. 

3.  Information  which  will  tend  to 
prove  the  pulling  power  of  a  medium. 

“Market  information,”  Mr.  Bush  de¬ 
clared,  “is  most  important.  A  space 
buyer  wants  to  know  the  racial  char¬ 
acteristics  of  the  people  in  a  given  market 
territory.  He  likes  to  have  income  sta¬ 
tistics  available;  and  he  wants  to  know 
the  various  kinds  of  retail  outlets  rep¬ 
resented.  An  occupational  census  is  also 
an  aid.  We  like  to  know  the  kind  of 
work  the  people  are  doing  in  a  news¬ 
paper’s  town,  the  kind  of  work  the  ma¬ 
jority  depend  upon  for  a  living. 

“Information  on  pulling  power  is  also 
important.  Newspapers  try  to  give  it 
to  us  now,  but  all  many  of  them  succeed 
in  doing  is  to  hand  out  some  empty  talk.” 

In  regard  to  personal  solicitation,  Mr. 
Bush  said  there  were  two  main  types  of 
salesmen  who  visited  his  office  represent¬ 
ing  newspapers. 

“Some  of  the  fellows  are  time-wasters. 

I  give  them  very  little  of  my  time.  I 
get  to  know  them  soon  and  see  to  it 
that  they  don’t  bother  me. 

“Others  have  a  message  to  deliver  and 
do  it  in  a  brief  business-like  way.  I 
see  them  whenever  they  come  into  the 
office.” 

Mr.  Bush  declared  there  was  no  rule 
of  thumb  in  making  up  a  newspaper  list 
It  all  depends  upon  the  product  to  be 
sold,  he  said,  its  background  and  present 
distribution  facilities. 

“Newspapers  are  best  for  products  of 
universal  appeal.  If  a  space  buyer  is 
dealing  with  a  product  that  is  limited  to  a 
certain  geographical  area,  the  newspaper 
is  the  only  medium.  If  it  has  national 
distribution,  either  newspapers  or  maga¬ 
zines  or  both  will  do. 

“In  picking  the  various  newspapers  as 
advertising  media,  circulation,  plus  in¬ 
fluence,  is  the  most  important  considera¬ 
tion.  Circulation  alone  does  not  always 
count  most. 

“By  influence,  I  mean  the  background 
of  reader-service  which  a  newspaper  does 
or  does  not  have.  If  a  newspaper  has 
accomplished  a  deal  of  good  for  its  city 
it  is  reflected  in  reader-contidence,  and 
that  is  the  paper  in  which  we  want  our 
adverti.sements  printed.” 

Mr.  Rush  also  commented  on  what  he 


1914,  and,  after  spending  four  years  with 
the  John  O.  Powers  organization,  he 
joined  the  Blackman  Company. 


JOB-HNDING  SERVICE 

The  Advertising  Men’s  Post  No.  38  of 
the  American  Legion,  department  of  Illi¬ 
nois,  is  placing  an  average  of  more  than 
four  men  a  week  in  jobs,  according  to 
the  report  of  Bruce  Morgan,  chairman 
of  the  employment  committee.  Most  of 
those  placed  have  been  salesmen,  adver¬ 
tising  writers  and  executives. 


GETTY  PROMOTED  BY  UNITED  PRESS 


Frank  Getty,  new  United  Press  sports 
international 


editor,  photographed  with  Bobby  Jones, 
golf  champion. 


FRANK  GETTY  NAMtt 


U.  P.  SPORTS  EDITOll 


Succeeds  Henry  L.  Farrell  Who 
Taking  a  Leave  of  Absence  for 
His  Health — Once  War 
Correspondent 


Frank  Getty  this  week  was  named 
of  the  sports  department  of  the  U 
Press,  by  Robert  J.  Bender,  general 
manager. 

Getty  goes  into  his  present  work 
the  post  of  sports  editor  of  the  Uni^ 

Press  night  service.  Henceforth,  he 
direct  the  sports  production  for  both 
day  and  night  news  reports. 

Henry  L.  Farrell,  sports  editor  of 
day  service,  has  been  compelled  by  J 
state  of  his  health  to  discontinue 
work  for  a  time  and  is  now  on  a  leaj 
of  absence. 

The  new  sports  editor,  a  graduate 
Amherst,  and  former  manager  of 
U.P.  Boston  bureau,  began  his  sn.: 
writing  career  at  the  1915  world  so 
between  Brooklyn  and  Boston,  only  to  , 
“torpedoed”  out  of  the  press  lx)x  at  Msuni" 
ton  when  word  was  received  that  i 
German  submarine  U-53  had  arrived 
Newport.  That  ended  his  observation  — 
the  world  series  and  what  with  the  profits 
and  other  news  assignments,  he  didn’t  "1^0051 
another  for  seven  years. 


After  he  became  a  United  Press 
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correspondent  overnight  and  was  sent 
cover  the  U-53  depredations  and  intervitprertising 
survivors  of  British  vessels  sunk  off  Xp^fdie; 
tucket,  Getty  went  abroad  as  a  reportt 
He  was  attached  to  the  London  and  Par| 
bureaus  of  the  United  Press,  acted 
correspondent  at  the  front  and,  abandi 
ing  temporarily  his  typewriter  for 
tary  service,  spent  18  months  overseas  out 
the  French  and  American  air  services. 

*  r.  . ,  ,  •  -  ,  . ,  T  .  Vrv  *h:it  u 
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Staff  of  the  New  York  Tribune  and  coj^allowei 


hasp  at 
dteation. 

And  still 
pgbKihing 


ered  some  of  the  most  stirring  phases 
the  republican  rebellion  in  Ireland. 

Returning  to  the  United  States  in  19.  _ 

he  rejoined  the  United  Press  and  was  oiji  iwome  t 
of  the  reporters  who  covered  the  Deraj  Stranger 
sey-Carpentier  fight.  Since  then  he  hi 
specialized  in  sports  writing,  and  hi 
covered  all  the  big  sport  events  since,  i  ._ 
_ _  KQE 


KANSAS  BILLBOARD  CLEANUP 


Highway  Board  Oarers  Removal 
Conform  with  New  Law 


All  advertising  signs  along  Kar.J 
highways  under  the  control  of  the  s'aj 
highway  board  must  be  removed  by  J 
1,  1928,  a  notice  sent  to  all  billboard  cf 
panics  by  the  board  says. 

The  1*927  session  of  the  legislature; 
acted  a  law  prohibiting  any  signs  a!^ 
the  state  highways  except  standard  r 
markers.  The  law  also  prohibited 
tion  of  any  billboards  along  highw 
within  1,000  feet  of  any  corner  or  ' 
road  crossing.  __ 

A  resolution  was  adopted  by  the 
mission  last  week  directing  that  all 
vertising  signs  be  removed  and  that 
billboards  be  changed  to  other  h'Cit: 
where  thev  now  conflict  with  the  law 
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CHANGES  ON  MONTANA  DAH 

Herrick  Swan,  who  during  the  past 
years  has  been  variously  reporter,  ti 
graph  editor,  city  editor  and  maiiaj 
editor  of  the  Billings  (Mont.)  (/J"; 
has  resigned  to  enter  the  commercial  ti 
“Speck’  McDonald,  for  several  years 
vertising  manager  for  the  Gazette, 
resigned  to  enter  publicity  work.  ( 
Herrick,  formerly  city  editor  for 
Cedar  Ra/'ids  (la.)  Relmvlican,  is 
handling  the  day  telegraph  desk  on 
Gazette. 


DEGREE  FOR  BARRETT 

Tames  Barrett,  city  editor  of  the 
York  World,  is  spending  a  month’s  \ 
tion  in  his  old  home  town  of  Bou 
(Zolo.  While  he  is  there  he  will  re: 
a  M.A.  degree  from  the  Lffilversit 
Colorado,  his  alma  mater.  Dnrii^ 
absence  from  New  York,  T.  B.  H 
assistant  city  editor  is  in  charge  ol 
city  desk. 
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WHAT  OUR  READERS  SAY 


“FOOUSH  OPPOSITION” 


PRINTING  MIDNIGHT  EDITION 


Tn  Editor  &  Publisher:  I  have  been  read-  To  Editor  &  Publisher:  VVe  are  writing  to  - 

with  great  interest  your  articles  on  the  correct  a  mis-statement  in  a  recent  issue  to  the  Arthur  and  Father  McGlynn  were  aroused  to 


and  Stripes  have  been  displayed  on  every 
public  building  in  the  United  States  every  day 
during  office  hours.  In  the  rules  of  the  Navy 
Department  there  had  been  from  early  times 
a  rule  for  the  display  of  the  dag  on  public 
buildings  of  that  department  but  this  rule  had 
fallen  into  more  or  less  disobservance  following 
the  Civil  War. 

Such  dissimilar  characters  as  Rev.  Dr.  Mc- 


leiiacc  of  the  Shopping  News. 

'  I  can  think  of  no  effort  more  foolish  on 
ic  part  publishers  than  attempts  to 

ao"  papers  by  appeals  to  the  courts. 

W S'.'relv  :t  ill  becomes  newspapers  which  have 
Jnj  3(j,ehte(i  £o  much  by  liberty  and  free  speech 
tC  11  tiy  to  prevent  the  publication  of  any  kind  of 
(ipe-t  and  decent  printed  matter. 

Is  it  not  possible  that  the  newspapers  are 
i:  ,,  some  measure  at  fault  for  this  situation? 
Inr  Many  of  them  have  shouted  much  more  lustily 
ui  the  amount  of  advertising  they  carry 
*  Ijan  the  quality  of  the  newspaper  they  are 
1 1  -odDniog- 

Ar.d  is  it  unfair  to  say  that  many  so-called 
)f  .  [rwfi>apers  have  more  the  appearance  of  ad 
'  '  with  a  little  news  than  newspapers  with 
y  '  1  little  advertising? 

Perhaps  readers  have  been  educated  to  think 
Ir  oat  wh.it  they  pay  their  money  for  is  not  the 


effect  that  the  Meridian  (Miss.)  Star  is  now  leadership  for  the  display  of  the  dag  on  public 


publishing  a  morning  paper. 


that  glorious  practice  that  is  now 


For  your  information,  would  state  that  the  a  daily  inspiration.  The  Press  was  not  wholly 
•Meridian  Star  has  inaugurated  a  midnight  edi-  satisfied  evidently  with  the  way  that  the  then 
tion  for  readers  on  rural  routes.  For  this  edi-  Hoard  of  Education  of  the  city  at  first  carried 
tion,  we  have  both  the  Associated  Press  and  out  its  dag  idea,  for  on  Tuesday,  Sept.  10.  1889, 
United  Press  leased  wires.  the  day  after  the  opening  of  the  schools  that 

This  edition  is  designed  to  give  our  rural  year,  its  news  story  carried  this  significant 
readers  today’s  news  today  and  today’s  Star  to-  paragraph :  ,  , .  ... 

day.  The  midnight  edition  is  not  distributed  in  “At  every  school-house  in  the  city  the  day 
the  city,  but  is  placed  on  sale  at  newsstands.  was  honored  by  the  display  of  the  American 

The  midnight  edition  serves  some  6.000  rural  flag,  either  on  the  flag  staff  or  draped  above 
readers  of  the  Meridian  Star’s  17,000  reader  the  principal’s  desk.  The  one  notable  excep- 
family.  tion  was  at  the  Board  of  Education  in  Grand 

For  your  information,  would  state  that  the  Street  where  there  is  a  flag  staff  on  the  top  of 
Meridian  Star  has  five  distinct  issues  every  the  building  supplied  with  all  the  rope  neces- 


day,  from  noon  to  midnight,  for  mail  distribu 


tion,  leaving  Meridian  from  1:30  in  the  after-  th^e  yesterday.” 


In  spite  of  this,  the  flag  did  not  float 


noon  to  1:30  in  the  morning.  Every  reader  of 
the  Star  thus  receives  today’s  Star  today. 


This  hint  was  effective.  Soon  afterwards 
public  school  boards  throughout  the  nation  fol- 


The  midnight  edition  is  not  a  morning  paper:  ipw^d  suit,  usually  one  newspaper  in  each 


s  but  the  advertising.  If  this  is  the  case,  it  constitutes  this  regular  evening  ^ition  of  vicinity  claiming  the  honor  of  causing  the  ac- 

1  a  Shopping  News  must  seem  to  them  a  'be  Star,  plus  four  new  pages  of  night  news  tion.  but  the  credit  in  the  first  in^ance  be¬ 
lt  bargain.  "P  midnight  or  later.  It  carries  a  midnight  longs  to  New  York  City  and  to  the  New  xork 


"fat  bargain. 

Xewspapers  have  been  sold  too  cheaply. 
Piblishirs  have  thought  readers  would  not  pay 
got.  Perhaps  readers  would  have  paid  more 
y  it  not  been  for  the  vast  amount  of  adver'is- 
rt  the  papers  have  carried.  They  have  natur- 
iUj  assumed  that  there  was  so  much  advertising 
Bt  the  papers  could  be  given  away  if  the 
Fblishcrs  bad  wished  to  do  so. 

Perhaps,  again,  department  store  advertising 
u  been  more  successful  in  producing  volume 
ban  profits.  How  many  publishers  have  ever 
really  accurate  hooks  to  determine  how 
inch  it  costs  to  produce  this  advertising  which 
t  many  times  carries  a  highly  preferential 


We  are  writing  this  to  the  end  that  there 
may  be  no  misunderstanding  as  to  this  mid¬ 
night  edition  of  the  Star. 

Tames  H.  Skewes, 
Publisher,  Meridian  Star. 

ORIGIN  OF  FLAG  DAY 

To  Editor  &  Publisher:  The  observance  of 
Flag  Day  this  year  has  revived  the  mooted 


Press. 

The  year  1889  was  many  years  prior  to  the 
agitation  of  Flag  Day  and  long  before  Samuel 
Adams  published  his  delightful  volume  en¬ 
titled  “The  Dramatic  Story  of  Old  Glory.” 

George  H.  Brennan. 


U.  P.  ENTERTAINS  EDITORS 

Forty  Oklahoma  editors  and  publishers 


question  of  the  origin  of  the  puhBc  display  of  attend^  a  meeting  and  dinner  given  bv 
the  national  colors  on  public  buildings  and  on  ,  tt  ••  j  w  •  .l  /-m  t  i  /-"i  l 

. -  the  United  Press  in  the  Oklahoma  Club 


public  schools  of  the  United  States.  Who  was  '"6  UnitCO  rress  in  tne  Ukianoma  UlUD 
responsible  for  this  glorious  gesturing?  What  building,  Friday  night.  Sept.  30.  Be- 
Stars**anl*Strbes  ?  *****  universal  waving  of  the  ^ides  editors  of  U.  P.  newspapers,  sev- 


liigts  that  kept  out  the  chain  stores  so  public  opinion  developed 

Herts  had  to  give  up  the  ghost.  One  chain  T*"  New  York  Press 
id  CoiHort  allowed  and  encouraged  by  the  local  mer  group  of  which  James 
ases  '•’e  start  would  have  saved  the  burg.  Mass.,  James  R. 

latiation.  and  George  West  ot 


Dem|  Slayer  things  have  happened. 


'  If  every  newspaper  did  not  take  the  position  Stars  anJ  Stripes’  Sides  editors  Ot  U.  P.  newspapers,  sev- 

tat  it  is  its  right  and  duty  to  carry  all  the  I  feel  emboldened  to  attempt  an  answer  in  eral  representatives  of  the  Oklahoma 

em  liifUismg  *bere  is  of  every  kind  there  is.  your  columns  as  to  who  started  the  patriotic  Press  Association  attended.  Edward  A. 

f  Na  RPf'h"”'  rate  and  regardless  of  crowding  ball  a-rolling  and  the  patriotic  flags  a-flying.  It 

n  Its  news  columns,  it  is  possible  that  this  is  just  thirty-eight  years  ago  this  summer  since  Evans,  edl^r  of  the  Oklahoma  NeilS, 

•  p"  Bjtter  of  the  Shopping  News  might  not  be  so  the  old  New  York  Press  aroused  this  country  presided.  The  principal  speakers  were 
J  *T'‘i  i  .1  f  .1,  cu  •  V-  •  IT  •  with  its  flag  propaganda..  I  have  recently,  to  Hugh  Baillie,  vice-president  and  general 

ted  Ana  las.Iy,  if  the  Shopping  News  is  effective,  fortify  my  memory,  examined  the  bound  files  of  l„.'-  Xt 

j  Jsonoraic,  of  service,  all  the  kicking  the  pub-  the  New  York  Press  for  1889  now  in  the  New  business  manager  (M  the  United  P^SS, 
yS4«rs  can  do  will  -make  no  difference.  It  York  Public  Library.  Frankly,  I  was  aston-  and  .Albert  L.  AIcRlll,  Oklahoma  City 
r  mn  till  be  as  futile  as  the  efforts  of  the  grocers  isbed  at  the  conditions  of  pnhlic  neglect  therein  qttornev  and  editorial  writer  Prof  H 
seas  itfteP  out  the  chain  stores.  I  know  of  small  forth  and  the  unanimity  of  distinguished  „  Urp'rl«.rt  and  Prnf  Tnbn  M  Paspv 

"icp,  liigcs  that  kept  out  the  chain  stores  so  public  opinion  developed  in  the  flag  propaganda  ‘I-  t .  e 

I  :  Ibi  that  when  they  finally  got  in,  the  other  *be  Press.  of  the  University  of  Oklahoma  School  of 

Inerts  had  to  give  up  the  ghost.  One  chain  The  New  York  Press  was  then  owned  by  a  Journalism,  also  attended, 
id  CO' Hurt  allowed  and  encouraged  bv  the  local  mer  'voup  of  which  James  Phillips,  J/.,.of  Fitch-  > 

ases  ( cbRts  at  the  start  would  have  saved  the  burg.  Mass.,  Tames  R.  Doudge  of  N^  York.  ;  ' 

stmtion.  f"  j- of  ®ni!u*r"’  “Telephone  connections  opened  with 

•  And  still  more,  lastly,  perhaps  newspaper  EVlj'P?  *'*'1  .educed  w  -  t;  T*  u  ^  Kpt  that^ose  wires 

n  1^2  ftoMJAintr  anH  ari  ciemciit  M.  Hammond,  assistant  managing  edi-  Mexico.  It  IS  a  saie  Det  tnai  tnose  wires 

DctTl|  y  have  happened.  mond  had  brought  with  him  Thomas  C.  Quinn,  i  '  1 

he  hi  Subscriber.  also  of  the  Boston  Globe,  as  managing  editor 

-j  u,  _  of  the  Press.  Fred  F.  Burgin  was  city  editor 

.  of  the  Press,  and  Louis  J.  Lang,  later  the  •  I  « 

AGENCY  RELATIONSHIPS  valued  member  of  Mr.  Hirst’s  forces,  was  act-  jliS^flCe  IS  S  (J  C  C  D(|/| 

“■  Si  Cla^fied 

in  Tonr  niiMipati'ftM*  rJf  ^cn  appearing  convincing  the  Washington  authorities  for  of-  A 

ival  tactions  pxneriene<.<l  Setting  forffi  the  ficial  sanction  as  to  public  buildings  was  Mr.  dVCTltStflS  PtlultClty 

^  f-sns’s-  The  propaganda  encompassed  the  en-  .  ..  s  .i 

^  iRnihierted  tr  "’^"y  solicitations  that  they  tire  country  with  expressions  of  exultant  co-  IlIRft  flPK  Jcillu 

U  bln  operation  from  governors,  congressmen,  clergy-  J 11511/ ICS  US  Qaiiy 

^  ku  iSirLd  mon.  school  teachers,  knd  other  influential 

he  ^ut^P  T  wi.  advertisers  as  a  rep-  characters  of  the  day.  In  July.  1889,  William  Qti  1)  6  QT  aTlCC.  XTl 

bv  h  Ss  were  ^nd  f  'beir  Windom.  Secretary  of  the  Treasury,  and  John  u /.f  •  %*  st  x,  ^ 

I'm  fiita  wa«  mncF  1  material  and  Wanamaker,  then  Postmaster  General,  were 

lo:*L"’st*‘reate’*\h*at‘irmany  instances  a  neWSpapCT 

representative  is  placed  in  the  em-  "  ■  - 

iiure .  lai^ng  position  of  soliciting  in  a  manner  di¬ 
ns  ak  by  his  conscience  and  his  knowledge  of 

ard  n  m*'*?v**li-  fhe  same  time  trying  to  carry  eg.  i  .  • _ •  .1  ,  S’ 

ed  «  S.- <*“=*®*es^  of  the  publisher  he  represents  T  H  C  UlSlgnia  that 

.ea  O'  ™™.*ii^a  number  of  cases  are  not  identical. 

URD'fi  intend  to  enter  into  a  discussion  of  PeDPCSenIS 

uain  my  appreciation  for  the  articles  and  would  «  r  THE  BASIL  L  SMITH  SYSTEM,  he. 

the  Cf  “x'SetC  what  form“"of  infor*’mrtio'n  ^  ^  *  International  Classified  Advertising 

t  all  :  helpful  to  the  buyer  of  —  Counsellors 

Texas  Daily  Press  League  Packard  Building,  Philadelplua 

S.  W.  Papert.  - 


AGENCY  RELATIONSHIPS 

jjyp  To  Editor  &  Publisher:  I  want  to  take  this 


Space  is  space  —  but\ 
the  BEST  Classified  | 
Advertising  publicity 
justifies  its  daily 
appearance  in 
your  newspaper 


The  insignia  that 
represents 
GOOD  service. 


THE  BASIL  L  SMITH  SYSTEM,  he. 

International  Classified  Advertising 
Counsellors 

Packard  Builtfing,  Philadelplua 


A  DVERTISERS  who 
understand  the  Iowa 
situation  know  from  experi¬ 
ence  that  the  consumers* 
niarket  there  cannot  be 
properly  sold  without  the 
use  of  newspapers  in  these 
twenty-one  key  cities. 

>OWA  DAILY  PRESS  ASS’N 

davenport,  IOWA 

fo»»  City  Press  Cltten 
S7|7„i*^|wbUcan  Keokuk  Cate  City 

Marshalltown  Times- 


Burllnrton  Rivk-Eye 
^sr  BaplA  Qsjftte 
Centerrlllr  io«,u„  * 
Citizen 

Coaoell  Bluffs  Nob- 
P«rell 

Il«™»«irt  Democrat  ft 
Leider 

Disport  Times 
Duhoqne  Telegnph- 
Herald 

rort  Dodge  Messenger 
ft  Chronicle 
Port  Midlson  Democrat 


lows  City  Press  Citizen 
Keokuk  (Sate  City 
Marshalltown  Tlmes- 
Repuhllran 
Mason  City  Globe- 
Oszettc  ft  Times 
Muscatlnr  Journal  ft 
News-Tribune 
Oelwein  Register 
Dsksloosa  Herald 
Ottunwa  Courier 
Sioux  (Tty  Journal 
Sioux  (Tty  Trihitne 
Washington  Journal 
Waterloo  Ccnrler 
Waterloo  Tribune 


Over  400  newapapert  discoTered 
a  simple  and  practical  solution 
to  their  checking  proof  prob¬ 
lems,  when  they  accepted  our 
NEW  and  Complmt*  Checking 
Proof  Serrice.  Under  this  plan 
lAe  PubtUhera’  office  ia  relieved 
entirely -of  all  detail  work. 

Less  expensive — 

Greater  results. 

(Two  montha’  trial  teat  o§er) 


DheMvertisii 


mg 

CHECKING  BUREAUihfi 


79  Madlsoo  Are. 
NEW  YORK 


I  S3S  So.  Oark  St. 
CHICAGO 


These  two  newspapers  offer 
the  most  powerful  all-day 
service  in  New  York  avail¬ 
able  as  a  unit  tmder  a  single 
contact.  The  600,000  Daily 
W<«U)  —  Evening  Wosud 
readers  constitute  a  highly 
concentrated  force  to  be  reck¬ 
oned  with  in  any  campaign 
designed  to  effect  distribu¬ 
tion  in  Greater  New  Yoik. 

She  asstiR 

PuUtssr  BalMiBg,  Nov  York 
Trikaao  Tovar,  Cklsago 


MANN  HEADS  STATE  A.  P. 

,  George  D.  Mann,  publisher  of  the  Bis¬ 
marck  Tribune  was  unanimously  elected 
president  of  the  North  Dakota  Associa¬ 
tion  of  .Associated  Press  Newspapers  at 
the  annual  fall  meeting  held  at  Grand 
Forks.  H.  S.  Davies,  publisher  of  the 
Minot  News  was  elected  vice-president 
and  K.  \V.  Simons,  in  charge  of  the 
.Associated  Press  bureau  at  Bismarck,  was 
re-elected  secretary.  E.  T.  Cutter  of  Chi¬ 
cago,  superintendent  of  the  central  divi¬ 
sion  of  the  .A.P.  attended  the  sessions. 

FLORIDA  MEETING  OCT.  14 

Semi-annual  meeting  of  the  South 
Florida  Press  Association  will  be  held  in 
Clermont,  Oct.  14-15.  The  program  is 
being  rapidly  completed,  according  to  the 
president,  Carl  B.  Taylor,  of  Dade  City. 
Other  officers  of  the  association  are,  Don 
M.  Lochtjer,  editor,  Clermont  Press,  vice- 
president  ;  Roy  Callemore,  Bartow  Record, 
treasurer;  and  Mrs.  George  Keller,  of 
Mount  Dora,  secretary. 

If  Quality 

of  circulation  it  your  first  con¬ 
sideration. 

|S[)£  JheninQ 

WHh  Sundar  Morning  Editions 

Washington,  D.  C. 

will  have  your  preference — same 
as  it  has  the  preference  of  prac¬ 
tically  everyone  in  the  National 
Capital. 

The  Star’s  circulation  is  home 
circulation  —  both  quality  and 
quantity — the  kind  that  counts 
most  with  advertisers. 

N.  Y,  Office— 110  E.  42nd  St. 

Dan  A.  Carroll 

Chicago  Office — Tower  Building 
J.  E.  Lutz 


Have  you  a 
friend  in 
KansasCity 

Ask  him  if 
he  doesn’t 
read  The 
KansasCity 
Star 
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1  GraVure  Corporation 

,  LOUISVILLE,  KENTUCKY 
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Editor  &  Publisher  for  October  8,  1927 


BIG  PRESS  INSTALLATION 


ABANDON  PLANS  FOR  DAILY  RESEARCH  GROUP  TO  MEET 


Kansas  City  Star  Placing  First  12  of 
a  Total  of  36  New  Units 

Installation  of  12  new  Goss  press  units, 
the  first  of  a  total  of  36  to  replace  nine 
Goss  octuple  presses,  is  announced  by  the 
Kansas  City  Star,  as  the  first  step ’in  a 
complete  change  of  the  pressroom  to 
meet  circulation  demands. 

Installation  of  the  first  12  units  will 
be  completed  in  30  days.  The  second  and 
third  units  will  follow.  A  saving  in 
time  of  15  per  cent  will  be  possible  for 
all  papers  under  64  pages,  it  is  stated. 

WEEKLY  IN  NEW  PLANT 

The  North  Bend  (Ore.)  Coos  Bay 
Harbor,  occupied  its  new  building  on  the 
completion  of  Edgar  McDaniel’s  twen¬ 
tieth  year  as  editor.  Friends  of  the 
editor,  without  his  knowledge  joined  in 
contributing  to  a  double  page  advertise¬ 
ment  to  compliment  him  upon  the  oc¬ 
casion.  Mr.  McDaniel  used  the  receipts 
to  buy  new  office  furniture. 

GOSS  OPENS  COAST  OFFICE 

The  Goss  Printing  Press  Company  re¬ 
cently  opened  a  new  office  in  San  Fran¬ 
cisco  at  707  Call  Building.  The  two 
Western  representatives  of  the  company, 
J.  W.  Spencer  and  Richard  W.  Rogers, 
are  in  charge. 


Plans  for  a  new  daily  newspaper,  the 
Okmulgee  Ncuv,  announced  tw'o  months 
ago  to  be  launched  Oct.  1,  have  been 
abandoned,  a  statement  by  Joe  T.  King, 
W,  E,  Wood  and  J.  J.  Maroney,  local  oil 
men,  says.  This  leaves  the  Okmulgee 
Times  and  Democrat,  owned  by  H.  H. 
Horton  and  John  J.  Cook,  to  the  local 
field.  Failure  of  negotiations  to  purchase 
the  plant  of  the  Daily  Times  and  Demo¬ 
crat,  was  the  reason  for  change  in  plans. 


DAILY  EXPANDING  PLANT 

The  Springfield  (O.)  Daily  Sun  is  pre¬ 
paring  to  make  considerable  enlargements 
to  its  present  plant.  A  new  press  and 
other  equipment  will  be  installed.  The 
editorial  department  has  been  moved 
from  the  first  to  the  second  floor  of  the 
building.  The  first  floor  hereafter  is  to 
be  devoted  to  the  mechanical  department. 

SPONSORS  POSTER  CONTEST 

Officers  of  the  Associated  Hardware 
Stores  of  Seattle,  Wash.,  in  cooperation 
with  the  Seattle  Times  have  arranged  for 
a  poster  contest  in  which  only  amateur 
artists  of  the  state  may  compete.  The 
contest  is  to  run  three  weeks  at  the  close 
of  which  time  a  cash  prize  of  $100  will 
be  awarded.  There  is  a  second  prize  of 
$25  and  third  prize  of  $15.  The  subject 
is  to  be  one  suitable  for  window  use  by 
the  members  of  the  hardware  association. 


Trading  Area*  to  Be  Discussed  by 

Smith  of  Fuller  Brush  Company 

At  the  next  meeting  of  Market  Re¬ 
search  Council  schedule  for  Friday,  Oct. 
14,  in  New  York,  “Market  Research  as 
.\pplied  to  Trading  Areas’’  will  again 
be  the  topic  for  discussion. 

Everett  R.  Smith,  advertising  manager 
of  the  Fuller  Brush  Company,  and 
chairman  of  the  re.search  committee  of 
the  Association  of  National  Advertisers, 
will  be  the  speaker. 

Mr.  Smith  will  outline  the  plans  of  the 
A.  X.  A.  in  respect  to  this  subject.  At 
the  last  meeting,  Frederick  D,  Wood, 
Director  of  the  Marketing  Division  of 
the  International  Magazine  Company,  ex¬ 
plained  what  his  organization  had  done 
along  this  line. 

The  Council  announces  the  election  of 
the  following  men  to  membership : 
William  O’Brien,  assistant  director  of 
research,  Crowell  Publishing  Company ; 
J.  M.  Holcombe,  manager.  Life  Insur¬ 
ance  Sales  Research  Bureau ;  A.  W, 
Ramsdell,  assistant  director  of  marketing, 
George  Batten  Company;  W’.  B. 
Ricketts,  chief  of  marketing  investiga¬ 
tions,  J.  Walter  Thompson  Company; 
T.  M.  Shepard,  assistant  director  of  re¬ 
search,  American  Association  of  Adver¬ 
tising  Agencies. 


Supplies  and  Equipment 


Classified 


EDITOR  &  PUBLKHEil 
Classified  Advertising 
Information 

rate:s 

SITUATIONS  (Cash  with  Order) 

1  Time  ^  .50  per  line 

3  Times  ^  .40  per  line 
ALL  OTHER  CLASSIFICATIONS 

(Cash  with  Order) 

1  Time  —  .75  per  line 

4  Times  —  .60  per  line 
Count  six  words  to  the  line 

White  space  charge  at  same  rate  per  lim 
per  insertion  as  earned  by  frequency  of  is* 
sertion.  Minimum  Contract  space,  thrst 
lines.  The  Editor  A  Publisher  reserves  th« 
right  to  classify,  edit  or  reject  any  adver* 
tisement. 


ADVERTISING 


Copy 

Copy  Writei^Booklets,  circulars,  women’s  ud 
children’s  products.  Illustrated  if  desind. 
Elizabeth  dwynne,  158  East  S6th  St.,  Nt* 
York. 


_ Sappli— _ 

Shading  Sheets  for  Art  work  and  Benday  (f. 
fects.  Bourses  Service,  Inc.,  144  West  laid 
street.  New  York. _ 

BUSINESS  OPPORTUNITIeI 


Br«k«r* 


Claaa  Paper  in  South  for  $15,000,  or  two-thirdt 
interest  for  $10,000.  Established  faigh.grtik 
publication  with  fine  opportunity.  Chance  f«r 
advertising  man.  Harris-Dibble  Co.,  345  Ks^ 
son  Ave..  New  York. _ 


fr  ii 

Drive  and  Control  " 

'  for  |l 

r 

1  Newspaper  Presses 

J  The  Newark  (N.  J.) 
i  Star- Eagle  is  installing 
j  three  100-h.p.  General 

1  Electric  alternating- 
j  current  drives  on  its 

1  Hoe  presses. 

GENERAL  ELECTRIC 

_ 

Modern 

Goiiiposilig  Room 
Furniture 

as  made  by  us  will  speed 
up  production  and  reduce 
costs — a  real  saving  in 
your  Pay  Roll.  Are  you 
interested?  If  so,  consult 
your  regular  dealer  in 
printers’  supplies  or  write 
us  direct. 

Do  it  now! 

HAMILTON  MFC.  CO. 

TWO  RIVERS,  WIS. 

Clients  and  prospects  are 
reached  by  the  shortest 
route  through 

Editor  &  Pablisher 

BLANKETS 

of  all  kind*  for  all  makes  of 

Rotary  Newspaper  Printing 
Machines 

Automatic  Efficiency  Felt 
Blankets 

Monocork  Blankets 
Oil'proof'face  Rubber 
Blankets 

Cutting  Rubbers  and 
Conveyor  Wire. 

You  can  mtc  waste  paper,  in¬ 
crease  prodnetion  and  obtain 
better  printing  when  yonr  ma- 
chinea  are  properly  blanketed. 

We  •pecialise  in  the  manufacture 
of  Newspaper  Printing  Blankets 
and  carry  a  complete  line,  includ¬ 
ing  all  widths  and  thickneasea. 

New  England  Newspaper 
Supply  Company 

Worcester,  Msm.,  U.  S.  A. 
Cable  Address  NENSCO 
Worcester,  Maas. 


BATTERY  OF  SIX  HOE  PNEUMATIC 
MATRIX-DRYING  PRESSES 


With  Independent 
Gas-fired  Steam 
Generators. 

The  quickest  and 
the  most  economical 
Presses  for  the 
moulding  and  drying 
of  Matrices. 


More  than  800  in  use 


R.  HOE  &  CO.,  Inc.  504-520  Grand  Street.  New  York  City 

Sharon  Bldg.  7  So.  Dearborn  St.  Pere  Marquette  Bldg.  7  Water  St. 

SAN  FRANCISCO  CHICAGO  NEW  ORLEANS  BOSTON 


Real  Opportunity  for  Quick  Buyer^M'iddle* 
west  evening  paper;  exclusive  field;  good  real 
estate;  modern  adequate  plant;  earning  20% 
profit  on  price  asked.  Weexly  paper  high  clan, 
rapidly  growing  town  within  tw'enty  miles  New 
York  City;  earning  handsome  dividends;  inM 
payment  $6,000.  J.  B.  Shale.  Times  Bldg., 
New  York. 

(ConttMued  on  foUotutng  page) 


STATEMENT  OF  THE  OWNERSHIP.  MAN¬ 
AGEMENT.  CIRCULATION.  ETC..  RE¬ 
QUIRED  BY  THE  AC^  OF  CONGRESS 
OF  AUGUST  24.  1912.  OF 

EDITOR  &  PUBLISHER 

published  weekly  at  New  York,  N.  Y..  for 
October  1,  1927. 

State  of  New  York.  County  of  New  York,  s*.: 
Before  me.  a  Notary  Public  in  and  for  the  Stati 
and  County  aforemid,  personally  appeared 
Charlee  B.  Groomea,  who,  having  been  duly  swon 
according  to  law*,  deposes  and  says  that  he  if 
the  Business  Manager  of  EDITOR  &  PUB¬ 
LISHER.  and  that  the  following  is.  to  the  best 
of  his  knowledge  and  belief,  n  tnie  statement  «f 
the  ownership,  management,  etc.,  of  the  afois- 
said  publication  for  the  date  shown  in  the  above 
caption.  re(|uired  by  the  Act  of  August  24.  1917, 
eniboflied  In  se<‘tioo  443,  Postal  Law’s  and  Beru- 
lations.  to  wit: 

1.  That  the  names  and  addresses  of  the  pob- 
lisher,  editor,  managing  ctlitor,  and  businetf 
manager,  are: 

Publisher.  James  W.  Brown. 

234  Valentine  Lane.  Yonkers,  N.  Y. 

Eflitor,  Marlen  E.  Pew, 

Wading  River,  L.  I.,  N.  T. 
Managing  Editor,  Arthur  T.  Robb.  Jr.. 

175  Linden  St.,  Rockville  Centre.  L.  I.,  N.  T. 
Business  Manager.  Charles  B.  OroomeH, 

343  Rye  Beach  Ave.,  Rye,  N.  Y. 

2.  That  the  owners  are: 

James  W.  Brown,  234  Valentine  Lane,  Yonkert. 
N.  Y.;  M.arlen  E.  Pew.  Wading  River.  L.  L. 
N.  Y. 

3.  That  the  knowm  bondholders,  mortgage**, 
and  other  security  holders  ow’ning  or  Itolding  1 
per  cent  or  more  of  total  amount  of  bonds,  mort¬ 
gages,  or  other  securities,  are:  None. 

4.  That  the  two  paragraphs  next  above,  giv¬ 
ing  the  names  of  the  owners,  stockholder*  *0^ 
security  holders,  if  any.  contain  not  only  the  lift 
of  stockholders  and  security  holders  as  they  *P* 
I»ear  upon  the  books  of  the  company,  but  also 
ill  cases  where  the  stockholder  or  security 
holder  appears  upon  the  hooks  of  the  rompany 
ns  trustee  or  lu  any  other  fiduciary  relftioo.  the 
name  of  the  person  or  corporation  for  whom 
such  trustee  Is  acting,  is  given;  also  that  the 
said  two  paragraphs  contain  statements  embrac¬ 
ing  affiant’s  full  knowledge  and  belief  as  to  t^ 
circumstances  and  conditions  urd<*r  which  stock¬ 
holders  and  security  holders  who  do  not 

upon  the  books  of  the  company  as  trustees,  hold 
stock  and  securities  in  a  capacity  other  than 
that  of  a  bona-fidff  owner;  'and  this  affiant  has 
no  reason  to  believe  that  any  other  person. 
elation,  or  corporation  has  any  Interest. 
or  indirect,  in  the  said  stock,  bonds,  or  other 
securitlea  than  as  so  stated  by  him. 

CHARLES  B  GROOMES. 

Business  Manager. 

Sworn  to  and  subscribed  before  me  this  2Sth 
day  of  September.  1927. 

ELIZABETH  C.  McMAHON. 

Notary  Public. 

New  York  County.  Certificate  filed  In  Ne*’ 

Co.  No.  269.  Commission  expire.  March 
1929. 


Editor  &  Publisher  for  October  8,  1927 


Employment— Equipment— Services 


business  opportunities 


EMPLOYMENT 

Help  Wanted 


EMPLOYMENT 


Situations  Wanted 


MECHANICAL 

Equipment  for  Sale 


Q,n»r  D-  Gray,  Sturgeon,  Mo.,  Newspaper  Advertising  Manager  for  Southern  California  Circulation— Mr.  Publisher:  It  you  are  looking  Dtiplex  16  page  tubular  plate  pres.»,  2  pages 
tiroker,  has  been  making  a  tew  sales  and  writes  daily.  Opportunity  for  one  who  has  ability  both  lor  a  circulation  manager  who  will  hold  ex-  wide.  Complete  stereotyping  outfit,  first-class 


••1  think  I  overlooked  telling  of  my  sale  of  first  letter.  Bo.t  D-508,  Editor  &  Publisher 

the  Republican  at  Macon,  to  White  S:  Weisen-  - 

borti  iot  „  ,  ,  ,  Athrertiaing  Salesmen  wanted  on  big  me' 


as  salesman  and  executive.  State  experience  in  penses  to  the  minimum,  increase  circulation  and  condition.  Funk  Printing  Press  Company,  150 

first  letter.  Box  D-508,  Editor  Sc  Publisher.  improve  collections,  you  are  looking  tor  me.  Nassau  Street,  New  York  City. 

-  .\vailable  after  January  1.  Married,  sober  and  — — 

Advertiaing  Salesmen  wanted  on  big  metro*  willing  to  go  anywhere.  D.527,  Editor  Sc  Pub- 


borti  fot  $*0,700.  ,  ,,  _  ,  .  .  Athrertiaing  Salesmen  wanted  on  big  metro- 

•*JIy  client,  Kendall  Berry,  Mught  the  politan  daily;  $25  weekly,  plus  commission,  haher 
srttinel  at  Manilla.  Arkansas.  And  I  was  Future  assur^  to  producers.  Write  particulars 

inttrumental  in  selling  the  Banner-Sentinel  at  to  J.  G.  L..  C-982.  Editor  &  Publisher. 
tlarksville.  Mo.,  to  John  O.  Roberts.  - ?  I 


Circulation  Manager— Morning,  evening  and 

Sunday  experience,  available  at  once.  Thorough  For  Trade  or  WSl  Sell— $20,000  equity  in  mom- 


••I  «,ld  yesterday  the  Daily  Republican  at  Advertising  Salesman  in  display  department;  knowledge  all  phases  promotion  and  office  rciu-  '»«  daily  of  3,000  circulation,  ^uthwest  city 

Excelsior  Springs.  .Mo.,  owned  bv  Fred  Mitchell  ^ew  England  paper  of  18,000  circulation.  State  ‘me.  First  class  re  erences  34  years  old,  of  15  000.  Only  morning  paper  IM  miles  ev«y 

“w.  J.  McGilfin  of  the  Ft.  .Madison,  Iowa,  salary  and  ex^nence.  D-506,  Editor  &  Pub-  manned,  strictly  reliable.  C-yy9,  Editor  &  Pub  direction.  Will  tmde  for  small  d^,  big 


Dnnocrat.  The  price  was  around  $50,000.  li^'her  . .  ”  I'^her. _  weekly  that  could  be  converted,  or  good  plant 

“Since  my  return  from  California  I  find  I  - - 1 With  •*'“*  ““I**  moved.  Give  list  equipment,  cir- 

*iU  have  to  consult  my  lawy«  and  bring  a  few  Advertising  Salesman— National  operating  or-  i>aper  and  magazme  experience  of  national  t^^smess,  etc.  D-503, 

gain  for  commissions  earned.  It  beats  the  ganizaticn  has  immediate  and  permanent  em-  character  Excellent  record  as  producer  of  Publisher. 

S;ahow  some  of  these  newspaper  .men  try  to  r.iovment  for  several  real  adver  isinv  salesmen  J 


mu  nf  mo*nei"'*\\*’eirrn^^^^  ploy ment  for  several  real  advertising  salesmen  |,crmanent  results.  References  of  the  best. 

^  oroKers»  out  ot  monc>.  in  sa>  tnis.  cxi>erience  in  the  newspaper  held,  espec-  i).524  Editor  &  Publisher 

I  bivc  never  lost  a  suit  yet.  j  trv  to  '^ork  s|)ecial  page  advertising.  Splendid  oppor-  - - - 7—^ - « - 

u’t"  ttty  clients  and  usually  deliver  the  tunity  with  territorial  rights  to  men  who  make  Ctrcijlation — Young  married  man  with  success* - -  - 

foods  and  when  I  find  a  skunk  who  tries  to  jjrood.  Men  must  he  able  to  finance  own  ex*  iul  record  on  four  publications,  who  has  made  Job  Presses,  Paper  Cutters,  Wire  Stitchers, 

me,  1  take  great  pleasure  in  pursuing  him  pensc  accounts  until  reliability  has  been  demon*  intensive  study  of  circulation  system,  promotion  etc. — A  complete  line.  Overhauled  and  guar- 

through  all  the  courts  until  I  get  my  money.  It  strated.  Give  statement  of  previous  experience;  and  finance,  is  seeking  a  location  with  paper  anieed  machines  at  bargain  prices.  Easy 

TOO  think  you  can  wat  me  just  try  it.  business  and  perso  nal  references  first  letter,  that  will  alford  him  a  definite  opportunity  tor  terms  HolTman  Tvoe  Sz  Encravinv  Co  114 

•‘I  have  seven  clients  with  plenty  of  money  i),S33,  Editor  &  Publisher.  personal  progress  and  permanence.  For  a  con-  £.  13th  St..  N.  Y.  CUy. 


*ied  man  with  success* 


vbo  want  to  buy  daily  t«i»ers  in  Ohio,  Iowa. - nection  with  the  right  publication,  is  willing  to  ■■■'**^***  - - 

lo^oa,  Minnesota.  Michigan,  Illinois,  and  I  CHy  Eiditor  On  progrtessive  evening  paper,  make  some  salary  sacrifice  at  the  outset.  Will-  Used  Goes  Mat  Roller  for  wet  mats  only,  for 
tfint  to  list  a  few  more  papers  in  the  states  Xew  England-  A  man  with  tact  and  initiative.  to  pay  one-half  of  expense  in  going  for  in-  sale  cheap.  The  Goss  Printing  Press  Co.,  153 
mertioned^ _  State  experience  and  salary  required.  D-507.  lerview.  Correspondence  invited  from  piib*  So.  Paulina  St.,  Chicago,  Ill. 


nection  with  the  right  publication,  is  willing  to 


- IT  r^.  7i  ^  cITTu  I  _ _  •  Editor  fir  Publisher. 

Fme  Dailies — One  in  Southwest,  one  in - 

Central  West,  one  in  Northwest;  all  exclusive  ClassiAed  Advertiaiiig  Salesman.  We  are  look- 


Ushers  in  cities  of  15U.UU0  or  less.  C*996.  Ed¬ 
itor  fir  Publisher. 


LEGAL 


,  fieldi;  all  highly  profitable;  all  fairly  pricetl.  iiig  for  a  man  who  knows  how  to  sell  classified  CircidaUon  Manager,  34,  e^mploycd.  Not  swk-  .. 

$g0,000  cash  needed  for  smallest;  $100,000  cash  advertising,  particularly  in  the  real  estate  field.  1?^’-,^*  Settled,  bard  worker. 

for  lecond ;  $200,000  cash  for  lareest.  Details  The  right  man  has  a  record  of  successful  ex-  l-i-J-U.  Editiir  &  1  iiblisher. _ INTERNATIONAL  TAPER  COMPANY 

(^T  to  those  offering  financial  references,  g-erience:  rrohably  nnw  employed  and  seeking  Cireulalkn  Mananr  rxivri.iir.d  on  mnfm. 

Some  fine,  large  coiintv  seat  weeklies  in  Mis-  an  opportunity  to  better  himself  financially.  „oii,an  and  V^^^ity  lepers.  Can  produce  ^  -  •"’I- 

oth.  Kansas  and  Iowa  now  available.  This  Me  will  find  abundant  OTOortunity  for  ad-  maximum  results  at  minimum  expense.  Fa-  The  Board  of  Directors  have  declared  a  regii 

.irnCT  has  Mid  four  dailies  and  three  wMklies  vancement  with  this  New  England  new  spaper,  miliar  with  every  detail,  including  promotion  l»r  quartrely  diyideiid  of  one  and  three  quarters 

timc^une  1.  If  you  have  a  Write  D-535.  Editor  &  Publisher,  giving  de  and  audit  records:  D-530,  Editor  &  Publisher.  iwr  cent  (1*^.^)  on  the  Ciiiiiulative  7%  Pre- 

that  will  stand  the  test,  and  "an*  *o  tails  of  education  and  experience,  with  starting  — — - - — - - - -  -  -  f^rreil  Stock  of  this  Conipaiiy,  and  a  regular 

It  quietly,  without  damaginsh  publicity  salary  required. _  Cir^tion  Manager,  with  met ropo  iUn  dady  quarterly  dlvid.-nd  of  one  and  one-half  per  cent 

inte  US.  Everything  conndential.  High  grade  ^  -v*  t>  jr  j  /x,  x  o*  j  "  j  Sunday  newspaper  and  national  magazine  fii4<x.i  mi  th^  r'limuhitic-gv  »ir^ 

Kwipaper  bonds  for  sale.  Yield  6  and  6Vj  per  -cpy  Reeder— New  Bedford  (Mass.)  Standard  exiierience.  A1  record  and  references  and  c  ,1,;,.  (•„,  .l  '  ,  ^ 

ML  Issued  by  best  newspapers  in  the  United  has  opening  for  well  grounded  copy  reader  who  abUitv  to  get  permanent  results.  Salary  $5,000  ^i*  J  li'/rter.  pay- 

Saies;  no  safer  investment  anywhere  than  goo<l  'eeks  good  working  conditions  as  well  as  the  year.  D  524,  Editor  &  Publisher.  .1  .  ,  !  ■  A  J* 

innpaper  bonds.  Clyde  H.  Knox,  Mortgage  dav  s  wage.  Address  Managing  Editor.  _ _  _ — — - - ‘he  of  liusiiiess  October  1.  l!>-27.  Checks 


Kansas  and  Iowa  now  available.  This  Me  will  find  abundant  opportunity  for  ad-  maximum  results  at  minimum  expense.  F 
has  Mid  four  dailies  and  ^ree  wMklies  vancement  with  this  New  England  new  spaper,  miliar  with  every  detail,  including  promotic 
V  11  ^  ?  t  ^  ^-535.  Editor  &  Publisher,  giving  de  and  audit  records.  D-530,  Editor  &  Publisher 


Circulation  Manager,  with  metropolitan  daily 


_ INTERNATIONAL  PAPER  COMPANY 

7  Tork.  N.  Y.,  August  .81.  1927. 

use.  Fa-  Board  of  Directors  have  declared  a  regii- 

promotioii  ijuartrely  dividend  of  one  and  three  quarters 

'ublisher.  inr  wnt  (1*1  Cc)  on  the  Ciiiiiulative  7%  Pre- 
'  .:r  ferreil  8toek  of  this  Conipaii.v.  and  a  regular 
tan  dady  quarterly  dividend  ot  one  and  one-half  per  cent 


Bedford  (Mass)  Standard  Sunday  i^wsiiaper  and  national  magazine  (H4%)  ou  the  Cuniiilative  11%  Preferred  Stock 

ueuiora  i-viass.y  oianaarn  exiierience.  A1  record  and  references  and  c  .u  "  _ 

grounded  copy  reader  who  ability  to  ect  oermanent  results.  Salary  *3.00(1  curremt  quarter,  pay- 


'  IzMS  &  Newspaper  Investments,  851  Board  of 
Tnde.  Kansas  City,  Mo. 


CoUectiong 

Acennts,  Notes  collected  everywhere. 


Correaimn^nts-National  Jewish  Daily;  Wants  classified  building;  11  years,  classified  and 
«  ..Respondents.  EverywhRe.  Jewish  Daily  display,  as  salesman  and  executive  on  five 

Ri  lletin,  621  Broadway.  New  York. _ dailies  of  22,000  to  180,000.  Member  ANCAM. 

Subscription  Solicitor,  experienc^,  for  high  employed  as  manager  past  four  years. 

grade  suburban.  New  York  weekly.  30  minutes  A"?',’?'*!.??  ."“t 

from  Grand  Central.  T.iheral  commission  ar-  'lire_D  a32.  Editor  ^JiMisjmr. _ _ 


lassified  Majiaget^Experienced  in  every  field  will  be  mailed.  Transfer  books  will  not  close. 


durics  unless  collect^.  E^ablished  25  years,  rangenient.  Box  D-528,  Editor  &  Publisher. 
Biak  reference.  May  s  Collection  Agency,  -  -  ■  —  - - - 


OWEN  SHEPIIEKD, 
Vice-President  and  Treasurer. 


Newspapers  Wanted 


rangenient.  Box  D-528.  Editor  &  Publisher.  Coeopoaieg  Room  Foreman,  employed,  desires 

,._r_  .  - - -  -  - - -  change;  executive  ability;  knows  newspaper  busi- 

Situation,  Wanted  thoroughly;  will  work  in  harmony  with  all 

_  departments.  t)-536.  Editor  &  Publisher.  _ 

Ailvertfsing — Young  man  wishes  to  start  in  Composing  Room  Foreman  -Resourceful,  sys- 


-  -  - - ^ - -  office  of  an  agency.  Is  quick  at  figures.  Best  tcmatic  executive  who  will  improve  typog- 

.Wl  Buy  Before  Xmas  best  small  daily  in  references.  Salary  optional.  Available  immedi-  laj-hy  and  get  large  or  smadi  daily  out 
MwJk  W'est  available  for  down  payment  of  ately.  C-998.  Editor  &  Publisher.  promptly  at  minimum  cost;  union.  E.  Land- 


00,000.  Must  offer  opportunity  for  growrth. 
Snd  proposition  to  D- 509,  E-litor  &  Publisher. 


promptly  at  minimum  cost;  union.  E.  Land- 
icar.  Composing  Room,  New  Y'ork  Evenii  g 
lost. 

Composing  Room  Superbiteodent,  15  years’  ex- 


_ _ 

NtnWCT  Man,  thoroughly  o^nenoed  m  all  aominant*^  its  field,  brin^nlT^ ne  mto  close  C-990-  &  Pul>- 

ai^  of  newspaper  making,  but  more  parti-  contact  w-ith  publishers,  should  make  me  valu-  1  °  . - : - ;v— 

ciilinj  advertising  promotion,  desires  connection  progressive  Publisher’s  Repre-  EkHtorud  Writer,  news  executive;  metropolitaii 

will  oaily  newspaper  where  there  is  chance  for  semative.  D-5fl0.  Editor  &  Publisher.  small  city  experience;  total  abstainer; 


putsetship  after  he  has  familiarized  himself 
vitk  &Id  and  its  possibilities  and  has  demon- 
anted  to  other  party  his  ability.  Have  cash 
f«  isTcstment,  but  am  conservative  to  extent 


capable  producing  outstanding  paper  and  build¬ 
ing  permanent  circulation  at  minimum  cost; 
now  employed;  desires  permanent  place  South¬ 
east.  D-511.  Editor  &  Publisher. 


ttot  1  want  to  know  first-hand  what  I  am  buy-  Advertising  Solicitor,  thoroughly  competent,  — Competent  take  entire  charge-  city 

il  capable  copy  writer.  Large  and  small  city  ex-  v-onipexcm,  taxe  enure  cnarge,  ciiy 


ug.  D-504.  Editor  &  Publisher. _  S'e^”  No-^^^ioiSdr  h^bUsr'-B^sr'^e^:  or,  county,, ,  Ex^ll^t^  lefrt;^.  Moderate 

^nces;  good  reason  for  desiring  change.  If  you  D-534.  Editor  &  Publisher. - ^ ^ 

Publication  Printing  can  use  a  man  who  will  give  you  100%  service,  toitorial  £xecutiyw--38.  married,  university 

- -  - - -  write  Hill  A.  Gardiner,  care  of  Daily  Press,  graduate,  14  years  experience  as  city  and  Sun- 

Mr.  fubUsher,  arc  your  printing  bills  eating  Newport  News.  Va.  day  managing  editor,  fc^ure  writer  and  <x)l* 

cp  ynr  profits?  Cut  this  cost  without  sacri-  ,  .  ^  umnist  in  city  over  100,000.  Seek  ch^ge  be* 

fcimmulity!  Our  business  is  printing  any  Adyertiriiir-Young  man  (marned.  years  cau«  of  new  management.  Pr^er  Ohio  or 

kind  of  magazine _ and  printing  it  right  at  employed  as  CHassified  solicitor,  de-  Pacific  coast.  Best  references.  D-525,  Editor 

•he  kmest  price.  We  are  organized  ’and  s'*'®*  “>  '.'<a‘®  southwest  or  on  Pacific  coast  &  Publisher. _ 

ejuipped  to  give  you  efficient  and  prompt  ser-  growing  paPR  that  offers  greatn  oppor-  Noartpmptr  BolUir  of  highest  order  desires 
tice.  Where  you  are  located  makes  no  differ-  tunilies  in  .oca  1  _dt splay  depart me^.  Had  prac-  connection  to  accomplish  life  work.  Title  un- 

o>ce.  Let  us  tell  you  how  we  do  it.  W.  F.  tically  2  years  expertrtice  in  CUssined  and  important;  scope  for  creative  effort  all-import- 

Huffmaii  Printing  Company,  Wisconsin  Rapids,  ®an  furnish  excellent  references.  His  past  rec-  Brilliant  news  executive;  expert  analyst; 

Wisconsin.  rs  vi-'v  ^  produce  results,  ^reat  ability  in  co-ordination  for  maximum  prof- 

- - - - - - — n-522.  Editor  &  Publisher.  it,  and  nrestige.  Aggressive  personality.  Re- 


Publication  Printing 


—  n-522.  Editor  &  Publisher. _ it,  and  prestige.  Aggressive  personality.  Re- 

rs|n|^|f|  a*riON  Advertiaing  Saleaman— Yonng  man.  unmarried,  university  president  and  $150,000  a 

CIRCULATIUN  six  years’  New  York  experience— E.  Katz  Spec  '*»'■  connseL  Now  on  important  work  fw 

~  ^  -=  -  ial  Advertising  Agency,  Capper  Publications.  E.  Y*p!,Vi;Iw  ’  350,000. 

■ _ B.  Wilson  Advertising  Agenev.  Thoroughly  C-989.  care  Editor  A  Puhlisher^ - ^ - 

_ «^rsMnswiw» _  understands  the  procedure  for  securing  national  Promogloo,  MorchanUaing,  Ne-w*  EjcrcuHve 

(3radal^-Wbi>n  onirV  additional  circulation  accounts.  Feels  that  he  would  be  of  great  ser-  now  available  12  years’  experience.  Capable 

'*thS  ' 'c®  •"  at*  individual  newspaper  publisher  on  assistant  to  busy  executive.  Conversant  with 

<nr  twmt.  .ndevo^  iocal  and  national  accounts  in  town  of  25.000  news  and  business  angles.  Permanent  connec- 

r aT-FiSir. 

Bidhfera — Blair  &  Austin,  1504  Cen-  Advertiafng  Manager-Snleamnn  you  may  need,  cotts'd'c  anything.  D-501, 

ke  ave.,  Reading,  Penn.  Orginators  of  Sales-  leaving  classified  field  for  display:  10  years’  Editor  a  Publisher. _ 

“^‘'ahip  Campaigns.  experience,  always  employed,  now  classified  Rcportei — Young  nuin,  without  experience, 

, - ; - ; -  manager  eastern  Metropolitan  daily:  age  30.  wants  opportunity.  Harvard  graduate  (cum 

r?*U»t  Byult,  per  Dollar  expended  in  circa-  married;  good  references;  earning  $100  weekly;  laudel.  On  Harvard  Crimson.  References  and 

'•ion  building  campaigns,  23  years  of  leader-  prefer  newspaper  in  city  50,000  up  class,  salary-  photograph  on  request.  Near  New  York  pre- 

■ip.  Myers  Circ.  Organization,  Box  288,  bonus  arrangement;  ready  to  start  Oct.  15th.  ferred.  George  T.  Wyman,  Scarsdale.  N.  Y. 

■  aterloo,  Iowa,  Tu«t  write  or  wire  D-529.  Editor  &  Publisher.  Tel.  273. 

WW  aradatinn  Bufldera-The  W.  S.  Ken-  AdvetHaing— Young  man,  with  ability  to  sell,  i - 1 


*11  Company.  104  North  Bailey  avenie, '  Louis-  frixioui  to  start  in  advertising  department  of 
’•■•  tile,  Kentucky  The  circulation.building  or-  '“’’ge  or  small  paper  in  or  near  New  York.  Op- 
28th  mization  that  has  «t  the  standard  for  a|gres-  S?Vt"7"“pdD^°A  'plffiinheJ' 

successful  circulation  campaigns  for  nearly  ^>-537.  Editor  _  &_Publisher. - 

N,  "cnty  years.  Advertiaing  Managar— Assistant  Publisher,  six 

V.  UZ—IJ.  . - - r~: - ^  years  with  10,000,000-Iine  evening  newspaper, 

York  ”  Largest  (Arcuiatton  Bidaflng  Or-  tmt  years’  previous  all-round  experience,  lack- 

30  Sr"'  “i”^®  “"'F  circulation  boilding  serv-  ing  opening  for  future  advancement,  seeks  op- 
^  Newspaperdom  furnishing  publishers’  portunity  with  publisher  desiring  trains 
"XMvits  of  the  exact  results  of  its  every  executive  on  whom  he  can  place  increasing 
ampaign.  The  C^harles  Partlowe  Company,  responsibility.  University  graduate,  age  35, 
•tciaental  Building,  Indianapolis.  married.  D-526.  Editor  &  Publisher. 


SERVICE 

The  Classified  department  of 
Editor  &  Publisher  gives  individual 
service  to  every  advertiser,  aiming 
to  call  his  attention  to  any  oppor¬ 
tunity  that  might  interest  him. 


Newspaper  Properties 

Bought)  Sold  and 
Appraised 

All  negotiations  coDfideatUl 

PALMER,  DEWITT  A 
PALMER 

Buiinett  Established  in  1899 

350  MatfisoB  Av*.  N«w  York 

Pacific  Coast  Repraientative: 

M.  C.  Moore,  515  N,  Canon 
Drive,  Beverly  Hills,  Calif. 


CONSOLIDATION 

The  merging  of  newspaper  intereeti  le 
a  subject  that  hat  received  epeoial  study 
and  investigation  by  this  firm  for  nearly 
17  years.  It  is  a  big  subject  aad  requires 
contidsrable  teehnioal  knowledge,  both  at 
to  valuation  and  operating  methods. 
When  properly  organized,  the  results  are 
never  disappointing. 

We  have  been  faotore  In  many  Im¬ 
portant  consolidatlotts,  ealet  and  ap¬ 
praisals. 

HARWELL  A  CANNON 

HfliM  Blilc.  N«w  Y«rk 


I  WE  CONNECT  THE  WIRES  ^ 


ADVERTISING  Director 
wanted  for  big  dailies  in 
North  Central  West.  Initial 
salary  up  to  ten  thousand  dol¬ 
lars.  Age  not  over  forty.  State 
qualifications  fully.  References 
and  photograph  required.  Regis¬ 
tration  free.  Correspondence 
confidential.  Mention  Number 
18o5  B. 

FERNALD'S  EXCHANGE,  INC. 

Security  Bloo.  SPRiNariELD.  Mans. 
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DOLLAR  *  » 

»»  PULLERS 


One  Dollar 
vMl  be  paid  for 
each  idea  pub¬ 
lished.  Send 
clipping  for 
payment. 


'T'HE  Little  Rock  (Ark.)  Gazette  has 
a  novel  method  of  introducing  new 
advertisers  to  its  readers.  Each  week 
under  the  caption  “Advertisers  You 
Should  Know”  it  devotes  a  section  to 
adverti.sers  who  have  appeared  in  its 
columns  for  the  first  time  during  the 
preceding  week.  This  information  con¬ 
sists  of  a  history  of  the  firm,  the  nature 
of  its  business  and  a  picture  of  the 
head  of  the  organization  or.  if  the  firm 
is  a  partnership,  pictures  of  the  part¬ 
ners. — Norman  B.  Terry. 

Printers  and  engravers  must  get  their 
orders  for  personal  Christmas  cards  in 
October,  or  early  in  November  to  pre¬ 
vent  crowding.  Perhaps  they  can  be 
persuaded  to  advertise  now. — C.  M.  L 

A  safe  which  resisted  the  efforts  of 
yeggmen  making  fivo  separate  attempts 
in  Portland,  Me.,  was  the  basis  for  a 
Quarter  page  advertisement  obtained  by 
the  Portland  Preej  Herald  from  the  F. 
O.  Bailey  Company,  agents  for  the 


Diebold  safe.  E.xcerpts  from  the  news 
account  of  the  robberies  were  used  by 
the  concern  to  tell  the  story  to  readers. 
— Richwagen. 

Does  the  stationer  in  your  city  ad¬ 
vertise  with  you?  One  of  the  Hunt¬ 
ington,  Ind.,  newspapers  runs  a  two- 
inch  ad  of  the  city  stationery  and  book 
store  every  day.  One  day  they  advertise 
writing  paper ;  another  day  waste  bas¬ 
kets;  lead  fillers  for  pencils;  auto  map 
routes ;  desk  blotters ;  fountain  pens ; 
popular  novels ;  travel  books ;  children 
cut-out  books.  There  is  an  endless  num¬ 
ber  of  things  that  can  be  advertised — 
and  it  pays. — Ralph  Gibler. 

On  the  same  page  as  the  club  notes 
appear  a  California  paper  is  finding  much 
success  with  an  idea  known  as  “Cynthia’s 
Exchange  Column,  What  Have  You  To 
Trade?”  Here’s  an  example:  “Walnut 
1529  will  exchange  loud  speaker  for  mah 
jongg  set  or  what  have  you?” — Irwin 
Broze. 


HUNCHES 


One  Dollar  will 
be  paid  for  each 
idea  published. 
Send  clipping 
for  payment. 


'p’RIENDS  and  relatives  of  all  residents 
of  Saratoga  Springs  80  years  of  age 
or  more  are  requested  to  send  in  their 
names  in  connection  with  a  list  which  the 
Saratogian  is  making  of  octogenarians. 
Several  hundred  names  have  already  been 
filed  with  C.  G.  Haskell,  who  is  handling 
the  census.  When  all  are  compiled  it  is 
planned  to  publish  a  feature. — C.-W. 

“Little  Interviews”  is  a  feature  that  is 
proving  popular  with  the  Salt  Lake  Trib¬ 
une.  Each  morning  the  paper  contains  an 
interview  with  some  little  child  between 
the  ages  of  five  and  twelve  which  is  run 
with  the  picture  of  the  one  interviewed. 
Often  parents  do  not  know  that  their 
child  is  interviewed  until  they  see  the  in¬ 
terview  and  picture  in  the  paper.  It  is 
one  of  the  features  of  the  paper  that 
mothers  never  miss. — J.  N.  F. 

Rear-Admiral  Magruder  has  just  cre¬ 
ated  a  nation-wide  stir  with  his 
criticism  of  too  much  overhead  in  the 
navy.  Local  present  or  former  navy  men 
or  political  leaders  can  contribute  a  timely 
slant. — James  M.  Mosely. 

Is  radio  cutting  in  on  church  attendance 
or  is  it  bringing  folks  to  churches  as  a 
result  of  the  broadcasts?  Is  the  same 
thing  true  with  theaters  and  with  fights? 
An  interview  with  leaders  should  net  a 
good  story. — Oxie. 

Recapitulation  of  streets  and  highways 


William  Carney’s 
Exclusive 
Paris  Stories 
of  Prince  Carol 
of  Roumania 

Appear  only  in 

INTERNATIONAL 
NEWS  SERVICE 

63  Park  Row,  New  York  City. 


that  have  been  paved,  with  pictures,  is 
good  stuflf  for  automobile  dealers,  owners 
and  prospects.  The  Worcester  (Mass.) 
Telegram  ran  a  feature  along  this  line 
“Hardening  the  Main  Arteries  of  Wor¬ 
cester.” — T.  E.  R. 

Offer  a  prize  of  one  dollar  each  for 
every  letter  published  on  the  subject 
“How  to  live  on  (state  some  amount)  a 
week.”  Put  this  on  your  household  page. 
Women  like  to  exchange  ideas  and  the 
letters  are  sure  to  create  a  great  deal  of 
interest. — C.  E.  Pellissier. 

In  running  a  local  Questions  and  An¬ 
swers  department,  get  local  people  to 
contribute  about  six  questions  each  and 
run  these  questions  with  their  photos.  Get 
a  leading  local  labor  man,  a  banker,  the 
mayor,  the  chief  of  police,  etc.,  to  ask  the 
questions  and  have  these  questions  deal 
with  their  own  businesses. — Frank  H. 
Williams. 

The  Mason  City  (la.)  Globe-Gazette  is 
running  a  series  of  stories  on  “How  Your 
Town  Got  Its  Name,”  with  names  of 


towns  in  the  circulation  territory  of  the 
paper  as  subjects.  The  feature  runs  daily, 
appearing  under  a  one-column  box  with 
the  name  of  the  town  substituted  in  the 
title  above.  In  addition  to  information 
about  the  naming  of  the  town,  the  early 
history  and  present  status  of  the  town 
are  mentioned  in  the  stories  which  are 
usually  from  200  to  500  words  in  length. 
— L.  G.  M. 

Under  a  standing  head  “Pull  Over  to 
the  Curb,”  the  Louisville  Times  runs  the 
names  of  those  arrested  during  the  day 
for  traffic  violations. — .•\.  L.,  Louisville. 

The  Dcs  Moines  Register  has  been  run¬ 
ning  a  column  for  the  past  three  months 
that  gives  representative  citizens  a  chance 
to  tell  what  they  would  do  if  they  were 
supreme  in  the  management  of  the  city. 
The  column  has  a  stock  head,  “If  I  Were 
Des  Moines’  Dictator  I’d - .”  A  half¬ 

column  cut  is  run  with  each  “dictator”  and 
his  program  is  outlined  in  150  words  or 
less.  It’s  a  good  clearing  house  for  con¬ 
structive  suggestions  for  municapal  im¬ 
provement  and  gives  subscribers  a  safety 
valve  for  “pee\es”  against  evils  and  short¬ 
comings  in  city  government. — W.  V\’. 

A  Philadelphia  aviator  has  said  women 
make  good  aviators  and  the  women’s  club 
of  that  city  is  thinking  of  taking  up 
flying.  A  story  might  be  made  of  a 
survey  of  the  flying  inclinations  of  mem¬ 
bers  of  your  local  women’s  clubs. — S. 

The  IVorcester  (Mass.)  Telegram  has 
roused  considerable  reader  interest  and 
gleaned  a  number  of  stories  by  raising  the 
question  as  to  who  was  the  youngest 
grandmother  in  the  district.  Each  new 
claimant  for  the  honor  was  good  for  a 
story  and  picture. — Bob  Sibley. 

ENLARGING  AMARILLO  PLANT 

The  Amarillo  (Tex.)  News-Globe  is 
making  improvements  on  its  building  and 
equipment  which  will  total  more  than 
$100,000.  Another  story  is  being  added 
'  and  a  Hoe  press  has  been  installed. 


What  Do  You 

KNOW 


A  Great  Questions  and 
Answers  Feature 


New  Questions  Daily 


King  Features 
Syndicate,  Inc. 

New  York  City 


YOUR  BROADWAY 

and  MINE  by 
Walter  Winchell 

This  is  a  daily  feature.  No 
other  like  it.  ... 

It  depicts  your  Broadway  in 
a  most  fascinating  way,  and  is 
printed  from  the  Atlantic  to  the 
Pacific.  *** 

A  part  of  Graphic  Daily  Serv¬ 
ice  or  can  be  had  separately. 

*** 

Graphic  Syndicate,  Inc. 

350  HUDSON  STREET 
NEW  YORK  CITY,  N.  Y. 


The 

Shortest 


Stories 


CE 


I  Ever 

H  ^  Offered 

UNITED  FEATURE 
SYNDICATE 

World  Building 
NEW  YORK 


NAMED  STATE  PRINTER 

Carroll  H.  Smith,  associated  with 
father  in  the  publication  of  weekH 
papers  at  La  Mesa,  El  Cajon,  Rara3 
and  Lakeside,  Cal.,  has  been  appointed? 
Gov.  C.  C.  Young  of  California  to  tb 
post  of  state  printer.  He  is  a  gradu# 
of  the  University  of  California,  and  ^ 
ing  the  World  War  served  in  the  mari 
corps.  He  succeeds  Charles  A.  Wll 
more,  who  has  been  appointed  private 
retary  to  the  governor,  and  who  owns  tb 
Visalia  Delta. 

STEEP  REJOINS  STAFF 

Thomas  Steep,  who,  because  of  31. 
liealth,  recently  returned  from  the  Orie^ 
where  he  had  acted  as  correspondent!* 
the  Nezv  York  Herald  Tribune,  has  re¬ 
cuperated  sufficiently  to  resume  work,  ib 
he  is  now  back  on  the  general  staff  asi 
reporter.  After  his  return  to  New  York, 
Mr.  Steep  spent  several  weeks  at  Woorf. 
stock,  N.  Y.,  with  Mrs.  Steep. 


Over 
260,000 
Homes  in 
Michigan 
served  by 
Booth 
Newspapeii 

The  Orand  Hapidi  Freaa 
The  Flint  Daily  Journal 
The  Saginaw  Newt  Courier 
The  Kalamazoo  Gazette 
The  Jackzon  Citizen  Patriot 
The  Bay  City  Timez  Tribune 
The  Huzkegon  Chronicle 
The  Ann  Arbor  Timez  Newi 

National  Advertising  Representatwes 

I.  A.  KLEIN  J.  E.  LtTTZ 

50  Eazt  42nd  Street  6  N.  Hichigan  Aw. 
New  York  City  Chicago,  Ill. 


BUMPER  CROPS 

Utah,  Idaho  and  West¬ 
ern  Wyoming  will  produce 
this  year  greater  crops  than 
ever  before  known. 

No  better  time  than  now 
to  advertise  in — 

^ali  Sake  SIrtbuttr 

The  S.  C.  Beckwith  Special  Agency 

New  York — Chicago— Drtroit 
St.  Louii — Kansas  City — Atlanta 

M.  C.  Mogensen  &  Co.,  Inc. 

San  Francisco— Los  Angeles 
Seattle — ^Portland 


DO  YOU  NEED 
A  TRAINED  MAN? 

The  Personnel  Bureau  of 
Sig^ma  Delta  Chi,  an  organixa- 
tion  of  college  trained  newspaper, 
magazine  and  advertising  men, 
wants  to  help  you  find  hiia 
The  Bureau  puts  you  m  touch 
with  experienced,  energetic  men 
— it  saves  you  time  by  recom¬ 
mending  only  thoae  who  meet 
your  requirements. 

If  you  expect  a  vacancy,  pleas# 
write  John  G.  Earhart,  Director, 


Chi,  835  Exchange  Ave,  Chicago, 
IlL 

NO  CHARGE  TO 
EMPLOYERS 


